Minnesota Management Review by University of Minnesota. Carlson School of Management
Curtis L. Carlson School of Management 
March 1987 
Research: How important is it at a 
management school? 
T he faculty and administration at the Carlson School of Manage-
ment have been exploring this question 
recently, partly as a result of current 
university-wide long-range planning activ-
ities. President Kenneth Keller's Commit-
ment to Focus program has also stirred 
up debate throughout the university on 
what it means to be a research-oriented 
institution. In fact, every unit has been 
charged with identifying how they meet 
or plan to meet the scholarly values 
a high-quality research university 
should have. 
Minnesota's Governor Rudy Perpich 
has also taken a stand on research, com-
mitting his support to making the state a 
center of research activity. One reason to 
emphasize research on a statewide level 
is that it seems to create jobs. According 
to an article in the Feb. 2 Fortune, large 
cities with the culture and education cen-
ters to attract and keep the country's 
best minds will be the top job producers 
in the 1990s. "The most promising spots 
of all seem likely to be near prestigious, 
research-oriented universities- magnets 
for brain power," the article said. 
Research does make a difference, and 
here at the Carlson School of Manage-
ment as we continue our drive to 
become a top public business school, 
we are taking a careful look at how it 
fits into our goals. We are raising ques-
tions about what makes high-quality 
research and how it relates to our teach-
ing, faculty promotion and community 
service standards. 
On pages 2-13, a series of articles 
about management research explores 
some of these issues and describes how 
research happens. Dean Townley has 
devoted his regular column to discuss-
ing the critical role research plays in the 
school's drive to the top. In a roundtable 
discussion, three of our alumni who are 
distinguished academicians talk about 
the difficulties business schools face 
because their researchers must serve 
both the practitioner and the academic 
communities. Profiles of six faculty 
members give a picture of the 
researcher's job. Other articles discuss 
the role research centers play in creating 
a high-quality research environment, 
how research is funded and the role of 
academic publishing. 
Business school research does influ-
ence how business functions and 
Carlson School of Management faculty 
have a tradition of making exciting 
contributions to the field. This is a good 
time to acknowledge the importance 
of research. • 
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~-m t:#e dean 
How research fits in 
Research plays a critical role 
in our school's drive to the top 
by Dean Preston Townley 
Our mission at the Carl-
son School includes a 
strong concern for devel-
oping knowledge in the 
field of management. 
This is what distin-
guishes a research uni-
versity from schools that 
are primarily teaching 
entities. And it is this dif-
ference that most clearly 
sets us apart from other 
schools in our area. 
Ours is a research faculty. 
What does this mean to our students 
and the management community we 
serve? First, contrary to one viewpoint, it 
does not diminish the quality of teach-
ing. We challenge our faculty to be both 
outstanding teachers and excellent 
researchers. In individual cases we can 
accommodate excellence in one or the 
other area, but our potential to achieve 
real quality in management education 
lies in obtaining balance between the 
two-the inspiring teacher who leads 
students to knowledge through exposi-
tion of the latest work of which his or 
her efforts are a part. 
Second, research does affect how man-
agement functions. The significance of 
business school research may be less 
obvious to the public than the headline-
producing work on artificial hearts or 
speculative cures in biotechnology. But 
we have our own significant examples, 
academically-developed approaches that 
have clearly made an impact on the 
world of business. Today's expanded 
financial trading instruments emerged 
from academic research, as did the intro-
duction a generation ago of discounted 
cash flow analysis in company financing 
decisions. But breakthroughs, while excit-
ing, are not really what we seek. Instead, 
we are dedicated to research as the cru-
cial element in our academic package 
because it is so vitally connected to the 
overall educational process. 
Third, research is the driving force in 
building the strength and reputation of 
the Carlson School of Management. Lead-
ing academics and practitioners are 
drawn to those who contribute to the 
development of knowledge through 
innovative, quality research. This, in turn, 
attracts top-quality stu-
dents. The cycle con-
tinues, creating a pool of 
talented faculty and stu-
dents that benefits the 
management community 
by providing outstanding 
employees and advisors. 
And, nourished by essen-
tial resources, the cycle 
continues. It can be slow 
to build and difficult to 
maintain, but it is wond-
erfully productive if all the ingredients 
come together. And it all begins with 
quality research. 
Finally, let me expand a bit on what 
we mean by quality research by summar-
izing some thoughts on the subject 
recently expressed by Professor Mike 
Houston, chairman of the Department of 
Marketing and Business Law. Mike de-
scribes quality research at the individual 
level as research that provides incremen-
tal knowledge about a central theme, the-
ory or construct. The collective effort of 
many such projects provides a signifi-
cant body of knowledge about the cen-
tral research issue. A quality research 
program should influence other 
researchers and, ultimately, the practice 
of the field. It provides knowledge that 
others use to guide their research and 
their practice. 
Performance here is difficult to assess 
because it takes time for the impact of a 
research program to reveal itself. The 
first gauge of quality is acceptance of 
the work for publication in a reputable 
journal. Beyond that, if the work is signif-
icant, it attracts attention and its 
impact builds. 
A school 's reputation in the academic 
community is heavily related to its 
research program. Research is its com-
munication device to peer schools and 
to prospective students, especially Ph.D. 
students. And, as its graduates fill the 
openings in industry and the academic 
world, its reputation grows and builds 
upon itself. Again, the cycle of growth 
with research as the driving force. 
In our drive to become one of the top 
management schools in the country, 
research plays a critical role. • 
A ROUNDTABLE 
DISCUSSION 
Business school research: 
serving two masters 
Business schools are caught in a 
particular kind of problem 
because of the dual function busi-
ness research fulfills. On one 
hand, there is a practitioner com-
munity saying "help us solve the 
problems we're having right now." 
On the other hand, academic col-
leagues and a university adminis-
tration say the focus should be on 
pursuing rigorous, theory-based 
research oriented toward solving 
long-term problems. 
Wat is the proper stance for a business school to take toward 
research and its two constituencies, and 
what is the proper balance between 
research and teaching? 
To explore these concerns, Paul John-
son, professor of management sciences 
and psychology and director of the Ph.D. 
program, talked to three Carlson School 
of Management alumni who are distin-
guished in both the academic and busi-
ness communities, and we've put their 
comments together here. 
Earl F Cheit ('47 B.S.B., '49 L.L.B. 
( J.D. ) and '55 Ph.D.-economics, Univer-
sity of Minnesota), is the Edgar F Kaiser 
Professor of Business and Public Policy 
and former dean at the Schools of Busi-
ness Administration at the University of 
California, Berkeley, and senior advisor 
of Asian-Pacific Economic Affairs for the 
Asia Foundation. 
Richard M. Cyert ('43 B.S.B. , University 
of Minnesota; '51 Ph.D.-economics, 
Columbia University) has been president 
of Carnegie Mellon University since 1972 
and was formerly dean of the Graduate 
School of Industrial Administration. 
Robert K. Jaedicke ('52 BBA and '52 
MBA, University of Washington, and '57 
Ph.D.-accounting, University of Minne-
sota) is dean of the Graduate School of 
Business at Stanford University. He was 
assistant professor of accounting at 
Harvard University before becoming 
associate professor of accounting at 
Stanford in 1961. 
Johnson: How would you summarize 
this problem of the dual role business 
research should fulfil!? 
Cheit: The special nature of a profes-
sional school within a university is that 
its work is subject to two sets of criteria 
by two sets of constituencies-the uni-
versity and the practitioner. I would sum-
marize the matter this way: In principle 
the interest of the academy and the pro-
fession are in harmony. Both want excel-
lent instruction, research and service. 
But in practice service in the academic 
discipline competes with service to the 
profession , and an inward orientation to 
theory and scholarship competes with 
an outward orientation to applied prob-
lems and operations. Faculty members 
who follow the inward direction eventu-
ally come to a research agenda that is 
shaped by the non-business school 
members of the discipline and ultimately 
come to questions about the nature 
of man. Whereas, faculty members who 
go in the other direction, an outward ori-
entation to applied problems and opera-
tions, find themselves working on prob-
lems about what is the best way to get 
things done. So one leads you to ques-
tions about the nature of man and the 
other to questions about the best way to 
get things done. And l think in a good 
business school it's important that 
both kinds of questions be reflected 
in research. 
Johnson: Can academic business 
research influence how business 
functions? 
Cyert: Business research conducted at 
the university level is critical to the prac-
tice of management and it should be 
leading business today. It should have 
an analytic approach that anticipates the 
kinds of problems managers will be fac-
ing and we need to have solutions ready 
for them. Business school faculty need 
to realize that what they have to say is 
important in influencing management. 
The field of management information 
systems is an example of what I'm talk-
ing about. Ten or fifteen years ago, man-
agement wasn't even aware of the impor-
tance of the field , yet good business 
schools should have anticipated that 
computers were going to be critical 
because they facilitated control and deci-
sion making. 
Johnson: What is the difference 
between research done in a business 
school on a topic like decision making 
from research on the same topic in a 
psychology or computer science 
department? 
Cheit:There are many business faculty 
members who do research similar to the 
work done in disciplines that inform the 
various functions of the business school. 
Economists in business schools are 
doing work similar to that done by econ-
omists in an economics department in 
schools of letters and science. Organiza-
tional behaviorists in business schools 
do work similar to that done by psychol-
ogists in psychology departments. 
But in the business school it's impor-
tant to ask yourself how you differ from 
an economics or psychology depart-
ment. You must justify the existence of a 
professional school and not simply be a 
copy of an academic department. And 
the difference, of course, is that profes-
sional schools have a second constitu-
ency with different expectations, and our 
goal is to meet those expectations in the 
most advanced way. We want to be in 
touch with advanced practice; we 
want to know what's going on and 
be informed. 
Jaedicke: If a faculty member's interest 
is basic research to extend the bound-
aries of the theory, they would more 
likely align themselves with an econom-
ics department than with a business 
school. But if your interest runs in an 
applied direction, for example, if you 're 
interested in capital markets, you may 
still be developing the underlying theory, 
but the focus will be more on the capital 
market issue. A good example is the 
work done on the capital assets pricing 
model or the options theory-the Black-
Scholes model, for example. This was 
done by business school people working 
on issues that arise in capital markets, 
even though the people themselves are 
very good economists. 
Cyert: I would say that business school 
research is more normative in its orienta-
tion, whereas the scientific disciplines 
tend to be empirical. Ideally we should 
have projects that combine these activi-
ties. Interdisciplinary research is the 
essence of how research should be 
done when you are working on real-
world problems. Knowing how to build a 
model can be very helpful for under-
standing current practice. 
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Johnson: I have seen some rigorous 
experimental work done on decision 
bias in auditing that is much publicized 
in academic journals, but doesn't seem 
to tell us much about what aud itors do. 
How do you set up a scientific model 
that reflects actual practice? 
Cyert: It is possible to do rigorous scien-
tific analysis based on research in actual 
settings and looking at real problems, 
although you may have to adjust your 
methodology to get your results. For 
example, I did some work on statistical 
sampling in auditing that was based on 
actual auditing experience. I had to 
develop new methods for sampling 
approaches and I had to modify the 
method for calculating variances, but it 
is possible to do. 
Jaedicke: We're talking about issues 
that are fundamental and more general-
ized, and not the sort of consulting that 
aims to solve a particular problem. And 
with these more fundamental issues, you 
want the methods used to be rigorous in 
the sense that it makes the conclusion 
valid and provides the basis for addi-
tional work. The more you emphasize 
that, the more you find you have to 
rely on either developing the theory 
that you need or using one that's 
already available. 
Johnson: I can see how that works for 
studying tasks that are well defined, 
such as in auditing. But how do you 
study the tasks of, say, a general man-
ager in a controlled setting? 
Cyert: Again, this has been done. Henry 
Mintzberg has done a rigorous study of 
the way executives allocate their time. 
We have a student who is studying some 
very interesting propositions on person-
nel policy and is going into firms like 
Westinghouse and the Mellon Banks to 
do it. I think the key here is that you 
need good relationships with business 
so that you can get into the firms. It is 
critical for management that we do this 
kind of research because managers will 
not improve unless there is some real 
change academically in the education 
and that comes through research. 
Johnson: What about the expectations 
of the business people you are cooperat-
ing with? Won't they expect that the 
results of the research should be applica-
ble fairly quickly to their operation? 
Cyert: I haven't found it to be the case. 
I think, on the other hand, that managers 
do not realize how much academic 
research can do for them. And part of 
the reason is that in the past there hasn't 
been that approach. 
Now over time, I think that is chang-
ing. An example of research that has 
made an obvious impact on them is the 
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Earl F Cheit 
"A business school should be 
technically sound in its 
research and its approach to its 
work, but it must also generate 
those energies of mind needed 
to direct the skill. " 
- Cheit 
work done on computers. But the thing 
that really needs to be emphasized is 
that those people in academic institu-
tions who may never have managed 
themselves do have something to say 
about the way managers should behave. 
I have found in my work on boards and 
among my contacts in high levels of 
management that it is just more and 
more clear that management has to 
depend on the people in business 
schools to come through with the 
ideas that are eventually going to 
change practice. 
Cheit: I think it's important, when it's 
demonstrable, that the connection 
between theory and practice be pointed 
out. A lot of the work, for example, on 
the nature of risk has become basic to 
work in financial markets. Finance is a 
very clear case where work that began 
as highly theoretical is now being 
applied. Secondly, it's also important to 
communicate to your constituency the 
nature of the university and the impor-
tance of its job of creating knowledge. 
Universities are places set aside pre-
cisely for this reason. Professional 
schools should be part of this endeavor 
and have some basic work going on. 
Johnson: Some faculty members who 
feel pressured to be relevant to manage-
ment practice will convert that into con-
sulting, thinking that what you mean is 
to go out and offer rules-of-thumb advice 
that is immediately useful. What I hear 
you saying, though, is that in fact we 
need to be much more innovative and 
that we need to recognize that there's a 
middle ground between the practical 
consulting level and the more theoreti-
cally rigorous work. 
Cyert: Right, exactly. In consulting, you 
do the same thing over and over. And I 
have no objection to writing up a project 
done in consulting if there's a normative 
point that can be made. But what we 
need are more developed methods with 
an emphasis on the normative. We 
should be giving much better advice to 
people for example on how to organize. 
And it should be done not just by an 
individual going out and looking at a par-
ticular situation and giving particular 
advice but we should be able to say 
more generally, "what are the characteris-
tics of an organizational structure that 
leads to an innovative organization?" 
We want to influence practice but we 
want to do so on a sound foundation. 
We should know enough about the pro-
fession to know the kinds of problems 
businessmen face as managers. We can 
improve practice through research by 
anticipating the problems that managers 
are going to face in the future. If we do 
good research there will be solutions 
available by the time managers recog-
nize the problem exists. There should 
be a relationship between business 
schools and management that is similar 
to that existing between physics and 
engineering. 
Jaedicke: I think the exciting part about 
a professional school is that while you 
are tied to the profession and you 
observe that, you are also in a very good 
position to take on the responsibility for 
doing the fundamental work that over 
time will advance the state-of-the-art 
knowledge in the profession. 
Johnson: So if a business school wants 
to make a convincing argument to the 
business community that it merits their 
support, how would you characterize the 
core of that argument? 
Cyert: I would say that you 're not going 
to improve the management of any cor-
poration without research into the man-
agement process. Management should 
feel obligated to make some financial 
contribution to enable management 
research to go ahead. It may not benefit 
them directly, but it will improve manage-
ment in the U.S. Given the international 
competition we're now facing, everyone 
will benefit from it. Another example, in 
a softer area, is in strategic planning. 
This area is one of the most significant 
in management, and there are relatively 
few managers who do an outstanding 
job of strategic planning. They're not 
looking ahead because they're so 
wrapped up in what's going on currently. 
Some CEOs think they can turn the stra-
tegic planning process over to a vice 
president and a committee, whereas it 's 
crucial that the CEO be deeply involved 
in it. There are ways in which we can be 
much more quantitative in strategic plan-
ning. This is one area that we should 
work on vigorously because it 's a 
key to future competitiveness in 
American corporations. 
Johnson: One thing that seems to be 
critical as we think about this vision is 
the transfer of technology or knowledge. 
What kind of mechanism is needed 
that allows research results not only to 
appear in the journals but somehow 
bridges the gap between academics 
and practice? 
Cyert: The transfer of technology is criti-
cal for our society. We in universities 
have to worry about how we get the 
results out into the world as soon as we 
can, so that we can make an impact on 
our society more quickly. We've taken far 
too long in the past and the time is just 
not there for us anymore. We've got to 
cut that time down so that we can get a 
jump on our competitors. 
There are several ways to do this. A 
method I've seen in manufacturing is to 
have a consortium of firms sponsoring a 
project. The firms have representatives 
who are also involved in the research 
and who are charged with the responsi-
bility of taking the results back to the 
firm. Or, you can make an impact 
through people who have legitimacy and 
prestige in the business community and 
who are also associated academically, 
as full- or part-time faculty. 
Cheit: The question of what is the best 
way to share research findings is very 
important. In your decision to emphasize 
research you need to recognize that it 
carries with it the obligation of a profes-
sional school , which is to inform prac-
tice and to stay in touch with the most 
advanced practice. As dean at Berkeley, I 
required each department to have a con-
tinuing link to the profession through 
conferences, research seminars and pub-
lications, activities that bring practition-
ers and academics together. These types 
of executive education activities are very 
important. 
Jaedicke: The dissemination of 
research results through undergraduate 
and MBA teaching is also a very power-
ful means. For one thing, firms are 
hiring new grads who come into these 
organizations with new ideas. Another 
important point is that research is really 
the main activity by which faculty 
members add to their intellectual capital 
Richard M Cyert 
"Business research conducted 
at the university level is critical 
to the practice of management 
and it should be leading 
business today. " 
- Cyert 
and that finds its way into the teaching 
program. When we look at the rate of 
change in our course offerings, over the 
past 20 years we probably have 100 dif-
ferent electives in the MBA program and 
half of those are new every five years. 
Now if you step back and ask where that 
rate of change comes from, you can 
almost always trace it to the research 
done here by faculty members or by the 
larger academic community. So it helps 
drive the curriculum. It affects business 
and it affects management practice. An 
example of this is the work that was 
done in the late 50s and early 60s on 
managing a large decentralized organiza-
tion, with problems such as dealing with 
transfer pricing or evaluating divisions. 
At that time the work was just being 
done, but now the whole set of notions 
is pretty much part of both teaching 
and practice. 
Now, another point to make here is 
that economic and behavioral phenom-
ena are complex and continually chang-
ing. And we need to think about how 
you help somebody build an educational 
base from which they can manage these 
changes through the 30 years experience 
they're going to have in the practical 
world . It seems to me that one way we 
do that is to educate the student so that 
they experience the process of discovery. 
And a research-oriented faculty is more 
likely to teach in a way that involves the 
student in that thinking process. 
Johnson: Do you think this is the case 
with MBA students as much as it is with 
Ph.D. students? 
Jaedicke: Yes. At the Ph.D. level you 
immerse them immediately in that pro-
cess. But even the MBA, who may not be 
headed for a Ph.D. degree, still has the 
problem of how do you keep up? How 
do you learn? How do you keep on the 
cutting edge of learning as you go 
through that long career? And a lot of 
that has to do with the teaching process 
itself. And people who are doing 
research are more likely to convey that 
method of thinking to a student. 
Johnson: How should a school that is 
beginning to place more emphasis on 
research manage this transition 
organizationally? 
Cheit: The important goal is to maintain 
balance- between research and teach-
ing, between research that's aimed at 
application and research aimed at the-
ory, between graduate and undergradu-
ate work. There's a wide variety of 
balancing to do and it's a highly 
dynamic situation. 
Cyert: You have to worry about your 
own strategic planning. You have to look 
at what your goals are. If you feel it is 
critical to not only be training practition-
ers but also to be training researchers 
and doing research, then you have to 
face the fact that graduate students are a 
crucial element to doing research. And 
that means you've got to allocate some 
funds for attracting outstanding graduate 
students because if you have mediocre 
graduate students you're probably going 
to have mediocre research. 
Cheit: You have to look at the advan-
tages and disadvantages of a research 
orientation. The advantages include 
improved teaching as a result of faculty 
who are active researchers. There is a 
great line that applies here: "research is 
to teaching as sin is to confession. If 
you don't do much of the former, you 
have very little of interest to say in the 
latter." Research improves teaching. It 
attracts better graduate students, adds to 
knowledge and eventually to practice. 
The disadvantage of placing more 
emphasis on research is that you lose 
some friends who want you to be more 
applied; they'll be less attracted to you, 
at least in the short run. 
Johnson: And you have to be able, I 
suppose, to reward faculty for research 
as well as teaching. 
Cyert: In a research institution, you 
have to have research contributions as a 
major element in the promotion process. 
You can't live in this kind of an institu-
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tion as half free and half slave. You can 't 
have half the faculty members saying, 
well we're teachers and we have the 
bulk of the teaching, and another part 
saying we're researchers so we spend 
the bulk of our time doing research. 
You 've got to get people who can do 
both and in a real sense that's a virtue 
because teaching is improved. In addi-
tion it eases the process of technology 
transfer. If you had half the faculty 
doing teaching and half research, there 
wouldn 't be much connection 
between them. 
So you really need the kind of person 
who can do both. which means to some 
extent the teaching loads have to be 
reduced. The criterion I developed as 
dean and the one we try to hold to here 
at the university overall since I've been 
president is that a person who is satisfac-
tory on research and an outstanding 
teacher can be promoted. Conversely, 
someone who is satisfactory on teaching 
and outstanding as a researcher can be 
promoted. But as a research institution I 
would not like to have the bulk of my 
faculty in the former category. Those 
should be the exceptions, and there 
should be evidence of true excellence 
within the teaching. You also have to 
have a high standard of what it means to 
be satisfactory in teaching or research 
so that you don't get a lot of mediocre 
people who are slipping in because your 
standards aren 't high enough. 
Cheit: I think the best approach is to 
require that candidates meet university 
standards in each of the criteria, and 
that they excel in at least one of them. 
That's a good approach because no one 
is going to be the very best at teaching, 
service and research. Another thing to 
consider is the lifespan of the faculty. 
Junior faculty members do less in the 
service category because they are work-
ing on their teaching and scholarship. 
Their early research will tend to be more 
discipline-oriented and theoretical 
because they don't yet have the resour-
ces or the link to the business commu-
nity. But as faculty members mature and 
learn more about the business world 
and its operations and form links to it. 
their opportunities to do more applied 
work grow. 
It's rare to find one person who is out-
standing in all three-teaching, research 
and service. So you must have a mix in 
your faculty and it will change over time. 
I always said as dean that it was impor-
tant to have some faculty members 
whose work was presented at meetings 
where the fundamental research was 
reported to colleagues in the discipline, 
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Robert K Jaedicke 
"Research is really the main 
activity by which faculty 
members add to their 
intellectual capital and that 
finds its way into the 
teaching program." 
- Jaedicke 
but it's also important that there are 
faculty members who are recognized 
and feel at home in executive suites 
in business. 
Jaedicke: In considering tenure, we say 
that if they're going to be outstanding in 
research we want them to be highly 
acceptable teachers. If they're going to 
be outstanding teachers we like them to 
be highly acceptable researchers. So it 
seems to me there's room for emphasiz-
ing one or the other. Occasionally you 
find the superstar who can do both with 
just outstanding ability. I think the two 
processes feed on one another and you 
get researchers who can teach and 
teachers who are doing research. 
Johnson: What are the important char-
acteristics of an outstanding business 
school research program? 
Cheit: A short answer would be that the 
members of the department are recog-
nized at the important meetings of the 
basic disciplines-economics, finance, 
accounting, or whatever the field is. 
They are presenting research papers and 
are frequently cited by others doing 
work in these fields. At the same time, 
these people are sought by businesses 
as speakers and by the business press 
for a quote on an important story. They 
are recognized both where advanced 
practice is under discussion and where 
contributions to knowledge are con-
cerned. In that respect, that's how a busi-
ness school differs from, say, an econom-
ics department. 
Cyert: I think that to get recognized as 
an outstanding business school you've 
got to be contributing on the research 
side. I also think there is more recogni-
tion now by managers that there is 
research a business school can do that 
is different from anything that goes on in 
management and that the research can 
make a real contribution. Also, I want 
research faculty who understand what 
goes on in management and who have 
the capacity to analyze and anticipate 
problems. That is really what you want 
in academic management research. 
Jaedicke: The cri teria I would use to 
judge an academic program would have 
a lot to do with the way the university 
envisioned themselves in terms of the 
extent to which they are a pure research 
university or whether they also want to 
fulfill an obligation to be of service to 
the community. In other words, aiming 
their teaching and research at the indus-
try of that area. 
Johnson: Do you think a business 
school has an unusual burden in com-
municating to the university adminis-
tration why it deserves university 
resources? 
Cheit: Yes, there are difficulties, and 
they stem from the fact that in the aca-
demic pecking order, business schools 
aren't at the top. And people in the scien-
ces would observe that this is also true 
of the applied fields in engineering or 
physics. There's an inherent loyalty in 
universities to things that are fundamen-
tal and theoretical. 
Jaedicke: When you're dealing with the 
internal administration of a university, 
the more fundamental your research is, 
the better off you are. 
Cheit: It's a dilemma. One early critic of 
business schools said that they would 
become either a place for training 
clerks, or highly applied economics 
departments. Alfred North Whitehead 
states it this way. 'The danger in an 
excellent technical education is its ten-
dency to destroy those energies of mind 
needed to direct the skill." When dealing 
with the central administration, I've 
always tried to teach that a business 
school should be technically sound in 
its research and its approach to its work, 
but it must also generate those energies 
of mind needed to direct the skill. That's 
the essence of our task. • 
RESEARCHERS 
AT WORK 
Faculty profiles reveal a multifaceted 
picture of the researcher's job 
The faculty at the Carlson School 
of Management are not only 
teachers or observers of business 
practice. They are also researchers. 
And, as Dean Townley pointed out 
in his column on page two, this is 
what distinguishes a research uni-
versity from a school whose pri-
mary mission is teaching. 
One difficulty in describing what 
it means to be a researcher is that 
research can take many different 
forms. A profile of each of our 104 
faculty members would paint 104 
different pictures of the job. With 
that in mind, the following sam-
pling of faculty profiles will give 
some idea of the variety of 
research activities conducted at 
the school. 
Gerardine DeSanctis: 
Managing a long-term 
group project 
Assistant professor of management infor-
mation systems Gerardine DeSanctis 
says that some days she feels more like 
a manager than a university professor. 
What she's referring to is her Group Deci-
sion Support Systems (GDSS) project 
and the management that's involved in 
keeping it running. 
The GDSS project, which is determin-
ing how computer technology can sup-
port decision making in group situa-
tions, is fairly large in terms of its 
budget, the number of people involved 
and the length of time it will take to 
complete. Now in its third year, plans 
have been projected for at least three 
more years. 
So far, software and other materials 
used in experiments have been 
designed, refined and tested. A labora-
tory facility has been designed and con-
structed. And a series of experiments 
has begun in which groups conduct 
meetings under conditions that range 
from low to high decision-making struc-
lures, with varying degrees of technologi-
cal support. 
As one of the principal researchers for 
the project, DeSanctis is responsible for 
raising research money, managing the 
budget, hiring and supervising research 
assistants and other personnel, setting 
project goals, designing and running 
experiments, coordinating data, commun-
icating with team members and 
analyzing and reporting results. 
The GDSS budget has increased from 
$20,000 in the first year to $70,000 cur-
rently. An additional $40,000 is repre-
sented by equipment donated by NCR 
and IBM. A major portion of the budget 
goes for salaries-for graduate and 
undergraduate research assistants, 
summer faculty salary support, pro-
grammers, computer consultants, coders 
and clerical support. Other expenses are 
hardware and software development, 
computer maintenance, data entry 
and analysis, system use fees , 
security, video and audio tapes and 
other supplies. 
Finding financial support for such proj-
ects is an ongoing effort. "You're scan-
ning the horizon all the time for sources 
of funding to keep the project going," 
says DeSanctis. "And, you have to sup-
port your graduate students while they 
complete their dissertations." GDSS has 
received funding from the Graduate 
School, the MIS Research Center, the 
Gerardine DeSanctis 
Dean's Innovation Fund and the 
American Association of Computing 
Machinery. 
"You spend a lot of time raising 
money and then convincing the organiza-
tions that they made a good investment," 
says DeSanctis. "! submit reports and 
make presentations to the Graduate 
School, to the School of Management 
and to participating companies." 
DeSanctis began the GDSS project in 
1984 as an outgrowth of a Ph.D. stu-
dent's research. She then contacted Scott 
Poole, professor of speech communica-
tions, to tap his expertise in group 
dynamics and communications, and he 
became interested in the project as well. 
Since then, professor of MIS Gary Dick-
son and three new graduate students 
have become involved. llze Zigurs, Ph.D. 
candidate in MIS, is using the findings to 
study how technology affects leadership 
behavior. DeSanctis is also interested in 
involving a Humphrey Institute scholar, 
because of potential applications in the 
public sector. 
This interdisciplinary approach is 
what DeSanctis feels is a primary benefit 
of team projects. "With multiple perspec-
tives and broader knowledge repres-
ented, the results will be more useful. 
Other people give you ideas for applica-
tions for your discoveries. For example, 
an MIS person might ask how software 
design affects the decision-making 
quality of a group. And then the com-
munications person will ask how the 
technology becomes a member of the 
group and how it is useful for conflict 
resolution. Suddenly l find I'm studying 
conflict, interpersonal communication 
and verbal dialogue, which have impor-
tant implications for teleconferencing 
systems and the design of electronic 
technology and software." 
DeSanctis says she gets most of her 
"personal charge" from conducting 
research, and feels that it keeps her up-
to-date as a teacher. "In MIS, the rapidly 
changing technology means that you 
have to work hard to keep current. The 
stimulus research provides for doing this 
really pays off in your teaching." 
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Dennis Ahlburg: 
Conducting research that 
affects South Pacific policy 
Through a series of recent research proj-
ects based on the South Pacific Island 
nations, industrial relations associate pro-
fessor Dennis Ahlburg has revealed 
trends in population growth and labor 
supply that could be very important to 
the area's policymakers in avoiding eco-
nomic crises. 
The Pacific Island nations Ahlburg is 
interested in range from Papua ew 
Guinea, with a population of more than 
three million, to Nauru and Tuvalu, with 
less than 10,000 people. "These and simi-
lar countries- termed micro-states 
because of their small size-don't get 
much attention," Ahlburg commented, 
"but although they contain less than 
one-half percent of the world's popula-
tion, they represent 25 percent of the 
United Nation's membership." 
These islands have become indepen-
dent countries relatively recently, and 
although they are generally well 
endowed with natural resources, their 
economies are, according to Ahlburg, in 
a fragile, early developmental stage. 
Ahlburg's research on this part of the 
world began in 1985 when he was a visit-
ing fellow at the National Center for 
Development Studies at the Australian 
National University. His work at that time 
involved forecasting population growth 
and its effect on economic growth. In 
discussing this study, Ahlburg and two 
other researchers at the Australian cen-
ter realized that several of these coun-
tries were building up population pres-
sures which, if further ignored, could 
create critical economic problems. They 
decided to look more closely at the 
human resources development of these 
nations in all its forms, and especially as 
far as jobs, health and education are con-
cerned. To fund the project, they applied 
Dennis Ahlburg 
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for and received a grant from the Eco-
nomic and Social Commission for Asia 
and the Pacific ( ESCAP) , a research 
and policy initiative division of the 
United Nations. 
The three researchers looked at popu-
lation trends in the area, the demand for 
labor, education, population planning 
and health policies, international migra-
tion and special regional issues. They 
found that human resource development 
policies would be essential to managing 
the supply of labor in the Pacific, and to 
increasing productivity and living stand-
ards. In their report to the United 
Nations, they stressed the need for 
policy improvement and made several 
recommendations. 
The United Nations published their 
report and distributed copies to officials 
in the countries involved. Ahlburg also 
presented the findings at a conference in 
Australia attended by the policymakers. 
One month later they met again to dis-
cuss how to implement changes. 
Just as one idea leads to another, one 
research project often uncovers yet 
another problem to pursue. Ahlburg is 
now collaborating on a study of the 
migration patterns of South Pacific 
Islanders to the United States, using data 
from the 1980 census. He has found that 
the people who migrate tend to be better 
educated, and Ahlburg's concern is that 
the people who could best help the coun-
tries solve their problems are leaving. 
And, to pursue the issue even further, 
Ahlburg is studying fertility determinants 
in Papua New Guinea. " Issues such as 
migration and fertility are all related to 
the job market," he commented. "It's just 
as important to study the creation and 
movement of a country's human resour-
ces as it is to study how to manage 
them. Especially in developing countries, 
the population processes are very impor-
tant to planning all other stages of 
human resources, such as putting 
people through schools, meeting the 
demands of the labor market, 
and so forth." 
Whether or not policy or economic 
change will result from Ahlburg's 
research is hard to predict. "As an econ-
omist, my job is to get the analysis out 
and bring it to the appropriate audien-
ces," he says. "As far as actually imple-
menting new policies is concerned, that 
is based in large part on political com-
promise and is really out of my hands." 
Ahlburg says he often applies what 
he's learned from the Pacific Islands 
research to his teaching and other 
research projects closer to home because 
labor markets around the world share 
some common problems. 
Jack Kareken: 
Making an impact as the 
Minnesota Banking 
Industry Chair 
Every department would like to have at 
least one faculty member whose name, 
when mentioned, is recognized nation-
ally by others for making important con-
tributions to the field. Jack Kareken is 
one of these people in the Department 
of Finance and Insurance. When he was 
named the Banking Industry Chair Profes-
sor in 1981 , he gave the department 
" instant credibility," according to Profes-
sor Tim Nantell, department chairman. 
Kareken is known for his revolutionary 
work on monetary policy and bank regu-
lation. He has contributed to the rational 
expectations theory of international 
exchange rates and is one of the pio-
neers in the application of finance the-
ory to the regulation of banks and other 
financial institutions. 
Kareken was an advisor to the presi-
dent of the Minneapolis Federal Reserve 
Bank for 15 years and is credited with 
building their research department into 
one of the strongest in the system. He 
attended monthly Open Market Commit-
tee meetings during that time and was 
awarded a Guggenheim Fellowship in 
1979 to write a practitioner's guide on 
conducting monetary policy. 
Because of his expertise, Kareken is 
in high demand as an advisor to govern-
ment on important banking regulation 
policy issues. He has testified before 
many Congressional committees 
and was in Washington recently to 
consult with the Federal Home Loan 
Bank Board. 
'There's a continuing stream of legisla-
tion, actual or proposed, on the regula-
tion of banks and other financial institu-
tions," Kareken explained. "For years, 
Congress has debated what kinds of 
activities banks should engage in. 
Jack Kareken 
Underwriting securities, for example, is 
one aspect of a large problem that 
comes as a result of insuring deposits." 
As a recognized scholar and distin-
guished chairholder, Kareken's responsi-
bilities extend beyond teaching and 
research. He developed the school's 
banking curriculum, creating a banking 
concentration in the MBA program and 
new undergraduate courses. And, he is 
the department's principal liaison to the 
Minnesota banking community and is a 
director of First Banks System. 
Kareken has also helped build the 
finance department by attracting other 
high quality faculty and students. "Jack 
has a sixth sense for recognizing 
research that is going to go somewhere," 
said Nantell. "He sees spots of creativity, 
or people who are handling things in 
interesting ways. He knows who to 
encourage and what risks to take. Sev-
eral of our faculty members are here 
because of Jack." 
Kareken believes it is important for a 
school to create endowed academic 
positions because they are symbols of 
the school's commitment to research in 
those fields. Furthermore, he said, "Hav-
ing a good finance department is impor-
tant to a school because, as one of the 
most popular concentrations among 
MBA students, it contributes dispropor-
tionately to a school 's reputation. It 
seems that a topnotch finance depart-
ment is necessary for being recognized 
as a topnotch school of management." 
With recent contributions from several 
local financial firms , the commitment to 
the Banking Chair has been augmented 
and redefined as the focal point for a 
newly-established Center for the Study of 
Financial Markets and Institutions. 
Barbara Loken: 
Applying marketing research to 
a community health program 
Barbara Loken, associate professor of 
marketing, is applying marketing 
research expertise to a health problem 
through the Minnesota Heart Health Pro-
gram (MHHP), a research program 
designed to accelerate population-wide 
changes in identifying coronary risk fac-
tors and disease. It is based on the pre-
mise that people will change their atti-
tudes and behavior about heart disease 
if they know more about it. 
Several innovative educational tech-
niques aimed at raising people's aware-
ness of heart disease and its prevention 
are being used in three Minnesota com-
munities. One is to label products in gro-
cery stores that are low in salt and fat. A 
similar method is used in restaurants, 
where heart stickers are placed along-
side menu items that are "heart healthy." 
A "quit and win" campaign and contest 
gives incentives to help people stop 
smoking. 
Loken's job, as MHHP associate direc-
tor of education evaluation, is to meas-
ure just how effective these techniques 
have been. Her work involves comparing 
results from the three communities with 
three other similar communities that 
have not had contact with the program. 
Loken and her research assistants 
decide what kind of information they 
need to determine the success of MHHP, 
design surveys that will solicit the infor-
mation and hire personnel to conduct 
them. "We conduct a different survey 
every two weeks-about 25 a year," she 
said. "For example, we've done surveys 
that looked at the effectiveness of direct 
mail and cable TV on changing people's 
attitudes." Afterwards they analyze the 
data and submit their findings in a 
written report. 
Loken 's work with MHHP ties together 
several research interests and applies 
them to a health problem. "My back-
ground is in social psychology and 
research design," she explained. " In 
graduate school I studied models of atti-
tudes and behavior with Martin Fishbein, 
who helped develop a theory of rea-
soned action that is used in marketing, 
psychology and other disciplines. I've 
also done work on testing survey meth-
odology and on consumer attitudes 
and behavior in relation to product 
package design." 
About 20 faculty members from 
throughout the university are involved 
with different aspects of the MHHP They 
come from anthropology, communica-
tions, medicine, public health, psychol-
ogy and marketing. "These many differ-
ent perspectives b1 ing a real richness to 
the work," Loken commented. "And, 
with people from so many different 
fields working together, papers on the 
project can be positioned for publication 
in a variety of academic journals." 
The interdisciplinary contact has also 
Barbara Loken 
led Loken to explore new research inter-
ests. "I did a study that looks at how cig-
arette advertising affects decisions about 
whether or not to smoke, and I may pur-
sue it further," she said. 
Loken balances her work for MHHP 
with other research and teaching respon-
sibilities, and she feels that each activity 
enhances the other. "MHHP is an 
applied research problem, which has 
been very valuable to my MBA teaching. 
Other, more theoretical projects, on the 
other hand, have been more relevant to 
my Ph.D. teaching. 
" I think any good theoretical research 
will ultimately work its way back to 
applied issues and could have an im-
pact on how business functions," Loken 
commented. "Both kinds of research 
are valuable." 
Mario Bognanno: 
Forming international 
research ties 
Being on a first-name basis with people 
like Korea's deputy prime minister and 
minister of economic planning is one 
reason industrial relations professor 
Mario (Mike ) Bognanno gets so excited 
about his research ties to that country. It 
means he can communicate his findings 
directly to the individuals most likely to 
implement economic policy changes. 
There are other reasons, as well. 
"Korea has an extremely dynamic econ-
omy and society," he said. "In 10 or 15 
years it could be a serious rival to Japan 
as Asia's industrial leader." With the 
current economic focus on Pacific Rim 
countries, the opportunity to be close to 
that kind of environment and to influ-
ence its direction really can't be passed 
up by a labor economist. 
Bognanno travels frequently to Korea 
as a visiting scholar, conference partici-
pant and consultant to business and 
labor leaders. He spent fall quarter 1986 
at the Graduate Institute of Peace Studies 
conducting research in bargaining 
processes. 
Earlier this month Bognanno attended 
a conference on the employment effects 
of technological development, spon-
sored by the Korean Labour Economics 
Association and the German Friedrich 
Ebert Research Institute. He presented a 
paper on production and non-production 
labor demand in Korea's manufacturing 
sector, which will be published in both 
English and Korean. In May he'll return 
to participate in a Korean-Japanese-
German-American symposium on collec-
tive bargaining sponsored by Sogang Uni-
versity. Two scholars from each country 
have been invited to make formal presen-
tations. Then, in September he'll return 
again to attend an international confer-
ence on the reunification of the two 
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Koreas, and will present a paper based 
on his work on negotiating incentives. 
Contacts like these also create new 
sources for research funding. Bognanno 
is currently negotiating a collaboration 
with the ILHAE Foundation, a world-
class Korean research institution. The 
research project, a continuation of 
Bognanno's work on Korea's employ-
ment demand, would also support a 
research associate. 
Bognanno feels international research 
is essential for today's managers and 
business scholars. "The world is getting 
to be a smaller place and anyone inter-
ested in macroeconomics must con-
sider international interests and change," 
he commented. "Wi thout it, the value of 
your research is reduced. And if manag-
ers rely on limited sources of informa-
tion about other countries without 
having a good understanding of the cul-
tural and economic factors that drive 
their trading rivals and partners, they 
could be misled." 
He says one way scholars can help is 
to give a realistic picture of world condi-
tions. "You have to be in a country for 
awhile to discover what's really going 
on ," he said. " It's also good to go 
abroad and find out what other people 
think about us. It gives you a new per-
spective, and then when you return 
home you can better critique what you 
read or hear." 
Shyam Sunder: 
Playing a key role in 
ground-breaking 
accounting research 
According to accounting chairman David 
Dittman, " the big shaker of the 80s in 
accounting" is experimental economics, 
Mario Bognanno 
10 MMR • March 1987 
which is a new approach several of our 
faculty members are taking to test 
accounting, economics and finance 
theories. And, judging by publishing 
activity and requests for conference par-
ticipation, our research group is clearly 
recognized as the leader nationally in 
the field. 
One of the key players in developing 
the experimental methods, Professor 
Shyam Sunder, modestly claims that he 
was exposed to the ideas accidentally. 
"One morning in 1980, when I was on 
the faculty at the University of Chicago, I 
walked into the lounge for my morning 
cup of coffee and overheard a presenta-
tion by visiting professor Charles Plott 
on experimental economics," he recalls. 
"Then two weeks later I found myself 
sitting next to him on a plane to Detroit, 
and we started talking." 
They discussed a question Sunder had 
run into while writing his dissertation. In 
his dissertation, which looks at how 
accounting information affects stock pri-
ces and how the information gets to the 
marketplace, Sunder examined some 
assumptions of the efficient market 
theory, but he realized the empirical evi-
dence he was using had limitations. "In 
a field study, you have realism, but not 
control," he explained. "And one prob-
lem with the field studies is that your 
findings are biased by something 
researchers call 'self-selected sampling,' 
which makes it difficult to accurately 
determine cause and effect. " 
Sunder and Plott collaborated on a 
study of the proposition that a competi-
tive market can aggregate diverse infor-
mation possessed by various individuals 
and disseminate it among all partici-
pants. They createa controlled situations 
in a lab, manipulated them and exam-
ined the effects. 
Since then, Sunder and other Minne-
sota accounting faculty members and 
graduate students have applied these 
experimental methodologies to test other 
theories basic to accounting and 
finance. For example, Sunder is also 
studying the Grossman-Stiglitz hypothe-
sis that it is impossible to have an infor-
mationally efficient asset market when 
information is costly, and Bayes' Theo-
rem, which has to do with how human 
beings intuitively combine their prior 
beliefs with newer information. Sunder 
and Professor Gordon Duke are looking 
at auction theory in the marketplace. Pro-
fessor John Dickhaut, who has also been 
a key player in developing the methodol-
ogy, is interested in finding out more 
about environments in which there is 
asymmetric information, and the poten-
tial for understanding various accounting 
phenomena in such settings. 
Two lab facilities with specialized soft-
ware have been established to carry out 
experiments for testing these theories, 
and Sunder and Duke recently received 
a grant from IBM to develop additional 
software. 
"Using experimental methods is a way 
to look at problems that you can't 
approach by other means," Sunder 
points out. " It gives you new windows to 
peek through at problems. There are 
three ways to gain knowledge-in the 
lab, in the field and through introspec-
tion or mathematical modeling. Ideally a 
researcher will combine all three 
methods to gain a better understanding 
of phenomena." 
He cautions that it is "perilous" to 
translate experimental lab findings to the 
field without taking other factors into 
consideration. "But it allows you to test 
the theories and sort out the ones that 
are probably more valuable," he says. 
Sunder and Dickhaut have been 
invited to discuss their research in exper-
imental economics at the American 
Accounting Association's Doctoral Con-
sortium from 1985-88. In 1986, the presi-
dent of the American Finance Associa-
tion asked Sunder to organize and 
preside over a session on experimental 
finance at the annual meeting of the 
American Finance Association. And 
besides publishing in the most presti-
gious economics journals, Sunder has 
been invited to speak at many major uni-
versities in the U.S. and Canada. 
Acceptance of a researcher's work by 
other academic colleagues is one of the 
best measures of the quality of that 
work. The Minnesota research group has 
clearly passed the test. • 
Shyam Sunder 
_____________ C_OMMUNICATING ____________ _ 
THE FINDINGS 
Research results are best shared and 
measured through academic publishing 
We've all heard the common myths 
about academic publishing: Acade-
micians are in an ivory tower and 
their writing is out of touch with 
reality. Academic writing is so bor-
ing and esoteric that only a few peo-
ple read the articles. Young faculty 
members must endure a "publish or 
perish" system. You have to know 
someone to get published. But what 
is the real story? 
n the whole, the academic "0 publishing system works and 
is the best way for researchers to share 
important findings," believes Michael 
Houston, research professor and chair-
man of the Department of Marketing and 
Business Law. Houston is on the edito-
rial boards of the Journal of Marketing 
Research, the Journal of Marketing and 
the Journal of Retailing. He also reviews 
articles for the Journal of Consumer 
Research and recently edited an issue of 
the Review of Marketing. 
"Because of the special nature of aca-
demic journals and the process for 
reviewing articles, the work reported in 
them is credible and has the greatest 
potential for impact," he said. 
Articles are "refereed," or peer 
reviewed, for publication. A faculty mem-
ber submits an article to an appropriate 
journal. The editor then sends it with the 
authors' names removed, to three or four 
reviewers considered knowledgeable in 
the subject and well-regarded in their 
fields. They are usually members of the 
editorial board. 
The reviewers evaluate the paper as to 
the importance of the topic, the quality 
of the thinking that went into it and the 
quality and validity of the research proce-
dures. Each reviewer then makes a 
recommendation to the editor. 
Houston said these recommendations 
usually fall into three categories. One is, 
"Great stuff. Important and meaningful to 
the field. l recommend publishing." This 
category is probably the least frequent. 
Another is, "This has promise, but l rec-
ommend these revisions. " Or, " ! can't 
judge if the quality of the work is signifi-
cant. Please respond to these concerns." 
The third is, "[ don't recommend publica-
tion." He said the third category is the 
most frequent, and he estimates the 
acceptance rate to be no more than I 0-
15 percent of submissions. 
After all recommendations are 
returned, the editor will examine them, 
and, based on a collective assessment, 
decide whether or not to publish the arti-
cle. The editor contacts the author and 
in some cases asks to have certain 
issues resolved or revisions made before 
a decision about publishing can be 
made. Some authors will revise papers 
and resubmit them, or, if rejected , 
submit them to another journal. 
The only major pitfall with the system, 
as Houston sees it, is that some review-
ers may reject an article because they 
disagree with the findings. "Philosophi-
cal disagreements can lead to valuable, 
but radical, ideas being rejected," he 
commented. "A good editor should 
recognize this and request another 
review from someone with a different 
viewpoint. " 
But Houston believes that good work 
will eventually get published and bad 
work will stay rejected. "Researchers 
need to hold the view that if they're try-
ing to say something meaningful and 
important and are doing the research 
well , then publication should be forth-
coming. The main perspective should 
be on contributing to the field." 
Although academic journals are the 
primary conduit for researchers to share 
their work among themselves, Houston 
doesn't think practitioners necessarily 
need to subscribe to them to realize the 
ideas presented there, because ideas 
first presented in journals can reach 
practitioners in other ways. "If an idea is 
meaningful to practice, faculty members 
will read it and communicate the essen-
tials through teaching and consulting. 
The idea may not be linked to the origi-
nator, but what's important is that it 
gets out." 
Most scholars read the major journals 
in their field, and in this way work influ-
ences and builds on other work. "Incre-
mental advances are provided by aca-
demic research studies," Houston said. 
"Collectively and ultimately they provide 
a body of knowledge." 
Can the library keep pace with academic research? 
According to the University of Pennsylvania library's 1980-81 annual report, the 
cost of academic periodicals increased 398 percent between 1969 and 1979, and 
book prices increased 273 percent. This compares with an inflation rate of 66 per-
cent for clothing, 112 percent for transportation and 140 percent for medical 
costs. For the Pennsylvania library, it meant a 27 percent reduction in new mate-
rials and a 15 percent staffing decline between 1971 and 1980. 
University of Minnesota library director Joe Branin said this is a typical sce-
nario. "In the 60s, libraries had ample resources and expanded their staffs, mate-
rials and space. Then in the 70s, the bottom fell out. And one of the biggest 
problems became the cost of periodicals." A national report on scholarly com-
munication says that the amount of money libraries spent on serials between 
1976 and 1982 increased 128 percent, but the number of serials purchased only 
went up 1.7 percent. 
When a library subscribes to a periodical , it usually makes a commitment for 
the life of the publication. Added to that are costs for maintenance-checking in 
materials, binding them and providing space. An information explosion and an 
increase in specialized journals in all fields adds to the difficulties of keeping 
pace with academic output. 
Other changes at the library that affect research include the use of computer-
ized technology to streamline operations and information gathering. The Nexus 
system, for example, contains the complete New York Times and can locate par-
ticular articles by single word or phrase searches. Disclosure information is now 
available on a CD-ROM, which uses laser disk technology. The library buys the 
necessary hardware and periodically receives a compact disk with updated infor-
mation. But electronically stored information is often more expensive than print, 
which could limit access to materials that are only available electronically. If a 
library cannot afford the technology, it will no longer be able to distribute the 
information. Or, it might have to charge user fees, which limits access to patrons 
who are able to pay for it. This problem is central to current controversy over 
whether the federal government should switch to electronic information 
distribution. • 
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THE RESEARCH 
ENVIRONMENT 
Research centers help create an 
environment for high-quality research 
Research centers are an important 
part of the research environment 
at the Carlson School of Manage-
ment. Basically administrative 
organizations that support 
researchers, facilitate their coming 
together and communicate their 
findings, the centers are symbols 
of the school's commitment to 
research and academic leadership 
in a particular field. And this is 
what is important in attracting top 
faculty members and graduate 
students. 
scholar needs to have other '~ scholars around for high-quality 
research to take place. You can't do it in 
a vacuum," says David Dittman, chair-
man of the Department of Accounting 
and director of the Accounting Research 
Center. "Establishing a research center 
shows that you value research, and scho-
lars you want to attract will know they'll 
have colleagues." 
Centers at the Carlson School of Man-
agement include the Industrial Relations 
Center, founded in 1945; the Manage-
ment Information Systems Research Cen-
ter, founded in 1968; the Accounting 
Research Center, founded in 1977; the 
Strategic Management Research Center 
and Operations Research Center, both 
founded in 1983; and the Center for the 
Study of Financial Markets and Institu-
tions, founded this year. 
Facilitating interdisciplinary 
study 
Centers like the Strategic Management 
Research Center ( SMRC) and the Indus-
trial Relations Center (IRC) that are 
highly interdisciplinary facilitate certain 
kinds of research that couldn't otherwise 
take place because their researchers 
study issues that cut across functional 
and organizational lines. The SMRC is 
supported jointly by the Carlson School 
of Management, the Humphrey Institute 
of Public Affairs and the Department of 
Agricultural and Applied Economics, 
with researchers from 14 different aca-
demic departments currently engaged in 
projects. Projects conducted within the 
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IRC have brought together scholars from 
economics, psychology, sociology, his-
tory and business administration to col-
laborate with IR faculty members. 
Interdisciplinary ties are also impor-
tant for researchers in well-defined fields 
like accounting. "Many of our faculty 
members work with scholars from other 
basic disciplines, such as economics 
and psychology, to gain a more com-
plete understanding of certain issues," 
Dittman says. "For example, the way peo-
ple process information and how they 
use it to make decisions is a psychology 
problem that influences how accounting 
data should be presented." 
By sponsoring workshops, seminars 
and conferences, centers bring together 
people who are interested in similar 
topics and stimulate new ideas 
through interaction. 
Umbrellas for related 
research 
Some research projects are very large 
in scope and can involve many different 
scholars working on specialized aspects 
of the general topic. Research centers 
are ideal for bringing these people 
together and keeping the project going 
over a long time period. 
The SMRC's Minnesota Innovation 
Research Program is this kind of project. 
It began in 1983 with a grant from the 
Office of Naval Research. The project's 
researchers are studying how innova-
tions develop over time and are identify-
ing the factors that influence their suc-
cessful development. Thirteen related 
but different studies have tracked a wide 
variety of technological , product, process 
and administrative innovations. Interdisci-
plinary research teams involving 15 fac-
ulty members and 19 doctoral students 
from eight academic departments and 
five schools at the university are carrying 
out the studies. They have met regularly 
since 1983 to develop a common 
research framework, and to evaluate and 
redirect work being done. So far the proj-
ect members have published 86 related 
theoretical and empirical papers. A con-
ference in May will present major 
research findings, and two books are 
scheduled for publication in 1988. 
Another example is the IRC's Work 
Adjustment Project, which has involved 
IRC and psychology faculty members 
since the 1960s. The project began with 
a group of industrial psychologists who 
wanted to find a way to better match per-
sonal needs and interests with job char-
acteristics that create job satisfaction. 
They constructed a model of individual 
adjustment to work, looking at how peo-
ple's interests and motives matched their 
jobs. In the next phase of the project, 
researchers ran experiments to test the 
model and followed up by looking at 
whether or not well-matched people 
tended to stay with their jobs longer. 
Finally, tests were developed that job 
counselors could use. These tests are 
now commonly used in practice, and 
counseling students are trained in 
the methodology. 
Providing administrative sup-
port and a reputable backing 
A center's administrative staff provides 
specialized assistance to researchers for 
time-consuming tasks such as applying 
for grants, managing project budgets, 
coordinating project teams and planning 
conferences. Centers are also a clearing-
house for information on funding 
sources and they frequently provide 
seed money for new projects. 
Perhaps even more important for fund-
ing purposes is that a research center 
acquires a reputation among practition-
ers for doing credible work, which can 
be very helpful when seeking funding 
from the business community. The IRC 
research project carried out in conjunc-
tion with Northwestern Bell (see the 
December MMR) is a good example of 
how a center's past performance 
inspired confidence in a funder and 
created an excellent opportunity 
for research. 
"There are many factors that have 
helped the IRC build its excellent reputa-
tion within the business community," 
points out IRC director John Fossum. 
"First, we have an ongoing record of per-
formance on all dimensions by individu-
als associated with the center. We are 
recognized by other academics for our 
research contributions and we sponsor 
research that makes an impact on the 
field and its direction." 
Fossum says the IRC is recognized by 
practitioners as the locus for developing 
the field. "Because of our concern for 
the practice, professionals think of us 
when they need answers to problems," 
he said. 
Benefits to the community 
A vital research environment 
enhanced by research centers is not 
only beneficial to faculty members, but 
also rubs off on the community at large. 
Timothy Nantell, chairman of the finance 
department, puts it this way. "A commu-
nity needs independent, long-term 
thinkers to create ideas and knowledge, 
and universities are one of our only 
institutions established for this kind 
of thinking. 
"Now, these ideas eventually make 
their way into practice. An idea such as 
efficient markets may be difficult for pri-
vate individuals to capture, but it is now 
part of the public domain. The work 
done on pricing options 15 years ago 
started out as scholarly research and is 
now so much a standard part of the 
practice that professionals buy calcula-
tors with the formula built right in." 
A strong research orientation benefits 
the business community in other ways, 
too. It attracts the best scholars in the 
field, who are then available for consult-
ing. It attracts top students from good 
schools, who are then likely to become 
employed loca lly. And , with an outstand-
ing management program located here, 
professionals who are progressing in 
their careers and looking for additional 
training don't need to leave town to 
get it. 
Each of the school's research centers 
is dedicated to outreach activities that 
disseminate research information among 
executives so that it can improve how 
business functions. These activities 
include lectures, seminars and confer-
ences, as well as formal certificate 
training programs. 
"Conferences that bring together exec-
utives and academics are good forums 
for discussing very early, fronti er work 
that eventually may prove to be impor-
tant," says Nantell. "A researcher can 
take a chance with discussing up-and-
coming ideas. When you're teaching an 
MBA class, on the other hand, you usu-
ally have to stick to what's known. " Inter-
action with the business community is 
also very helpful to faculty members for 
keeping in touch with current practice. 
The centers also publish and distrib-
ute "working papers," which are discus-
sions of recent research that hasn't yet 
been published in academic journals. 
Establishing a center 
The school has made a commitment 
to research in a new field this year with 
the creation of the Center for the Study 
of Financial Markets and Institutions 
(CSFMI). Its goals are to sponsor high-
quality research on the creation and pric-
ing of financial securities and on innova-
tion and regulation of financial markets 
and institutions, and to promote the 
interplay of ideas between researchers 
and practitioners. 
According to Nantell, setting these 
goals was the first step in establishing 
the center. "Then we worked out how 
best to provide these services," he said. 
"For us that meant, first, that we needed 
devices to attract facu lty, such as 
endowed chairs, summer research sup-
port and other salary augmentations. A 
problem in the finance fi eld is that 
bright people can demand very high 
salaries in the financial community. We 
can't offer as much money, but we can 
offer the environment and opportunity 
for doing interesting research." 
Other activities of the center will 
include sponsoring visiting professors, 
holding an annual conference to commu-
nicate directly with the banking commu-
nity, developing a banking program with 
an advanced banking curriculum and 
establishing a student internship pro-
gram. The center will also develop an 
innovative master's program in finance 
that will train professionals with more 
highly specialized skills than is now 
available in MBA programs. 
After structuring the goals and deter-
mining how to meet them, the next step, 
of course, is to go out and raise money. 
Nantell worked with Dean Townley and 
Associate Dean Anne Benisch on mak-
ing contacts, discussing the center's 
plans and working out an appropriate 
contribution. Funders for CSFMI so far 
include the First Banks, Norwest Corpora-
tion, Northwestern National Life Insur-
ance Company and the Minnesota 
Banker's Association. 
Financial support provides the means 
to conduct research 
Research is expensive. Books, journals, photocopying, computer time, 
microfilming, equipment, supplies and travel all cost money. Research assistants 
and other personnel need to be paid. And the major item in most project budgets 
is summer salary support. Many faculty members devote their summers to 
research, but academic salaries are usually based on 9-month appointments. 
Coming up with funding is the researcher's responsibility. A variety of grant 
programs are available, but each has its own restrictions and eligibility 
requirements. Grants can range from $100 to over $100,000. Some are intended 
only for summer salary support while others pay only for materials. "Seed" grants 
fund projects just starting up. Others require a track record of work. Some are 
intended only for scholars beginning their careers or are limited to specific 
disciplines. When applying for grants, researchers need to know these 
specifications. They will often apply for several and can sometimes piece funding 
together with more than one grant. But completing the applications takes time. 
Proposals must be carefully thought out and must show evidence, through 
documentation, references or other means, that the researcher will carry out the 
project goals and will contribute to the field . 
The Carlson School of Management administers three competitive grant 
programs. The McKnight program, administered by the Dean's Office, is funded by 
a $1,000,000 endowment fund. In 1986-87, the program partially funded 16 
research projects, chosen from 28 proposals. The Dean's Innovation Fund (D!F), 
supported by private contributions, is used to stimulate innovative projects that 
are highly interactive with the management community. Seven faculty members 
have received DIF grants since the program began in 1984. Bureau of Economic 
Research grants are administered by the school's Research Committee, made up 
of one faculty member from each department. George Benson, chairman of the 
Research Committee and management sciences professor, said that around eight 
projects, out of about 20 proposals, receive funding each year. 
The university's Graduate School administers a grant program that is intended 
mainly as "seed" money to develop projects to the point of attracting more 
complete, external funding. Highest priority goes to junior faculty. 
Large grants from agencies like the National Science Foundation (NSF) have 
generally not been available for management school researchers, unless the 
project overlaps with a "basic" discipline, such as psychology. But with the 
implementation of a new NSF grant category, this may change. 
Benson said that even with these established grant programs, there is never 
enough money for all the projects that warrant support, and the amount of money 
available from institutional sources is limited. "Our faculty looks to the local 
business community as a logical source for additional funding. Private 
contributions can make an enormous difference in the amount and quality of 
research that takes place at the school , providing the leverage we need in our 
drive to the top." • 
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New firms: Endangered species or 
hardy survivors? 
Paul Reynolds, professor of sociology 
and an associate of the Strategic Man-
agement Research Center, has been the 
principal investigator for this research. 
Initial project design was developed 
with the assistance of Bruce Erickson, 
Bill Rude/ius, AI Wickesberg and Andy 
Van de Ven. The initial 1984 survey was 
supported by funds provided by the Uni-
versity of Minnesota Center for Urban 
and Regional Affairs (CURA) and 
McKnight research funding from the Carl-
son School of Management. The first 
followup, in /985, was supported by 
CURA. The second followup, in 1986, 
was supported by the Strategic Manage-
ment Research Center. Brenda Miller 
served as project manager and analyst 
for the 1986 followup. 
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by Maggi Aitkens 
Wile some people are con-cerned about protecting spe-
cies such as the whale and bald-headed 
eagle from extinction, economic develop-
ers, bankers and entrepreneurs worry 
more about a different type of endan-
gered species-new business firms and 
their probability of survival in competi-
tive environments. And for good reason, 
since some statistics have shown that 
this population is plagued by an annual 
mortality rate of 80 percent. Another anal-
ysis, by Dun and Bradstreet, indicates 
that over 50 percent of business failures 
are less than five years old. 
Paul Reynolds, professor of sociology, 
an associate of the Strategic Manage-
ment Research Center and principal 
investigator of recent research on new 
firm survival, has found, however, that 
this population is doing much better 
than most people think. Reynolds sur-
veyed a representative sample of 549 
new Minnesota firms from all industry 
categories that had their first sales 
between 1978 and 1984. He found that 
over 90 percent of them survived 
each year. 
Reynolds says that although Dun and 
Bradstreets' 50-percent figure is accurate, 
it is misleading. "It tells you only that 
among all firms that failed, half were 
less than five years old. But this doesn't 
tell you anything about probability of fail-
ure. Let's say, for example, that you have 
2,000 firms that failed, and 1,000 of them 
were less than five years old. But, during 
those five years, there were I 0,000 firms 
that started up. Then new firms would 
have experienced only a 10-percent fail-
ure rate." 
As for the SO-percent failure rate 
mentioned above, Reynolds suspects it 
comes from such organizations as the 
Small Business Administration, which 
reports failures based on non-repayment 
of its loans to new businesses. " In order 
to get loans from the Small Business 
Administration," he says, "you have to 
prove that you can't get it from a tradi-
tional source. That means the administra-
tion automatically screens out those 
firms with better prospects and bases its 
statistics on loans granted to higher 
risk firms." 
Using data based on incorporation sta-
tistics can also be misleading, Reynolds 
says. "Since it only costs a minimal 
amount of money to incorporate, a large 
number of individuals file the papers but 
never really start the business. Is this fail-
ure? It doesn't seem to me that it is, 
since they never got started." 
Reynolds began his project in 1984 
and asked the 549 sample firms for infor-
mation on products and services, choice 
of location, start-up problems, financing, 
current management emphasis, employ-
ment policies, sales and financial history 
and organizational structure. One year 
later, these firms were contacted a sec-
ond time to determine sales, employ-
ment, exports, cost structure, formal 
financial support and the nature of the 
start-up teams. In 1986 they were con-
tacted a third time to determine sales, 
employment, exports and competitive 
strategy. The study revealed much valu-
able information about new firm sur-
vival, in addition to survival rates. 
Determining a firm's date of birth is a 
difficult task, Reynolds points out, since 
gestation periods can vary anywhere 
from one month to six years. He asso-
ciates at least four major events with 
new firm gestation, often occurring in 
this order: a major commitment by the 
start-up team, formal financial support, 
hiring employees and sales of a product 
or service. "It's fascinating to discover, 
however," Reynolds says, "that some 
firms start by getting substantial sales, 
then hire employees and eventually the 
entrepreneurs make a full-time commit-
ment." For the survival analysis, the 
new firms' "births" were the date of 
first sales. 
As with many species living in a com-
petitive environment, the study showed 
that the risk of not surviving varies 
according to the firm's age and the 
niche it occupies among industry sec-
tors (see graph). "The risk of failure for 
new firms in local market-oriented indus-
tries, such as construction and consum-
er service, is no greater than for firms in 
more basic industries, such as 
manufacturing or business service," 
Reynolds says. 
Only the retail sector, which includes 
restaurants, has a distinctive risk. "It's 
easier to get into some of these indus-
tries," Reynolds says, "because you don't 
need as much start-up money. Restau-
rants, in fact, have often been called 
organizational fruit flies, not only 
because there are so many and they're 
easy to study, but because they do seem 
to have shorter life spans." 
The critical period for a new firm in 
all industry sectors occurs in its third 
year of life when the probability of not 
surviving peaks. "The increased risk of 
failure in the third year has been found 
in other analyses," Reynolds says. "It is 
usually attributed to both the initial 
stake and the time required to determine 
if a new firm will be a viable economic 
entity. Those starting new firms usually 
have enough resources to maintain the 
firm for a year or two, and it may take a 
year or so before profitability can be 
demonstrated." 
Although the list of reasons given for 
failure by firm principals covered a 
range from "personal problems" to 
"desire to do something else," by far the 
greatest response was that the firm did 
not make money or did not have cus-
tomers or clients. But it seems that with 
the new firm species, death can be as 
difficult to determine as birth. "It caught 
us by surprise," says Reynolds, "when 
we discovered that over 20 percent of 49 
new firms considered 'out of business' 
in 1985 were resurrected and active in 
"Since it only costs a minimal 
amount of money to 
incorporate, a large number of 
individuals file the papers but 
never really start the business. 
Is this failure?" 
-Reynolds 
1986. It may be more useful to consider 
firms dormant, rather than deceased." 
Many of these firms were given new 
breath when changes in the business 
environment created a new niche for 
their products or services, or when an 
entrepreneur revitalized with additional 
knowledge and experience decided to 
try again. 
By comparing the differences between 
firms that survived and firms that failed, 
two traits emerged that seemed to be 
almost necessary for survival-an 
emphasis on competitive marketing strat-
egy and management of financial resour-
ces. The first of these entails defining 
the niche and specialization. "If you're 
in the cookie business," Reynolds says, 
"it may be better to specialize in choco-
late chip cookies, for example, than all 
kinds of cookies. At the same time, a 
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new firm may be better off selecting a 
specific market for its products or 
services, such as a well-defined com-
munity or clientele." 
The second trait-attention to finan-
cial resources and cash flow- proved to 
be an important distinction among the 
firms that survived and those that did 
not. "These now-dormant firms may not 
have been insolvent," Reynolds says. 
"They may have had sales, but the 
money hadn't come in yet. In anticipa-
tion of payment, they might have commit-
ted themselves to buying a couple of 
computers, for example. Suddenly, they 
found themselves in a situation where 
they owed the computer supplier 
$20,000, a payroll had to be met and the 
clients were slow in paying their bills." 
In trying to answer questions like 
"How do you get a fit between organiza-
tions and the environment?" Reynolds' 
research follows a Darwinian argument 
that only the strong survive. "Either the 
organization must adapt to environmen-
tal change," he says, "or through the 
selection process those firms that don't 
have the right form will fail and only 
those with the right form will survive." • 
Maggi Aitkens is a freelance writer 
working in the Twin Cities. 
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New stress on politics creates 
growth in public affairs 
News coverage over the past few years has called attention to cut-
backs in public affairs personnel at cer-
tain large corporations, giving the impres-
sion that the public affairs function is on 
its way out. There have even been sto-
ries about whole departments being 
"wiped out." 
But according to a recent study by 
Alfred Marcus, assistant professor of stra-
tegic management and organization, and 
Mark Irion, formerly a research assistant 
at the Humphrey Institute, these are cir-
cumstantial instances rather than a gen-
eral trend. In fact, Marcus and Irion have 
found a rise of nearly 70 percent in pub-
lic affairs personnel in major corpora-
tions between I982 and 1985. 
Corporate public affairs includes a 
variety of functions, such as governmen-
tal affairs, issues management, public 
relations and community affairs. Marcus 
and Irion assert that a successful public 
affairs program should be able to 
enhance a firm's credibility, facilitate 
response to issues and have a positive 
impact on the corporate bottom line. 
Thus, while public affairs personnel may 
be involved in philanthrophy, their man-
date is to further the financial interests 
of the firm. 
In their study, Marcus and Irion sur-
veyed a broad cross-section of promi-
nent U.S. corporations in diverse indus-
tries headquartered in nine major 
metropolitan areas- Chicago, Washing-
ton D.C., Denver, Detroit, Houston, Los 
Angeles, Minneapolis-St. Paul, New York 
and San Francisco. Although the commit-
ment to public affairs varies from loca-
tion to location, they found some growth 
in every area and industry. 
The areas experiencing the highest 
growth rate were Denver ( 127 percent) , 
Minneapolis-St. Paul (I 02 percent) and 
Washington D.C. ( 97.1 percent) . Those 
with the least growth were Los Angeles 
( 23 percent) and Detroit ( 52 percent). 
Industries experiencing the highest 
growth rates include high technology 
and communications ( 140 percent), 
pharmacy and personal care (121 per-
cent) and gas, utility and telephone ( 100 
percent). Those with the lowest growth 
rate include retail ( 4 percent) , machin-
ery ( 23 percent), media and food ( 30 
percent each ). 
Given this data, why should the gen-
eral public suppose that public affairs is 
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by Lisa Jo Rudy 
Alfred Marcus, assistant professor of strate-
gic management and organization, said 
corporations use the political arena to 
"reap advantages and not just prevent 
harm." 
on the downswing? Marcus explains this 
in two ways. First, many people compare 
the present public affairs situation with 
that of the 70s, when public affairs 
growth was at its height. Thus, although 
there is still significant growth in the 
field, it doesn't appear strong in compari-
son to the past. Second, reports of firms 
like Nabisco and Arco wiping out their 
public affairs departments are explain-
able in other ways. Nabisco, for exam-
ple, was taken over by a larger firm and 
the public affairs slim-down was only 
one of many changes. Arco, losing 
money in the oil slump, cut many of its 
departments. Public affairs suffered 
along with the corporation as a whole. 
The field 's continued growth, on the 
other hand, is attributable to several 
causes, say Marcus and Irion. Histori-
cally, public affairs departments were 
founded during the 1970s as a defensive 
move. " It was a response to the growth 
of consumer and environmental groups 
and changes in business-government 
relations," they believe. "Business' inter-
est in the 1970s was to stop the passage 
of legislation which might further curtail 
management prerogatives." 
The focus shifted during the 1980s. No 
longer solely defensive, public affairs 
took on a more positive aspect. "lt was 
seen that politics was an arena where 
firms could reap advantages and not just 
prevent harm," say the researchers. This 
led to a renewed interest in public 
affairs as a means of increasing the 
bottom line. 
Because corporate leaders feared a 
continued economic downswing, public 
affairs took on the role of strengthening 
political lobbying for legislation which 
would benefit the firm in a highly com-
petitive market. As Marcus and Irion 
explain it, "This perception of a declin-
ing economy spawned divisions within 
the business community, with ascendant 
groups in conflict with declining ele-
ments on issues such as bailouts, subsi-
dies, trade protection and regulation." 
Thus, political action was perceived as 
necessary for self-preservation. 
General diversification and its require-
ment for a broad understanding of pol iti-
cal activity in a variety of fields is 
another reason for the function 's continu-
ing viability. Multi-enterprise corpora-
tions need political ties that match its 
blend of different political and social 
concerns, say Marcus and Irion. They 
also cite the rise of radical individualism 
and the ascendence of the market ideol-
ogy as important causes of the growth of 
public affairs. 
Popular wisdom may contain a grain 
of truth, but it is often unreliable. The 
Marcus and Irion report is a good exam-
ple of how appearances can sometimes 
be deceiving and that circumstantial 
evidence cannot take the place of 
empirical study. • 
Support for Marcus' work has been pro-
vided by the Strategic Management 
Research Center. The Dean's Innovation 
Fund also supported this project. The 
research will be appearing in a volume, 
Business Strategy and Public Policy, that 
Professor Marcus is coediting. The vol-
ume will be published in August by 
Greenwood-Praeger. 
Lisa Jo Rudy is a freelance writer 
working in the Twin Cities. 
Accurate survey methodology is crucial 
in detecting sexual harassment 
A number of court decisions have 
made it clear that employers have 
considerable responsibility in curtail-
ing and preventing sexual harass-
ment in their workplace and many 
employers are surveying their 
employees to determine just how 
extensive their own sexual harass-
ment problem is. While this is a com-
mendable initial response to the chal-
lenge, I would caution employers that 
unless they use rigorous survey 
methodologies, they may draw a 
darker picture of their particular situa-
tion than actually exists. My concern 
is that data from such surveys will be 
used to indict organizations without 
proper consideration of their 
limitations. 
EEOC guidelines define three 
instances where harassment of a sex-
ual nature is illegal: (I) when the 
individual's submission to sexual 
harassment is required as a term or 
condition of employment; (2) when 
the individual 's submission to or 
rejection of the harassment is used as 
a basis for making employment deci-
sions that have an impact on that indi-
vidual; or (3) when the individual 's 
work performance is unreasonably 
undermined or an 'intimidating, hos-
tile, or offensive' work environment is 
created by the conduct. In a widely 
publicized decision, Meritor Savings 
Bank u. Vinson, the U.S. Supreme 
Court held that the creation of a hos-
tile work environment may constitute 
sexual harassment. That is, sexual 
harassment is not limited to eco-
nomic or tangible employment out-
comes, but encompasses psychologi-
cal aspects as well. 
As a way of getting a diagnostic 
"fix" on the extent of sexual harass-
ment among their workforce, organiza-
tions have begun to use surveys to 
estimate the number and percentage 
of females who perceive sexual 
harassment, as well as to determine 
the impact of harassment on 
employee performance and satisfac-
tion. I suspect such surveys may be 
used in the future to determine 
whether sufficient agreement exists 
among females that the work environ-
ment is "hostile or intimidating" to 
by Richard Aruey 
permit class action inferences in 
litigation. 
The results of such surveys seem 
somewhat shocking. The percentage 
of females reporting being sexually 
harassed often runs as high as 60 to 
80 percent. As a behavioral scientist 
reviewing similar studies in a sexual 
harassment lawsuit, I became aware 
of problems and pitfalls associated 
with many of the surveys and the 
interpretation of their results. While I 
do not condone sexual harassment in 
any form, I would like to point out 
some methodological issues asso-
ciated with conducting and interpret-
ing surveys in this sensitive area. 
Use of retrospective self-report 
measures. Most surveys ask respond-
ents to recall incidents or occasions 
when they felt harassed and to indi-
cate the different kinds of harass-
ment. For example, a survey con-
ducted for the Federal Aviation 
Administration by the Working Wom-
en's Institute asked respondents to 
check whether they had "experienced 
any of the following types of gender 
bias or sexual harassment during the 
last 36 months by any employee." 
Twenty-two categories were pres-
ented, ranging from unwanted sexual 
teasing and joking to actual rape. 
This methodology is problematic, 
first, because it relies on self-
reporting , which is notoriously defi-
cient in accuracy and abundant in 
potential bias. Many studies have 
shown that individuals perceive 
events that did not take place, or 
report disagreement between the 
events perceived and what actually 
happened. Social psychologists have 
demonstrated that individuals are not 
terribly reliable when witnessing 
crimes, nor do they always accurately 
recall harmful events that occur to 
themselves. A second problem here is 
that such studies sometimes ask 
respondents to recall incidents of sex-
ual harassment over great lengths of 
time-sometimes up to three years 
before the survey date. Obviously, the 
longer the time period involved the 
more likely perceptions will be inac-
curate. In addition, the percentage of 
individuals reporting harassment over 
a longer time period will be consider-
ably larger than if the question asks if 
they are presently being harassed. 
Attention to reliability and valid-
ity. Reliability has to do with consis-
tency of responses (would the 
respondents give the same reactions 
if surveyed a month later?) and valid-
ity has to do with whether the events 
reported did, in fact, occur. While it is 
extremely difficult to determine if the 
reported results are indeed accurate, 
there are methods to at least verify 
the fidelity of the measuring instru-
ment. For example, individuals work-
ing for the same department or super-
visor could be compared to 
determine the amount of agreement, 
responses could be compared to com-
pany records to determine correspon-
dence with reported events, statistical 
methods could be used to estimate 
the degree to which items within a 
survey "hang together" in a homoge-
neous manner, and so forth . Yet none 
of the survey studies I have reviewed 
seem to pay much attention to these 
central measurement issues. When 
guilt or liability may be based on 
(continued on page 27) 
Richard Aruey is professor of indus-
trial relations and an industrial/ 
organizational psychologist specializ-
ing in fairness and bias in employ-
ment settings. 
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Chairman of Auditing 
Standards Board to speak 
Jerry Sullivan, chairman o! the power-
ful Auditing Standards Board of the 
American Institute of Certified Public 
Accountants, will present "Revising the 
Rules: Increasing Auditors' Responsibil-
ity" at an accounting department Break-
fast Forum on May 12. Sullivan, a part-
ner in the national office of Coopers & 
Lybrand, heads a task force that has 
r~cently proposed the most comprehen-
stve changes in auditing rules in the 
past four decades. 
The May 12 forum will be held at the 
Radisson Plaza Hotel in Minneapolis, 
from 7:00 - 9:30 a.m. Tickets are $25 
and can be reserved by calling Tami 
Huff at 624-8522. 
Richard Cardozo named to 
Entrepreneurial Studies Chair 
Marketing professor Richard Cardozo 
has been named to the new Curtis L 
Carlson Chair in Entrepreneurial Stud-
ies, which was created last year as part 
of Minnesota entrepreneur Curt Carl-
son's $18 million gift to the school. 
The chair opens a new area of 
research and teaching that is, in Dean 
Preston Townley's words, a "natural" 
for Minnesota. "Minnesota is a very 
dynamic region for entrepreneurial 
activity, both in new business ventures 
and within already established organiza-
tions," he said. 
Cardozo, whose research specialties 
are new business development, 
business-to-business marketing and 
product-line strategy, said his first 
objective when he assumes the chair 
in July will be to research current entre-
preneurial activity, leading to the devel-
opment of new MBA course material 
and guidelines. "I will be working 
closely with the business community 
to determine just what the problems 
and needs of entrepreneurs are," 
he said. 
Cardozo joined the management 
school faculty in 1967. He has also 
taught at Harvard Business School and 
the Hebrew University of Jerusalem. He 
received a bachelor's degree from 
Carleton College in Northfield, Minn., 
an MBA from Harvard Business School 
and a Ph.D. from the University of 
Minnesota. He currently serves on the 
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b?ards of Best _Buy Company, Thermo-
Rtte Sales of Mtnnesota and Valspar 
Corporation, and has been a consultant 
to numerous local and national 
companies. 
Richard Cardozo 
Minnesota Campaign 
donations reach $34 million 
Donations to the Carlson School since 
the beginning of the university's 
three-year Minnesota Campaign have 
reached $34 million, against a $40 mil-
lion goal. University-wide, the cam-
paign has reached $228 million toward 
~ts $300 million goal. Both figures 
tnclude Permanent University Fund 
matching commitments. The campaign 
ends in 1988. 
"Our fund-raising efforts have been 
very gratifying this year, with tremen-
dous support coming to the school 
from the business community," said 
Dean Preston Townley. Major gifts the 
school has received since last April, 
when Curt Carlson announced his $18 
million gift, include: 
• $1,000,000 from The Pillsbury Company 
to permanently endow The Pillsbury 
Company-PaulS. Gerot Chair in 
Marketing. 
• $500,000 from the partners of Arthur 
Andersen & Co. to endow the Arthur 
Andersen & Co.-Duane R. Kullberg 
Land Grant Chair in Accounting and Infor-
mation Systems. 
• $550,000 from First Bank System to con-
tinue support of the Minnesota Banking 
Industry Chair, to create a professorship 
in the new Center for the Study of 
Financial Markets and Institutions 
(CSFMI) and for the school of manage-
ment Associates program. 
• $400,000 from Norwest Corporation to 
continue support of the Minnesota Bank-
ing Industry Chair, to create a Norwest 
faculty fellowship in CSFMI and for the 
Associates program. 
• $175,000 from Northwestern National 
Life Insurance Company to continue fund-
ing the Insurance Chair, to fund CSFMI 
and for the Associates program. 
• $280,000 from Minnesota Mutual Life 
Insurance Company to the Insurance 
Industry Chair and for the Associates 
program. 
• $250,000 from the Minnesota Bankers 
Association to continue the Minnesota 
Banking Industry Chair. 
• $60,000 from Minnegasco Corporation 
toward the land grant chair in Industrial 
Relations, to fund the Minnegasco/ Paul 
R. Doelz Faculty Enrichment Award and 
for the Associates program. 
• Other contributions to the Industrial 
Relations Land Grant Chair include 
$150,000 from Honeywell, $50,000 from 
Signal VOP, $50,000 from Hormel, $50,000 
from Tennant Company, $50,000 from 
Control Data Corporation and $50,000 
from V. Heath. 
• New Associate members include the 
Gillette Company, Exxon Company U.S.A, 
Lamaur, General Mills, Jacobs Manage-
ment _Corporation, Remmele Engineering, 
Pentatr, Super Valu Stores, Inc., Conte! 
Company and Frank B. Hall & Company. 
Other companies renewing Associates 
membership include Rosemount, Inc., 
Lyman Lumber Company, Dain Bosworth 
Inc., Valspar Corporation, Northern States 
Power, Toro Company and Mayo Clinic. 
In addition, faculty and staff donated 
$114,425 to the campaign, which was 
matched by a special campaign incentive 
fund that brought the total to $228,850. 
Visiting Chinese researchers 
study western management 
theories 
The main difference between American 
and Chinese management, say two Chi-
nese scholars studying this year at the 
school, is that the focus in China is on 
macroeconomics, whereas in the U.S. it 
is on microeconomics. 
Yu Qing-ling, a professor of statistics 
fr_om the Shanghai University of 
Ftnance and Economics, said, "In 
China, the country's economic activi-
ties are managed by the Central Plan-
ning Committee and the focus of 
management research is on such 
things as improving the gross national 
product. In the U.S., the emphasis 
seems to be on improving manage-
ment within individual companies." 
Yu is collecting data that he plans to 
use to build an econometric model for 
China's economic growth. He is the 
first faculty member to come here 
under the school's new exchange pro-
gram with the Shanghai university. 
"Before the cultural revolution, the 
central government would make deci-
sions for a company on what and how 
much to produce, and how to sell the 
products, and the company's job was 
to fulfill this plan. But since then, we've 
begun to realize the importance of giv-
ing more control to regional officials 
and to a company's managers. And 
we've begun to realize the importance 
of studying management sciences. Now 
every university must have a manage-
ment sciences department and every 
official must take courses in the field." 
Chen Gou-gang is a graduate student 
from Xiamen University in Fujian Prov-
ince. He is interested in managerial 
accounting and is conducting research 
for his dissertation, which will be a 
comparative study of managerial 
accounting in the U.S. and China. He 
hopes to apply what he learns here to 
Chinese managerial practice. "Even 
though on a large scale our countries 
are very different economically, many 
American theories can be applied on a 
small scale," he said. 'This is because 
when you're looking at individual com-
panies or factories, the goals are the 
same-to make a profit, use resources 
efficiently and maximize your profits." 
Both scholars discussed the differen-
ces between American and Chinese 
educational techniques. "American stu-
dents are more responsible for what 
they study," said Chen. "In China, 
the government tells you exactly 
what to do." 
Yu explained that in China, all the 
courses in a student's program are 
required, and the programs are estab-
lished by the government. "At Shanghai 
we are experimenting with the idea of 
letting students take some courses by 
their own choice," he said. 
Another difference, according to 
Chen, is that Chinese professors spend 
the whole class period lecturing and 
students do not ask questions until 
after class is over. Yu says that he'd 
like more opportunities to exchange 
ideas with students in class, but there 
isn't enough time. "Before a semester 
begins, we must write an outline of 
everything we plan to cover in every 
hour of class," he said. "This is then 
submitted to the central Teaching 
Affairs Bureau." 
Yu has attended some classes here 
to get ideas for his own teaching, and 
he feels that we do a good job of teach-
ing both the theory and practice of 
management. "Right now in China we 
only teach how to apply the principals 
a little bit. We need to do more 
of that." 
Both Chen and Yu were enthusiastic 
about the value of international 
research and travel because of the 
opportunity it gives for gaining new 
ideas. And they were both impressed 
by the kindness of the Americans they 
met, and the faculty at the school. 
"This is what will give me my best 
memories of the time spent here," they 
both said. 
Yu Qing-ling, professor of statistics from Shanghai University of Finance and 
Economics, and Chen Gou-gang, a graduate student from Xiamen University, are 
conducting research at the Carlson School of Management. 
Strategic Management 
Research Center news 
SMRC Colloquia Series. The SMRC 
sponsors a colloquia series, featuring 
scholars from Minnesota and other 
universities, that is open to the public. 
The lectures are held from 10:15- 11 :45 
a.m. in room 215 Humphrey Center. 
The remaining lectures this spring are: 
• April 24-Barry Mitnick, Univ. of 
Pittsburgh, 'Theories of Agency and 
Organization." 
• May I -Barry Staw, Univ. of Califor-
nia, Berkeley, "Behavior and Escalation 
Situations: Antecedents, Prototypes and 
Solutions." 
• May 8-Jim Perry, Indiana Univ., 
"Administrative Transition and Its Strate-
gic Management: The Hong Kong Case." 
For more information or to receive 
mailings, please contact Susan 
McGuire at (612) 624-3306. 
SMRC participates in agribusi-
ness conference. SMRC Associate 
Director Robert King was co-organizer 
of a conference on emerging issues in 
agribusiness management research, 
held in conjunction with the 1986 
American Agricultural Economics Asso-
ciation meeting. The conference was 
one of the largest post-meeting ses-
sions in the association's history and 
was attended by more than 100 partici-
pants from academic institutions, 
agribusiness firms and government 
agencies. All ten major papers were 
published in Agribusiness, vol. 2, 1986. 
SMRC researchers inviting partici-
pation in strategic management of 
political risk study. Department of 
Strategic Management and Organization 
Assistant Professor Stefanie Lenway 
and Associate Professor Peter Ring 
have begun a study to analyze the stra-
tegic management of political risk, and 
are looking for Minnesota firms willing 
to participate in the study's survey 
phase. Questions the researchers are 
addressing include how considerations 
of political risk become part of the stra-
tegic planning process, how firms can 
best structure their international opera-
tions to minimize political risk, what 
types of competitive strategies firms 
can use to manage political risk, and 
what types of political strategies they 
can use to manage political risk. For 
more information, call Professor 
Lenway at (612) 624-1343 or Professor 
Ring at (612) 624-2597. 
SMRC discussion papers avail-
able. The SMRC Discussion Paper Ser-
ies now includes 66 titles. To receive a 
complete list or to order papers, call 
Susan McGuire at (612) 624-0226. 
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NEW 
APPOINTMENTS 
Philip Bromiley, assistant 
professor of strategic manage-
ment and organization, was 
elected program co-chair for 
the Institute of Management 
Sciences College on 
Organizations. 
Richard Cardozo, professor 
of marketing and business 
law, was named to the Curtis 
L. Carlson Chair in Entrepre-
neurial Studies. 
John Fossum, professor and 
director of graduate programs 
in industrial relations, was 
appointed director of the 
Industrial Relations Center. 
Timothy Nantell, professor 
and chair of finance and insur-
ance, has accepted the posi-
tion of associate dean for the 
Carlson School of Manage-
ment, effective July 1. Asso-
ciate Dean Fred Beier will be 
on sabbatical next year and 
then will return to teaching. 
John A. Rhody has become 
controller for the school. He 
was finance director for Anoka 
Vocational Technical Institute 
in Anoka, Minn. John is a 
1978 accounting graduate. 
Richard Saavedra was hired 
as assistant professor in strate-
gic management and organiza-
tion. He received his doctorate 
from the University of 
Michigan. 
James C. Wetherbe, profes-
sor of management sciences 
and director of Management 
Information Systems Research 
Center, was appointed to the 
Institutional Member Advisory 
Committee for the Society for 
Information Management 
( 1986-1987). 
C. Arthur Williams, Jr., pro-
fessor of finance and insur-
ance, was appointed to the 
State of Minnesota Risk Man-
agement Steering Committee. 
NEW GRANTS 
National Science Foundation 
to Philip Bromiley, assistant 
professor of strategic manage-
ment and organization, for a 
two-year study, "Organizational 
Risk-Taking and Performance." 
Dean's Innovation Fund to 
Gerardine DeSanctis, assis-
tant professor of management 
sciences, for her project on 
using computer technology to 
improve managerial meetings. 
DeSanctis also received an 
NCR Corporation equipment 
grant for research related to 
computer-supported meetings. 
IBM ($8 1,000) to Paul John-
son, director of the Ph.D. pro-
gram and professor of manage-
ment sciences, to research 
decision processes and expert 
systems. 
University Micro Electronics 
and Information Sciences Cen-
ter ($150,000) to Paul John-
son and William Thompson, 
associate professor, and 
James Slagle, professor, depart-
ment of computer sciences, 
for continuation of a research 
project in artificial intelligence 
and expert systems. 
Project WOKSAPE to J. David 
Naumann, associate professor 
of management sciences, and 
Cynthia Beath, assistant pro-
fessor of management scien-
ces, for "The Knowledgeable 
Interview Subject System." 
PUBLICATIONS 
AND ACTIVITIES 
Harold Angle, associate pro-
fessor of strategic manage-
ment and organization, and 
Charles Manz, assistant pro-
fessor of strategic manage-
ment and organization: "Can 
Group Self-Management Mean 
a Loss of Personal Control?" 
Group and Organization 
Studies, Vol. II, 1986. 
Richard Arvey, professor of 
industrial relations: "General 
Ability in Employment: A dis-
cussion," Journal of Voca-
tional Behavior, 29, 1986. 
Philip Bromiley, assistant 
professor of management 
sciences: "The Use of Rational 
Systems in Bounded Rational-
ity Organizations: A Dilemma 
for Financial Managers" (with 
K.J. Euske), Financial Account-
ability and Management, 1986; 
"Shareholder Value and Strate-
gic Management: Some 
Caveats," in William D. Guth 
( ed), Handbook of Business 
Strategy: 1986/ 1987 Yearbook, 
Warren, Gorham & Lamont, 
New York, 1986. The following 
have been accepted for publi-
cation: "Do Forecasts Pro-
duced by Organizations 
Reflect Anchoring and Adjust-
ment?" Journal of Forecasting; 
"Deadlines, Routines, and 
Change" (with A A Marcus), 
Policy Sciences; "A Compari-
son of Behavioral and Conven-
tional Conceptions of Invest-
ment," Journal of Behavioral 
Economics; and "Preventing 
Corporate Crises: Stock Market 
Losses as a Deterrent to the 
Production of Hazardous Prod-
ucts" (with A A Marcus and 
R. Goodman) in Paul Shrivas-
tava (ed.), Proceedings of the 
1986 International Conference 
on Crisis Management. 
Don Cho, assistant professor 
of finance and insurance: 
"Insurable Losses: Systematic 
or Unsystematic Risk?" The 
Journal of Insurance Issues 
and Practices, forthcoming. 
Grover Cleveland, associate 
professor of accounting, pre-
sented the following in Novem-
ber and December 1986: 
"Limited Partnerships" to the 
Minnesota Society of CPA's 
1986 Tax Conference; "What 
Auditors Should Know about 
the Tax Reform Act of 1986" 
(with James Duevel of Touche 
Ross & Co.) to the Institute of 
Internal Auditors; "Personal 
Tax Planning and the 1986 Tax 
Reform Act" to the MBA Asso-
ciation; "Individuals and the 
1986 Tax Bill" to the Brainerd 
Public Library. 
Gordon Davis, Honeywell 
Professor of Management Infor-
mation Systems: Structured 
COBOL: A Step by Step 
Approach (with Charles 
Litecky), 3rd ed., McGraw-Hill, 
Inc., 1987. 
Gerardine DeSanctis, assis-
tant professor of management 
sciences: " A Foundation for 
the Study of Group Decision 
Support Systems" (with R. 
Brent Gallupe), Management 
Science, accepted for 
publication. 
David Dittman, professor and 
chair of accounting, was a 
speaker at the American 
Accounting Association's Doc-
toral Directors Conference. His 
topic was the Minnesota Ph.D. 
program in accounting. 
Michael Duane, lecturer in 
industrial relations: "Bargain-
ing Behavior and Location of 
Negotiations: My Place or 
Yours?" (with Ross Azevedo 
and Yin Sog Rhee), Journal of 
Collective Negotiations in the 
Public Sector, accepted for H.P. Sims, Jr. ), Administrative ogy Workshop, University of "Workers' Compensation Insur-
publication. Science Quarterly, accepted Arizona; "Optimum Asset Valu- ance Rates: Their Determina-
Alan Dubinsky, associate pro- for publication. ation Rules Under Price Move- tion and Regulation," Chapter 
fessor of marketing and busi- Salvatore T. March, associate ment and Measurement Errors: 8 in James Chelius (ed.), Cur-
ness law: "Customer Portfolio professor of management Linear Aggregation Approach," rent Issues in Workers' Com-
Analysis," Business Marketing, sciences, is serving as pro- Arizona State University, and pensation (Kalamazoo: The 
JAI Press; "Salesforce Socializa- gram committee chair for the "Market for Information: Exper- Upjohn Institute for Employ-
tion," Journal of Marketing, 6th International Conference imental Evidence," Washing- ment Research), 1986. 
October 1986; "On the Psycho- on Entity-Relationship ton University (St. Louis) . Raymond E. Willis, professor 
metric Properties of Scale to Approach. The conference will Terry Tranter, adjunct assis- and chair of strategic manage-
Measure Leadership Substi- be held in New York on Nov. tant professor of accounting: ment and organization: A 
lutes," Psychological Reports, 9-11. March is also the editor- "Pension Accounting," Guide to Forecasting for 
December 1986. in-chief of ACM Computing Footnote (the Minnesota Planners and Managers , 
Paul Johnson, director of the Surveys. Society of CPA's newsletter), Prentice-Hall, February 1987. 
Ph.D. program and professor Alfred A. Marcus, assistant December, 1986. Mahmood A. Zaidi, professor 
of management sciences, professor of strategic manage- James C. Wetherbe, profes- of industrial relations and 
made a presentation on ment and organization: "Dead- sor of management sciences director of international pro-
human factors at the National lines, Routines, Change" ( with and director of Management gram development: "Human 
Academy of Science in Wash- Philip Bromiley, assistant Information Systems Research Capital and Multinationals: 
ington, D.C. in December. John- professor of strategic manage- Center: "Service Support Lev- Some Evidence from American 
son gave invited presentations ment and organization), Policy els: An Organized Approach to and Japanese Companies in 
of his research to the follow- Sciences, accepted for publica- End-User Computing" (with Thailand" (with John Lawler 
ing: Department of Accounting tion. Marcus presented "Ship- Robert L. Leitheiser), MIS and Chira Hongladarom), Pro-
and Information Systems, Ohio per Strategies in a Deregulated Quarterly, December 1986; ceedings of the 7th World Con-
State University; Department of Trucking Environment" at the "Key Issues in Information Sys- gress of the International 
Computer and Information Allied Social Sciences meeting terns Management" (with Industrial Relations Associa-
Sciences, Graduate School of in New Orleans and was the James C. Brancheau), a del- tion, Hamburg, 1986; "Do 
Business Administration, Uni- plenary speaker at the 13th phi survey of chief IS execu- Income Policies Restrain Wage 
versity of Michigan; Philoso- Annual Rate Symposium spon- tives and corporate general Inflation? Some Evidence from 
phy of Science Colloquium sored by the Institute for Study managers to determine what Australia, Canada and the Uni-
Series, Department of Philoso- of Regulation in St. Louis. the most critical issues are in ted States," The Economic 
phy, University of Minnesota; 
Peter S. Ring, associate pro- information systems manage- Record, December 1986. Laboratory for Decision ment and to reach consensus Recent speakers for the Man-Research, Graduate School of fessor of strategic manage- on their importance. Wetherbe 
Business Administration, Uni- ment and organization, pres- presented the following: agement Information Systems 
versity of Chicago; Annual Con- ented "What is 'Strategic' in "Organizing Management Tech- Research Center (MISRC) 
ference on Audit Judgment, Public Sector Strategic Manage- nology," 1987 Manager Com- Associates Seminar Program 
University of Southern ment?" at the annual research puler Conference, Cenex/ Land included: J. Daniel Couger, 
California. meeting of the Association of O'Lakes; "Executive Expecta- University of Colorado, "Domi-
Public Policy Analysis and tions for Information Systems," nant Human Resource Trends: Karen Koziara, visiting pro- Management in Austin, Texas. 2000 vs. 1986-What Will 
fessor in industrial relations, In March he will discuss the 
Center on the Management of Make the Difference?"; John 
and Joshua Schwarz, lee- design and management of Information Technology, Rice Lehman, assistant professor 
turer in industrial relations, basic research in a micro grav- University; "Computers and of management sciences, and 
presented "The Changing ity environment at the annual Information Systems: Past, James C. Wetherbe, profes-
Financial Environment and meeting of the American Soci-
Present, Future," Minnesota sor of management sciences, 
Hospital Industrial Relations: ety of Public Administrators 
Office Systems Association 
"4th Generation Languages: 
A Tale of Two Cities" at the in Boston. 
and "Avoiding Monarchy vs. Users, Applications, Problems, 
Industrial Relations Research Anarchy in End User Comput- and Satisfaction"; Michael E. 
Association's annual meeting Shyam Sunder, professor of ing," Minnesota Joint Com- Treacy, Massachusetts Institute 
in New Orleans. accounting: "Design and Tests puler Conference. of Technology, "The Impact of 
Rebecca Luzadis, assistant 
of an Efficient Search Algo- Andrew F. Whitman, profes- Information Technology on 
rithm for Accurate Linear Valu- sor of finance and insurance, Performance"; James C. professor of industrial rela- ation Systems" (with Michael presented "Personal Investing Wetherbe, "Competing with lions, presented "Defined Ben- S.H. Shih), Contemporary Under the 1986 Tax Act" to the Computing," and Richard Doo-efit, Defined Contribution, or Accounting Research, forth- University of Minnesota Fac- ley, The Dooley Group, " 1987 No Pension?" at the annual coming in 1987. Sunder made 
meeting of the Industrial Rela- ulty Women 's Club. In March Processes & Objectives for the following presentations: Whitman presented "Impacts Every CEO & IS Organization." tions Research Association. 
"Economic Agent as an lntu- of the 1986 Tax Act on Quali-
Charles Manz, assistant pro- itive Bayesian: Experimental fied Pension Plans" to the 
fessor of strategic manage- Evidence," University of Michi- Twin Cities Personnel Associa- VISITING FACULTY 
ment and organization: gan; "Methods of Experimental tion and "Risk Management in 
"Beyond Imitation: Complex Economics in Accounting · Personal Financial Planning" J. Burdeane Orris, from 
Behavioral and Affective Link- Research," University of South- to Smith Barney brokers. Butler University, is a visiting 
ages Resulting from Exposure ern California; "Market for scholar in the department of 
to Leadership Training Mod- Information: Experimental Evi- C. Arthur Williams, Jr., pro- management sciences through 
els" ( with H.P. Sims, Jr.), Jour- dence," Allied Social Science fessor of finance and insur- June 1987. He is on sabbatical 
nat of Applied Psychology, Vol. Associations annual meeting, ance: "Social Security: The leave to research management 
71 , 1986; "Leading Workers to New Orleans; "Accounting in Next 75 Years and Beyond," information systems. 
Lead Themselves: Leadership the Contract Theory of the Risk Management and lnsur-
of Self-Managing Teams" (with Firm," Department of Social- once Issues, December 1986; 
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A message from the president 
Enhancing the educational experience 
of current students is a new Alumni 
Advisory Council (MC) initiative this 
year that I am very excited about 
because it is one way that we, as 
alumni, can really help the school in 
its drive to the top. It also matches one 
of the top program priorities of the Min-
nesota Alumni Association and puts us 
in step with broader university goals. 
With our common background of 
experience at the "U," we all have 
ideas on what would have made those 
years a richer, more productive and 
enjoyable learning experience. Now the 
MC is turning some of those ideas 
into reality through three committees 
that are developing recruiting, mentor-
ing and alumni/student program activi-
ties. As you can see in this issue of 
the MMR, many successful activities 
have taken place and more are 
being planned. 
The Carlson School has a special 
advantage because of its metropolitan 
location. Many alumni are located in 
the area and can provide strong sup-
port to current students and the 
school. In fact, this important link is 
promoted in the school 's MBA market-
ing campaign as a distinct advantage 
of the program. 
I hope you will consider collaborat-
ing with us on this important endeavor. 
Your ideas and participation are always 
welcome. Call me at (612) 330-8868 or 
call Jeanne Katz. 
Kay Barber, '75 MBA 
President, Alumni Advisory Council 
MBA students and alumni 
meet at Smokey's 
The MBA Association and the MC 
Alumni/Student Activities committee 
hosted a party at Smokey's in February 
to get acquainted, talk business and 
share stories about campus life. 
Another get-together is planned for 
mid-June to welcome new accelerated 
MBA students to campus. Watch 
for details. 
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Mentoring committee hosts 
reception 
Twelve alumni willing to be mentors 
and 30 students looking for mentors 
met in January at a reception hosted 
by MC's Mentoring Committee. Patricia 
Adams, supervisor of Employee Rela-
tions at Northwestern Bell, talked about 
how to go about finding a mentor and 
what to do once you have found one. 
Also highlighted at the program was 
the Alumni Career Advisor's Network, 
a list of alumni interested in giving 
career advice, on file in the Placement 
Office. 
The next mentoring reception for stu-
dents and alumni will be held on Tues-
day, May 5, from 6:00-9:00 p.m. in the 
Management Conference Center in the 
Humphrey Center. Call Jeanne Katz if 
you are interested in attending. 
Students to tag-a-long with 
alumni during Business Week 
Many students know the general direc-
tion they want to take in their careers, 
but need more information before nar-
rowing their choices. To help them, an 
alumni/student tag-a-long has been 
scheduled as part of Business Week 
1987. It's a chance to discover what a 
day in the life of a marketing manager, 
financial analyst, cost accountant, etc. 
is really like. 
The tag-a-long is sponsored jointly 
by the MC Mentoring Committee, the 
MBA Association, the Business Board 
and the Business Week Committee. On 
April 23 and 24, students will accom-
pany an appropriate alumnus for either 
a half or a full day. Over 100 students 
are interested in participating. Alumni 
willing to be shadowed should call 
Jeanne Katz. 
Upcoming programs to include 
entrepreneurship seminar and 
Alumni Leadership Workshop 
Richard Cardozo, recently appointed to 
the Curtis L Carlson Chair in Entrepre-
neurial Studies, will be co-leader of an 
alumni dinner seminar on entrepreneur-
ship in May. The seminar will also 
include a panel discussion. Details are 
being planned now, so watch for 
more information. 
Coming up on Saturday, May 30 is 
the Alumni Leadership Workshop, held 
each year to plan MC priorities and 
activities. It will take place from 8:30 
a.m.- 1:00 p.m. in the Management 
Conference Center located in the 
Humphrey Center, and includes lunch. 
Anyone interested in participating in or 
learning more about alumni activities 
is encouraged to attend. For reserva-
tions, please call Jeanne Katz. 
Minnesota-style international 
business featured at seminar 
Minnesota's international business 
activities were featured at a seminar in 
March, sponsored by MC's Alumni Pro-
grams Committee. David Speer, com-
missioner of Energy and Economic 
Development, opened the evening 
event with an update on Minnesota's 
international business and his plans to 
focus the state's economic develop-
ment activities. 
A discussion followed, led by a 
panel of executives that included Due 
Lam, vice president, International, 
Norwest Corporation; Jim Lande, presi-
dent and COO, Minnesota Rubber Com-
pany; Gary Brown, president, Media 
Computer Enterprises, Inc.; and Adrian 
Smith, vice president, International, 
EcoLab. About 50 alumni, faculty and 
guests attended. 
Reunion weekend scheduled 
for October 16-17 
Plans are being made now for reunion 
weekend, which coincides with Home-
coming, on October 16-17. Classes of 
'37 and '47 will host the weekend, with 
classes of '36, '39, '46 and '49 invited 
as special guests. 
Activities being planned for Friday 
will give you a chance to visit with 
your School of Management classmates 
and find out what's happening at the 
school today. The day begins with a 
meeting with Dean Townley at I 0:00 
a.m. and concludes that evening with a 
dinner at the Humphrey Center. On 
Saturday, alumni can participate in 
campus-wide reunion events, including 
the Minnesota vs. Indiana homecom-
ing game. 
If you have questions or are inter-
ested in helping plan the weekend, call 
Jeanne Katz. 
Ted Koppel to speak at 
U of M alumni meeting 
Ted Koppel, ABC News correspondent 
and anchor of "Nightline," will be the 
keynote speaker at the Minnesota 
Alumni Association's (MM) 83rd 
annual meeting, to be held June 9 at 
the university's indoor football com-
plex. The school's Alumni Advisory 
Council is a constituent society 
of MM. 
The meeting, which begins at 5:30 
p.m., is open to alumni and friends of 
the university. Tickets are $25 per per-
son and include the program, dinner 
and entertainment by a jazz band, the 
alumni band and the University 
Jugglers Club. 
A volunteer committee headed by 
Chip Glaser, '75 BSB, is coordinating 
the evening's events, which will also 
include election of 1987-88 officers, 
installation of new MM board 
members and a recap of the year. 
For ticket information, call Chris 
Mayr at MM at (612) 624-2323. 
MBA class of '85 gathers 
The 1985 MBA class will gather Satur-
day, April 25th at Karen Thorson's 
home, 1424 West 26th St., in Minne-
apolis. Call Karen at (612) 374-3721 
for details. 
The class of 1937 reunion planning committee includes (left to right) Ralph Boline, 
Genevieve Budge Annett and Jim Annett. 
Ted Koppel will speak at the annual 
M4A meeting on June 9. 
Call for alumni help 
Many Carlson School of Management 
students are looking for a summer 
internship. If you know of opportunities 
within your organization for either a 
part-time or full-time summer intern-
ship position, please call the Place-
ment Office at (612) 624-0011. We'll be 
happy to work with you on finding the 
right students. 
For MBA/MAIR opportunities, call 
Barb Nemecek; for undergraduate 
opportunities, call Donna Gustafson; 
and for accounting opportunities, call 
Melissa Anderson. 
For more information about alumni 
activities, call Jeanne Katz, direc-
tor, Alumni and Development, at 
(612) 625-1556. 
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BUSINESS '87 DAY to be held April 21 
A Global View: The Challenge to 
Tomorrow's Manager 
David Speer 
James Spica/a 
The Carlson School of Management cordially invites its alumni to 
explore the challenges of conducting business within a world 
marketplace by attending the 27th annual Business Day on Tuesday, 
April 21, 1987. The theme this year is "A Global View: The Challenge 
to Tomorrow's Manager." 
David Speer, Minnesota's Commissioner of Energy and Economic 
Development, will present the opening address, "An Independent 
Trade Policy for Minnesota." Afternoon concurrent sessions will 
promote discussion on issues such as free trade vs. fair trade, the 
international services market, American business competitiveness at 
home, international accounting and multinationals, women in the 
global business arena, and the international influence on Minnesota's 
economy and business community. 
The day concludes with a social hour, dinner and address by 
James Spicola, president and CEO of Cargill, Inc. on "An 
International Business Perspective." Also attending the dinner will be 
representatives from almost 80 sponsoring companies. 
All activities will be held at the Radisson St. Paul Hotel from 1 :00 -
7:30 p.m. To register, fill out the form below, or call the Alumni 
Relations office at (612) 625-1556. 
We hope you will join us for this exciting day of celebration and 
interaction. 
Business Day '87 Registration Form 
School of Management alumni and their guests are cordially invited to attend Business Day 1987 on April 21. 
Two main speakers and a series of timely and informative discussion sessions will explore the theme of 
international business and global economic challenges for managers. The afternoon program is free and the 
cost for dinner is $20.00 per person. Please make advance reservations by using this form. Meal tickets can 
be picked up on April 21 , 12:30 - 6:00 p.m. at the registration table at the Radisson Hotel St. Paul. 
___ Yes, 1/we will attend Business Day '87 and will attend these sessions: 
___ 1 :00 Opening address 
___ 2:00 Concurrent sessions 
___ 4:00 Roundtable discussions 
___ 5:00 Reception (cash bar) 
___ 6:00 Dinner- Please reserve ___ dinner tickets. 
I am enclosing a check (payable to Carlson School of Management) for $ ___________ _ 
Name ____________________ Degree & year of graduation _________ _ 
Company _______________ Title ---------------------
Address ___________________ City, state, zip --------------
Guest's name-------------------------------------
Return to: Jeanne Katz, Alumni Relations, Univ. of Minnesota, Carlson School of Management, 271 19th Ave. 
South, Minneapolis, MN 55455. For further information call Jeanne at (612) 625-1556. 
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19~'>9 
Richard P. Baughman, '36, 
died March 7, 1986. 
Robert 0. Hawkanson, '37, 
died on January 7. He lived in 
Tucson, Ariz. 
19~49 
Charles A. Stewart, '46, died 
in 1987. Stewart worked for 
St. Paul Book & Stationery and 
lived in St. Paul. 
Robert C. Johnston, '48, 
died in 1986. 
Richard W. Johnson, '49, is 
president and CEO of Modern 
Equipment Co., Inc., Omaha, 
Neb. 
19ji&ls9 
Arne Seljesaeter Giske, '54 
MBA, is managing director of 
Elkem Eiendom a/ s, Oslo, 
Norway and lives in Hovik, 
Norway. 
I9fi(69 "9 
Gary A. Andersen, '66, is 
president of RF Monolithics, 
Inc., a high technology firm in 
Dallas, Texas. 
Robert J. Sutter, '67, is presi-
dent of the sports products 
group, Minstar, Inc., 
Minneapolis. 
Curtis L. Tollefsrud, '67, is 
vice president-sales with 
Masonite Corp., Chicago. 
Greg F. Strobl, '68, formerly a 
senior attorney with Cargill, 
Inc., has accepted the position 
of general counsel with Texas 
Eastman Co. in Longview, 
Texas. 
19;76979 
~ Thomas H. Skoog, '70, 
started a CPA practice in 
Tucker, Ga. in July 1985. Skoog 
has held controller positions 
with Minneapolis-based H.B. 
Fuller Co. and National Com-
puter Systems in Atlanta, Ga. 
John K. Myers, '72 MBA, is 
manager of automation pro-
ducts with Allen-Bradley Gov-
ernment Business Division, 
Milwaukee, Wis. 
Rodney R. Hannula, '73, is a 
technical service manager 
with the packaging systems 
division of 3M Co., St. Paul. He 
and his wife Terry have five 
children. 
Daniel P. O'Shea, '73, is an 
investment executive with 
Piper, Jaffray & Hopwood, Inc., 
Minneapolis. 
Ronald T. Rausch, '76, is mar-
ket development manager for 
Hewlett-Packard Co. in the 
Asia-Pacific region, covering 
Japan, China, Southeast Asia, 
India and Australia. Rausch 
lives in Hong Kong with his 
wife and daughter. 
Geoffrey W. Stellmacher, 
'76, is vice president for sec-
ondary marketing with the Mar-
ket Street Mortgage Corp. in 
Tampa, Fla. 
Marilyn R. Froelich, '77 
MBA, is relocating to Minnea-
polis as assistant vice 
president-investment for 
Mutual Life of Canada Servi-
ces, a new investment com-
pany that invests funds for 
Mutual's American companies. 
For the past nine years 
Froelich was employed by 
Western States Life in Fargo, 
N.D., which was purchased by 
Mutual Life of Canada in 
January 1986. 
Gary J. Volkenant, '77, has 
left Deloitte Haskins & Sells to 
be manager of audit services 
for Arizona Public Service Co. 
in Phoenix, Ariz. He serves as 
president of the Phoenix chap-
ter of the University of Minne-
sota Alumni Association. 
Daniel J. Yavner, '77, is man-
ager of systems development 
for IDS Financial Corp. in 
Minneapolis. 
James J. Gebhard, '78 
EMBA, is manager of engineer-
ing with Walt Disney World 
Co., Lake Buena Vista, Fla. 
Nancy Grazzini Olson, '78, 
is vice president of Thunder-
bird Aviation Inc., Edina, Minn. 
Kevin L. Petersen, '79, is a 
U.S. Navy supply officer. He 
attends postgraduate school at 
Monterey, Calif. and is working 
towards a master's degree in 
financial management. 
Charles S. Salewsky, Jr., '79 
MBA, was promoted to direc-
tor of strategic planning 
with Ansa! Fire Protection, 
Marinette, Wis. 
Sylvia Savaiano, '79, died in 
a car accident in December 
1986. She was a partner with 
her husband Carl in Heartland 
Financial Counselors of St. 
Louis Park, Minn. Savaiano 
had recently become an active 
member of the Small Business 
Committee of the Alumni 
Advisory Council. 
Bradley L. Bream, '80 MBA, 
is a product manager for 
Republic Telcom, Blooming-
ton, Minn. 
Bruce W. Regis, '80, is mar-
keting manager with Beatrice/ 
Hunt-Wesson, Fullerton, Calif. 
Usa Sachs, '80, was 
appointed assistant to the 
executive director of the Chi-
cago Architecture Foundation, 
Chicago. Sachs was formerly 
company manager for the Hub-
bard Street Dance Company. 
~t 
Michael J. Bishop, '8 1, is a 
resident in pediatrics at the 
University of Minnesota Hospi-
tals & Clinics, Minneapolis. 
Bishop recently received his 
MD and MBA degrees in the 
Medical Scholars Program at 
the University of Illinois-
Champaign, Urbana. His work 
included formulation of a mar-
ket assessment and strategic 
plan for the shared services 
department of a large hospital-
based clinic. He performed a 
two-month externship at the 
King 's College School of Medi-
cine in London, England. 
Susan M. Grotevant, '81 
MBA, is the assistant deputy 
insurance commissioner for 
the Texas State Board of Insur-
ance, Austin , Texas. She was 
elected president of Executive 
Women in Texas Government 
for 1987. 
John F. Holewa, '8 1 MBA, is 
marketing director for Busi-
ness Incentives, Edina, Minn. 
Olin M. Hoover, '81 MBA, is 
marketing research manager 
for product testing at General 
Mills, Inc., Minneapolis. 
Chi Wo M. Ng, '81 MBA, is 
product manager for Millipore 
Corp. in Bedford , Mass. 
Milind Bhat, '82 MBA, mar-
ried Pamela Jean Lewis on 
Dec. 27, 1986. 
Jane F. Foreman, '82 MBA, is 
product manager for Teradyne, 
Inc., Deerfield , Ill. 
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Pierre Garesche, Jr., '82 
MBA. is finance director for 
the village of La Grange Park, 
Ill. He lives in Wheaton, Ill. 
and has a daughter, Michelle. 
Peter M. Gill, '82 MBA. was 
promoted to vice president at 
Piper, Jaffray & Hopwood Inc. , 
Minneapolis. He is still 
involved in investment bank-
ing in the corporate finance 
department. 
Douglas R. Larson, '82 MBA, 
is a rates analyst with the 
State of Minnesota. He lives in 
Inver Grove Heights, Minn. 
Lt. Donald E. Lyle, '82 MBA, 
is a radar intercept officer with 
U.S. Navy Fighter Squadron 32. 
He married Cynthia Metzger 
of Minneapolis and has a 
daughter, Amanda. 
Joe Mork, '82 MBA. is a mar-
keting representative for Keane 
in Minneapolis. He is inter-
ested in talking to others 
about sales as a career. 
Ronald E. Reimann, '82, is 
director of national sales for 
Migent, Inc., Chicago, a new-
comer in the microcomputer 
industry. He is married to 
Nancy Brecht, an '82 U of M 
home economics graduate. 
Jeffrey J. Zibley, '82 MAIR, is 
director of human resources 
for Malt-0-Meal Co. in North-
field, Minn. 
tf!j 
Lynne A. Billingsley, '83, is 
a systems test engineer for 
Unisys defense systems 
operations in Eagan, Minn. 
Robert A. Engebretson, '83, 
is a senior materials control 
analyst for 3M Co., St. Paul. 
Page Warner Gildner, '83 
MBA. is third secretary for 
political affairs with the U.S. 
Embassy, U.S. Department of 
State, in New Delhi, India. 
Randy D. Groves, '83, is 
a convenience banking 
representative with the First 
Bank Rapid City, N.A., Rapid 
City, S.D. 
Randal D. Schreiner, '83 
MBA. is a systems engineer for 
IBM Corp. in Minneapolis. 
Rick Wood, '83 MBA. is a 
senior excess and special risk 
underwriter for Transamerica 
Insurance Group in Engle-
wood, Colo. 
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Anthony L. Youga, '83 MBA. 
is a manager for financial plan-
ning and analysis with Burger 
King Corp., Miami, Fla. 
d'4; 
Robert T. Bouman, '84 MBA. 
is an assistant markeiing man-
ager for Land O'Lakes, Inc. , 
Arden Hills, Minn. 
JohnS. Harbnann, '84 MBA. 
is metropolitan district man-
ager for General Motors Ser-
vice Parts Operations, Livonia 
( Detroit ) , Mich. 
Steven J. Hengstler, '84 
MBA. is in strategic planning 
for Northwestern National Life, 
Minneapolis. He lives in 
Mounds View, Minn. 
Mark C. Herzan, '84, is a pro-
duction scheduler with Unisys 
Corp. in Roseville, Minn. Her-
zan schedules production of 
mainframe computer compo-
nents in Montreal, Canada. 
James P. Lerdal, '84, is a 
commodity merchandiser with 
The Pillsbury Co., Fort Worth, 
Texas. 
Karl E. Mihalik, '84, is an 
account supervisor for group 
sales with Great West Life 
Assurance Co. in Atlanta, Ga. 
In January her sales produc-
tion qualified her for the 
Group 200 Limited and an 
all-expenses-paid trip to 
Naples, Fla. 
Roger William Redmond, 
'84 MBA. was promoted to 
vice president of Piper, Jaffray 
& Hopwood, Inc. where he is 
a technology analyst specializ-
ing in factory automation and 
materials sciences. 
Roger M. Rosche, '84 MBA. 
recently moved from financial 
planning at Northern Tele-
com's corporate headquarters 
to senior cost analyst in the 
advanced communication ter-
minals division of Northern 
Telecom in Nashville, Tenn. 
He has a son, Kenneth. 
Margie Sinner, '84 MBA, is 
an assistant professor in the 
business administration depart-
ment at St. Mary's College, 
Winona, Minn. She teaches 
marketing and management 
courses. 
Judie LaBelle Trop, '84 
MBA, is a software consultant 
for the IBS Co., Givatayim, 
Israel. 
Tai Hean Woon, '84 MBA. is 
a bank officer for the Euro-
pean Asian Bank in Singapore. 
Woon left Cargill ( Singapore) 
in August 1986. 
t?jj 
Daniel R. Jacobs, '85, is a 
manufacturer representative 
with Jacobs Marketing, Minne-
tonka, Minn. He married 
Sandy McCann, '84, in 
November. 
Ron Merbler, '85 MBA. is a 
zone manager for the Lincoln-
Mercury-Merkur in Wixom, 
Mich. Merbler works out of the 
district sales office in Detroit. 
Joe Nerenberg, '85 MBA, is a 
marketing systems project ana-
lyst with IDS/ American 
Express in Minneapolis. 
Rosemarie Orehek, '85 MBA. 
is a supervisor wi th system 
design center administration 
for Northwestern Bell in 
Minneapolis. 
Tatsuyoshi Saijo, '85 Ph.D., is 
a professor in the department 
of economics, University of 
California, Santa Barbara, 
Calif. 
Robin Stegner, '85 MBA, is 
an inventory services senior 
coordinator at Zytec in Red-
wood Falls, Minn. and an 
adjunct professor at Southwest 
State University, Marshall , 
Minn. Stegner recently pre-
sented a paper at a confer-
ence on manufacturing tech-
niques sponsored by the Amer-
ican Production and Inventory 
Control Society and the Ameri-
can Society for Quality Control 
in Atlanta, Ga. 
Dennis J. Devine, '86 MBA. 
is an analyst with Procter and 
Gamble in Cincinnati, Ohio. 
Devine started in September 
after a summer trip to Europe. 
He works on decision support 
systems in the corporate finan-
cial analysis area. 
David R. Fink, '86 MBA, is a 
project manager in field tech-
nology for IDS Financial Servi-
ces, Minneapolis. 
Stacia Herman, '85, is in a 
two and one-half year training 
program with Prudential Invest-
ment Corp. in Newark, N.J. 
She loves the work and enjoys 
being on the east coast. She 
lives in Woodbridge, N.J. 
Laura M. Herren, '86 MBA, is 
a human resource information 
systems consultant for 
Business-To-Business Network 
in Minneapolis. She rede-
signed Honeywell Inc.'s corpo-
rate job code, using relational 
database design techniques. 
The project serves as a founda-
tion for 40 other projects in 
Honeywell's corporate human 
resource information 
systems plan. 
Heidi Knatterud, '86 MBA, is 
a financial analyst with Pills-
bury, Minneapolis. 
John Rein Leiviska, '86 
MBA, is a security analyst with 
Minnesota Mutual Life in 
St. Paul. 
Ron Mackowski, '86 MBA. is 
a systems analyst with Unisys, 
Detroit, Mich. 
Susan Lukomsld Niles, '86 
MBA, was promoted to market-
ing assistant with General 
Mills, Inc., Minneapolis. She 
was a financial analyst in prod-
uct management. 
Shari Johnson Nornes, '86, 
is a purchasing trainee with 
Rosemount, Inc., Eden Prairie, 
Minn. 
Patrick Thomas Olk, '86 
MBA, is a research analyst 
with John G. Kinnard & Co., 
Minneapolis. He lives in 
Eagan, Minn. 
Lisa K. Pope, '86 MBA, is 
director of marketing for May 
Printing Co. in Minneapolis. 
Timothy J. Salo, '86 MBA, is 
manager, product manage-
ment, with NCR Comten in 
Roseville, Minn. 
Chuck Thews, '86 MBA, died 
Nov. 28 in St. Paul. 
Susan R. Tibiatowsld, '86, is 
a technical trainer for United 
Healthcare in Minnetonka, 
Minn. 
Katrina A. Van Buskirk, '86 
MBA, is a cost analyst with 
FMC Corp., in Fridley, Minn. 
(Aruey-continued from page 17) 
such measuring instruments, it is ex-
tremely important that they are reliable 
and valid. 
Possible selection bias. A major 
problem with surveys of this sort is that 
the individuals who choose to respond 
may differ considerably from those who 
do not. One hypothesis is that those indi-
viduals who have been sensitized to sex-
ual harassment issues will be more 
likely to respond to such surveys. If such 
a selection bias exists, the results could 
possibly indicate a higher frequency and 
percentage of females harassed. 
Prompting the respondent. Many 
surveys appear to prompt the respon-
dent to report sexual harassment or bias. 
The instructions quoted above in the 
study associated with the Federal Avia-
tion Administration survey represent a 
good example. In addition, many of 
the surveys only solicit the expression 
of negative behaviors and activities. 
Employees are likely to answer in the 
affirmative to such harrassment items 
ALUMNI UPDATE 
because of a desire to please the 
researcher, who is obviously looking for 
such behaivor. 
Collapsing items. A major problem 
throughout many reports of survey 
results is the tendency for researchers 
to combine all and different forms of 
reported behaviors and label them sex-
ual harassment with little regard to the 
differences in their severity. For example, 
researchers will combine or sum the 
number of respondents who checked 
that they had experienced jokes of a sex-
ual nature with those who indicated that 
they had been raped on the job and 
report the combined total as experienc-
ing sexual harassment. Besides increas-
ing the percentage estimates of those 
harassed, such a practice ignores the 
fact that individuals differ considerably 
in terms of which behaviors would con-
stitute sexual harassment. 
In short, there are a number of metho-
dological problems common to the sur-
veys and survey methodologies dealing 
with sexual harassment. While surveys 
are commonly accepted for detecting, 
diagnosing and obtaining preliminary 
information about a particular phenome-
non, they have serious limitations. With-
out proper construction and examina-
tion, they can lead to gross imprecision 
in the estimates and figures revealed. 
Let's look carefully at these methods and 
data before we jump to too many conclu-
sions about how widespread sexual 
harassment is in the workplace. 
Faculty, alumni and friends of the 
Carlson School of Management are 
invited to submit articles for consider-
ation for MMR's opinion page by 
sending them to Martha Douglas, 
editor. 
Let your classmates know what you've been doing that's new or exciting. Use this form to share information about your career, 
awards, family, trips, mini-reunions, etc. Photos are welcome as well. We'll include your news in the "Alumni Update" section of the 
next Minnesota Management Review. 
Please also use this form if you have a change of business or home address. Send it to: Jeanne Katz, director, Alumni and 
Development, Curtis L. Carlson School of Management, University of Minnesota, 271 19th Avenue South, Minneapolis, MN 55455. 
Name __________________________________________________________ Date __________________________ _ 
first middle or maiden last 
Year of graduation and degree(s) granted from the School of Management ------------------------------------------
Employer ---------------------------------------- Home ______________________________________ __ 
posit ion mailing address 
company, 'or ~a nizat ion city. state. zip 
city. state. zip 
phone 
Information you would like to share: 
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A little bragging never hurts. Four Carl-
son School of Management seniors won 
the 1987 Mcintire Commerce Invitational, 
an international undergraduate business 
case competition. The annual tourna-
ment is hosted by the Mcintire School of 
Commerce at the University of Virginia 
and sponsored by the General Electric 
Foundation. This year's event was a tour-
nament of champions, with only past 
winning schools invited-Notre Dame, 
Southern California, Western Ontario 
and Washington University of St. Louis. 
A University of Minnesota team also 
won in 1985. 
The teams spent 14 hours closeted in 
hotel rooms preparing a business case 
study they had never seen before, this 
time involving Citicorp of New York and 
its $33.3 million purchase of the British 
National Life Assurance Company, Ltd. 
When the time was up, they turned in a 
written report and then defended their 
strategy under very tough questioning 
from a panel of judges that included top 
executives, the dean of Dartmouth's 
Tuck School and a senior editor of 
Forbes. 
To prepare for the competition, our 
team put in a lot of time working with 
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volunteer faculty coaches from several 
departments. Shown here, left to right 
are associate professor of strategic man-
agement and organization Peter Ring, 
who served as faculty advisor, and win-
ning students Mark Jones, Patricia 
Crosby, Susan Ahart and Paul Griffiths. • 
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Not crazy, just dreaming 
Alumni entrepreneurs pursue success on their own 
People weary of reading about entre-preneurs and entrepreneurism may 
wonder why an otherwise adequate lan-
guage like English has to borrow from 
the French to describe business people 
who take financial risk upon themselves 
in the pursuit of profit. 
"Entrepreneur," the dictionary says, 
literally means "undertaker," as in "one 
who undertakes to achieve something." 
And that's why we use the frenchified 
term- because we think of "undertak-
ers" as a profession with rather more cer-
tainty than risk ventures. And because 
the awkward English word "enterprisers" 
makes us want to beam up, Scotty. 
The word has been coming on like 
gangbusters lately. It's as American as 
apple pie-entrepreneurism is some-
thing just about anyone can aspire to, 
from Lucy and her five-cent psychiatry 
sessions to billion-dollar ventures. It can 
happen in any industry, with any product, 
service, or combination of both. New 
jobs, new wealth, innovations and risk-
it adds up to leadership, and the Carlson -@ 
School of Management has been a 
producing its share for many years. 'lii 
With the recent appointment of market- ! 
ing professor Richard Cardozo to the new 5 
Curtis L. Carlson Chair in Entrepreneurial ~ 
Studies, the school opens a new area of 
research and teaching that is a natural 
for Minnesota. And beginning on page 3, 
several Carlson School alumni who are 
pursuing success on their own share the 
stories of their endeavors and some 
thoughts about how entrepreneurial 
studies might have helped them along 
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the way. Richard Cardozo, holder of the Curtis L Carlson Chair in Entrepreneurial Studies, says, "My 
job isn't to stand at the gate and tell aspiring entrepreneurs that it can't be done. True 
entrepreneurs turn those principles upside down all the time. " 
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Business ethics 
It's a complex issue that can 
and should be addressed 
by Dean Preston Townley 
0 urs is a country prone to instant 
analysis of problems and 
an even greater tendency 
to quick solutions. One 
clear example is the Wall 
Street insider trading 
"scandals" and the 
solution offered for prevent-
ing their reoccurrence. 
Those in quest of easy 
explanations have found 
their target in the failure 
of business schools to teach ethics to 
aspiring business leaders. But the issue 
is much more complex than that. 
Of course the focus on business 
schools is not surprising. Business 
degree-holders, and MBAs in particular, 
have become synonymous with the 
young, eager-even arrogant-challenger 
of the status quo. From a graduation rate 
of around 5,000 per year in 1962 when l 
departed Harvard Business School, the 
output has reached 70,000 annually in 
the mid-1980s. The MBA has been a 
growth business for a generation, so 
when a problem occurs, why not attach 
it to this highly visible presence? 
Violating securities laws is actually a 
simple ethics problem. Aside from a 
handful of economic theorists who argue 
that insider trading enhances the func-
tioning of the market, everyone recog-
nizes the activity as wrong, and no one 
more so than the individuals involved 
who have entered guilty pleas. If the typi-
cal MBA student at age 27 has not yet 
learned through home, family, religion, 
education and society that breaking the 
law is wrong, then a business school has 
little chance of reversing this attitude. 
But there are many ethical issues in 
business where it is much more difficult 
to identify a right or wrong position. And 
when the "simple" cases of breaking the 
law fade from public interest, I hope that 
the heightened interest in teaching busi-
ness ethics does not fade with it. Ethics 
is an important and complex business 
subject, and one of considerable impor-
tance to business schools. 
The issue for the Carlson School of 
Management is not whether to teach eth-
ics-it has been and will be taught. The 
question is how to teach it and in what 
con text. Shou ld there be 
a separate course, say in 
moral reasoning and 
applied ethics? Or 
shou ld ethical subject 
matter be integrated into 
all relevant course mate-
rial? The easy answer for 
me is "both." But when it 
comes down to applying 
scarce resources and 
devoting facu lty time, 
it is not so easy. 
Our MBAs receive a heavy dose of 
tough business ethics issues in "Busi-
ness, Government and Macroeconom-
ics," a required course; undergraduates 
are cha llenged simi larly by "Business 
and Society." In these classes, students 
discuss the ethical considerations of cor-
porate campaign contributions, market 
domination and pricing policy, employee 
rights, corporate bailouts by the govern-
ment, product sa fety, bribery at home 
and abroad, and environmental pollution. 
Ethical issues are also integrated, wher-
ever relevant, into many other courses. In 
"Marketing Communications" and 
"Consumer Behavior," marketing faculty 
caution their students on the inherent 
potentia l for manipulation in advertising, 
or for distorting survey findings. In "Strat-
egy and Policy," strategic management 
faculty use case studies that illustrate the 
ethical trade-offs managers must make 
when implementing strategies that affect 
a number of stakeholders. 
Many local companies face tough 
corporate strategy issues involving diffi-
cult ethical choices, the kinds of issues 
our graduates will someday face. 
Honeywell's participation in the defense 
industry, 3M's operations in South Africa, 
Hormel's labor relations practices, or 
Dayton Hudson's decision to contribute 
5 percent of its earnings to arts and 
social causes ra ther than reinvesting the 
money or distributing it to shareholders 
are just a few examples. In each case, 
there are well thought-out views held 
dearly by opposing sides as the ethically 
correct position. 
Ethics in these cases emerges as a 
component of decisions involving total 
corporate responsibility-how the enter-
(continued on page 30) 
Not crazy, just dreaming 
Alumni entrepreneurs pursue success on their own 
by Michael Finley 
Many Carlson School of Management alumni have joined the ranks of those 
pursuing a dream on their own terms. They're willing to forsake 
regular hours and a regular paycheck for the ability to call their own shots. 
Some, like Jim Watkins, president and CEO of Golden Valley Microwave, 
whose company was number three on Business Week's best small companies 
list this year, have achieved success. For most, success has not come 
without setbacks and a lot of hard work 
Take Marc Kramer, half of Kramer-Lieberman & Associates, a Minnea-
polis film production house. By no 
stretch of the imagination was he bred 
for entrepreneurism. "I wanted to be part 
of corporate life," the 1981 industrial 
relations graduate says. "I wanted 
the security." 
Trouble was, the economy soured as 
soon as Kramer graduated and he found 
himself out on the street. " I was devas-
tated. I'd always worked, ever since I was 
14. I expected Social Security to call ask-
ing where my contribution was." 
Kramer papered his apartment walls 
with the 280 rejection letters his resumes 
drew, and the terror was upon him, until 
someone suggested he work as an extra 
in commercials. Kramer found he loved 
the medium and the medium liked him. 
His business acumen smoothed his way 
to a series of financial management jobs 
with a local casting agency, including hir-
ing models and actors. 
Then Kramer's education came into 
play. He had done a study on the decen-
tralization of the entertainment industry. 
More and more commercial work was 
being shot on location, and that meant 
opportunity for regional producers. He 
presented a plan to a local producer who 
loved the idea and hired Kramer to 
set up an " industrial entertainment" 
production company. 
Enterprises began to fly to him now. A 
public stock offering raised cash while 
his company produced educational films, 
and yet another partnership, underwritten 
with $4 million, aimed at the stars-pro-
duction of a full-fledged Hollywood 
movie, "That Was Then, This Is Now." 
Filmed in Minneapolis, it's the story of 
Michael Finley is a freelance writer working 
in the Twin Cities. 
Captain of the enterprise 
As professor occupying the school's new Curtis L. Carlson Chair in Entrepreneurial 
Studies, Richard Cardozo may occasionally feel like a sitting duck. There are lots 
of self-styled entrepreneurs in the world who scoff at the notion that what they do 
can be taught in a classroom. 
Entrepreneurism is just business guts, they say-the fortitude required to come 
up with the idea, pursue it on one's own time and at one's own risk, and work, 
work, work until the idea catches fire. And that's something you just can't learn 
from a book. 
Cardozo agrees to a point. "Part of the problem is there's thi s word, entrepre-
neur, for which everyone has a different meaning. My own definition veers away 
from the idea that it is a single thing. There are many types of entrepreneurs." 
An entrepreneur can be an idea generator, an inventor, a strategist, a planner, a 
manager, anyone with a knack for identifying an opportunity and pursuing it-
even an investor. 
Entrepreneurs tend to start small, he says, but there is no law that says the spirit 
has to die when their business reaches a certain scale. "Look at Curt Carlson him-
self. His companies are large now, yet he remains a consummate entrepreneur. 3M 
is a giant, but it still has that entrepreneurial fire." 
Cardozo, whose background includes one foot in academics on the marketing 
faculty, and the other in business as board member and consultant to numerous 
firms throughout the region, has no illusions that entrepreneurial studies will be 
cranking out a steady stream of Edisons and Fords. 
"There are not many Ben Franklins in business, people who invent a product, 
develop it, market and sell it, capitalize it and oversee its growth. Frankly, that 
notion has been the demise of a good many solid entrepreneurs-the idea that 
they have to do it all, that they can't rely upon the rest of the team." 
Even if an entrepreneur believes he or she can go it alone, banks will usually 
indicate otherwise, and suggest, for example, that an inventor-type team up with a 
financial-type, for the good of the enterprise. The leveraged buyout is an example 
of an entrepreneurial team where existing management buys a company from its 
stockholders, and puts it aright. 
"Part of the lesson of entrepreneurism is that a business is more than just one 
person," Cardozo points out. One of the first questions you ask when you begin a 
business is, 'What will become of it later? Who will buy it?' You get to the point 
where the question is, 'Have I done all I can do or is it time for another hand to 
take the helm?' " 
But that's the end of the road, and courses in entrepreneurial studies may be 
very useful in the beginning. "Much is known about why and how business ven-
tures succeed or fail. Call it institutional memory, call it culture, but the wisdom is 
there, and the emerging entrepreneur may not have had the opportunity to acquire 
it," Cardozo said. 
It's a tricky business, he says. "My job isn't to stand at the gate and tell aspiring 
entrepreneurs not to try something, that it can't be done. True entrepreneurs turn 
those principles upside down all the time." • 
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two boys who grew up as best friends 
and then grew apart. At $2.5 million it 
was cheap by Hollywood standards, but 
a fair piece of change for Kramer. 
"We had 100 temperamental 
employees, all getting paid a lot of 
money. Union contracts stipulated when 
they could take breaks. We had to feed 
125 people, sometimes in the middle of 
nowhere, with the cook chasing me from 
place to place for grocery money. We had 
huge crowds of onlookers to control. It 
was crazy, and it got into my blood." 
Back in reality, however, Kramer knew 
he needed a more reljable cash genera-
tor than movie rentals. He and Tom Lieb-
erman (a founding member of the pop/ 
jazz vocal group Rio Nido, and a singer-
songwriter with reams of credits) 
founded a company to bring Hollywood-
level creative and production values to 
industrial communications. 
Kramer-Lieberman & Associates thinks 
it invented the concept of "corporate 
entertainment." A recent General Mills 
sales meeting featured live corporate the-
ater with zany characters, songs, dia-
logue and laser effects. 
"It's a way to present corporate infor-
mation in a way that people will listen 
Marc Kramer is half of Kramer-lieberman & 
Associates, a Minneapolis film production 
house. "The creative is what drives us and 
gives us value, but it's the business that keeps 
us in business, " he says. 
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"Just having a really good 
idea is no guarantee of 
success. If I had it to do all 
over, I would make sure that 
we gave more time to 
planning. " 
-Dornbush 
and remember," Kramer says. "The cre-
ative is what drives us and gives us value, 
but it's the business that keeps us 
in business. 
"It's funny. We've never gone over bud-
get and we've never missed a deadline. 
But we have to market, all four of us-
no prima donnas. It's all part of running 
your own enterprise. I call it terror." 
Terror and high hopes are the daily bread of entrepreneurism, where 
success spells freedom and failure is 
taken very, very personally. Paul Stormo 
(MBA '71 ), president of Artograph, Inc. of 
Minneapolis, knows all about both. 
Stormo knew even as a student that the 
entrepreneur's life was for him. Buy a 
tired company, patch it up, make it work, 
sell like crazy and retire early-that was 
the plan. 
The idea worked smoother in the text-
books, where Stormo first read it. His first 
move upon graduation was to go to work 
for Graco, Inc., which sent him to Europe 
for several years. Cutting his teeth on a 
Graco castoff, H. G. Fischer X-Ray, Stormo 
laid plans for buying the kind of com-
pany that could really take off. By the 
time he returned to Minneapolis in 1976, 
he had found it-Artograph, Inc. 
"I wanted a company with existing 
national distribution, one that didn't 
require any particular industry knowl-
edge or experience on my part, one that 
I could afford and that needed new 
management." 
Artograph had existed for years as a 
manufacturer of enlarging and reducing 
projectors for the graphic design trade, 
selling them to art materials vendors 
nationwide. But it had introduced no new 
products for years, and was starting 
to fade. 
Today, Artograph keeps 28 employees 
busy at its Plymouth plant. The secret of 
its success has been a knack for research 
and development, and a commitment to 
introducing new products. 
But success came at a price. "Our big 
goof was in ignoring R&D for a while 
about three years ago," Stormo admits. 
"It was my fault. I put the company on 
automatic pilot for a while, and it's been 
catch-up ever since. Our big lesson has 
been that you can't experience growth 
without the constant feeding in of 
new products." 
Since then, Artograph has made up the 
lost ground. Its latest product could well 
revolutionize the stat machine market. 
Carrying a price of only $1,000, the 
machine uses advanced miniaturization 
to achieve what previous low-end stat-
makers costing as much as $5,000 do. 
"Within a year and a half, it should be 
our top selling product," Stormo said. 
"We've already gotten great advance 
reception in the industry. Though there's 
lots of competition, no one has a product 
like ours, or our selling and distribution 
network." 
Is Stormo protecting his rights with his 
new moneymaker? No. "The copycats 
will come regardless. Our philosophy 
will be to continue to develop good prod-
ucts for the future, and not worry about 
protecting the present or recent past. 
This machine is good, but something bet-
ter will replace it, and soon." 
Stormo also has few illusions about 
Paul Stormo, president of Artograph, Inc., 
believes a constant introduction of new 
products is necessary for growth. 
what good R&D means. "We're not true 
innovators, in the sense of creating brand 
new products with new applications and 
principles. That's too much for most 
small companies to handle. We take 
what is known or what exists and push it 
one step further, or two steps at most. 
Marketing is hard enough without having 
to stop people and educate them about 
what a new product is and why people 
will need one." 
Ruth Stormo (MBA '82), Paul's partner 
in both the business and marriage sense, 
serves as the company's international 
sales and market research manager. They 
both know that their industry stands on 
the brink of a major shakeout. Computer-
ized desktop publishing will wipe out a 
large segment of the professional 
graphic design industry. Artograph has 
hedged its bets somewhat by diversifying 
in the area of value-added computer pro-
ducts. If you can't beat 'em, Stormo says, 
you can sometimes meet them on their 
own turf. 
And no more coasting. "No more reap-
ing benefits before their time. I'm putting 
in the long hours that the work needs. 
When I sell this thing, I intend to get 
my price." 
Dave Dornbush is president of Alternative 
Pioneering, the result of a benevolent 
takeover that put a fledgling business back 
on its feet. 
'Most venture capitalists will 
say that good management 
is more important than a 
good product, but I disagree. 
To me, nothing beats good 
demand for a product" 
-Rao 
Unlike Paul Stormo, whose number-one rule seems to be "Avoid Rein-
venting the Wheel," that's pretty much 
what Dave Dornbush, president of Min-
neapolis' Alternative Pioneering, has 
done. 
Alternative Pioneering is the maker of 
something called the Harvest Maid Home 
Food Dehydrator, a device for making 
things like beef jerky and fruit roll ups at 
home. And Harvest Maid had to create its 
market from scratch. Dornbush, a 
marketing major, and several partners 
got the idea for Harvest Maid back in 
grad school. 
Dornbush and company decided they 
wanted to manufacture and market a 
home-appliance product with "veiled 
market potential." The market had to be 
small enough to keep big manufacturers 
from jumping in after them. But it had to 
be genuinely useful , so that it actually 
met the market need it sought to create. 
And it had to be proprietary-they 
wanted to sell accessories to cash in on 
repeat business. The food dehydrator 
seemed to fill the bill , and Dornbush 
recalls thinking he had it made. "Entre-
preneur Finds Gold in Prunes," the head-
lines would say. 
"It was touch and go for a long time," 
he said. "We had problems with our 
manufacturer, we ran out of money sev-
eral times, and key people started to 
leave. I kept thinking, 'I've heard horror 
stories like this.' " 
Just when it seemed Dornbush himself 
might be hung out to dry, the darkness 
passed. Fresh capital arrived in the guise 
of a benevolent takeover by Frank Gris-
wold, himself an entrepreneur, who put 
Alternative Pioneering back on its feet. 
Better yet, the Harvest Maid machine was 
picked up by Montgomery Ward and 
advertised on the inside cover of a 
catalog. Alternative Pioneering was 
a success. 
En route to success, however, Dorn-
bush learned many things that might be 
uttered and heard in a classroom, but 
never quite learned. Still , he is enthusias-
tic about entrepreneurial studies. "The 
heart of good business, I am convinced, 
is good planning, and most entrepreneur-
ial types need help in that area. 
"Just having a really good idea is no 
guarantee of success," he said. "If l had it 
to do all over, l would make sure that we 
gave more time to planning. Poor plan-
ning is the Achilles' heel of even good 
businesses." 
The president of lnterFinance Corpo-ration of Minneapolis knows all 
about entrepreneurs. As publisher of ref-
erence books and periodicals directed 
toward high technology startups and ven-
ture capital groups in the United States 
and internationally, Dileep Rao ('75 PhD) 
is in touch with more entrepreneurs than 
just about anybody 
As head of his own company, which 
itself faces all the problems he consults 
other companies on, he is one. And it is 
rough sledding all around. 
"Frankly, I'm concerned these days 
about Minnesota as a place for people 
with business ideas," Rao says. "!am 
especially concerned about our state as 
a place for high technology. There was a 
Minnesota gravely needs new 
entrepreneurial blood, according to Dileep 
Roo, president of the high-technology 
publisher lnterFinance Corporation. 
MMR • Summer 1987 5 
time very recently when the state was 
billed as a leader in this area. But that is 
not how we are regarded by others. Even 
a casual look at the literature shows that 
Minnesota firms are seldom mentioned 
in high technology. Is that because we 
don't get good publicity, or is it because 
it is true? It's a very important question." 
Entrepreneurs carry risk, Rao says, but 
they can't even begin to do that without 
proper capitalization and support. In Cali-
fornia, New York and Massachusetts, the 
capitals of capital and of high tech, ven-
ture capital groups very commonly incu-
bate their own enterprises, creating the 
concepts and providing management, 
helping to assure success. Money actu-
ally creates leadership, and not vice 
versa. Apart from some similar work 
done by Control Data, Minnesota is not 
competitive in that area. 
Rao is in most matters a contrarian. 
His philosophy of risk, for example, is 
that entrepreneurs achieve the most 
when they expose themselves the least. 
"When I began my own business, pub-
lishing directories, I was terribly ignorant 
of the high cost of publishing. If I had 
known of the risk, I wouldn't have tried. 
But then I had to publish, to recoup my 
investments. Fortunately, some good up-
front account contracts saved me." 
He is likewise contrary in his vision of 
entrepreneurial success. "Most venture 
capitalists will say that good manage-
ment is more important than a good prod-
uct, but I disagree. To me, nothing beats 
good demand for a product. A good prod-
uct with a good market pulls along medi-
ocre management routinely. And you can 
always bring good people in to maximize 
profit." 
Contrary to his contrarianism, Rao is 
excited about entrepreneurial studies. 
"The principles and experiences and phil-
osophies of those with entrepreneurial 
experience can be transferred to people 
without it. My only caution would be 
about meeting the expectations of stu-
dents. Learning the process of entrepre-
neurism will not transform them into 
entrepreneurs." 
And, Minnesota gravely needs new 
entrepreneurial blood, Rao says, particu-
larly in high technology. "We can't afford 
to be complacent. I myself am dependent 
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"The entrepreneurial 
philosophy holds that 
opportunities don't come by 
every day and when one 
does, it's a window that must 
be opened. " 
-Buuck 
upon the changing trends in high technol-
ogy. If it pulls away from Minnesota, I 
would find it difficult to stay here." 
B ob Buuck (MBA '71) certainly deserves to be on even the short-
est list of alumni entrepreneurs. As presi-
dent and co-founder of American Medi-
cal Systems, a $42 million manufacturer 
of urological devices, he took a company 
a very long way in a relatively short time. 
But what makes his case especially inter-
esting is his delight in having been 
acquired this year by the pharmaceutical 
company Pfizer, Inc. 
"We started AMS in 1972. There were 
four of us-the others had the medical 
and engineering backgrounds, I was the 
business fellow. I swallowed hard and 
ventured out into the cold." 
American Medical Systems president and co-
founder Bob Buuck took his company a long 
way in a short time and was acquired this 
year by Pfizer, Inc. 
Why take on the danger and uncer-
tainty? "You have to have an entrepreneur-
ial philosophy," Buuck says. "It holds 
that opportunities don't come by every 
day and when one does, it's a window 
that must be opened. This was my 
window." 
AMS didn't even have a product during 
its first months, just a concept. "It was a 
classic shoestring operation. By the third 
year we were still undercapitalized, and 
that by a $500,000 loan against my per-
sonal collateral, which amounted to 
maybe $20,000. But the bank was smart 
-they knew how to motivate me." 
With the first crumbs of venture capital 
came unfavorable intrusion into the busi-
ness-that "angel" enjoyed rights of first 
refusal and a strong stock position, and 
should have turned Buuck and company 
off to the idea of allying itself with 
another company again. 
''I'm still not an enthusiast for being a 
takeover target," Buuck says. "Our acqui-
sition just happens to have worked out 
very well for us. No jobs have been lost, 
some have been enhanced, while a few 
have been 'un-enhanced,' as financial 
controls have reverted to the parent com-
pany. And we finally have the financial 
strength to do what needs doing." 
Buuck claims he feels more entrepre-
neurial than ever, as he sits on the 
boards of several small startups, and 
keeps an eye out for promising new enter-
prises. And getting that "great idea" 
through to a market is still the greatest 
high in business. "When I was first called 
an entrepreneur, I felt insulted. You 
wanted to fill out the phrase, 'entrepre-
neur indicted for. . .' 
"Today I'm more comfortable with it. " 
As Dick Cardozo says, it's not one thing, 
but a range of behaviors. You ought to be 
a bit of a scrapper, you need to have a 
high energy drive, and maybe it helps not 
to come from a pampered environment. 
"You don't want to be crazy. But you 
ought to have a dream." • 
Editor's note: In this article, we were only 
able to scratch the surface of entrepreneurial 
activity by Carlson School of Management 
alumni. We would like to feature more news 
about entrepreneurs in future issues, so 
please keep us informed of your endeavors. 
Physician, heal thyself: A new approach 
to managing information resources 
Professor Salvatore March and graduate student Young-Gul Kim 
have taken the proverb "physician, heal 
thyself" literally in a new study of "meta-
data" for information resource manage-
ment. "Metadata is simply data about 
data," explained March, an associate 
professor of Management Information 
Systems in the Department of Manage-
ment Sciences. 
"A basic problem in managing informa-
tion as a corporate resource is defining 
exactly what that resource is all about," 
he continued. "We are trying to develop a 
clear and concise definition of the corpo-
rate information resource so that metho- ~ 
dologies and tools can be developed to ~ 
manage it. The entire emphasis in infor- ~ 
mation systems technology for a number ~ 
of years has been to develop a require-
ments definition that can be validated by ~ 
those being served by the information & 
system. Our approach is to paint as 
broad a picture as possible, and to 
develop the requirements for that 
system." 
March points out that managing infor-
mation resources is a problem for many 
organizations. In fact a leading expert in 
the field has observed that in most organ-
izations there exists a better inventory of 
the chairs in which people dealing with 
data sit, than an inventory of the data 
with which they deal. 
March concurs. "At first I thought that 
was an incredible statement, yet it seems 
to be true. In discussions with local com-
panies and professional organizations 
the issue of how to manage information 
surfaces regularly. Symptoms of this prob-
lem arise in situations when a manager 
makes a seemingly reasonable request 
.. for information and the people in data 
processing simply can't respond in a 
timely fashion. In one company, for exam-
ple, the question 'Who are our best custo-
mers?' literally could not be answered 
directly from the computer-based infor-
mation systems. In another company, 
changes to operational systems were 
delayed because it was difficult to 
determine the impact changes in one 
computer file would make on other 
operational systems." 
Information is recognized as an impor-
tant corporate resource, and its effective 
management can have significant 
bottom-line implications. But it is diffi-
cult to manage the information resource 
and a major reason is that it is not as 
by Miriam Feldman, with Salvatore March 
Salvatore March, associate professor of 
Management Information Systems. 
Support for March's work has been pro-
vided in part by the McKnight Foundation. 
It has been published at the University of 
Minnesota as a Management Information 
Systems Research Center working paper 
(MISRC-WP-87-JS).It has been submitted 
to the Journal of Management Informa-
tion Systems. 
well defined as other resources. March 
and Kim's work is an attempt to improve 
this situation. 
"We do not have a great deal of experi-
ence with managing this resource," 
March said. "First of all, we are talking 
about computer software and data bases 
that took decades to develop. I'm not 
sure if it's billions, but it is clearly mil-
lions of instructions that we're dealing 
with. No one person can possibly com-
prehend all of the interdependencies or 
intricacies of such systems. We need 
computer systems to help us manage our 
computer systems. And that's what this 
work is all about." 
To effectively manage any resource, 
the first step is to define the nature of 
that resource, and March and Kim have 
therefore proposed a model for corporate 
data. This model represents the data 
definition, or metadata, for information 
resource management. Through this meta-
data, the current state of the information 
resource can be made explicit. In addi-
tion, it can facilitate planning for and con-
trolling its development. 
This work is not unique to March and 
Kim, or to Minnesota. "Many people have 
been working on these problems for 
some time and we have relied heavily on 
this earlier research," March explained. 
"The National Bureau of Standards, for 
example, has sponsored two working 
conferences in the past four years on 
information resource management, and 
the American National Standards Institute 
has a working group on Information 
Resource Directory Systems. This project 
is extending some of that work." 
"The basic notion is that information 
systems exist to support the business," 
said March. "What we are trying to do is 
to manage the data about the information 
systems so that they can better support 
management. The first step in that 
process is to define and understand 
the resource." 
The important message for manage-
ment, says March, is that, "managing 
information as a resource has both costs 
and benefits to managers-not just to the 
technical data processing people. All 
managers must 'buy into' the concept. If 
information is a corporate resource, then 
developing information systems is a 
corporate activity, not just a department 
or divisional activity. If other areas in the 
company are to benefit from the informa-
tion, they should share in the responsi-
bility for the development of the system. 
This includes both their personal time 
and their financial resources." 
As an example, March cited the devel-
opment of an order processing system, 
which would typically be developed 
chiefly for the accounting department. 
But such a system must also capture 
information for inventory management 
and marketing. If accounting is given the 
entire responsibility for developing the 
system, it is unlikely that the other 
departments will have their information 
needs met. 
The theoretical model for data pro-
posed by March and Kim should serve to 
define what data is used by whom and 
how the data needs are interrelated. This 
information will facilitate cooperation 
among departments in developing infor-
mation systems that truly meet manage-
ment needs. • 
Miriam Feldman is a freelance writer 
working in the Twin Cities. 
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Presenting this years commencement address 
was James D Walkins, CEO and CFO of 
Golden Valley Microwave Foods. Watkins 
founded Golden Valley Microwave Foods in 
1978, after leaving the Pillsbury Company, 
where he had developed microwave food 
produds and programs. He went public with 
the company in 1986, with one of the countrys 
top money-making initial public offerings of 
the year. Watkins is a 1969 alumnus of the 
school 
Students wind up their degrees 
at spring commencement 
Our first combined spring commencement 
ceremony as the Curtis L Carlson School 
of Management was held on June 14 at 
Northrop Auditorium, with 515 bachelors 
and MBA graduates participating. It began 
with a procession up the mall from 
Coffman Union, accompanied by flag 
bearers, the Canon Choir of Brass and, 
unfortunately, 95-degree heat. 
Speakers at the ceremony included Tom 
Rasmussen, '87 MBA, Greg Guenther, '87 
BSB and Jim Watkins, CEO and chief finan-
cial officer of Golden Valley Microwave 
Foods and alumnus of the school. 
In the academic year 1986-87, the follow-
ing numbers of Carlson School students 
received degrees: 
477 BSB, regular 
191 BSB, accounting 
485 MBA 
43 MAIR 
II PhD 
2 PhD in Industrial Relations 
On the following pages, profiles of 12 
graduates give a representative picture of 
the class of 1987 -who they are, what 
brought them to the Carlson school, what 
motivates them and where they're going. 
Congratulations to an outstanding class 
of students! 
Photos by Jeffrey Grosscup 
Several awards and honors were announced at the June 14 commencement 
ceremony, including: 
• The Pillsbury Scholastic Achievement Award, to Susan Kimmel, BSB 
• The 3M Marketing Leadership Award, to Kathy Rypstat, BSB 
• The undergraduate Wall Street Journal Award, to Michael Binger 
• The Alpha Kappa Psi Scholarship Medal, to Susan Kimmel 
• The Alpha Kappa Psi Tablet, to Sandra Famodu, BSB; Greg Guenther, BSB; 
Beth Johnson, BSB and Christine Madson, BSB 
• The Business Association of Minorities Outstanding Achievement Award, 
to Angela Archer, BSB 
• The Delta Sigma Pi Scholarship Key, to Mary Betzel, BSB 
• The Tomato Can Loving Cup Leadership Award, to Sandra Famodu 
• The MBA Wall Street Journal Award, to Jane McCrossen 
Angela Archer, BSB, received this year's Business Association of Minorities Outstanding 
Achievement Award. 
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Walter Cox 
'87MBA 
After talking to Walter Cox for awhile, you 
get the idea that he has always been very 
sure of what he wants, and has made care-
ful choices along the way to get there. 
He had college in mind when he chose 
to go to private high school in Minneapo-
lis. Then as an undergraduate at Stanford, 
he says, "I knew I wanted to come back to 
the Midwest to get an MBA and work, so I 
majored in industrial engineering, which 
is really the business side of engineering, 
to provide some balance and prepare for 
my career. As it turns out, engineering 
really developed my problem solving 
skills, and exposed me to the operations 
side of business." 
While at Stanford, Cox worked at the 
Stanford Linear Accelerator Center, work-
ing with manufacturing engineers on pro-
duction scheduling, handling materials 
and dealing with outside vendors. He has 
also had summer internships with IBM 
Corporation and worked as a financial ana-
lyst for Unisys. 
As an MBA student here at the Carlson 
School, Cox concentrated in finance and 
general management. ''I'm mainly inter-
ested in general management, but I see 
finance as a necessary skill for the long 
term," he said. "It's a good combination." 
Cox begins a position as management 
trainee at the Oscar Mayer Company in 
Madison, Wisconsin this summer. He calls 
the job "a good synthesis of all my differ-
ent experiences and skills." 
"I think it's important to find a balance 
in your life between school, work and 
social activities," said Cox, who's been a 
member of the MBA Association, the Soci-
ety of Black Scientists and Engineers, the 
Stanford Black Student Union and played 
on the Stanford Varsity Basketball team. 
Cox has also volunteered as a tutoring 
coordinator for Hospitality House, Inc., a 
youth organization. "I was involved with 
them as a kid, and I wanted to give some-
thing back," he said. "Since academics is 
my strong point, that's what I try to give." 
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Barbara Spotts 
'87 BSB, Accounting 
When Barbara Spotts first started at the 
university in 1974, she was majoring in 
biology and thought she wanted to be a 
doctor. She got a degree in respiratory ther-
apy, moved to Oregon with her husband 
and began working as a therapist. 
A few years later they were back in 
Minnesota again. Spotts joined the staff at 
University Hospitals, first as a laboratory 
technician, then as a respiratory care prac-
titioner in a pediatric intensive care unit. 
She had two sons. 
"About that time I decided I wanted a 
change and that I would go back to 
school," she said. "I took beginning 
accounting and a microeconomics class, 
and found that I was good at it and 
enjoyed it. I decided to major in account-
ing." She continued working at the hospi-
tal at night and attended class during 
the day. 
Spotts cut her ties with the medical pro-
fession a year ago. She became a TA in 
accounting and was elected president of 
the local chapter of Beta Alpha Psi, the 
national honorary accounting society. In 
this office, Spotts started a successful 
career series, bringing in accounting pro-
fessionals from various organizations and 
specialties to help students learn more 
about career options. 
"My contact with the business commu-
nity through Beta Alpha Psi helped me 
decide where I wanted to fit in, and serv-
ing as president really improved my poise 
and confidence in dealing with the pub-
lic," she said. 
It also helped her get an internship at 
Arthur Young in the tax department, and 
this summer Spotts began full-time there 
as tax staff accountant, working with 
businesses. 
"I like the tax profession because it's 
never the same and I enjoy the research 
and detail," Spotts said. "I also like help-
ing people run their businesses better by 
figuring out their best tax advantages. 
I'm very pleased with how things have 
turned out." 
David Peterson 
'87 BSB 
A position in Prudential's coveted Pace 
management traineee program is what it 
took to entice Dave Peterson, a wilderness 
camping enthusiast, to move from Minne-
sota to Newark. "I had other offers, but 
this one stood out as the right thing for 
me," he said. 
Prudential hires only 20 undergraduates 
each year for its Pace program. Peterson 
will spend six months in intensive finance 
training, followed by two full-year rota-
tions, each focusing on a different invest-
ment area. "This way you get a feel for 
what you want to do," he explained. "Then 
you can apply for a position in the area of 
your choice." 
As part of the interviewing process for 
the Pace program, Peterson spent several 
days at Prudential's corporate headquar-
ters in New Jersey and talked to current 
Pace trainees. He liked what he saw. 
"They seemed to be very competent, moti-
vated people who get satisfaction from 
working hard and doing well. And yet 
there's a good feeling of camaraderie. That 
kind of environment really excites me." 
He should fit in well. He's been an 
honors student and has worked to pay for 
his tuition throughout high school and col-
lege. This past year he was a marketing 
sales assistant for Nynex Business Center. 
Peterson, who started at the university 
in the Institute of Technology, previously 
worked in 3M's Commercial Office Supply 
Division, writing test methods for quality 
control. "I liked working with the engi-
neers, but the pre-management courses I 
was taking at the time interested me more 
than my engineering classes, and I 
realized that that's what I wanted to do," 
he said. 
How does he manage his busy sched-
ule? "I try to keep balance in my life-a lit-
tle work, a little school, keep up with my 
friends, and I don't let one thing suffer 
because of the others. And whenever I 
can, I get away into the wilderness. That's 
what really helps me maintain my sanity." 
Photos by J1m Hansen 
.. 
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Brent Sherwin 
'87MBA 
Brent Sherwin is the classic MBA student. 
When he enrolled in the accelerated pro-
gram last June, he already had a B.S. in 
business and finance from the University 
of Montana, three years of experience as a 
banking systems analyst and five years as 
an independent systems design consultant 
under his belt. 
He recently sold his consulting busi-
ness, which had grown to 15 employees, 
but he continued working full-time as a 
systems analyst for G & K Services while 
in graduate school. "It's been an intense 
year," he says humbly. ''I'm looking for-
ward to having more time to relax with my 
wife and two kids." 
This summer Sherwin begins a position 
as marketing assistant for The Pillsbury 
Company. He says he got the job through 
a field project with the company. "I had 
interviewed with Pillsbury the year 
before," he explained, "but since I wasn't 
a marketing major, it didn't go any further." 
His first assignment in his new job will be 
to implement a direct product profitability 
system that the field project team 
designed. 
Sherwin views marketing as a key strate-
gic function and says that taking a market-
ing position was a natural extension of his 
MBA concentration in strategic manage-
ment and finance. 
''I'm interested in strategic management 
because this is where I think American 
business falls short. And when you define 
finance or marketing broadly, you see that 
they really drive the business. What 
excites me is looking at all the strengths 
and weaknesses in a particular situation 
and managing them so that you make 
a profit." 
Sherwin strongly recommends getting 
some business experience before return-
ing to school for an MBA "It helps you 
deal with the theoretical framework of 
issues," he said. "I think that almost half 
of what you learn in class comes from 
discussing work experiences with 
your peers." 
Mike Rappa 
'87 PhD, Strategic Management 
For at least the past three years, Mike 
Rappa has thought a lot about the manage-
ment of technological innovation. Three 
years ago he began research on his disser-
tation, a study of how technological revolu-
tions, specifically the semiconductor 
industry, develop over time. He defended 
his dissertation in June, and begins teach-
ing this fall as assistant professor of man-
agement technology at MIT's Sloan School 
of Management. 
In a project supported by the Strategic 
Management Research Center, Rappa 
studied the activities of several thousand 
researchers in about 300 organizations 
between 1976 and 1986, looking at factors 
such as mobility, industry concentration, 
integration, networking and technology dif-
fusion. This formed the basis of his work. 
Rappa pointed out that technological 
revolutions do not happen in isolation. 
There is a bandwagon effect to this activ-
ity, and managers need to understand how 
the industry as a whole is coalescing so 
that they can decide how much of a com-
mitment their organization should make. 
"In Japan, the government will do some 
of this tracking for industry, because 
they're dealing with relatively few organiza-
tions. In the United States, technological 
development is more random and 
hundreds of organizations are involved, 
so it's harder to comprehend the full 
magnitude." 
Rappa, who has a BA in economics 
from Union College in New York, brings 
ample industry experience to his research. 
He spent a summer in Japan as an indus-
try analyst for IBM World Trade Corpora-
tion's Asia/ Pacific Group, and has held 
internships with IBM in their General Tech-
nology Division and Litigation Department. 
'I'm really committed to university 
research," said Rappa, "because as an 
unbiased researcher, you're able to pro-
vide knowledge that will help hundreds of 
organizations around the world. No other 
institution can fill in this gap." 
Sandra Fiechtner 
'87 MAIR 
A series of career changes has taken 
Sandra Fiechtner from teaching home eco-
nomics in Crookston, Minnesota, to a posi-
tion as associate personnel representative 
with Pfizer, Inc., in downtown Manhattan. 
With a B.S. in education from North 
Dakota State University, Fiechtner put in a 
short stint teaching home economics. 
Then she became an assistant manager at 
the North Dakota Dairy Council in Bis-
marck, developing statewide promotional 
campaigns and implementing a nutritional 
education program for grades K-6. 
While working on radio and television 
programs for the Council, Feichtner 
became interested in broadcasting. She 
also thought about getting a graduate 
degree in business and took a job as an 
account representative for Meyer Broad-
casting Company in Bismarck. "I still con-
sider sales a good starting point if you're 
interested in business," she advised. 
After four years, Fiechtner was ready for 
graduate school. "The reputation and flexi-
bility of the industrial relations program 
are what attracted me here," she said. 
Shortly after beginning the program, 
Fiechtner was hired as a graduate 
assistant on a research project with 
Northwestern Bell, conducting interviews 
and writing job descriptions for a five-state 
area. 'That was an outstanding opportu-
nity," she said. "Job analysis is so impor-
tant to human relations." 
In an internship at Pfizer last summer, 
she led a task force to investigate skill-
based pay systems and work design. In 
her new position, Fiechtner will be in 
Pfizer's pharmaceuticals division, which 
has 42,000 employees. 
But her first task when she gets to the 
city is to find a place to live. "I want to live 
downtown, close to work," said Fiechtner, 
who grew up in a small North Dakota 
town. Fortunately, the company owns 
some apartments where employees can 
stay for two months. ''I'm really excited 
about living in New York City." 
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David Bogenschultz 
'87 MAIR 
The global village is home to David Bogen-
schultz, who has traveled, worked and 
studied abroad since he was an exchange 
student in high school. 
While an undergraduate in international 
relations at Beloit College in Wisconsin, 
Bogenschultz fulfilled a field project 
requirement working with the archives of 
a manufacturing company in Hamburg, 
West Germany. After graduation he went to 
India as part of the U.S. Youth Delegation 
to the People to People World Conference, 
traveling around the world on the 
way home. 
He came to the Twin Cities and began 
taking graduate courses in German. A 
three-week international seminar took him 
to East Germany, and then to Gdansk, 
Poland, where he met Solidarity labor 
leader Lech Walesa. 
'That meeting helped me decide what 
direction I wanted to take in my studies," 
said Bogenschultz. "I decided to focus on 
labor markets and collective bargaining." 
Bogenschultz started working on an 
MAIR, choosing the Plan A thesis program. 
He spent almost a year in Nairobi, Kenya 
as an intern under the Minnesota Studies 
in International Development program. 
There he worked at the Mazingira Institute, 
which sponsors studies on the environ-
ment and economics, in connection with 
policy proposals to the government. He 
also collected data on labor markets in 12 
Kenyan municipalities for his thesis. 
"My thesis is a study of urban labor 
markets in developing countries," he 
explained. "It looks at how the traditional 
and modern labor sectors develop in 
response to supply and demand." 
Bogenschultz plans to work locally for 
awhile to gain experience with labor 
organizations, and then hopes to use 
these skills in an international career. 
"The institute in Kenya had connections 
with other agencies, and I got to see the 
kinds of work and research being done. 
I'm interested in being a part of that kind 
of work." 
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Tom Renshaw 
'87MBA 
A senior research chemical engineer at 
General Mills, Tom Renshaw was given 
responsibility for managing large food 
research projects and found that he 
needed to broaden his management 
abilities. He enrolled in the Evening MBA 
program, choosing a self-designed concen-
tration in organizational leadership. 
Renshaw has a BA in political science 
and a BA in biochemical engineering from 
the University of Michigan. He has also 
graduated from General Motor's appren-
ticeship program as a machinist and has a 
journeyman's card. 
" I don't know when I haven't been in 
school," he said. "I always like to pursue 
different interests and increase my capabil-
ities." Renshaw has been with General 
Mills for eight years and plans to stay with 
the company. 
As is typical with Evening MBA stu-
dents, Renshaw said that he often used 
what he learned in the classroom right 
away on the job. "Discussing issues from 
my work environment in class made the 
material very relevant, and then I was able 
to carry insights back to my job as well," 
he said. 
Renshaw would advise people who are 
considering going back to school for an 
MBA to have a specific goal in mind. "It's 
a lot of work, especially if you're working 
full-time, so be clear as to your expecta-
tions of what you think the degree will do 
for you and how you want to apply it," 
he said. 
Mark Baier 
'87MBA 
As national marketing representative for a 
computer-generated map company, Mark 
Baier traveled half of the time. When a 
new manager increased his traveling time 
to more than 75 percent, Baier realized he 
was ready for a change. 
"I quit my job and enrolled in the MBA 
program," he said. "It's been the biggest 
decision in my life so far." 
But before taking the leap, he carefully 
assessed where he'd been and where he 
wanted to go. "I looked at my objectives, 
my skills, my previous education and 
work experience, and thought about how 
it could all fit together," said Baier, who 
has a BA in geography from the university. 
"It's important to think about what makes 
you happy and then package yourself to 
get the job you want." 
He chose management support systems 
(MSS) as an MBA concentration, drawing 
on his background in computers. This 
summer he begins working as a manage-
ment systems analyst for Cincinnati-based 
Procter and Gamble. But getting his foot in 
the door at the company took some inge-
nuity on Baier's part. 
"I learned that Procter and Gamble 
wasn't going to recruit at the university 
this spring, which disappointed me 
because they had been influential in 
designing the MSS curriculum," he said. 
"So I wrote them a letter, which was fol-
lowed by a 45-minute telephone conversa-
tion, and then they invited me out to 
Cincinnati to interview." 
"It's an ideal job for me," he continued. 
''I'll be solving problems that will use my 
computer skills, quantitative analysis 
skills, financial analysis, really the 
whole degree." 
While in the program, Baier was 
involved in the MBA Association and 
served one term as president. "I think you 
get out of things what you put into them," 
he said. ''You can just attend classes and 
do the necessary work, but when you get 
involved in extra activities, the benefits far 
exceed the effort." 
Photos by J1m Hansen 
Sandra Famodu 
'87 BSB, Accounting 
Sandra Famodu is the kind of person you 
think of when something needs to get 
done. Recipient of this year's Tomato Can 
Loving Cup Leadership Award, she is 
highly deserving of the honor. 
Famodu has been vice president of pub-
lic relations for the Society for the 
Advancement of Management for two 
years, promoting their events, developing 
a bi-quarterly newsletter, representing the 
chapter at conferences, planning the 1986 
regional conference and increasing chap-
ter membership six-fold. 
She was also vice president of public 
relations for Business Board, co-chair of 
the 1987 Career Fair and chair of Awards 
and Arrangements for Business Day. 
Famodu has volunteered as a peer advisor, 
an income tax preparer for the Minnesota 
Accounting Aid Society, a commencement 
marshall and a tutor. 
"Getting involved in school activities is 
a good way to make a big university 
small," she said. "It's also a personal chal-
lenge for me to do as many different 
things as possible and balance all my 
commitments." 
"I think it's crucial to set priorities," said 
Famodu, who is married. "My family 
comes first. Classwork comes before extra 
activities. Every quarter I make a master 
plan to schedule everything in." 
An honors student, Famodu is a mem-
ber of Beta Alpha Psi, an honorary 
accounting fraternity, and Beta Gamma 
Sigma, a national honorary business soci-
ety. And on top of everything else, she has 
worked throughout college, as an income 
tax preparer, as an internal audit intern 
and as a deputy administrator for the 
Stearns County courthouse. 
Famodu said her interest in accounting 
began early. "In high school I worked for 
my mom in her bookkeeping business, 
and had total responsibility for one of her 
clients." 
She plans to study for the CPA exam 
this summer and work for a public 
accounting firm in tax in the fall. 
Nancy Melone 
'87 PhD, MIS 
"I have approached my professional life in 
a rather entrepreneurial and free-spirited 
way," says Nancy Melone, referring to the 
many directions her interests have led 
her in. 
Melone just defended her dissertation, 
but has been assistant professor of Indus-
trial Administration at Carnegie Mellon 
University for two years-an unexpected 
career choice for someone starting out 
with a BA in foreign language education 
and an MA in library science from the 
University of Iowa. 
"I lived in Munich for three years and 
then worked for the University of Iowa as 
media director and lecturer, she said. 
"When the public sector collective bargain-
ing act was passed, I went back for a 
degree in labor negotiations." 
She became interested in technology 
while working on an organizational behav-
ior project. "My professor needed some-
one to do programming and suggested I 
take a Fortran course. I wrote 36 programs 
that year." 
The next summer she visited Minneso-
ta's Carlson School of Management, hop-
ing to take a course in management infor-
mation systems. Instead she enrolled in 
the MBA program in MIS and then went on 
for a PhD. "I was a non-traditional stu-
dent," she said. "There weren't many 
women in the department and my back-
ground was very different from others." 
Feeling that she needed more experi-
ence in industry, Melone worked on spe-
cial projects involving office automation 
systems for First Banks and man-machine 
sciences research for Honeywell. "I was 
going in two directions and had to choose 
between academics and industry," she 
said. "But the experience changed my 
outlook and helped me incorporate a 
strategic management perspective into 
my thinking." 
It significantly influenced her thesis, 
"Expertise in Corporate Acquisitions: An 
Investigation of the Influence of Special-
ized Knowledge on Strategic Decision Mak-
ing." "My humanities background has 
given me the ability to move fluidly among 
disciplines," she said. 
Carolyn McCann 
'87MBA 
Carolyn McCann has always approached 
education as a way to broaden her out-
look. As a pre-law undergrad at the univer-
sity, she majored in international relations 
and political science. "It's an interdepart-
mental major," she explained. "For exam-
ple, I studied history, political science, 
geography and French." She also spent a 
summer in Paris at the Sorbonne. 
McCann graduated from law school in 
1980 and joined Duluth's largest law firm. 
"That experience gave me the chance to 
see a lot of things happen," she said. 
"Duluth is the focal point of the Iron 
Range-it's the center of medicine, educa-
tion, shopping and business for the area." 
Working with businesses in the area 
"got business in my blood," she said. "I 
thought it would be fun to be with the peo-
ple who are making the deals happen." 
So with the goal of working in the legal 
department of a large international corpo-
ration in mind, McCann returned to the 
Twin Cities to get an MBA. "I needed a 
broader business background and I 
decided to concentrate on finance 
because it would help me most in what I 
want to do," she said. 
This summer McCann is interviewing 
for openings in the field. "Corporate law is 
a tight market and most corporations hire 
out of law firms they're working with," she 
pointed out. 
But she feels that she has a unique com-
bination of skills to offer. "An MBA 
exposes you to a wide variety of issues 
and ideas and I think that's very important. 
There is also a lot of group work in the 
program, which is an excellent way to 
practice group dynamics. After all, work-
ing with other people is a big part of life 
in the business world." • 
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Business Day '87 
A global view of business featured 
at this year's event 
Speeches, panel discussions, small-group discussions, question and 
answer periods, all focusing on the impli-
cations of doing business in an interna-
tional marketplace-that was Business 
Day '87. Executives, students, faculty, gov-
ernment and labor officials, alumni-all 
took part in exploring the global perspec-
tive and how business and education can 
cooperate to enhance our ability to com-
pete and prosper. 
Sponsored by the MBA Association, the 
Business Board and the Carlson School of 
Management, the annual event was 
attended by over 500 people this year, 
including representatives of 60 sponsoring 
companies. 
David Speer, Minnesota's commissioner 
of Energy and Economic Development, 
spoke about Minnesota's trade policy in 
the opening address. At the evening ban-
quet, James Spicola, president and CEO of 
Cargill, Inc. and a member of the school's 
Board of Overseers, described the primary 
management objectives of the company's 
international operations. 
Afternoon concurrent discussion ses-
sions were devoted to a range of interna-
tional business issues, including competi-
tion, industrial relations challenges, 
marketing strategies, service industry chal-
lenges, free trade versus fair trade, technol-
ogy transfer, accounting practices and the 
advancement of women. 
To recognize and celebrate the Minne-
sota management community's success in 
incorporating a global perspective in their 
operations, Governor Rudy Perpich pro-
claimed April 21 to be Business Day 1987 
in the state. 
Business Day 1988 Tuesday, April 19th 
Radisson University Hotel 
(East Bank Campus) 
If you would like to receive advance information about next year's Business Day, or 
would like to participate as an alumni discussion leader or corporate sponsor, please 
call Jeanne Katz, director of Alumni Development and Student Relations at 
(612) 625-1556. 
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Greg Guenther 
'87 BSB 
Co-chairing Business Day and serving as 
vice president of the Business Board 
would be enough involvement for most 
undergraduates. But not for Greg 
Guenther. In the past year alone he has 
been president of the University Ski Club, 
chair of the Student Services Fees Commit-
tee, the school's student senator on the 
University Senate, a member of the Univer-
sity Credit Union Committee and the 
undergraduate speaker at commence-
ment. He was one of 164 students receiv-
ing this year's President's Student Leader-
ship Service Award. 
"It's really been rewarding," said 
Guenther, who aspires to a leadership posi-
tion in management. "It's a good way to 
learn what your skills and limits are. If I 
had it to do over again, I wouldn 't do it 
any differently." 
He said chairing the Student Services 
Fees Committee was especially valuable 
as a management student. He explained 
that every quarter each student pays a fee 
to support about 30 organizations, such as 
health and recreation programs and the 
unions. It amounts to about $12 million a 
year and it's up to the committee to 
decide how the money should be spent 
and to set the fee levels. 
"Part of the process includes listening 
to everyone who has an opinion about 
where the money goes, or even whether 
there should be a student services fee at 
all. Our wrap-up meeting was nine hours 
of debating," he said. 
Guenther said that Minnesota is one of 
the few universities that give students this 
much control over such fees. 
Business Day was another highlight. "I 
enjoyed being part of a big project and tak-
ing it all the way through, dealing with one 
theme and refining it," he said. "It was 
also a good experience working with a 
committee structure, where you take a 
large project and break it down into 
smaller parts." 
Guenther plans to work in business for 
a few years to broaden his experience and 
then go back to school for an MBA 
Tom Rasmussen 
'87 MBA 
Co-chair of Business Day '87 and presi-
dent of the MBA Association, Tom Ras-
mussen said his MBA experience would 
have been "one-hundred percent different" 
if he hadn't been involved in the 
organization. 
"Classwork gives you the basic tools 
you need, but the ability to use them in 
working with people is key, and this is 
what I learned through the MBA Associa-
tion," he said. 
"Getting a group of people to do things 
just isn't that easy," he continued. "I 
learned how to run a meeting, facilitate a 
discussion, delegate responsibilities, hold 
people accountable, and be organized." 
The experience also taught him to be 
more comfortable speaking in front of a 
group. "I actually found that I enjoy it," 
said Rasmussen, who was the MBA 
speaker at this year's graduation 
ceremony. 
He said the main frustration with stu-
dent organizations is the amount of apathy 
among students. "Not enough people get 
involved. There's a small group of people 
who do and they're incredible." 
Rasmussen has a BA in theology from 
St. Olaf's College in Northfield, where his 
father taught religion. After graduating 
from St. Olaf's, he got a job as dining 
room manager at the Palm Court Restau-
rant in Edina. 
"That's where I found out that I had an 
interest and an aptitude for the business," 
he said. "It's also when I realized how lit-
tle I knew. I decided to get an MBA" 
He chose management decision sup-
port as a concentration and began a posi-
tion with Arthur Andersen as staff consul-
tant in information systems this summer. 
While in graduate school, Rasmussen 
worked as a TA, as an intern consultant 
with Arthur D. Little, Inc., and as bass 
player and singer for the Hi-Tops band. 
"That was my relief from studying. You 
can't get any further than that from the 
MBA program, mentally or physically." 
• 
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Winning in the field: A look at this years 
top MBA field projects 
A model developed by an MBA field project team working at Valspar 
Corporation this year "has the potential 
to save the company more than $500,000 
a year in the cost of purchased raw mate-
rials," according to Doug Smith, assistant 
director of Purchasing at Valspar. 
The Valspar project is an excellent 
example of a field project that is not only 
an outstanding learning experience for 
the students, but is extremely valuable 
for the company as well. It is also winner 
of the I 987 MBA Field Project of the 
Year Award. 
The MBA field project is considered by 
many to be the highlight of the day MBA 
program. During the 14-week project, 
interdisciplinary student teams study 
actual business problems, formulate and 
recommend solutions. They work directly 
with company representatives, and meet 
regularly with a faculty member who 
advises the team and evaluates their 
work. Final results are presented in writ-
ten and oral reports to both faculty and 
company executives. This past year the 
school sent about 200 students into 50 
sponsoring companies. 
Each year the school's Board of Over-
seers selects one team as the MBA Field 
Project Team of the Year. Faculty nomi-
nate teams and the winner is selected by 
a review panel from the board. This 
year's judges were Bruce Allbright, chair-
man and CEO of Target Stores; Dennis 
Cavanaugh, chairman and CEO of Soo 
Line Corporation; and Lloyd Johnson, 
chairman, president and CEO of Norwest 
Corporation. 
Team members of the winning "Raw 
Material Ordering Model for Quantity Dis-
count Situations" for Valspar Corporation 
were Allan Gorsett, James Market, Don 
Nemcek and Tom Syverson. 
"The team's professionalism was evi-
dent throughout the project, but was liter-
ally showcased at the final presentation," 
said George Benson, associate professor 
of management sciences and the team's 
advisor. "They fielded 25-35 questions-
many of them quite difficult-from peo-
ple at all levels within Valspar, including 
the president. They literally nailed every 
single question and put on a clinic that I 
wish all of our students could have 
seen." 
The project team developed a model 
for evaluating raw material ordering deci-
sions that combined information about 
16 MMR • Summer 1987 
by Martha Douglas 
discounts, inventory and the timing of 
orders to effectively minimize costs. The 
orderin~ process and decision criteria 
were developed into a computer program 
using Lotus 1-2-3 that could be pro-
grammed on Valspar's mainframe and 
used at manufacturing locations around 
the country. The company has begun 
implementing the program in Minneapo-
lis and expects to use it at other loca-
tions soon. 
"Although Valspar has sponsored sev-
eral field project teams, this was the first 
time I was involved personally," Smith 
said. "It was a very successful experi-
ence. I think we all learned from each 
other and gained insights from getting 
involved in new aspects of our business." 
Team member Don Nemcek agrees 
that their good working relationship with 
the company was key to their success. 
"They were very cooperative in giving us 
the information we needed and resolving 
questions about what needed to get 
done," he said. "We spent the first three 
weeks narrowing the project's scope, 
which was very broad at first, and the 
company agreed on all of our proposed 
objectives." 
Another key element of successful proj-
ects seems to be a good combination of 
team members. Rosemary Hauschild was 
a member of a runner-up team that 
explored growth opportunities at Wild 
Wings, Inc., a Lake City, Minnesota pub-
lisher of limited edition wildlife and 
sport prints. "I think we were a rare 
group," she said. "Everything seemed to 
fall naturally in place and we never even 
selected a leader or assigned standard 
rules and responsibilities. The problem 
involved several specialty areas that we 
each fell into by choice." 
The Wild Wings team researched and 
uncovered growth opportunities in all 
sectors of the company's business, 
including retail stores, mail order and cor-
porate sales. Hauschild concentrated on 
the mail order segment; team members 
Carole Eaton and Travis Finstad con-
ducted a market research survey; and 
Tres Tronvold focused on the retail store 
business. 
"For me, the measure of team-of-the-
year quality for a project team is deter-
mined by what a team does beyond the 
requests of the client organization," com-
mented their advisor, Charles Manz, assis-
tant professor of strategic management 
and organization. "This team met in 
every way the initial requests of Wild 
Wings and then a considerable measure 
more. They raised issues and provided 
data that extended well beyond what the 
client had hoped for." 
For example, Tronvold recruited 
friends to shop at both Wild Wings' and 
the competition's retail outlets to com-
pare customer service quality. The team 
also put together a packet of unique mail 
advertising techniques used by other 
businesses for Wild Wings' consider-
ation. They used Wild Wings' products 
during the final presentation to the com-
pany, tastefully incorporating a sense of 
humor. 
Baard Webster, Wild Wings' director of 
Marketing, said the team's recommenda-
tions will "definitely be used. People 
from all levels of the company were 
involved in the project, and that seemed 
to generate a lot of support internally." 
The third finalist in the award competi-
tion was "Compensation Survey System" 
for the Northern Ordnance Division of 
FMC Corporation. Team members Rich 
Baker, Paula Berg, Barbara Claudon and 
Bryan Norris developed a computer sys-
tem to match FMC job and salary informa-
tion with approximately 40 external com-
pensation practices with published 
survey data. 
"This was an unusual, high-risk pro-
ject," explained project advisor Dave Nau-
mann, associate professor of manage-
ment sciences. "We usually don't even 
take on systems development projects 
because unknowns are often discovered 
late and can lead to an extended develop-
ment and revision period or dissatisfied 
system users. This team not only com-
pleted the project on time, but produced 
professional documentation to support it 
and trained key FMC system users as 
well." 
Choosing a winner from among three 
outstanding projects was a difficult job 
for the judges. One commented, "The 
works are each of very high quality-
quality that I would be proud to see in 
mature managers at this company." 
"It's a two-way street," said Valspar's 
Doug Smith. "The students get a valuable 
learning experience and the company 
gets the long-term benefit. I'd do it again 
if I had the chance." • 
For more information about the MBA field 
project, or to find out how to sponsor a team, 
call the staff coordinator for the course, 
Kathleen Walter, in the Management Sciences 
Department at (612) 624-7827 
Computers in the classroom: 
Innovative computer applications increase 
information literacy 
You may assume that you have a high degree of computer literacy. 
You know how to use computer hard-
ware and software to gain access to data 
-data that is becoming more and more 
an integral part of the workplace. But 
once you have that data, it will only be of 
limited benefit unless you also possess 
information literacy. 
" Information literacy means under-
standing the nature of the information 
you have and knowing how to use it," 
explained associate professor of manage-
ment sciences Sal March. "To use the 
information appropriately in making deci-
sions, you should know certain character-
istics about it, such as how old it is, how 
reliable it is, what sources it was derived 
from or how it relates to other areas. 
Computer literacy comes first and then 
information literacy goes one step 
beyond. And it's needed in all functional 
areas of an organization, not just the tech-
nical ones." 
Helping our graduates become manag-
ers with high information literacy is the 
goal of 13 curriculum development proj-
ects underway in the last two years, 
funded by the IBM Program of Support 
for Education. March is the program's 
coordinator of curriculum development. 
The IBM grant, awarded in 1985, totals $2 
million over five years, with an additional 
match of $2 million in university and 
industry funds. IBM has also donated 
unlimited software to the program. The 
money has been used to support 
research and curriculum development 
and to create new computer lab facilities. 
Faculty from five departments have 
developed computer applications for 
new and existing courses that give stu-
dents hands-on experience with manipu-
lating data to solve problems. Using 
actual and simulated data bases ranging 
from a company's payroll system to 
worldwide trade figures, faculty teach stu-
dents to look at the role of information in 
a broad context. "You can't just throw 
information out to students and expect 
them to solve problems. They need to 
understand the whole," said March. A 
computer laboratory with access to the 
school's mainframe computer has been 
created for students to use with a class 
or on an individual basis. 
by Martha Douglas 
The following descriptions of six of the 
projects illustrate the types of applica-
tions being used. In addition to the 13 
underway so far, another group of pro-
jects will be funded in the coming year. 
CRSP and Compustat data in MBA 
finance courses: In this project devel-
oped by finance professors Pat Hess and 
Tim Nantell, students have access to two 
large financial data bases. Compustat 
contains annual data from the past 20 
years for 2,000 firms and CRSP contains 
monthly and daily stock prices and divi-
dends from major stock exchanges since 
1926. Hess and Nantell developed mod-
els for students to use in solving prob-
lems that apply the financial theories 
learned in class. And as an offshoot, they 
found that with this teaching method stu-
dents not only learned how to apply the 
theory, but they learn the theory itself 
much more successfully. 
IR 8005 - Employee Compensation 
and Reward: Industrial relations profes-
sor John Fossum and undergraduate stu-
dent Bob Laedtke constructed a simu-
lated employee data base and a program 
that allows students to develop a com-
pensation strategy and evaluate it month 
by month. The program contains random 
events and teaches students concepts 
such as how fluctuations in the labor 
market affect turnover and salary struc-
tures, or how salary increases affect 
perforr,1ance. 
MBA 8125- Security, Control and 
Audit of Computer-Based Accounting 
Systems: Accounting professor Gordon 
Duke has constructed a payroll system 
for 400 fictitious employees, containing 
all the records that such a system would 
normally contain - taxes, insurance 
options, social security. He also created a 
computer program and files to use the 
system. The system contains 22 cases of 
errors in coding, logic problems and 
fraud , and students are challenged to 
devise an audit plan that uncovers them. 
IR 8022 - International Human 
Resource Management: This new 
course, offered in the fall of 1987, will 
teach the relationship between interna-
tional trade and employment. Industrial 
relations professor Mahmood Zaidi is 
developing a simulation program which 
students will use to gain an understand-
ing of the effects of changes in the inter-
national environment upon the internal 
human resource management policies of 
the organization. In addition a static data 
base containing history files and displays 
in graphic and tabular forms is being 
developed which the students will use to 
trace changes over time in summary 
information. For example, information on 
balance of payments, imports and 
exports, comparative advantage, person-
nel policies and global trading areas will 
be studied. Students will be asked to 
combine information from the data base 
with knowledge gained from readings on 
economic, political and social systems, 
values and attitudes towards work, per-
sonnel policies and reward systems, and 
labor-management relations to apply to 
the simulation program to face problems 
affecting business organizations in the 
world economy today. This simulation 
program and the data base will be avail-
able to those colleagues who are inter-
ested in increasing the international con-
tents of their courses. 
Using the IBM PC/ AT in Expert Sys-
tems Education: Management sciences 
professor Paul Johnson and his students 
have implemented an expert system shell 
developed in his research on expert deci-
sion making on an IBM PC/ AT so that 
students can build and experiment with 
their own expert systems. A series of 
video tapes on the process of developing 
an expert system has also been created. 
Students will use these and other mate-
rials to build models of expertise in differ-
ent functional areas in a new course 
being developed for the 1988 school year. 
MBA 8025 - Decision Sciences and 
Information Systems: March has devel-
oped a mini corporate data base for stu-
dents to use in solving problems that 
illustrate the integrated nature of corpo-
rate data. For example, students will take 
a single transaction, such as a customer 
order, and work with it from the stand-
point of several different areas -
accounting, operations, marketing and 
finance. By manipulating the data this 
way, students can get an appreciation for 
the benefits and limitations of informa-
tion, as well as its function as a corpo-
rate resource. • 
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Let's not debunk the superwoman myth 
The media have had a field day lately 
bemoaning the fate of women trying 
to have it all and coming up short. 
Presumably Fortune, The Wall Street 
Journal, Newsweek and all the rest 
are giving us the bad news so we can 
adjust our goals downward. 
We should appreciate the forewarn-
ing that women with MBAs are bailing 
out of corporations because they are 
not getting promoted to CEO. And 
settling into spinsterhood should be 
easier now that we know professional 
women over 30 can't find suitable 
husbands. If we have been fortunate 
enough to have found a husband and 
have children, we now know that find-
ing quality day care is hopeless. 
Wait just a minute! Don't tell me I'm 
hearing that familiar collective voice, 
all sugary and patronizing, saying, "Go 
home and bake. Don't run the corpo-
rate marathon. Don't compete, 
sweetie, because it's a tough world 
out there." 
My mother never told me it was 
going to be easy. She never even said 
there would be prizes. She just taught 
me, through her own example, that 
the best of life is trying to be the best, 
on your own terms. As I work, raise 
children, participate in community 
affairs and enjoy my friends and 
pastimes, I feel more and more that 
excellence is not an achievement; 
it's an attitude. 
Back in the sixties, Richard Nixon 
tried to get a man named Harold 
Carswell appointed to the Supreme 
Court. In an infamous plea for Cars-
Anne M Benisch is associate dean, 
External Affairs for the Carlson School 
of Management and the mother of h.Vo 
teenage daughters. 
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well, a Nebraska senator proclaimed, 
"There ought to be a place for medioc-
rity on the Supreme Court." As far as 
I'm concerned, mediocrity has no 
legitimate place. The mediocre are not 
a protected class. And women should 
not set their goals to achieve medioc-
rity. Not at home, in the workplace, or 
in service to our communities. I reject 
this not-so-subliminal messaging that 
we should accept less. Lowered expec-
tations are not the route to self fulfill-
ment and are certainly not the route 
to equality. 
Furthermore, if we debunk the 
superwoman myth, or stop trying to 
be superwomen, how are we going to 
compete as a nation? It won't help the 
balance of trade if 50 million working 
women readjust their sights and aim 
instead for a shine on the kitchen 
floor and no ring around the collar. 
Our ultimate competitive advantage 
could well be the full empowerment 
of all of our citizens, men and 
women alike. 
I think it's important to tell our man-
agement students, about forty percent 
of whom are women, that the early 
years of marriage, family, and career 
are the toughest. That's true for each, 
and multiplied when you try to 
do it all. 
I remember well the stress of being 
wife, mother, graduate student and 
working woman, all at once. I 
remember the anxiety of being plain-
tiff in a lawsuit against the boss, and 
also feeling plaintive about the quality 
of my casseroles for the school 
potlucks. I was lucky enough to win 
the lawsuit without having to forsake 
my career. And I learned to fill up my 
casserole dishes at the deli rather 
than sweating it out in the kitchen. It 
wasn't easy. It still isn't. 
Fortunately, as more and more 
women balance professional careers 
and families, we are collectively build-
ing a repertoire of techniques. The 
working mom traveling on business 
who coaches her teenager through 
homework by long distance phone. 
The smart cookie who combines 
volunteer hours with mothering hours 
by taking an assignment that she can 
do with her children. The careerist 
who doesn't blink an eye leaving the 
office at two in the afternoon because 
of an urgent call from the day care 
center. She knows a Saturday morning 
at the office can be twice as produc-
tive. Both her husband and her boss 
know it, too. She has quietly taught 
them. 
My superwomen friends and I have 
learned that having it all perhaps 
means having it all in sequence, not 
all at once. Rather than worry about 
the imbalances-between job and 
family, work and play, contribution 
and reward-we are learning to be 
content knowing that lifestyle equilib-
rium is not a viable option. It's okay to 
have a run of days when you're not a 
con tender for mother of the year. You 
can't be traded or put on waivers. And 
there's no sense beating yourself up 
when you face that frequent feeling of 
running in place. The start of a new 
sequence, and coping with the current 
one, requ ire mountains of patience. 
Haven't women always been terrific at 
that? As for the world of work and the 
pressures of the male-dominated envi-
ronment, on the days when we may 
wonder if key organizational decisions 
are being made without us, many 
women now have the authority and 
the resources to make a few of their 
own. We can (gracefully, I hope) take 
pleasure in their successes. 
In short, we are defining how we 
can pursue excellence in a new order. 
It may be more of a steeplechase than 
a thoroughbred race. Fits and starts. 
Falls, breaks, and more than a little 
messy. The exhilaration of every 
success is magnified because the 
obstacles are so ubiquitous, so 
obvious. And, since it's our course, 
the aspiring superwomen's track, it is 
far from crowded. 
It helps to lengthen the time 
horizons for evaluating the pros and 
cons of this lifestyle. It helps to know 
that meeting challenges and failures 
can be equally enriching experiences. 
All that experience defines a person. 
Most of all, it helps to know that, 
through the trial and error in our 
chaotic pursuit of the superwoman 
designation, we are giving our 
daughters and sons a sense of many 
possibilities, not to mention adding 
to the GNP. 
I hope our children will grow up in 
an age where superwoman lives and 
superwoman's husband takes care of 
the ring around the collar. • 
Fred Beier steps down as 
associate dean ... 
A major change occurred in the Dean's 
Office this June when Fred Beier, profes-
sor of management sciences, con-
cluded a four-year tenure as associate 
dean of Academic Affairs. A logistics 
specialist, he joined the school's faculty 
in 1967 from Ohio State University, 
where he received his PhD. 
Looking back, Beier recalled, "I took 
the job as associate dean in 1982 
because it was a tough time for the 
school and I felt I could contribute 
something, including the management 
skills I gained while working for a West 
Coast transportation company in 
the 70s." 
Beier was influential in introducing 
more management rigor into the 
school's administration and he played a 
large part in organizing and writing the 
school's response to Commitment to 
Focus. "Our planning process is greatly 
improved under Pete Townley's direc-
tion, and I'm happy to have been a part 
of that," said Beier. 
''I'm also happy to have played a part 
in improving the school academically," 
he continued. "Our goal of becoming 
one of the top five public management 
schools is a realistic one. I will be 
proud to be part of this institution in 
the coming years." 
He said that an emphasis on main-
taining top-quality hiring and tenure 
standards is how we'll reach that goal. 
"The school has developed a good 
Professor of Management Sciences 
Fred Beier recently concluded four years 
as the school's associate dean of 
Academic Affairs. 
group ollaculty. W1tn our successful 
fund-raising efforts and a strategy of hir-
ing only the highest quality people who 
fit our needs, we have the potential to 
attract some very good new people. 
"One of our biggest concerns right 
now is the school's physical facilities. 
We desperately need better office and 
classroom space. It affects morale and 
our ability to attract top faculty and 
students." 
Beier just returned from three weeks 
in Russia as part of a delegation study-
ing the country's food distribution sys-
tem. He will be on sabbatical in 1987-
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88 and will return to teaching fall quar- .9 
ter, 1988. In the coming year he plans to _g 
do research and work on establishing a a.. L ____ _L......._.~---------1 
logistics management research center. The school's new associate dean is 
Beier said that he has missed being Tim Nante/1, the Gelco Professor of 
out of the mainstream of research and Finance and former chairman of the 
teaching. " I participated in the last two Department of Finance. 
graduation ceremonies and I didn't 
know the name of a single student!" 
Commenting on Beier's departure, 
Dean Townley said, "Fred's contribu-
tions to the school's progress have 
been substantial. His good judgment, 
unperturbable demeanor and great 
sense of humor have made my life 
easier. He will be missed." 
And Tim Nantell takes over 
Running with the momentum of an 
ambitious strategy at the school is 
Timothy Nantell, Gelco Professor of 
Finance and the new associate dean 
of Academic Affairs. 
"We have a unique opportunity to 
become one of the noticeable manage-
ment schools in the country, given our 
location in a supportive business com-
munity, a central administration that is 
focused on graduate research activity 
and our recent successes in fundrais-
ing," said Nantell. "I felt it was a good 
time to become part of this activity and 
to provide some of my own direction." 
Nantell, who sees himself primarily 
as a faculty member, said, "This new 
appointment is not a step toward a new 
career, but is an effort to help make this 
the kind of place I'll be happy to be 
associated with for the rest of my 
career." 
Nantell joined the faculty in 1980 as 
associate professor of finance. He 
became full professor in 1982 and was 
named the Gelco Professor of Finance 
in the following year. He has a PhD 
from the University of Wisconsin and 
taught at the University of Michigan for 
nine years before coming to Minnesota. 
In 1986-87, Nantell was chairman of 
the Department of Finance and Insur-
ance. During that year, he helped 
establish and raise money for the new 
Institute for Financial Studies. 
As associate dean, Nantell said he 
will focus on school planning. "My goal 
is to find an efficient way to get faculty 
involved in agreeing on the standards 
and activities the school should be pur-
suing," he said. 
Nantell believes there are four impor-
tant priorities for the school. "The first 
is hiring the best faculty who are inter-
ested in research and teaching and who 
will bring us national attention. That's 
the best way to attract top students. 
"The second is to have a first-class 
MBA program that runs like clockwork 
in recruiting students, teaching them, 
providing services and placing them in 
good jobs. 
"We need to make continuing pro-
gress in our PhD programs, and we 
need to decide exactly what our partici-
pation in the undergraduate program 
should consist of. And, in the next five 
years we should have an executive 
development center that contributes to 
our regional reputation." 
Knowing that changes like these 
don't happen overnight, Nantell is realis-
tic. "These things change slowly, 
because it all depends on the people 
who are here. But there will be a steady 
flow until you realize the institution has 
taken on a new life." 
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Campus news, cant 
Visiting lecturers bring added 
expertise to campus 
One of the most exciting ways to learn 
about current management issues is to 
talk to the people directly involved, 
whether they're researchers carrying out 
critical research, executives who set 
strategies for large corporations or offi-
cials charged with establishing public 
policy. 
Many influential leaders are invited to 
the Carlson School every year to speak 
in classes, to student organizations and 
schoolwide events, or at lectures and 
seminars designed to foster interaction 
between professionals and the aca-
demic community. They provide oppor-
tunities for students, faculty, alumni and 
other practitioners to hear right from 
the experts what's happening and to 
share ideas. 
These two pages feature some recent 
visitors to the school. 
School of Management student organiza-
tions frequently sponsor presentations by 
prominent business leaders. David Kelby, 
senior vice president and treasurer of Gen-
eral Mills, Inc. (above) was the keynote 
speaker at Beta Gamma Sigma's initiation 
banquet this spring, presenting "Current 
Trends of Corporate Restructuring. " 
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In May, University of Southern California Professor Jagdish Sheth presented "Changing 
Demographics and the Emerging Market Opportunities." A continental breakfast held in 
the Humphrey Building atrium preceding the lecture gave professionals, students and fac-
ulty a chance to share ideas. 
Steven Schlossberg, the US Deputy Secre-
tary of Labor, spoke on "Labor Manage-
ment Cooperation in America" in IR 5000, 
Labor Policy and Application, taught by 
industrial relations professor Mike Bog-
nanno. The course is co-listed with the 
Humphrey Institute. 
Dayton Hudson Corporations Chairman 
and CEO Ken Macke was one of nine execu-
tives making presentations spring quarter 
in the honors section of MBA 8060, Strat-
egy and Policy, taught jointly by Stephen 
Keating. retired chairman and CEO of 
Honeywell Corporation, and Richard 
Edwards, the Kappel Professor of Business-
Government Relations. Other speakers 
included Carl Platou, president of Fairview 
Hospital; Erwin Kelen, president and CEO 
of Datamyte Corporation,· John Stafford, 
chairman of The Pillsbury Company; Mark 
Willes, president of General Mills, Inc.; Ed 
Spencer, chairman of Honeywell, Inc.; Ken-
drick Melrose, president of Toro Company; 
Angus Wurtele, chairman of The Valspar 
Corporation; and N Bud Grossman, chair-
man of Gel co Corporation. 
The Pillsbury Company Lecture Series, 
established by a grant from the Leo Burnett 
Company, brings outstanding researchers 
to campus twice a year Harvard Business 
School Professor of Business Administration 
Ted Levitt, who is also editor of the 
Harvard Business Review, presented "Glo-
bal Competition in Collision" at the Decem-
ber lecture. 
Jerry Sullivan, chairman of the Auditing 
Standards Board of the American Institute 
of Certified Public Accountants and a part-
ner in the national office of Coopers & 
Lybrand, was the featured speaker at the 
spring Accounting Department Breakfast 
Forum. Sullivan presented "Revising the 
Rules, " a summary of proposed changes to 
the countrys auditing standards. At the fall 
lecture, former Internal Revenue Service 
head Roscoe Egger, Jr presented "Recent 
Changes in US Tax Policy. " 
Minnesota Campaign update 
Two major gifts in honor of outstand-
ing alumni highlight recent Minnesota 
Campaign activity. The H. B. Fuller Com-
pany has made a $1 million gift to 
create the Elmer L. Andersen Chair in 
Corporate Responsibility, honoring the 
company's longtime CEO and current 
chairman on the occasion of the com-
pany's centennial. 
The chair will reside in the Depart-
ment of Strategic Management and 
Organization and will be affiliated with 
the College of Liberal Arts. It will be the 
foundation for an interdisciplinary pro-
gram tying together theoretical basics 
from the liberal arts with the strategic 
management applications of the busi-
ness school. The chairholder is 
expected to combine strong academic 
credentials and sufficient experience in 
the corporate world to bridge academia 
and industry in this undertaking. A 
national search will begin in the fall. 
Union Pacific Corporation has 
donated $500,000 in honor of CEO Wil-
liamS. Cook. The gift will be used to 
establish a new research center in distri-
bution and logistics and for schoolwide 
needs. Former Associate Dean Fred 
Beier, charged with initiating the center, 
hopes to raise additional funding to 
create a nationally recognized interdisci-
plinary research effort that will be the 
catalyst for significant improvement in 
the management of logistics, distribu-
tion and transportation. 
Robert Lieberman Memorial 
Award recipients announced 
PhD students Esra Gencturk and Jan Shi-
manski are joint recipients of the first 
Robert Lieberman Memorial Award, to 
be given annually in honor of excel-
lence in teaching undergraduate market-
ing courses. 
The award is given in memory of 
Robert Lieberman, a marketing PhD stu-
dent who died in 1986. He was dedi-
cated to undergraduate teaching and 
had an excellent teaching record in his 
classes at the university. 
If you wish to contribute to the 
Robert Lieberman Memorial Award, con-
tact Cathy Bjerkebek in the Department 
of Marketing and Business Law at 
( 612) 624-5055. 
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Campus news, cont 
Books on innovation research 
findings to be published 
Researchers in the Minnesota Innova-
tion Research Program, which is spon-
sored by the Strategic Management 
Research Center, are getting ready to 
publish their findings in two books. At a 
workshop in May, 50 researchers and 
practitioners involved in the research 
projects met with 12 leading scholars of 
innovation from other universities to dis-
cuss and review chapters of the books, 
scheduled for publication in 1988 by 
Ballinger Publishing Company. 
The Minnesota Innovation Research 
Program began in 1983 with a grant 
from the Office of Naval Research. 
Researchers have been studying how 
innovations develop over time and are 
identifying the factors that influence 
their successful development. Thirteen 
related but different studies have 
tracked a wide variety of technological, 
product, process and administrative 
innovations. 
Strategic management professor 
Andrew H. Van de Yen, the program's 
director, said that the research being 
done at Minnesota is unique because it 
is real-time longitudinal research, and 
not historical case study. "We're track-
ing innovations as they develop and we 
don't know what their outcome will be. 
The emphasis is on the process of inno-
vation, how it unfolds over time, and its 
consequences," he said. "We hope to 
be able to tell people how it happens, 
problems that emerge, and then give 
them some good prescriptions based 
on empirical evidence." 
c 
"' II) 
The first book will focus on the 
management of innovation, including 
managing innovative ideas, managing 
people engaged in innovation, the legal -§ 
and managerial dimensions of transac- ~ 
tions, and managing the innovation con-
text. Book two will focus on tracking 
c 
Ill 
I 
E 
"' 
and managing the process of innova-
tion, including new business creation, 
mobilization and integration processes, 
and industry influences. 
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In memorium 
The Carlson School of Management fac-
ulty and alumni join the University com-
munity in mourning the passing of 
Walter Heller, Regents' Professor of 
Economics, who died on June 15 while 
at his summer home near Seattle. Dur-
ing much of Heller's distinguished ten-
ure at the university, including some of 
the period while he was on leave to 
serve as President Kennedy's chairman 
of the Council of Economic Advisors, 
the economics and management facul-
ties together made up the college of 
business administration. 
Administrative staff changes 
Barbara Nemecek has resigned as Asso-
ciate Director of Placement and MBA 
Coordinator to enter private business. 
Clare Foley has been appointed Acting 
Associate Director. 
Julie Heupel , Director of Corporate 
Relations, has accepted a position as 
Marketing Manager with First Bank Sys-
tem effective August I. Finance Profes-
sor Jim Gahlon has been named to 
head the search committee to replace 
Julie. 
Andrew Pettigrew (center), from the University of Warwick in England, was one of 12 distin-
guished innovation scholars invited to the Minnesota Innovation Workshop as a guest 
commentator: 
Carlson School researchers featured on 1V series 
Research on retooling the displaced worker, carried out by industrial relations asso-
ciate professor Dennis Ahlburg and Richard Swanson, director of the 
Training and Development Research Center at the School of Agriculture 
w~s featured on "Research Journal," a 10-part series focusing on University of 
Mmnesota research produced by KTCI television. 
Another program featured management sciences professor Paul Johnson and his 
work on expert systems. 
, f\CULTY UPDATE 
NEW 
APPOINTMENTS 
Michael Dothan, professor of 
finance and insurance, was 
appointed chair of the Depart-
ment of Finance and 
Insurance. 
Richard Edwards, Frederick 
R. Kappel Chair in Business 
and Government, was 
appointed acting chair of the 
Department of Strategic Man-
agement and Organization. 
Ian Maitland, associate pro-
fessor of strategic manage-
ment and organization, and 
Shyam Sunder, professor of 
accounting, were elected to 
three-year terms on the 
University Senate and Twin 
Cities Campus Assembly. 
William Scheurer was 
appointed director of the 
Executive Development 
Center. He has been acting 
director of the center since 
October and prior to that, 
was manager of Employment 
and Development at 
The Minneapolis Star and 
Tribune Company. 
NEW GRANTS 
Graduate School to Dennis A. 
Ahlburg, associate professor 
of industrial relations, for 
"Work, Welfare, and Remit-
tances: A Study of Illegal Mexi-
can Immigrants to the U.S." 
University of Minnesota Educa-
tional Development Center to 
Robert Hansen, associate 
professor of marketing and 
business law, to develop a 
graduate level course in inter-
national marketing. 
Dean's Innovation Fund to 
Alfred A. Marcus, assistant 
professor of strategic manage-
ment and organization, for 
"Implementing Central 
Directives-A Comparison 
of Autonomous and Rule-
Bound Approaches." 
Peat, Marwick, Mitchell & Co. 
to Judy Rayburn, assistant 
professor of accounting, for 
her two-year research plan. 
Council on Library Resources 
to the Department of Man-
agement Sciences, the 
Hubert H. Humphrey Institute 
of Public Affairs, and the Uni-
versity Library System, for "The 
Planning and Design of a 
Model Academic Integrated 
Information Center." 
PUBLICATIONS 
AND ACTIVITIES 
Dennis A. Ahlburg, associate 
professor of industrial rela-
tions: "Technological Change, 
Market Decline and Industrial 
Relations in the U.S. Steel 
Industry" in D. Cornfield (ed.) 
Workers, Managers, and Tech-
nological Change, New York: 
Plenum Press; "The Impact 
of Population Growth on 
Economic Development: 
The Evidence from Macroeco-
nomic Demographic Models" 
in C. Johnson and R. Lee ( eds.) 
Population Growth and 
Economic Development, 
Madison: University of 
Wisconsin Press. Ahlburg's 
"Popu lation Forecasts for South 
Pacific Nations Using Auto-
regressive Models" was 
accepted for publication in the 
Journal of the Australian 
Population Association. He 
will present "Long Fluctuations 
in Demography" at the Euro-
pean Population Conference 
in Finland in June and "Human 
Resources Development in 
Pacific Developing Countries" 
at the Association for the 
Advancement of Policy, 
Research and Development" 
at the Third World Conference 
in Bermuda in November. 
Mario Bognanno, professor 
of industrial relations, pre-
sented the following: "Produc-
tion and Non-Production Labor 
Demanded in Korea's Manufac-
turing Sector" (with YS. Rhee 
and S.K. Kim), at a Korean-
German-American seminar on 
Employment Effects of Techno-
logical Development, spon-
sored by the Korean Labor Eco-
nomics Association, March 7-
8, Seoul, Korea, and "Changes 
in the United States' Negotiat-
ing Environment and its 
Impact on Union-Management 
Balance of Power" (with E. 
Montemeyor), at the Interna-
tional Seminar on Labor Rela-
tions and International Compe-
titiveness, sponsored by 
Sogang University and Fried-
rich Ebert Stiftung Research 
Institute, May 22-23, Seoul, 
Korea. Bognanno received an 
Outstanding Service Award by 
the Industrial Relations Center 
Advisory Council at its spring 
meeting, May II. 
Don Cho, assistant professor 
of finance and insurance: "The 
Impact of Risk Management 
Decisions on Firm Value: 
Gordon's Growth Model 
Approach" and "Some 
Evidence of Scale Economies 
in Worker's Compensation," 
forthcoming in The Journal 
of Risk and Insurance. Cho's 
current research includes 
"Interrelationships between 
Financial and Risk Manage-
ment Policies of a Business 
Firm." 
Gary Dickson, professor of 
management sciences, was 
named the visiting American 
Assembly of Collegiate 
Schools of Business professor 
at St. Cloud University for the 
1987-88 academic year. He will 
assist in developing the 
school's undergraduate busi-
ness program. 
Donald V. Harper, professor 
of management sciences: 'The 
Potential Consequences of 
Deregulation of Transportation 
Revisited" (with J.C. Johnson), 
Land Economics, May 1987. 
Mike Houston, professor of 
marketing and chair of the 
Department of Marketing and 
Business Law, was appointed 
to a three-year term as editor 
of the Journal of Marketing 
Research, generally regarded 
as the premier journal in the 
marketing field. 
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Paul Johnson, director of the 
Ph.D program and professor of 
management sciences, and 
Dennis A Ahlburg, associate 
professor of industrial relations, 
were featured researchers in 
"Research Journal," a series 
that focused on U of M 
research. Johnson's topic was 
expert systems; Ahlburg and 
Richard Swanson, School of 
Agriculture, spoke on retooling 
the displaced worker. 
Alfred A Marcus, assistant 
professor of strategic manage-
ment and organization: "From 
Market Dominance to Credible 
Commitment: Shipper Strate-
gies in a Deregulated Trucking 
Environment," Transportation 
Journal, accepted for publica-
tion; "Airline Deregulation: 
Factors Affecting the Choice of 
Firm Political Strategy," Policy 
Studies Journal, Vol. IS, No. 2, 
Dec. 1986. 
Ray Noe, assistant professor 
of industrial relations: 'The 
Influence of Individual Char-
acteristics and Assessment 
Center Evaluation on Career 
Exploration Behavior and Job 
Involvement" (with Brian 
Steffy, assistant professor of 
industrial relations), Journal 
of Vocational Behavior, 30, 
187-202; "Self-Assessed Train-
ing Needs: The Effects of 
Attitudes Toward Training, 
Managerial Level, and Function;' 
Personnel Psychology, 40, 39-
53; "On Shifting Standards for 
Conclusions Regarding Validity 
Generalization" (with N. 
Schmitt), Personnel Psychol-
ogy, 39, 849-851; "Self-Assessed 
Training Needs: The Effects of 
Attitudes Toward Training, 
Managerial Level, and Func-
tion" (with J.K. Ford), Person-
nel Psychology, 40, 39-53. Noe 
was an invited participant in 
the International Conference 
on Advances in Selection and 
Assessment, Boxton, England, 
May 20-22. 
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Rudy Pinola, senior research 
associate in industrial rela-
tions: The Pure Theory of the 
Least of Capital: A Reexami-
nation of the M-M Theorem 
(with William Sher). Current 
research includes "Selected 
Techniques for Analyzing and 
Forecasting State and Area 
Employment Behavior. " 
Joshua Schwarz, assistant 
professor of industrial rela-
tions: "The Role of Public 
Income Security Programs in 
Union Wage Determination: 
The Case of School Teachers," 
Journal of Collective Nego-
tiations in the Public Sector, 
16(2), 1987. Current research 
includes the effect of changes 
in health care financing on 
industrial relations in hospitals. 
John See, research specialist 
in labor education service, was 
awarded the George Beller 
Video Award from the Minnea-
polis Television Network for 
"Where Love Abides-The 
Potters House," which was 
voted the best informational 
program of 1986. 
Shyam Sunder, professor 
of accounting, presented 
"Problems of Measuring the 
Profitability of the Pharmaceu-
tical Industry" at the Second 
Annual Pharmaceutical Public 
Policy Conference organized 
by the College of Pharmacy, 
University of Minnesota. His 
article, "Rational Expectations 
and the Aggregation of Diverse 
Information in Laboratory 
Security Markets" ( with C.R. 
Plott), will be published in 
Econometrica. 
Andrew F. Whitman, profes-
sor of finance and insurance, 
presented the following 
seminars: "Real Estate and 
Retirement Planning," 
Rochester, Minn.; "Workers' 
Compensation Pricing," 
Minnesota Center for Health 
and Safety, St. Paul ; "Financial 
Planning for Retirement," com-
munity college faculty, and 
"Employee Health Benefits," 
managers of the City of 
St. Cloud. 
James C. Wetherbe, profes-
sor of management sciences 
and director of Management 
Information Systems Research 
Center, presented "Executive 
Expectations for Information 
Systems," Tulsa Association for 
Systems Management Chapter, 
and "Monarchy vs. Anarchy in 
End-User Computing," Diebold 
Research Program's 70th 
Plenary meeting. He was 
session facil i tator on "Making 
Change: Selling the Vision" at 
The Society for Information 
Management Institutional 
Conference and led the session, 
"Bridging the Gap between 
Information Systems and Users," 
at the Life Office Management 
Association Conference. He 
and Gordon Davis, Honeywell 
Professor of Management 
Information Systems, led a 
three-day seminar, "Achieving 
Competitive Advantage 
through Information Technol-
ogy" as representatives of the 
Data Processing Managers' 
Association in Singapore. 
C. Arthur Williams, Jr. , 
professor of finance and insur-
ance: "Medicare: The Next 75 
Years and Beyond," Risk Man-
agement and Insurance Issues, 
June 1987. Copies can be 
obtained from Professor 
Williams, Dept. of Finance and 
Insurance, 271-19th Ave. S., 
Minneapolis, MN 55455. 
A message from the president 
The Alumni Advisory Council of the 
Carlson School of Management has 
completed a very active and successful 
year of programming. I would like to 
take this opportunity to thank everyone 
who has participated in alumni events 
throughout the 1986-87 academic year. 
Special thanks to those of you who 
planned, organized and produced the 
programs. As a volunteer organization, 
we depend on the continuing efforts of 
all alumni to maintain a strong 
association. 
Now it's time to look ahead. We 
made significant progress toward mak-
ing 1987-88 an even better year at our 
Leadership Workshop in May. Commit-
tee chairs met with other alumni inter-
ested in developing ideas and planning 
agendas. Many events were scheduled, 
but many others are still in the idea 
stage and need volunteers to help 
develop them. On pages 26-27 of this 
issue of the MMR, you'll find an over-
view of the Leadership Workshop, the 
names and telephone numbers of com-
mittee chairs for you to contact, and a 
calendar of upcoming alumni events 
that have been scheduled so far. You'll 
also find a form that you can send in to 
indicate your interest in working with a 
committee, or to ask for more informa-
tion about alumni activities. I encour-
age you to respond and I look forward 
to seeing many of you at upcoming 
meetings and events. 
I would also like to extend a special 
welcome to all our new graduates and 
invite you to join with us in alumni 
activities. Many of you have already par-
ticipated as students, and our program-
ming has benefited greatly from this per-
spective. I hope you will continue to 
give your support to your school 
through the alumni association. 
Kay Barber, '75 MB4 
President, Alumni Advisory Council 
Alumni surveyed on MC 
activities 
Almost 12,000 Carlson School alumni 
live in the Twin Cities area, but only 
about 200 of them are actively involved 
in alumni activities. As a first step 
toward increasing this involvement, the 
Alumni Advisory Council (AAC) 
decided last spring to commission a 
market research study of Carlson 
School alumni and their involvement in 
AAC activities. 
Paul Stormo ('71 MBA), chair of the 
AAC Research Committee, contacted a 
group of MBA students in marketing pro-
fessor Terry Childer's Marketing 
Research class to conduct the study. 
They sent questionnaires to 1,200 
alumni living in the area. The questions 
were designed to determine alumni 
awareness of AAC activities, the atti-
tudes of alumni toward existing AAC 
programs, how alumni are willing to 
serve the AAC, what services alumni 
would like to receive from the AAC, and 
what potential there is for increasing 
involvement. 
Response to the survey was 29 per-
cent, or 350 questionnaires returned. 
The researchers also interviewed 
selected alumni and six alumni direc-
tors at institutions similar to the Carlson 
School. Major findings include: 
• Awareness of AAC activities is low 
even though a large number of 
alumni read the Minnesota Manage-
ment Review and The Minnesota 
Magazine (the Minnesota Alumni 
Association's magazine). 
• Participation rates for AAC activities 
are lower than rates for similar activi-
ties at other institutions. 
• While some alumni are not inter-
ested in participating in any AAC 
activities, a significant proportion 
are, showing that participation levels 
can be increased. 
• The services and programs that 
alumni are most interested in are 
library privileges, continuing educa-
tion for credit, networking, athletic 
events, non-credit continuing educa-
tion programs, and career planning 
and placement services. Younger 
alumni are more interested in con-
tinuing education and career 
enhancement programs. 
• The most preferred location for activi-
ties is on the University of Minnesota 
Minneapolis campus. 
Efforts are already underway to 
respond to the survey's findings. The 
results were shared with committee 
chairs to help in planning appropriate 
programs and information about 
upcoming programs will be mailed to 
targeted groups. We are also exploring 
ways to share information about AAC 
activities more prominently in the MMR. 
Minnesota Alumni Association 
membership: Alumni interested in uni-
versity library privileges should con-
sider joining the MAA, a university-wide 
dues-paying organization. For an annual 
$25 membership fee, alumni have 
access to university libraries, receive 
the bimonthly Minnesota Magazine, 
belong to a national network of alumni 
contacts and receive discounts at many 
university facilities and travel programs. 
The school's Alumni Advisory Coun-
cil is affi liated with the MAA, and 
receives a portion of the membership 
fees of its graduates. Along with this 
financial support, the AAC benefits from 
the MAA's university-wide scope in 
encouraging and representing alumni 
views. 
For more information about the MAA, 
call or write them at 100 Morrill Hall, 
I 00 Church Street SE, Minneapolis, MN 
55455, (612) 624-2323. 
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Alumni news, cont. 
Planning for 1987-88 gets under-
way at Leadership Workshop 
Planning for 1987-88 Alumni Advisory 
Council (MC) activities began in May 
at the council's fourth annual Alumni 
Leadership Workshop. Interested 
alumni met with advisory council 
members and committee chairs to 
review last year's highlights and set 
objectives and agendas for the coming 
year. Several Carlson School staff and 
faculty members were on hand to lend 
their advice and ideas on coordinating 
activities with the school. 
MC President Kay Barber pointed 
out in her opening remarks at the work-
shop that many of the council's overall 
objectives are in line with those of the 
Minnesota Alumni Association (MM), 
with which the MC is affiliated. Both 
organizations have established as goals 
enhancing the current student's educa-
tional experience, supporting the Minne-
sota Campaign and providing services 
to alumni. 
Volunteers are still needed on every 
committee to help plan upcoming pro-
grams, to serve as program participants 
or as resources, and to develop addi-
tional ideas. Getting involved in the 
MC is not only a good way to give 
something back to the Carlson School, 
but is a great way to get to know other 
professionals in the area. 
The following list summarizes upcom-
ing committee activities. If you would 
like to serve on a committee, or if you 
just want more information, contact the 
committee chair directly or use the 
form on the next page to indicate 
your interest. 
Mentoring Committee- contact 
Joel Erlandson, 626-5114: This com-
mittee helps establish contacts between 
alumni and students who want addi-
tional help understanding the business 
environment, provides information 
about careers in business and assists 
students in making contacts and prepar-
ing for interviews. Plans for the coming 
year include four evening information/ 
networking programs, providing alumni 
speakers to student groups, informal 
lunch get-togethers and sponsoring an 
alumni / student tag-a-long. The group 
also intends to make their services 
more visible to students through the 
Placement Office and at school events. 
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Recruiting Committee-contact 
Margaret Bloyer, 370-5422: Working 
with Carlson School staff members, this 
committee will assist in recruiting high-
ability students to the school. They will 
establish procedures for alumni to 
contact targeted students who have 
expressed an interest in the school and 
will develop background materials and 
training for the alumni involved. 
Alumni Programs Committee-· con-
tact Sally Scheefe, 540-2061: In the 
coming year, the Program Committee 
hopes to schedule a program every 
other month, including wine and 
cheese networking receptions, educa-
tional and career-oriented programs 
and other events. The calendar on the 
next page lists programs that have been 
scheduled so far. 
International Forum- contact Bill 
Poppert, 540-5696: This new forum 
provides an educational and network-
ing link for people interested in 
international business. David Speer, 
Minnesota's Commissioner of Trade 
and Economic Development, will serve 
as consultant to the group. Four events 
/ 
have been scheduled so far (see calen-
dar) and informal meetings are being 
planned. 
Alumni Resources Committee -con-
tact Angela Vikesland, 343-1535: 
Members of this committee will 
develop a list of alumni who are quali-
fied and interested in serving as 
resources to students and to the school 
in various capacities. This may include 
coaching students on resume writing, 
interviewing and business communica-
tions skills, giving career information, 
speaking in classes, serving on program 
panels or at Business Day, or taking 
part in the fall job search workshop. 
Minnesota Campaign Committee-
contact Kay Barber, 330-8868:This 
committee works in coordination with 
the dean's office and the overall univer-
sity campaign to solicit alumni support. 
For more information about the Alumni 
Advisory Council or alumni activities, 
contact Kay Barber or Jeanne Katz, 
director of Alumni Development and 
Student Relations at 625-1556. 
l 
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Miles Davenport, vice president of the MC, attended the f:eadershiP_ Works~op 
and reviewed efforts undertaken last year by the Mentonng Commtttee, whtch he 
co-chaired. 
Calendar 
Alumni Advisory Council Events & Programs 
September 16 
October 6 
October 8 
October 16-17 
October 27 
November 5 
November 17 
January 21 
January 26 
February 2 
February I I 
March 31 
April 19 
April 26 
May 3 
May 5 
May 18 
August2 
1987 
Alumni Networking Reception at the Alumni Club ( A) 
Alumni Mentoring Students Seminar (A & S) 
Wine & Cheese Midterm Gathering ( A & S) 
Reunions, classes of '37 and '47 (A) 
International Forum- Topic TBA (A) 
Tax Planning Seminar with Grover Cleveland (A) 
Alumni Mentoring Students Seminar and Reception 
(A&S) 
1988 
Alumni Mentoring Students Seminar and Reception (A & S) 
Seminar: Athletic Teams as a Business ( A) 
International Forum -Topic TBA (A) 
Wine & Cheese Midterm Gathering (A & S) 
Networking Reception at the Alumni Club (A) 
Business Day, University Radisson I pm - 8 pm (A & S) 
Alumni Mentoring Students Seminar & Reception (A & S) 
International Forum -Topic TBA (A) 
Wine & Cheese Midterm Gathering (A & S) 
Alumni Seminar- Politics in Business (A) 
International Forum- Topic TBA (A) 
A - Participants primarily alumni 
A & S - Participants primarily alumni and students 
For more information about any of these programs, please contact Jeanne Katz 
at (612) 626-1556. 
------------------- please cut along dotted line and mail ------------------
How can I find out more about Carlson School alumni activities? 
For more information on the Alumni Advisory Council and alumni activities, or to indicate your interest in participating in 
events or serving on a committee, please fill out this card and mail it to: 
Jeanne Katz 
Director, Alumni Development and Student Relations 
Carlson School of Management 
University of Minnesota 
271 19th Avenue South 
Minneapolis, MN 55455 
I am interested in supporting the AAC in the following activities: (check all that apply) 
0 Recruiting students to the Carlson School of Management 
0 Mentoring students 
0 Serving as a business resource to the school 
0 Coaching students in interviewing 
0 Providing internships for students 
0 Providing part-time jobs for students 
0 Public relations/ promotion 
0 Serving on a committee 
Specify which committee:----------------------------------Other ________________________________________________________________________________ ___ 
(see other side) 
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Alumni news, cont. 
Reunion weekend scheduled 
for October 16-17 
The classes of '37 and '47 are the focus 
of the school's reunion weekend on 
October 16-17, with the classes of '36, 
'38, '46 and '48 invited as special 
guests. The weekend coincides with the 
university's Homecoming Weekend. 
The agenda for the reunion is as 
follows: 
Friday, October 16, 1987 
9:00 - I 0:00 a.m. Registration, coffee & 
rolls in 180 Humphrey 
Building 
10:00 - II :00 a.m. Welcome & discus-
sion with Dean 
Townley 
12:00 noon 
2:00p.m. 
Lunch at the Campus 
Club 
Bus tour of campus 
Please send me more information on: 
6:00- 9:00 p.m. Reception and dinner 
in the Humphrey 
Atrium, West Bank 
Campus. The dinner 
will be held jointly 
with CLA and Educa-
tion alumni. The 
speaker will be come-
dian Marilyn Belgum. 
Saturday, October 17, 1987 
8:00- 10:30 a.m. Join the campus-wide 
Homecoming Break-
fast Pancake Feast at 
the Williams Arena 
10:30 a.m. 
7:00p.m. 
Homecoming Parade 
Homecoming game-
Minnesota vs. Indiana, 
Humphrey Metrodome 
Information and registration forms for 
the reunion will be mailed to graduates 
of the classes of '36, '37, '38, '46, '47, 
and '48. If you do not receive the mail-
ing, or if you would like more informa-
tion, please contact Jeanne Katz, 
director of Alumni Development and 
Student Relations at (612) 625-1556. 
D Business Day 
D Seminars for alumni 
D Reunions 
D Minnesota Alumni Association 
Management alum highlighted 
in Business Week 
Carlson School of Management alum-
nus Barbara Mowry ('75 MBA) was 
recently named one of Business Week's 
"Fifty Women to Watch." Mowry is presi-
dent of MPl, Inc., a direct mail subsid-
iary of Alegis Corporation. MPI, Inc. 
sells contract telemarketing, direct-mail 
and order-fulfillment services to outside 
companies. 
Name ________________________________________________________________________________ ___ 
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Kenneth D. Simon, '47, is 
chairman emeritus of ACCO 
Air Conditioning Co., Inc. in 
Glendale, Calif. He was presi-
dent, CEO, and chairman of 
the board of ACCO from 1966 
to 1983. Simon was named 
Industrialist of 1986 by the 
Glendale Chamber of 
Commerce. 
Charles B. Engh, '48, is vice 
president of corporate retail 
operations with Nash Finch 
Co., Minneapolis. 
Michael C. Finn, '48, is 
retired and spends his winters 
in Sarasota, Fla. and his 
summers in Eastport, Mich. 
Bruce Pazandak, '49, died in 
December 1986. 
Majorie W. Vorachek, '48, 
died the beginning of this year. 
1~9 
Charles L. Squires, '65, is 
executive vice president for 
Robert Half of Minnesota, Inc. 
in Minneapolis. 
1¢ 9 
Mark A. Hughes, '72, is city 
manager for National Car 
Rental System, Inc. in Pitts-
burgh. He lives in Coraopolis, 
Penn. 
Bruce J. Brunette, '73 MBA, 
is founder and president of 
lntrol Corp., St. Paul. lntrol is a 
manufacturer of high perfor-
mance disk and tape drive con-
trollers for microcomputers. 
Laurel E. Johnson, '73, is 
vice president and account 
manager for The Data Group, 
Inc./ An Information Resources 
Company in Philadelphia. 
Thomas R. Hanson, '75, is 
professor of business adminis-
tration at Concordia College, 
St. Paul. He received his Juris 
Doctor degree from William 
Mitchell College of Law in 
January 1987 and his MBA 
from Rensselaer Polytechnic 
Institute in 1981. 
Rex S. Toh, '75 Ph.D., is 
professor of business at Seattle 
University, Seattle, Wash. He is 
co-authoring a business statis-
tics book with Michael Hu. 
Jack Pick, '75, is senior 
investment executive with the 
Minnetonka branch of Paine 
Webber. He will be married 
25 years this fall and lives in 
Plymouth, Minn. 
Roger A. Stoick, '75, is 
group controller for National 
Computer Systems, Inc., Eden 
Prairie, Minn. 
Sally Ann Walls, '75 MAIR, 
was promoted to personnel 
director, Information Systems 
Division, at General Mills. 
Margaret (Betsy) Ingalls, 
'76, is associate vice president 
and investment officer with the 
Minneapolis office of Dain 
Bosworth. 
Brad Bixby, '78, is manager of 
corporate reporting for Burger 
King Corp., Miami, Fla. 
Nelson Chee-Lai Lam, '79 
MBA, is vice president for 
Bank of America, NT & SA, in 
Hong Kong. 
Jim Riebe, '79, is principal 
auditor for the Office of the 
Legislative Auditor, State of 
Minnesota in St. Paul. He will 
be acting audit manager dur-
ing the Minnesota Statewide 
Audit beginning June 1987. 
Galen P. Wax, '79, is product 
control administrator with the 
mainframe and peripheral 
products group of UNISYS, 
Rosevill e, Minn. 
Sheila Hickey-Burke, '80 
MBA, works with Hickey-Burke 
Marketing Services, 
Minneapolis. 
Marguerite J. Miller, '80 
MBA, recently left Graco to 
become manager of marketing 
for Unimin Corp., a silica and 
high purity quartz mining com-
pany in New Canaan, Conn. 
She married Dr. Robert G. Lees 
in April. 
Douglas B. Hultberg, '81 
MBA, is director-cash for North-
west Airlines in St. Paul. 
Vicki E. Burns, '82 MBA, is 
senior financia l analyst-
Treasury for Land O'Lakes, 
Arden Hills, Minn. She lives in 
Isanti, Minn. 
Mark W. Erickson, '82, was 
promoted to national accounts 
manager for Businessland , 
Inc., San Jose, Calif. He man-
ages microcomputer sales to 
Fortune 100 companies. 
Dean B. Kloeckner, '82, is a 
financial counselor with 
CIGNA Individual Financial 
Services in Edina, Minn. 
Sarah S. White, '82 MBA, is 
manager, software licensing, 
for Cray Research, Inc., 
Mendota Heights, Minn. She 
is currently a member of the 
Mounds Park Academy Board 
of Directors. 
Ronald J. Zenk, '82 MBA, is 
vice president-finance for 
Surgidyne, Inc., Eden Prairie, 
Minn. 
Margaret Bloyer, '83 MBA, is 
planning officer for First Bank 
System, Minneapolis. 
Cynthia K. Buyck, '83 MBA, 
was named manager of market-
ing financial analysis for the 
Minneapolis Star and Tribune 
Co., Minneapolis. She will also 
act as financial liaison with the 
circulation division on market-
ing issues. 
Holly P. Downing, '83, is con-
troller for RESULTS Travel and 
Incentives, Minneapolis. 
Mark 0. Sullivan, '83 MAIR, is 
director, human resources, for 
Honeywell, Inc. in Denver, 
Colo. He and his wife Becky 
have two sons, Michael and 
Sean. 
Anne Obert Derfler, '84 MBA, 
was promoted to supervisor of 
cost accounting for Harris 
Semiconductor, Melbourne, 
Fla. She is responsible for 
financial castings of all 
government proposals. 
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Kelly Carey Frankenfeld, '84 
MBA, is sales manager for US 
West Direct, Omaha, Neb. 
Kathy D. Kmit, '84, a produc-
tion staff accountant in Hop-
kins, Minn., has become a certi-
fied management accountant. 
Kevin McCarthy, '84 MBA, 
was promoted to supervisor of 
network operations, Transporta-
tion, with Target, Minneapolis. 
He married Cindee Prust, '84 
MBA, in April. Prust is a 
transportation analyst with 
Pillsbury Co. 
Kim Weldy Steffanina, '84, is 
a purchasing assistant for 
Duquesne Systems, Inc., Pitts-
burgh, Penn. She and her hus-
band Ron have a son, Amante. 
1985 
Joy C. Case, '85 MBA, is a 
marketing assistant for 
Honeywell-Underseas Systems 
Division, Hopkins, Minn. 
Edward J. Cracraft, '85 MBA, 
was promoted to senior fi nan-
cial analyst-marketing analysis 
with Dayton Hudson Depart-
ment Store Co. , Minneapolis. 
Thomas D. Undgren, '85 
MBA, is coordinator of cost 
operations for Kimberly-Clark 
Corp., New Milford, Conn. 
Gary W. Moheban, '85, is 
manager-accounting and plan-
ning with Apcoa, Inc. , St. Paul. 
l98fi 
Bradley M. Bliese, '86, is a 
management trainee with 
Deluxe Check Printers, Inc., 
Shoreview, Minn. 
Doug Heupel, '86 MBA, is a 
marketing analyst for Fingerhut 
Corp., Minnetonka, Minn. 
Somdeb Lahiri, '86 Ph.D., is 
an assistant professor with the 
Indian Institu te of Management 
in Ahmedabad, India. 
Laura J. Miller, '86 MBA, is a 
product development coordina-
tor wi th Deluxe Check Printers, 
Inc., Roseville, Minn. 
Lisa Pope, '86 MBA, is direc-
tor of marketing for May Print-
ing Co. She was transferred to 
the national accounts division 
in Irvine, Calif. 
Karen Mills Vincent, '86, is a 
buyer-dresses and accessories 
with Millston Corp.-Arzella 
Stores in Indianapolis, Ind. 
Mark D. Youngquist, '86, is a 
legislative correspondent for 
Charl es E. Schumer M.C. in 
Washington, D.C. 
"We have an International Executive 
Education Resource in our midst 
that's as good as any ... The 
Minnesota Executive Program." 
EXECUTIVE 
DEVELOPMENT 
CENTER 
Dat•id Dotlich, 
Vice President Human Resources 
Honeyu•e/1 nul/Inc. 
The seventeenth session of 
the Minnesota Executive Pro-
gram begins this fall. 
An intense , career-building learn· 
ing experience that focuses on 
the issues and provides an oppor· 
tunity to work with high-paten· 
tial executives from other compa· 
nies and industries. 
PROGRAM OBJECTIVES: To present the knowledge and develop the skills 
necessary • to identify strategic concerns faci ng an organization • to define 
and evaluate strategic alternatives • to implement strategic alternatives 
PROGRAM CONTENT: • Corporate strategic planning • Marketing strategy 
• Financial management and policy • Operations management • Human 
resources planning and management • Social, economic and political 
environments I{ 
To learn more about this program, contact: ~ 
BILL SCHEURER, DIRECTOR 
EXECUTIVE DEVELOPMENT CENTER {612) 624-2545. 
The University of Minnesota is an affirmative action equal opportunity 
educator and employer and specifically encourages applications from 
women & minorities. 
l5i1 Executive Development Center = Curtis L Carlson School of Management = Unlvenlty of Mlnneaota 
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(continued from page 2) 
prise defines its business purpose. More-
over, there are many interested parties 
beyond just stockholders and managers. 
There are employees, customers, suppl i-
ers, communities, regulators and so on. 
For me, looking at this totality and study-
ing the trade-offs is the really sign ificant 
opportunity presented by today's interest 
in business ethics. 
As I see it, our task is not to teach our 
students right or wrong, but to heighten 
their awareness and sensitivity to the ethi-
cal aspects of complex business issues. 
The decisions they make as future manag-
ers will depend to a large degree on their 
personal values, but I hope they do not 
leave the school unable to recognize the 
ethical component of those issues. 
Fortunately, we will be able to intensify 
our efforts in teaching and researching 
business ethics. Due to the generosity of 
the H. B. Fuller Co.-a company that truly 
lives a strategy of corporate responsibi l-
ity-the university has created the Elmer 
L. Andersen Chair in Corporate Responsi-
bility. It will be housed in the Carlson 
School of Management and will be affi l-
iated with the College of Liberal Arts. We 
intend to build an interdisciplinary pro-
gram tying together the basics of theoreti-
cal inquiry from the liberal arts with the 
strateg ic management applications of the 
business school. We will seek a chair-
holder with strong academic credentials 
and sufficient experience in the corpo-
rate world to bridge academia and indus-
try in this undertaking. This will be no 
mean feat, but the promise of signifi-
cantly advancing the study and applica-
tion of corporate responsibility is 
substantial. 
Long after current interest in Boesky, 
Levine, and others have been relegated to 
wrapping yesterday's trash, I hope our 
efforts will succeed in heightening 
student and scholarly interest in ethics 
as a critical component of business 
purpose. 
Reprinted with permission of the 
Minneapolis Star and Tribune 
• 
Correction: On page 12 of the March 
MMR, the Operations Management Center 
was incorrectly called the Operations 
Research Center. We're 10rry for any incon-
venience the error may have caused. 
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Administration 
Preston Townley, Dean 
Timothy Nantell, Associate Dean 
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ALUMNI UPDATE 
Luella Goldberg, Director, Northwestern 
National Life Insurance Company and 
TCF Banking and Savings, FA 
Harvey Golub, President and CEO, IDS 
Financial Services, Inc. 
Pierson Grieve, Chairman and CEO, 
Ecolab Inc. 
N. Bud Grossman, Chairman and CEO, 
Gelco Corporation 
Roger Hale, President and CEO, Tennant 
Company 
Vernon Heath, President, Rosemount, Inc. 
Deborah Howell, Executive Editor, St. Paul 
Pioneer Press and Dispatch 
Allen Jacobson, Chairman and CEO, 3M 
Lloyd Johnson, Chairman, President and 
CEO, Norwest Corporati on 
Geri Joseph, Senior Fellow, Hubert H. 
Humphrey Institute of Public Affairs 
Richard Knowlton, Chairman and CEO, 
Geo. A Hormel and Company 
Darrell Knudson, Vice Chairman, First Bank 
System, Inc. 
Duane Kullberg, Managing Partner and 
CEO, Arthur Andersen & Company 
William Lurton, Chairman and CEO, Jostens 
Harvey Mackay, Chairman and CEO, 
Mackay Envelope Company 
University of Minnesota 
Eugene Mayberry, Chairman, Board of 
Governors, Mayo Clinic 
Donald McCarthy, Chairman and CEO, 
Northern States Power Company, Inc. 
Glen Nelson, Executive Vice President, 
Medtronic, Inc. 
Dale Olseth, President and CEO, Bio-Metric 
Systems, Inc. 
Charles Oswald, Chairman and CEO, 
National Computer Systems, Inc. 
James Renier, President and COO, 
Honeywell, Inc. 
Richard Schall, Consultant-Retired Vice 
Chairman and CAO, Dayton Hudson 
Corporation 
James Spicola, President and COO, 
Cargill, Inc. 
John Stafford, Chairman, President and 
CEO, The Pillsbury Company 
Gary Stern, President, Federal Reserve Bank 
of Minneapolis 
John Turner, President and COO, 
Northwestern National Life Insurance 
Company 
Mervin Winston, Vice President of 
Professional Practices, First Bank 
System, Inc. 
Angus Wurtele, Chairman and CEO, The 
Valspar Corporation 
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More than 500 graduating students proceeded up the mall in record heat to take part in the 
Carlson School's first combined BSB-MBA graduation ceremony in Northrop Auditorium. See 
related stories beginning on page 8 inside. 
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Curtis L. Carlson School of Management 
University of Minnesota 
Alumni are key 
in making 1986-87 
a pivotal year. 
(Story on page 3) 
Dear Alumnus, 
What does it take to create a special sense of identity and 
loyalty to a school within a university? What would it take to 
foster this sense among the alumni of the Carlson School of 
Management at the University of Minnesota? 
As chairman of the Alumni Advisory Council of the Carlson 
School, these questions have driven much of my 
involvement with the school. And the answer, I have found, 
is alumni pride. 
Pride is the key ingredient that motivates alumni support. 
And with the help of many other alumni, the Council has 
designed and begun to implement a program to create that 
pride. Now we need your involvement and investment. 
Alumni investment is essential to move the school toward its 
goal of top ranking among public schools of management. 
That goal is important to me, and it should be to you, too, 
because it means increasing the value of our degrees and 
providing the business community with an increasingly 
valuable resource. Alumni investment funds the 
opportunities that make a better school-scholarships, 
student services, communications and faculty support. 
Whether your degree is a BSB, an MBA or a PhD, and 
whether it says College of Business Administration, School 
of Management or Curtis L. Carlson School of Management, 
you share in the special identity we have, in the reputation 
we have today and in the goals we have for the future. 
Show your pride. Be involved. Make an investment in the 
Carlson School by writing a check to the School of 
Management Fund today. 
Thank you, 
~ 
Kay Barber 
Chairman 
Alumni Advisory Council 
Dear Friend: 
As you look through this annual report issue of the 
Minnesota Management Review, you'll see that 1986-87 was 
a very good year for the Curtis L. Carlson School of 
Management. Much of that progress can be credited to the 
private support of alumni and corporations, as exemplified 
by the three alumni donors featured on the cover. 
I have been involved with the school since the early 
seventies and have served on the Board of Overseers since 
1978. I know firsthand the increasing professionalism, sense 
of purpose and competence that is driving the school today. 
I know, too, that the school's fund-raising success is both a 
cause and an effect for the value added impact the Carlson 
School of Management is making on the business 
community. That value added is captured throughout this 
report. 
The Carlson School of Management has ambitious goals. 
The resources that will move a good school into the ranks of 
the best must come from the combined investment of public 
and private funds. The business community has a clear self 
interest in investing in the school, because of the many 
resources that are available from a strong management 
school. I urge you to consider how your business can 
participate. 
Best regards, 
William A Hodder 
Chairman 
_...._ __ ......_. Board of Overseers 
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On the cover : Elmer Andersen, Bruce Schadow and Sally 
Scheele symbolize the diversity and the importance of the 
many different ways alumni and friends contributed to the 
school in 1986-87. The story of last year's annual giving 
begins on page 3. 
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Thank you to the alumni, friends and corporations who helped make 1986-87 
a pivotal year for the school. 
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Reflections on a good year 
An increasing commitment to quality 
is beginning to pay off 
Just as corporations publish a report of their financial results every year, we 
are happy to provide an account of the 
past year's activities at the Carlson School 
of Management in this annual report issue 
of the Minnesota Management Review. 
And, as "CEO" of this enterprise, it is 
appropriate that I reflect on the year just 
completed and comment on what lies 
ahead. 
To put our efforts in perspective, let me 
make a succinct summary: we are 
committed to quality and determined to 
get better. Quality is measured by the 
impact our graduates and faculty make, 
and better is measured by how we 
compare with the top public university 
business schools in the United States. 
Our mission statement clearly describes 
where we're going: "The Carlson School of 
Management's primary mission is to 
understand and improve the process of 
management. It seeks a national and 
international reputation through the 
preparation and placement of its 
graduates and the dissemination of its 
research. Moreover, the school recognizes 
a special relationship with and 
responsibility to the region's business 
firms, labor unions, governmental units 
and not-for-profit agencies in furthering 
improved management study and 
practice." 
Now how are we doing? 
1986-87 was certainly a good year, but I 
hope it proves to be more than that. My 
sense is that the present time is pivotal for 
the Carlson School of Management. The 
successes of this past year-some 
modest, some significant-are most 
important for what they mean for the 
future, not the present. It was a year in 
which I sensed an important feeling of 
rising expectations in quality both for 
faculty and students. And there clearly was 
a feeling of progress. 
We made progress in several areas last 
year: 
• Some outstanding young faculty 
received tenure and, meaningfully, 
some darned good ones did not. The 
school's standards are getting more 
demanding. 
• The Ph.D. program, already one of our 
national strengths, received a solid 
endorsement from an external review 
committee of faculty leaders from other 
universities. New Ph.D. students have 
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by Dean Preston Townley 
test scores that exceed the 97th 
percentile and the admission rate was 
only one in seven, another sign of 
higher standards. 
• Applications to our full-time MBA 
program rose 39 percent and GMAT 
scores climbed 10 points. A faculty 
committee put in long hours 
hammering out curriculum revisions to 
assure currency of the program into the 
1990's, and outreach activities 
commenced to assure growth in quality 
and diversity of our student body. 
• The quality of the undergraduate 
program was boosted from an already 
high base. It is two-thirds of the way to 
its Commitment to Focus target of just 
under 1200 students. The result 
emerging is smaller classes, better 
delivery and even better students, with 
average entry grade points exceeding 3.2. 
• External support continues to be robust. 
We raised $7 million in private funds 
last year, passing $36 million on our 
way to our Minnesota Campaign goal of 
$40 million. Four new senior academic 
positions were endowed and four 
previously term-funded positions 
established endowment bases. 
These are quick capsules that summarize 
a year. But perhaps even more significant 
is the long-range planning exercise the 
school completed last year. The five-year 
plan that emerged is ambitious and 
specific. It does not bask in recent 
achievements, but hard-headedly defines 
what we have to do to obtain recognition 
as a top national management school 
among the top five public universities. 
Our vehicle for achieving that goal is 
our faculty. The faculty's performance, 
both in educating students and in 
advancing knowledge through research, 
will enable us to attain our goal. The 
strategy is to achieve a balance between 
research and teaching, with the balance 
tipped to the former. The objective is to 
improve the practice of management 
through ideas as well as people. To 
execute that we must attract and maintain 
a high quality faculty whose research 
output provides visibility. From this earned 
reputation we intend to push the quality of 
our students and to modify curriculum as 
required to lead, not merely to follow, 
management developments. 
The plan goes into considerable detail 
on all these elements, but the strategy's 
key ingredient remains attracting and 
retaining top quality faculty who have 
national or international reputations as 
scholars. And critical to this is that we 
have the required resources. For this, I will 
be doing a selling job with the central 
administration to achieve yet another 
balance. That is, we must have 
comparable university support from our 
share of tuition and legislative funding to 
reinforce the exceptional external support 
we receive from corporations and 
individuals. 
As I write, the university's central 
administration is struggling through its 
own planning process, of which ours was 
but a small part. Much unfortunate 
publicity has surrounded this process, 
with defensiveness and reaction 
dominating the debate to date. There is no 
way of knowing at this time how 
successful the Carlson School of 
Management will be in achieving a better 
allocation of support than has previously 
been the case. But at least no one has 
suggested closing us down! 
I anticipate a long pull to achieve all 
that we have set out for ourselves. Last 
year was clearly a good year, but we have 
to maintain a multi-year perspective. 1986-
87 may prove to be comparable to a fine 
wine-growing year. You can predict strong 
results from the harvest but you cannot 
really know the true outcome for many 
years to come. Nonetheless, this last year 
looks like a vintage year. My hope is that 
we can continue to produce them. • 
Annual Giving 
Pride· Involvement· Investment 
Many ways to make it count 
~atured on the cover of this annual r~eport are three alumni-Elmer L. 
Andersen ( BBA '31), Bruce Schadow 
(BSB '68) and Sally Scheefe (MBA '81)-
who symbolize the diversity and the 
importance of the many different ways 
alumni and friends contributed to the 
Carlson School of Management in 1986-87. 
Those contributions came to over $7 
million in new gifts and pledges, and were 
made through the university's Minnesota 
Campaign, the school's Associates 
Program, gift clubs and the School of 
Management Fund. Many individuals also 
donated their time to school activities. 
They have all helped make 1986-87 a 
pivotal year for the school in its drive to 
become one of the top public 
management schools in the country. 
Elmer L. Andersen is the namesake for 
the school's new $2 million endowed 
chair in corporate responsibility, created 
by a gift of the H. B. Fuller Company in 
honor of Andersen, their long-time 
chairman and guiding force. Andersen 
also served on the university's Board of 
Regents for 14 years and in 1982 received 
the only honorary doctorate of 
management awarded by the university. 
The school worked with H. B. Fuller and 
the College of Liberal Arts to structure an 
interdisciplinary chair that will draw its 
expertise and direction from both the 
liberal arts and strategic management 
perspectives. 
Sally Scheefe, sales administration 
manager for General Mills' Minnetonka 
Division, is a School of Management Fund 
annual donor who was able to take 
advantage of General Mills' matching gift 
program. Scheefe has been active on the 
Alumni Advisory Council for three years, 
.. serving as chair of the Alumni Programs 
Committee for the past two years. "At this 
point in my career, it's fun to be able to 
return something to the school both in 
• service and dollars," Scheefe said. 
Bruce Schadow is one of two dozen 
alumni and friends of the Carlson School 
who became members of the President's 
Club last year. Schadow heads the 
Schadow Agency Inc., a property and 
casualty insurance company in St. Louis 
Park. He contacted the school through his 
attorney a year ago to make an 
anonymous testamentary gift that would 
benefit the insurance department. " In part, 
I wanted to pay back the school for its 
irreplaceable good influence on my life," 
he said. In the process of arranging the 
terms of the gift, Schadow became 
reacquainted with Insurance Industry 
Chairholder C. Arthur Williams, and 
decided to participate in funding current 
needs through a President's Club 
commitment. 
On the following pages, we are happy to 
acknowledge the many individuals and 
companies who contributed their financial 
support and their time to the Carlson 
School of Management. We thank you, one 
and all! 
Minnesota Campaign funding 
Donations to the Carlson School since the beginning of the university's 
three-year Minnesota Campaign have reached $36.5 million, against a 
$40 million goal. University-wide, the campaign has reached almost 
$281.5 million toward its $300 million goal. Both figures include 
Permanent University Fund matching commitments. The campaign ends 
in 1988. 
Minnesota Campaign gifts and pledges made to the Carlson School to 
date will fund the following: 
Endowed chairs 
Carlson chair in marketing ........................ .. .. ... $2,000,000 
Carlson chair in entrepreneurial studies ...... . .. . . ..... ... .. 2,000,000 
Carlson chair in a field to be determined ... ................. 2,000,000 
Andersen chair in corporate responsibility ........... . .. .. ... 2,000,000 
Pillsbury-Gerot chair in marketing .......................... 2,000,000 
Banking industry chair .. .. ....... . ..... ..... ... ... . .. ..... 1,350,000 
Insurance industry chair .......... . ......... ... ........ ... I ,335,000 
Endowed land grant chairs 
Andersen-Kullberg chair in accounting . . ........... . .... . .. $1,000,000 
and information systems 
Industrial relations chair ........... ..... .. ... ..... .... .. .. I ,000,000 
Endowed professorships 
Four Carlson professorships ............. ...... ........ ... $2,000,000 
First Bank System professorship .... .......... . .............. 500,000 
Honeywell accounting professorship ........ . ...... ....... .. .450,000 
Other initiatives 
From the Carlson gift: 
Advancement fund ..... .. ....... . .................. $2,000,000 
Scholarships ...................................... .4,500,000 
Research matching fund ........................ . .. .. I ,000,000 
Recruitment and retention fund ................. . .... . 6,500,000 
From the Watkins gift: 
Marketing entrepreneurship fund ................ . ... .. . 300,000 
From the Union Pacific gift: 
Logistics Management Research Center ............ .... . . 250,000 
From various other gifts: 
Operating fund .................................... .4,335,423 
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Individual donors Patrick W. Rogers Duane C. Bojack Shiela E. Erickson 
Erick 0. Schonstedt*t J. Ralph A. Boline William J. Everett 
Benefactors Council George Russell* Paul L. Schumann Warren Bolmgren Russell H. Ewert 
($1000+) Bruce W. Schadow* Saul W. Segal Mario J. Bonello Steven A. Falk 
Elmer L. Andersen*t Brian J. Smith William K. Smith Stuart J. Bonniwell David J. Ferris 
Edward W. Asplin* Curtis G. Stangler Michael D. Steege Chelcie C. Bosland Tikhon Y. Ferris 
James C. Benson George V. Steed Darryl L. Thorvilson Arthur J. Bourgeois Barbara A. Fingleton 
Richard H. Benson Donald E. Sveen Fasten A. Boyle James N. Fischer 
Randal A. Bray Kent L. Swanson* Century Council Daniel W. Brady Marilyn L. Fleury 
John H. Buelow* Richard P. Teske ( $100-$499) Thomas E. Brady C. Dale Flexner 
Duane L. Burnham David W. Thayer Roy E. Abbott Edward G. Brandt David E. Flores 
Curtis L. Carlson *t John E. Thomas* David H. Abramson James R. Brandt Theresa I. Forman 
Jack A. Cipra• Preston Townley• Ricky Ada Karney A. Brasfield Michael R. Foster 
John B. Clark* Richard H. Tschudy Matthew J. Aguiar Charles K Braun Karla H. Fraser 
Ann Collins Paul E. Vogelsang* Clifford E. Alexander Kevin R. Bray Harriet L. Fritz 
William S. Cook* James D. Watkins*t Douglas A. Alger Leo Breitman Keith Fulton 
Thomas M. Dale, Jr. Jay H. Wein Howard R. Alton, Jr. Stephen T. Broz Russel L. Funk 
Gordon B. Davis C. Arthur Williams, Jr.* Cynthia L. Anderson Robert L. Bullard Tomas B. Gagnon 
Janice I. De Gross Thomas J. Winkel Donald M. Anderson David A. Burkholder James M. Gahlon 
John W. Dickhaut* Eugene R. Wise Gerald E. Anderson Barton C. Burns Mary M. Gallagher 
David A. Dittman• Gregory C. Anderson David A. Burrill Vernon D. Gallagher, Jr. 
Elliott S. Dubinsky Dean's Council Robert 0 . Anderson, Jr. Robert E. Buuck Aimee Gallogly Moen 
Gordon L. Duke* ($500-$999) Albert Andreiko Michael J. Buzzell Michael W. Garbisch 
Richard A. Edwards Alden A. Abraham James E. Annett James E. Bye Robert F. Garland 
James T. Elder John S. Allen, Jr. Richard D. Arvey James R. Campbell Douglas F. Garrison 
John A. Fossum Amin H. Amershi Louis H. Auerbach Deanna L. Carlson Harley D. Gee 
George J. Frey• Hector N. Anton Craig C. Avery Lennart H. Carlson Henry E. Geerdes 
Victor Fruehauf Richard M. Arndt Maynard J. Axtell Walter S. Carpenter Harold M. Gellman 
Glen F. Fuerstneau• Robert C. Calander Jeffrey T. Baillif Jay P. Carstenbrock Marlene Gibas 
Donald H. Gabbert*t Dean W. Carlson Robert A. Baker Ida C. Lano Harold D. Gillman 
Marion W. George David G. Collins Ronald D. Baker Norman L. Chervany Gaylord W. Glarner 
Gregory L. Gleason John R. Cox James A. Bakken Phillip A. Christenson Rolland E. Glessing 
Thomas F. Grose David A. Dent D. Fred Baldwin Robert C. Christenson David Glickson 
Vernon H. Heath* Steven M. Edgett Richard G. Ballintine Rueben A. Christenson John W. Glynn 
Harold L. Holden• John P. Ekstrand Thomas D. Barta John E. Christian Paul W. Goldberg 
Robert P. Holthe Robert Ezrilov Gary A. Bauer Linda K. Christian Stephen K. Goldstone 
Richard L. Huelsmann Keith C. Field Nancy J. Baughman Myron M. Christy Jane E. Goode 
Stanley A. Jaffy* Louella Goldberg* Robert B. Baumgartner Grover A. Cleveland T. Allen Granfield 
David C. Johnston• Jack C. Gray David J. Baune Max Collins Frederick H. Gravelle 
Edward J. Joyce • Merlin C. Hanson Gary D. Bebeau William E. Costello Lawrence G. Greenberg 
John H. Kareken• Robert A. Helvig David W. Beckley Ellen C. Coughlan Willard A. Greenleaf 
Earl R. Klein, Jr.* Stephen J. Hemsley David C. Beert Jerry W. Coulter James H. Grenell 
Robert J. Knoll* Clifford W. Hoffman Frederick J. Beier Raye N. Courtney Morris P. Grossman 
Darrell G. Knudson William R. Howard John R. Belfry Dwight J. Cox Thomas G. Grudnowski 
Duane R. Kullberg• Robert K. Jaedicke Jayne E. Benish James 0. Cox Victor A. Gruman 
Curtis A. La Bounty Aleda M. Joynes Duane J. Berkley Alan L. Cross Howard M. Guthmann 
Laurie L. Lehtin Richard L. Kelsey William J. Berquist Robert N. Crowder Daniel 0 . Hagen 
Gary N. Me Kinley* Douglas W. Kirk R. Glen Berryman Edward A. Cunnington Elizabeth Hagler 
J. David Naumann Robert B. Lewis Robert M. Bigwood Jackie A. Currier Kenneth A. Hagstrom 
Roger H. Nord* William J. Marek Bradley B. Billings Lauren W. Dahl Jerome W. Hall 
John E. Pearson • James R. Miller Irene H. Binash Gerald J. Daleiden Kenneth M. Hall 
Carl R. Pohlad Mariann L. Nelson Brent G. Blackey Mary A. Danca William M. Hall 
Carlyle G. Pohlman David A. Olson C. A. Blankenburg Ujjwal N. Daschaudhuri Jay R. Hamann 
Norman F. Rickeman• Robert D. Potts Kenneth L. Block Keagle W. Davis Donald 0. Hambleton 
William Rudelius Richard A. Proulx John E. Bohan James P. Defoe Harry A. Hammerly 
*Member of the University of Minnesota 's President's Club Kim A. De Geer Mark A. Hamre Barbara M. DeLaittre Leland W. Hansen 
tMember of the University of Minnesota 's Trustee Society Michael J. Delaney Stanley E. Hansen 
Michael M. DeMann Robert W. Hanson 
Gerry L. DeSanctis Roger D. Haro 
James E. Devitt Sigmund M. Harris 
Arnold Divine Thomas C. Harrison 
Donor gift clubs Robert B. Dodson Gregory C. Hauser Erling Dokken James C. Hawley 
The Carlson School of Management and the University of Minnesota Thomas J. Donaldson Karen E. Hawley 
recognize individual efforts in supporting excellence in education Jeffrey R. Doshan James C. Hays Thomas A. Dougherty Howard C. Healey through several donor gift clubs. Carl B. Drake III Russell B. Heise 
At the school, the Century Council recognizes gifts of $100-$499, the Alice B. Drum Donald E. Heitner 
Dean's Council recognizes gifts of $500-$999 and the Benefactor's Nymar K. Dunbar William A. ~ 
Council acknowledges gifts over $1,000. Sheldon V. Durtsche Hemmersbaugh 
The school and the university recognize three additional levels of Richard W. Earp Linda K. Henderson 
giving. The President's Club includes individuals who give $10,000, Miles E. Efron Georgianna E. Herman Frank R. Eggers, Jr. Joseph J. Hermanson 
contributed at a minimum level of $1,000 annually for ten years or David S. Eiger Douglas P. Herr 
planned gifts of $25,000 or more. The Trustee Society is open to John B. Ellsworth Gerald M. Hersman 
individuals, foundations and other groups who give a minimum of William K. Elwood Jean Herzberg 
$100,000 or a planned gift of $150,000. Builders for the Future Bjarne R. Eng Ronald J. Hilgert 
is open to individuals, foundations and other group contributing Alfred G. Engdahl Wallace F. Hilke Robert G. Engelhart Larry J. Hinman $1 million or more. Chester E. Engstrom Steven G. Hochhalter 
Mary A. Epperson Joan J. Hoeglund 
David E. Erickson James H. Hogg 
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Stephen R. Holstad 
Doris L. Holt 
David N. Holtze 
Daniel D. Hoolihan 
Patrick A. Hopi 
Robert A. Howe 
Helen T. Huang 
Michael A. Huck 
John D. Hughes 
Mark A. Hughes 
David W. Hunerberg 
Sam E. Hunt, Jr. 
William J. Hunt 
Chester L. Hursh 
Richard M. Irvin 
Frederick R. Jacobs 
Jack B. Jasper 
Howard G. Jensen 
Craig H. Johnson 
D. Ward Johnson, Jr. 
Don W. Johnson 
Donald H. Johnson 
Dwaine C. Johnson 
Richard W. Johnson 
Rollin P. Johnson, Jr. 
Ronald H. Johnson 
Walter C. Johnson 
Wayne R. Johnson 
Wayne R. Johnson 
Donald E. Jondahl 
Thomas P. Joyce 
Lloyd R. Julson, Jr. 
Stanley E Jurgensen 
Gale D. Kafka 
James T. Kane 
Chandra S. Kanodia 
Francis E. Kapsch, Sr. 
Richard A. Karl berg 
Thomas G. Karlson 
Robert N. Katz 
Donald J. Keeler 
David E. Kelby 
Hal G. Kelley 
Thomas B. Kelley 
Martin N. Kellogg 
Colleen M. Kennealy 
Richard E. Kenny 
Philip J. Kerich 
Roger L. King 
A. R. Kircher 
Victor W. Kirsch 
James E. Klapmeier 
William K. Klein 
David A. Kleppen 
Richard J. Klune 
B. L. Knudson 
Carl S. Koenig 
David Koentopf 
John R. Kolski 
Nancy J. Kolinsky 
Raymond J. Kosak 
Alan M. Kotula 
Leslie E Kotval 
Irene D. Kreidberg 
Richard J. Kruger 
Donald H. Kurtzahn 
Grant P. Lampson 
Neil N. Lapidus 
• Pamela R. Larson 
Rholan E. Larson 
Russel E. Larson 
Charles L. Leavitt Ill 
Gerald l. Lee 
Judith A. Leen 
Martin A. Lehman 
Donald C. Lein 
Paul L. Lemmons 
Richard A. Lids tad 
Vera J. Likins 
Theodore R. Lindbom 
Loretta J. Linde borg 
Paul A. Lipetzky 
Fred L. Lockwood 
Lloyd V. Lofgren 
Robert P. Logue 
Timothy P. Long 
Charles W. Loufek, Jr. 
Lois A. Loveless 
E. D. Luallin 
Bernard L. Lucking 
Reuell. Lund 
Herbert W. Lundberg, Jr. 
Timothy P. Lundberg 
Steven W. Lundquist 
Vicki M. Luquette 
Terese M. Lynch 
Hugh G. Madson 
John L. Madson 
Thomas 0. Maetzold 
Elizabeth A. Malkerson 
C. Marvin Mandery 
J.D. Marcus 
William Mark 
Curtis L. Markel 
Paul S. Marriott 
Le Roy E. Martin 
Paul J. Martin 
Raymond E Martin 
Robert J. Marzec 
Patricia J. Maschke 
Allan R. Matthys 
John H. Mattila 
Randall B. Mattson 
Mark P. McGree 
Hal S. Mcintyre 
Timothy P. McKeever 
Patricia A. McLagan 
Norman H. McMillan 
Miles W. McNally 
Dorothy J. Meacham 
A. Russell Melgaard 
Charles H. Meyer 
Roger E Meyer 
WalterS. Meyers 
Moe M. Micklin 
Catherine E. Miller 
Craig R. Miller 
Frederick C. Miller, Jr. 
James R. Mitchell 
Gordon W. Mixon 
Robert J. Moeller 
Allen C. Moltz 
Kathryn D. Mooney 
S. D. Moorman 
Vivian Morgan 
Norman G. Morrisson 
Joseph R. Mucha 
Thomas l. Mueller 
John E Mullen 
Carl L. Nelson 
Earl W. Nelson 
John V Nelson 
Michael V Nelson 
Ward R. Nelson 
Elmo V Ness 
Thomas L. Newland 
Donald M. Nicholson 
Bruce G. Nimmer 
K. A. Nordquist 
Lane C. Nordquist 
Curtiss R. Oberg 
R. Stephen O'Brien 
Daniel J. O'Connell, Jr. 
Robert D. Olson 
Roger T. Ormand 
Lois B. Orr 
Charles M. Osborne 
Paul M. Osman 
Helen C. Ott 
Richard K. Ottem 
Duane L. Ottenstroer 
Gregory P. Ovik 
Murray R. Owens, Jr. 
Bruce E. Pankratz 
Harold J. Passaneau 
Eugene C. Peace, Jr. 
Annual giving and telephone campaign results 
The University of Minnesota Foundation conducts annual alumni 
giving telephone solicitation campaigns for the Carlson School of 
Management. Student callers contact alumni, provide current 
information about the school, respond to questions and ask for 
support. Gifts that are intended for the school's unrestricted use are 
allocated to the School of Management Fund. Designated gifts go to 
departmental funds, scholarships and special program support for 
areas such as placement and communications skills. 
The School of Management Fund supports a wide range of school 
activities from alumni programs to faculty research grants. Of the 
3,092 gifts made in 1986-87, 190 were matched through corporate 
matching gift programs, for a total of $253,214. The 3,092 annual 
giving donors represent an 11 percent increase in the school's annual 
donor base. 
According to Associate Dean for External Affairs Anne Benisch, 
"Growth in the alumni donor base and increased gift support for 
operations are necessary if the school is to achieve the full benefit of 
the endowment growth we have realized in the Minnesota Campaign." 
Daniel Pearl 
Charles P. Pedretti 
Jerry J. Perpich 
Richard A. Perrine 
Norman H. Petersen 
Susan Petersen 
Marjorie S. Peterson 
Sheldon L. Pinck 
Philip L. Pitsch 
James M. Plutt 
Ralph H. Pohland 
Leo S. Pontius 
Colleen Q. Porter 
John R. Porter 
Thomas A. Porter 
Russell T. Potee 
John C. Powell 
Mark A. Pridgeon 
Dennis R. Prokop 
Charles E Pursley 
Harold E. Quill 
William C. Rachie 
Jeffery L. Radunz 
Scott W. Rahn 
Peter M. Ramstad 
J. L. Randolph 
Leonard A. Rapoport 
Rodney S. Rasmusson 
John Rebeck 
James E Redeske 
Michael Reich 
Oliver B. Rekow 
Ronald L. Ress 
Bruce A. Richard 
Christine 0. Ricketts 
Orem 0. Robbins 
Paul A. Roberts 
George M. Robertson 
William C. Robinson 
James E. Robison 
Charles E. Roemer 
Ivan Ross 
Marcella M. Rueber 
Richard A. Ruh 
Alan K. Ruvelson 
M. Salloway 
Connell!. Saltzman, Jr. 
Michael V Sames 
Arnold Samuelson 
Arthur W. Sands, Jr. 
Sidney E Sapakie 
David B. Sarver 
William J. Saul 
Jon D. Saunders 
Arthur J. Sauter 
David L. Schafer 
Herbert S. Schechter 
Sally Scheele 
Douglas J. Schmalz 
Michael Schmidt 
Robert A. Schmidt 
Lewis J. Schoenwetter 
Floyd E. Schultz 
Lowell E Schwab 
Donald L. Schwartz 
Ann L. Schwind 
Susan G. Schwochau 
Robert C. Scott 
Sharon A. Segal 
Daniel T. Segersin 
Charles H. Self Ill 
Mark A. Sellner 
William Kwai T. Seng 
Donald A. Severson 
William H. Severson 
Richard A. Shea 
William K. Sheffield 
Stephen W. Sheri 
Thomas A. Sherman 
Kenneth D. Simon 
Phillip D. Simon 
Sherwin L. Singsaas 
William W. Sipkins 
Stanley M. Sjosten 
Richard E Slabey 
Gregory J. Soukup 
James W. Sowles 
Thomas D. Spaeth, Sr. 
Susan A. Sperl 
Elizabeth S. Sperling 
Robert T. Sprouse 
Frederick G. Steinbach 
Robert C. Steiner 
Edwin 0. Stene 
Ralph B. Stevens 
Robert E. Stevenson 
Scott P. Stevenson 
Ronald K. Stoffel 
David L. Strand 
Kurt L. Strand 
Alan M. Struthers 
Karen A. Struve 
Lee Sudit 
Dean A. Sundquist 
Robert J. Sutter 
Arthur L. Swanson 
Lyle G. Tabat 
Scott J. Takekawa 
Richard S. Taylor 
Stephen M. Taylor 
Bruce N. Telander 
Stanley Y. Tenenbaum 
Thomas A. Tessman 
David M. Thompson 
Mark A. Thompson 
Bruce A. Thomson 
Lowell A. Thornber 
Wade E Tobin 
Curtis L. Tollefsrud 
Randolph M. Tolmie 
Roger D. Tonsager 
James W. Torseth 
Terry L. Tranter 
James A. Trenda 
Frank D. Trestman 
John E. Truckenbrod 
Charles 0. Tuchfarber 
Charles J. Underwood 
Mark S. Vanney 
Robert S. Vathing 
Angela 0. Vikesland 
Joseph P. Vogel 
Gary J. Volkenant 
Ralph J. Voss 
Alan P. Wahlin 
Anthony W. Waldera 
Ralph E. Walters 
J. Christian Wangaard, Jr. 
Warren J. Wasescha 
Richard W. Weigel 
Joseph 0. Weissenborn 
Beverly A. Welch 
James W. Wells 
Rolland H. White 
Marjorie A. Whitehill 
Andrew E Whitman 
Wheelock Whitney 
Rob Wight 
Thomas J. Wilford 
Earl R. Willford 
Raymond E. Willis 
Bruce L. Wilson 
Norman H. Winer 
John R. Winsor 
Daniel G. Winter 
Warren T. Witt, Jr. 
James V Wittich 
Robert T. Wolfe 
Vernon H. Wolff 
Maynard E. Wood 
Roger W. Woodruff 
Bayard E. Wynne 
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Joseph M. Yablonsky Harold L. Angle James D. Begin Genevieve G. Bolger Sharon D. Burrows 
Claude J. Zagaria George J. Antoine Richard L. Begin John L. Bolla Fred Burstein 
Fredrick D. Zahn James R. Appleby, Jr. Lloyd W. Behler Kim C. Bonander Melvin L. Burstein 
Mahmood A. Zaidi Richard D. Archer Dale E Beierman Alson L. Bondy David R. Busch 
Peteris Zari ns Michael W. Arend Karen Belden Frey Joe M. Bonem Robert J. Buscher 
Edward L. Zeman William G. Arends Leslie A. Beldo Ronald A. Bongard Ann K. Bush 
Willis A. Zignego Jon M. Armstrong Arthur C. Bell, Jr. Linda G. Borchardt Robert D. Buth 
Jack Ziskin Robert W. Arndt Allan D. Beltz John R. Borchert Thomas L. Butler 
Dwight J. Zulauf Albert 0. Arnegard, Jr. Robert W. Beltz, Jr. Robert E. Borden Gary A. Byce 
Michael J. Zwolski Allan H. Arneson Paul R. Beltz Ross N. Boreson David R. Bye 
Lenny L. Arnevik Daniel L. Ben-Asher Patrick P. Born John E. Byrne, Jr. 
All other donors Gregory W. Arnold Gerald L. Bendickson Reed A. Bornholdt Jeffrey D. Cahill 
lngvar B. Aaseng William M. Arnold Anne M. Benisch Daniel S. Boss Vincent L. Cahill 
David B. Abernethy Wiliam T Arnold Clifford H. Bennett Leon R. Bothwell Michael S. Cahn 
Ronald G. Abrahamson Bradford A. Arthur Joan L. Bennett John P. Bottko Larry P. Caine 
Richard B. Abra Philip J. Asgian Harold B. Benson Glenn D. Bougie Paul J. Cairns 
Bernard L. Abramson John W. Askew, Jr. Jane A. Benson Bruce C. Bourdon Harold D. Caldwell 
Thomas L. Ackerson Meredith M. Atherley Joseph K Benson Emil J. Bovich William J. Calguire 
Robert E. Adam John A. Atkins Marvin C. Benson James B. Bowe Clifford W. Call 
Daniel E. Ada Peter A. Atwood P. George Benson Thomas G. Bowe Mary A. Callahan 
Martha D. Adamson Marian E Austin Eugene D. Benting William C. Bowerman James H. Callan 
D. B. Adcox, Jr. Thomas E. Austin Douglas M. Berg Thomas W. Bowman Curtis C. Cameron 
Jan G. Adelman Thomas L. Auth Mark N. Berg Dale E Boyd Nancy J. Cameron 
John H. Agee lvar H. Awes Milo D. Berg, Jr. William R. Boyles James D. Campbell 
Helen M. Agness Todd A. Awes Robert A. Berg Todd W. Boynton Jon R. Campbell 
Garrick D. Agnew J. David Aylmer Sture L. Berg Darreld T. Bradford Robert S. Campbell 
Edwin S. Agranoff William R. Ayshford William C. Berg Ill Nita M. Bradford Yvonne P. Campbell 
Armando J. Aguiar Ross E. Azevedo Jeffrey D. Berger Patrick J. Bradley R. J. Candee 
David M. Ahlers Floran J. Babitz Donald A. Berglund Robert H. Bradley MarkS. Cane 
Marlys R. Ahrens Ronald J. Bach Kari L. Berglund Susan L. Bradley Tom R. Carbonneau 
Becky A. Albrecht Lee W. Bachman Carl R. Bergquist Earl N. Braine John S. Cardarelle 
Karyn L. Alexander Joseph M. Backes Jerry D. Bergseth Thomas J. Brakke John P. Carew 
Leslie M. Allan Robert W. Backstrom John C. Bergstrom Howard S. Bratter Douglas R. Carey 
Charles J. Allen John S. Bacon Bernard S. Berke Robert W. Braun Ellen B. Carey 
Janet L. Allen James H. Bailey Mary J. Berkeland Julie C. Bredahl Mark T. Carhart 
Lowell S. Allen Michelle M. Bailey Harry Bernat Richard E. Bredehoft Alice D. Carlson 
Mark R. Allen Lawrence C. Baker Michael A. Bernatz John C. Breen Dean B. Carlson 
Russell J. Allen Mark T. Bakko Alan E. Bernick William D. Breitbarth Duane S. Carlson 
James S. Allison Peter Baklaich Linda R. Berntson William H. Brewer E. A. Wallace Carlson 
Robert M. Allison James S. Baldwin Mark C. Berntson Paul D. Brey Edna I. Carlson 
GaryVAlm Suzanne M. Baldwin Bonnie J. Berquam James R. Bricher Gregory C. Carlson 
Theodore W. Aim Virginia E Balster Christine Berquist Susan Brickley Jay R. Carlson 
Laurence J. Altman Kenneth G. Baltes Julio N. Berrettoni Bruce C. Briese John W. Carlson 
Jane L. Altobelli Irving A. Balto Richard J. Berry Gary E. Brinkman M. Edward Carlson 
Vicky J. Am lee William E Banttari John H. Berryhill Gary P. Brintnall Quentin R. Carlson 
David M. Amundson Stanford M. Baratz Robert D. Bersie Cecil Brittmon Raymond W. Carlson 
Charla Amyett James M. Barber James A. Bertelsen Steven S. Broback Roger B. Carlson 
C. C. Anderholm Ronald V. Bardal Wilfred N. Berthiaume Robert R. Broberg Roger E. Carlson 
Gunnar T. Andersen Betty Ann Bardwell Bruce E. Betcher Brad R. Broman Scott W. Carlson 
Amy A. Anderson Hugh A. Barker Kathy R. Beyer Scott D. Bronson Stanley M. Carlson 
Arvid W. Anderson, Jr. Gregory S. Barlow Jane E. Bienapfl Bruce A. Brown Robert C. Carmichael 
Brian L. Anderson Brian E. Barnett Ardath H. Bierlein David J. Brown John E. Carpenter 
Charles K Anderson Bradley J. Baron Lynne A. Billingsley Donald E Brown Stephen M. Carr 
Clayton M. Anderson Jerome T. Barrett Charles A. Bird, Jr. Donald J. Brown Myfanwy M. Carranza 
Clifford I. Anderson Roland G. Barrett Robert J. Birk Lawrence L. Brown John L. Carroll 
Cornell J. Anderson Janet K. Bartelt Bruce K. Birnberg Richard G. Brown P. Donald Carson, Jr. 
Eula M. Anderson John T Barthel Catherine M. Bjerkebek Robert J. Brown John H. Cartwright 
Frederick A. Anderson Michael E. Bartholomew John E Bjorklund Ted G. Brown James T. Casserly 
Gary W. Anderson Errol W. Bartine Duane H. Bjorlin William R. Brown John V. Cenci 
J. Raymond Anderson Jerry E. Bartlett Jane A. Bjorndal Daniel L. Browning John J. Chai 
J. Roger Anderson Jeffrey T. Basche Barbara A. Black Nancy A. Broz Balaji S. Chakravarthy 
James E. Anderson George M. Bashara David W. Black AlbertS. Brubaker Roger W. Challman 
James E Anderson, Jr. Nora M. Bastian Scott W. Blackard Fred L. Brucciani Carl R. Chalupsky 
Kenneth W. Anderson Dennis J. Bastyr Bruce G. Blackey Richard R. Bruce Allan R. Chambard 
Lawrence C. Anderson William K. Satcher Hilliard M. Blair Roger S. Brude Martin E. Chamberlain " 
Lawrence D. Anderson Thomas B. Bates Joan P. Blake Bennett G. Brudevold Richard T. Chamberlain 
Mary E. Anderson Victor R. Bates Robert E Blake Edward E. Brugler, Jr. William R. Chamberlain 
Margaret J. Anderson JoAnne M. Battaglia James E Blanchard Irving V. Bruns Larry C. Chambers 
Monte G. Anderson Donald G. Bauer Donald W. Blattie Sandra J. Buettner Frederic C. Champlin Ill ~ 
Patricia R. Anderson Margene A. Bauhs Theodore W. Blegen Joel E. Buffington Howard J. Chanen 
Richard A. Anderson Darrell J. Bauman Russell G. Blixt K. A. Bullring Warren B. Chapin IV 
Richard W. Anderson Douglas R. Baumann Allan J. Block Dennis W. Buhl Darrell J. Charboneau 
Roger L. Anderson James W. Baumgartner Robert A. Blomberg Steven B. Bujarski Gary R. Charles 
Roy E. Anderson William H. Baxter Peter J. Blomquist Bernie R. Buller! David A. Charneski 
Scott P. Anderson Harold H. Beach Steven J. Bloomquist John H. Bullion Rudolph J. Charney 
T Stanley Anderson W. Clayton Beard Craig J. Blubaugh James K. Bunin Maylene D. Chaska 
Thomas J. Anderson Michael P. Beauchane Walter Blumst Douglas M. Burckhardt Joyce T. Chen 
Urton L. Anderson Ill Christopher J. Be bel Jonathon P. Bock John H. Burg Yunghua T Chen 
Willie L. Anderson Gerald J. Beck Norma B. Bodey John C. Burkness Kathy W. Cheng 
Roger L. Andrews James W. Beck Gregory W. Boettner Alden E. Burkstrand Dean B. Chenoweth 
James J. Andrist James A. Becker James R. Bogard Kerry W. Burnham Brian P. Cherry 
Elizabeth A. Anfinson Ruth Beckwith Gary A. Bohline Michael M. Burns Daniel C. Cherry 
Paul P. Angerhofer Martin Beer Barbara E. Bollum Richard J. Burrock Nannette M. Chesla 
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David I. Chesler 
Robert I. Chien 
Charles B. Christensen 
Cheryl L. Christensen 
Lynne A Christensen 
Eric P. Christiansen 
Larry N. Christiansen 
Harold V. Christianson 
Robert T Christianson 
Ronald C. Christner 
Katherine A Christoferson 
John Chrun 
Arnold T. Chu 
Michael J. Clark 
Madelyn Clark-Robinson 
Thomas E. Clemens 
David W. Clements 
Melvin F. Clemons 
Donald L. Clifford 
Jon M. Clumpner 
William H. Clune 
Robert J. Cocker 
James L. Cohen 
Perry M. Cohler 
William C. Collett 
Roger A Collins 
Thomas A Collison 
Nicholas T Combs 
Richard H. Comer 
William J. Conboy 
Harriet W. Conkey 
Richard W. Connelly 
Paul A Connolly 
John T. Connor II 
Raymond A. Conover 
James A Conto 
Michael T. Conway 
Barbara S. Cook 
Charles M. Cook 
James D. Cook, Jr. 
James E. Cook 
Willis D. Cook 
Elaine 0. Cooke 
Morris J. Cooke 
William J. Cooper 
Ginger Copeland 
John C. Cornelius Ill 
William G. Cornelius 
Paul C. Cornett 
James F. Corrigan 
Dodd B. Cosgrove 
John B. Costello 
Dorothy C. Cottrell 
Paul J. Coughlin 
Susan R. Cox 
William E. Cox 
Bradley A Craig 
Robert J. Craik 
Robert W. Crawford 
Catherine A. Crelly 
Charles M. Crimmins 
Scott L. Crisman 
Robert R. Croft 
Edward L. Crosby 
" Eugene M. Cross 
Merlin W. Cross 
Jennifer L. Crowe-Innes 
Maurice M. Crowley 
• Norajean Crowley 
Thomas E. Cudahy 
Donald J. Cullen 
Patricia E. Cummings 
Sharon R. Cunningham 
Shawn P. Curley 
James H. Curnow, Jr. 
Carl C. Currie, Sr. 
Robert J. Currier 
Rita C. Curtin 
Brian G. Cutshall 
Claude E. Cybulski 
Stephen C. Daas 
William C. Dacus 
Brian L. Dahl 
Gordon P. Dahlen 
Jerome L. Dahlquist 
Rebecca A Dahlstrom 
Richard F. Dahnert 
Archie T Dalbotten 
Julie F. Dallas 
John F. Daly 
Darrel W. Damhof 
Dean V. Dannewitz 
Robert E. Darwin 
Ann L. Davies 
Donald M. Davies 
Leah S. Davis 
Marion L. Dawson 
James F. Day 
John J. Day 
Elliott Dean, Jr. 
Gerald G. Dederick 
Harold R. De Jager 
Douglas J. Delahunt 
James R. De La Hunt 
Curtis A Delegard 
Ida M. Demario 
Derrell E. Deming 
Thomas M. De Neui 
John Dengel 
Warren W. Dennis 
Kathleen Denny 
Sheila M. Denny-Andrews 
Anne E. Derfler 
Mark S. Derus 
Alvin D. De Ruyter 
Joseph H. Dervie 
Jaydev D. Desai 
Christopher J. Desalvo, Jr. 
Ronald J. Desellier 
Robert J. De Valk 
Robert Devaney 
Thomas R. Devine 
Gregory P. De Ziel 
Stephen M. Dick 
Kenneth C. Dickmann 
Van U. Dierauer 
Carol E. Diesen 
Arthur 0. Dietrich 
Doris A. Dingley 
Priscilla R. Dixon 
Kenneth D. Dobs 
John M. Dockerty 
Norman J. Dodd 
Dennis M. Doherty 
Steven W. Doherty 
Timothy E. Doherty 
Richard E. Dolby 
H. Alvin Domholdt 
Jeffrey R. Domler 
David J. Donaldson 
Edward A. Donatelle 
Bennett K. Dondlinger 
Paul G. Donlin 
Gerald C. Doran 
Susan J. Dorweiler 
Mary K. Dotson 
Dennis R. Dougherty 
Gerald D. Douglas 
Harold Dower, Jr. 
Dennis W. Dowling 
Amy F. Doyle 
Jane A. Doyle 
John H. Doyle 
Henry M. Drabik 
Julie A. Drager 
Dean E. Draxton 
C. J. Drazek 
David J. Dreher 
Dave M. Dressel 
Justin M. Druck 
Donald W. Dubay 
Alan J. Dubinsky 
Richard M. Dubois 
Lee M. Dubow 
Bradley L. Duesterhoeft 
Paul 0. Duffy 
John T Dunn 
Kelly R. Dunn 
Kevin R. Dunn 
Rick A. Dunn 
Steven P. Dunphy 
Steven C. Dunsworth 
Sharon A. Durheim 
Bruce M. Dvorak 
Dawn L. Dwehus 
Clark L. Dwelle 
James B. Dworkin 
Thomas J. Dybsky 
Richard W. Dyer II 
Nancy A. Dykhoff 
Dwight A. Dyrud 
Debora K. Dziadosz 
Cheryl E. Eastlund 
G. Clarke Eaton 
James Ebbitt 
Charles N. Eck 
Dennis F. Eckman 
Terry E. Edgar 
Richard E. Edin 
Theodore R. Edin 
Harry W. Edwards 
Richard L. Edwards 
Barry H. Effress 
M. Rodney Effress 
Gene A. Egdorf 
Laura L. Eggert 
Barbara L. Ego 
Herbert R. Ehlert 
Sharon K. Eicher 
Elden S. Eichhorn 
Barbara E. Eitel 
Stanley J. Ekegren 
Patricia L. Ekeroth 
Alan R. Eklund 
David L. Elert 
Brett D. Elford 
Elizabeth A. Elicerio 
John T. Elliott 
Leo J. Elm Ill 
Charles H. Elmer 
Robert A. Elmore 
Glenn M. Elo 
Dan H. Elron 
Elmer M. Elsola 
Richard S. Elster 
Rosealee C. Emerick 
Douglas J. Empey 
Raymond D. Enck 
Harry V. Engblom 
Denise M. Engebretson 
Gene R. Engelson 
Calvin J. Engelstad 
Brian S. England 
Gerald E. Engstrom 
Barbara A Enhelder 
Betty A. Enkhaus 
William A. Erbes 
William K. Ergen 
Angela M. J. Erickson 
Curt E. Erickson 
Curtis R. Erickson 
Helen M. Erickson 
Perry C. Erickson 
Philip L. Erickson 
Richard C. Erickson 
Walter W. Erickson 
William J. Erickson 
Jeffrey C. Ericson 
Ed Ernst 
James R. Ernst 
James M. Ersfeld 
Terrence A. Ethen 
Steven W. Etrheim 
Joseph W. Ettel 
JaneT Evangelist 
Craig R. Evans 
Janice L. Evans 
Victor M. Evans 
Wayne A. Everson 
David J. Ewens 
Kim L. Ewers 
Roger N. Eye 
Patricia L. Fadgen 
Raymond H. Fadner 
Daryl P. Fagala 
Michael I. Fahey 
Donald M. Fahrenkamp 
Gregory L. Failor 
Matthew M. Fajack 
Debra K. Falconer 
Alexander Farkash 
Steven J. Favilla 
Gordon C. Fay 
Ronald A. Faye 
Mary B. Fedie 
George Fellabaum 
Jeno S. Fenczik 
Shannon M. Fenlon 
Mark P. Feriancek 
Michael P. Fiala 
David R. Fickes 
John C. Field 
Richard E. Filpula 
Sidney Finden 
Jeffrey 0. Fink 
Patrick M. Finley 
Richard T Firtko 
Albert C. Fischer 
Ann M. Fischer 
Helen M. Fischer 
Victor J. Fish 
Gary A. Fisher 
Steven G. Fishman 
Florence L. Fisk 
Eileen V. Fitzpatrick 
James C. Flaa 
Kiuen L. Fladebo 
Alfred C. Fleckenstein 
Robert W. Fleming 
William F. Fleming 
Lonny H. Flemmer 
Carl A. Fligge 
Gerry Flohn 
Harvey Z. Flom 
Todd S. Florell 
Robert J. Folkes 
Elwyn J. Fonk 
William T. Fontenot 
Nancy A Foran 
Dean R. Ford 
Paul W. Foreman 
Carl E. Forsyth 
Kyle K. Fossum 
Harold J. Fostmeier 
Alan J. Fox 
Douglas L. Frame 
Howard W. Frame 
Michael L. Frank 
Michael R. Frederick 
Paul 0. Frederickson 
Larry E. Fredrickson 
Alan L. Freeman 
Bruce L. Freidson 
Raymond W. French 
Robert L. French 
Kay F. Freund 
Louis A Friedman 
Rosanne M. Frigo 
Fred R. Friswold 
Jeffrey P. Fritz 
James M. Froisland 
Leon J. Frost 
Newton R. Fuller 
Kent R. Furois 
Lester G. Gable 
Ken Gagala 
Cindy A. Gagne 
Ronald D. Gagne 
Patrick J. Gahagan 
Michael J. Galassi 
Linda G. Gallick 
John M. Gallup 
Emily Galusha 
Paul Gam 
Tina Gangemi 
Jay A. Gans 
David M. Gardner 
Richard D. Garland 
William G. Garrison 
Stephen R. Gartner 
John W. Gasink 
Evelyn M. Gates 
Paul I. Gaumnitz 
Patricia L. Gaustad 
Laura P. Gauvin 
Marlyn H. Gavino 
Dennis S. Gay 
John G. Gaylord 
Richard M. Geddes 
Alvin E. Geerdes 
Robert W. Gefvert 
Michael J. Gehlen 
Michael J. Gehlen 
J. Geigel 
Loren G. Geller 
F. Esra Gencturk 
Harry Gendler 
D. Kenneth George 
James R. George 
Alan E. Geror 
Charles E. Gerretson 
Lorette A. Gerring 
James M. Gerten 
Roxanne M. Geyer 
Donald J. Gibb 
Gregory J. Gibbons 
Robert H. Gibbons 
Carol A. Gibson 
John A. Gibson 
Jerry B. Gilbert, Sr. 
Gregory L. Gildner 
David C. Giles 
E. Benton Gill, Jr. 
Eric E. Gill 
Richard S. Gill 
Morrison M. Gillet 
David D. Gillham 
RobertS. Gillman 
Bruce W. Gilmore 
Geraldine A. Gilson 
Mark A. Giorgini 
Raymond J. Giske 
Elmer S. Given 
William H. Gjetson 
John J. Glass 
Betty J. Glazier 
Philip W. Gleason 
Russell L. Gleason 
George G. Gleeson 
Thomas J. Glisczinski 
Thomas W. Glowaski 
William H. Godbout 
David C. Goehle 
Robert A. Gold 
Harold N. Goldfine 
Richard S. Goldman 
Gailmarie M. Goldrick 
Timothy N. Golie 
Laverne H. Gollnick 
Edward A. Golusky 
James L. Gondorchin 
Gerald H. Gonrowski 
John A. Goodlad 
Carol M. Goodoien 
Katherine G. Goodrich 
Stanley C. Goodsill 
Barbara Goodwin 
Hubert J. Goracke 
Mark S. Gorder 
Stanley L. Gordon 
Roger M. Gore 
Michelle M. Gori 
Colleen M. Gormley 
Deborah B. Goss 
Roger J. Goswitz 
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Robert L. Govett Gerald B. Hanson Sandra K. Hirsh Brian J. Jackson Rita L. Johnston 
Jack C. Graeber Jacqueline L. Hanson Richard D. Hladky Charles L. Jackson Robert N. Johnston 
Richard J. Graf, Jr. Jeffrey L. Hanson Christina Ho James E. Jackson Steve W. Johnston 
Timothy J. Graff Joann S. Hanson Olivia S. L. Ho William F. Jackson Sue Johnston 
John W. Granath John Adolph Hanson Tien-Ming Ho Dorothy Jacobs Raymond E. Jokinen 
Jerald D. Grande Larry G. Hanson Martha J. Hobbs William C. Jacobs C. Robert Jones 
Bruce J. Granos Ryan L. Hanson Thomas A. Hoblit Lowell P. Jacobsen Diane M. Jones 
Michael A. Grant Kevin B. Hanstad Mark A. Hodsdon Donald A. Jacobson George L. Jones 
Kathleen A. Grassel James B. Hare Howard A. Hoese Erwin T. Jacobson Robert G. Jones 
Vincent T. Graupmann C. R. Harholdt Lawrence 0. Hoff Theresa A. Jacobson Gay A. Jorgensen 
Rosalie M. Greeman Douglas D. Harmon Lyle R. Hoff Marlys H. Jacoby Robert W. Jorgensen 
Charles T. Green Michael S. Harrington Jon P. Hoffman Gary G. Jager Earl C. Joseph II 
Thomas W. Green George M. Harris Kirk Hoffman Noel C. Jagolino Charles S. Joublanc 
Emerson P. Greenberg James C. Harris Susan E. Hofstad Frederick Jahn Martin J. Joyce 
Grietje N. Greenberg Mary B. Harris Dennis J. Hogan Cynthia R. Jahns Hugh F. Juergens 
Thomas B. Greenman Robert E. Harris Michael T. Hogan F. Emil Jalonen Kerry J. Juntti 
Leo Gregory Victory S. Harris Robert A. Hogan Sundaram Janakiramanan William M. Jwanouskos 
Douglas A. Greven Kirsten L. Harstad William G. Hogle Donald D. Janckila Loran A. Kaardal 
William J. Griesau Albert J. Hart John M. Hogseth Jerome M. Janicki Wencl T. Kadrlik 
Dennis E. Griffis, Jr. Jeffrey T. Hart John W. Hohl Kaye M. Jankowski Larry G. Kahler 
Catherine A. Grimm lone I. Hartley Charles E. Hoistad Harold G. Jansen James F. Kaiser 
Kennard E. Grimm Barry V. Hartzell Robert A. Hoium Rudolph Janzen Kermit L. Kalleberg 
lzhak Grinbaum David W. Harvey David A. Hokanson Mary J. Jaracz Irwin E. Kallin 
Catherine A. Griner Bruce D. Haslerud Margaret J. Holden Tally H. Jarrett, Jr. Keith E. Kamerer 
Virginia R. Groos John F. Hasskamp Roger W. Holden Neal J. Jenewein Randall C. Kaminsky 
Leo M. Gross Richard W. Hatfield Kenneth H. Holec WilliamS. Jenkins R. William Kansas 
Scott W. Groth Thomas L. Hathaway Helen L. Holmes Daniel L. Jensen Francis E. Kapsch, Jr. 
Carolyn M. Groves David C. Hatlestad Kent L. Holmes Grant C. Jensen Mary Karatz 
Franklin N. Groves Donald L. Hauck Herbert R. Holmsten Thomas D. Jensen James M. Karges 
Joey A. Growette Courtland Haugen Sally Holt Dean A. Jenson Thomas R. Karges 
Robert C. Gruman Donald J. Haugen Jerome 0. Holtan Eugene D. Jiracek R. S. Kari 
Richard E. Gudmundson Darrell D. Havir William T. Holte Steven R. Johannessen James A. Karnas 
Maynard P. Guenther Michael H. Havlik James E. Holzapfel Charles C. Johansen Michael J. Karnas 
Eugene M. Guffan Thomas E. Hawes Carol S. Hood Diane L. John Robert I. Karon 
Layton C. Guinn Hugh E. Hawkins Roderick V. Hood Bruce E. Johnsen James C. Karosich 
Tracy M. Gulan Nelson Robert M. Hawkins Leslie A. Horita Alan H. Johnson Michael J. Karpen 
John A. Gulbranson Mark G. Hawkinson Carolyn J. Horn Brett B. Johnson Susan T. Karr 
Jody A. Gunderson Stephen P. Hawrysh Todd A. Horsager Brian L. Johnson Gregory M. Kask 
Jeffrey D. Gundry Minoru Hayashi Richard K. Horst Charles R. Johnson Steven W. Kast 
John L. Gunkelman James 0. Hedeen Jeff Horton David B. Johnson Richard P. Kastner 
John R. Guptil Russell C. Hedlund Kaye L. Horton D. C. Johnson Gustave W. Kathmann 
Jane E. Gustafson Brian R. Heeb Lyman B. Horton Dianne K. Johnson Jeanne M. Katz 
Leonard H. Gustafson Michael J. Hegstad Bertrand Horwitz Donald M. Johnson John R. Katzmark 
Rolland P. Gustafson Ruby D. Heiden Thomas M. Houchins Eric L. Johnson Douglas R. Kaufman 
Thomas A. Gustafson Albert H. Heimbach William C. Houck Ernest L. Johnson Kenneth Kaufman 
Charles F. Gustner Michael D. Heine Thomas B. Houghton Frederick D. Johnson David 0. Kauppi 
lldiko A. Gyorky James R. Heintz J. Norman Hove Gary L. Johnson !sao Kawamoto 
Andrew Q. Haak Ronald S. Heinz Gerald R. Hovey Gerald R. Johnson George E. Kayser 
Harlan M. Haanpaa Fred H. Heiseke Gordon E. Howard Gregory R. Johnson Beatrice A. Kearney 
Donald M. Haas Steven J. Helgen William R. Hrabe Harry C. Johnson Kala J. Keefe 
Teri L. Hacker Osmond J. Hellen Jay F. Hromatka Helen K. Johnson Lawrence J. Keillor 
Howard J. Hagedorn Linda A. Henderson Robert K. Huang James D. Johnson Kelly K. Keirn 
Mark R. Hagen Mary S. Henderson Gary A. Huber James L. Johnson Michael P. Keller 
Robert A. Hagen Thomas C. Henderson Therese A. Hubinger Janet B. Johnson Jane E. Kelley 
Gary Hagopian John M. Hendrickson Nancy Hudacek Kendal A. Johnson Ronald l. Kelner 
Ronald A. Hahn Annie N. Hengstler Michael R. Hudson Kenneth 0. Johnson Paul J. Kelsey 
Kermit W. Halden Alfred G. Henjum Stephen W. Huemoller Kent J. Johnson W. David Kelton 
Deborah L. Hall Alan A. Henningsgaard William K. Huffstutler Kent M. Johnson Marilyn R. Kemme 
Mark A. Hallberg Ralph Herbert F. Edward Hughes Laurel E. Johnson Alysia D. Kempa 
Richard A. Hallberg Sharon D. Herman Janet M. Hughes Leland K. Johnson Bruce D. Kemper 
J. H. Halldorson Albert E. Hermann Gary R. Hult Lester E. Johnson Peter E. Kenefick 
WilliamS. Halloran Cynthia M. Herr Deborah A. Hum Linda K. Johnson Steven D. Kenney 
Harlan E. Hallquist James W. Herring Robert L. Hunegs Loren W. Johnson Tobin E. Kent 
Donald S. Hallum, Jr. Ellen J. Hertz Diane M. Hunninghake Marvin J. Johnson Joseph D. Kenyon 
Harold V. Haluptzok John T. Hessburg Deborah J. Hunt Mary M. Johnson Wayne E. Keplinger 
Gregory A. Halverson Daniel L. Hessel Stanley M. Hunt Maureen M. Johnson Roger A. Kerin 
Thomas C. Halverson Thomas M. Hestwood P. J. Hurley Maynard B. Johnson Jon P. Kerrick 
Jean J. Halvorson Richard M. Hetland Orthos A. Huseby Maynard E. Johnson, Jr. Raymond F. Kessler 
Vernon A. Halvorson Lee M. Hewett Randi J. Huseby Peter J. Johnson Fred E. Kickertz 
• Gary R. Hamilton Cynthia A. Heymans John P. Huseth Roald G. Johnson Dwight W. Kickhafer 
Robyn D. Hamlin Sheila M. Hickey-Burke Edwin R. Hush Ronald B. Johnson George H. Kielkopf 
Vicki L. Hammerstrom Karen H. Highness PatriciaN. Huson Sharon A. Johnson Wade J. Kilpela 
Conda G. Hammje Ann G. Hightower Lori A. Huston-Vadnais Stephan R. Johnson Joseph G. Kimmel 
Darrell W. Hammond Donald J. Hill Jeffrey L. Hvass Steven A. Johnson Frederick L. King 
Jonno M. Hanafin George H. Hill, Jr. Leland H. Hyatt Terry M. Johnson Patricia J. King 
Harley L. Handegard James R. Hill Helen E. !berg Thomas R. Johnson WilliamS. King 
Terry Handelman Richard B. Hill Henry G. !berg Todd H. Johnson Scott R. Kirby 
Ann M. Hanek Stanley J. Hille Thomas S. lhbe Wayne C. Johnson Michael P. Kircher 
Ann L. Hanna Lawrence W. Hillman Sandra K. Indahl William M. Johnson Gerhardt P. Kirchmann 
Kenneth C. Hannemann Roger W. Hinze Nadine B. lngebrand Winton P. Johnson Warren K. Kirk 
Philip R. Hansen Marsha J. Hipp Roger L. lngebritson David W. Johnston John T. Kisch 
Susan M. Hansen Raymond L. Hippe Frank H. Ittner Diane T. Johnston Marjorie S. Kitson 
Gerald A. Hanson Steven A. Hire Ronald E. Jackelen Jeffrey A. Johnston Bonnie J. S. Kittell 
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Shirley D. Kitzmann 
Donald F. Klassy 
Christine M. Klauda 
George W. Kleeman 
Alan D. Klein, Jr. 
Bernard A. Klein, Jr. 
Gerald 0. Kleven 
John B. Kline 
R. Neil Kline 
Robert V. Kling 
Daniel A. Klint 
Paul W. Klis 
Donald C. Knapp 
Peter Kness 
Robert H. Knoch 
Mary J. Knoll 
Vernon L. Knudsen 
Carlyn D. Knudson 
Thomas W. Knuesel 
John A. Knutson 
Richard C. Knutson 
Linda L. Koblick 
Richard C. Koch 
Craig G. Kochsiek 
John E. Koci 
Linda J. Koebnick 
Suzanne M. Koehl 
Paul F. Koernig 
Lou Anne S. Koerschner 
David M. Kolkind 
Ronald A. Kolquist 
Howard D. Koolick 
Joel M. Koonce 
John M. Kopenhafer 
Edward M. Korbel 
Louis J. Korda 
David B. Koretzky 
Gregory D. Koschinska 
Donald E. Koski 
Harris D. Kost 
Jill M. Kovala 
Katharine D. Kragh 
Paul D. Kralovec 
Gerald E. Krause 
Gerald P. Krause 
Patricia J. Krause 
Paul S. Krause 
Jan E. Krentz 
Timothy W. Krenz 
Kenneth J. Krieter 
Douglas M. Krinke 
Robert W. Kritta 
John F. Kromer 
Jan G. Kronholm 
Stanley Kronick 
Bennett J. Kruenegel 
Phyllis E. Krull 
Brian A. Kubicek 
Daniel K. Kubicek 
Thomas M. Kucera 
Mark D. Kuck 
Gregory E. Kuderer 
David D. Kuhn 
Calvin C. Kuhnau 
Paul A. Kulhank 
Steven C. Kumagai 
John E. Kumpf 
Dima Kuperman 
Mary I. Kruchten 
• Thomas T. Kuzas 
John A. Kvam 
J. Peder Kvamme 
William A. Kvas, Jr. 
David J. Kvasnicka 
Peter T. Kwong 
Nancy J. Lacika 
Stephen F. Lackner 
David E. Laden 
Monica L. La Douceur 
Edward J. Ladwig 
Glenn M. Laedtke 
Nicholas P. La Fontaine 
Richard M. Laing 
Stephen D. Laing 
Joseph W. La Jeunesse 
Duane D. Lambrecht 
Harold J. Lamon, Jr. 
Dorothy K. Landry 
Gerhard R. Landskov 
Darrell D. Lane 
Thomas C. Lane 
Thomas A. Lang 
John M. Lange 
Walter L. Lange 
Pamela J. Langston 
Kathleen J. Langton 
Thomas K. Lanin 
Judith A. Lanning 
John D. Lanpher 
Anne M. Lapham 
Arthur R. La Point 
Steven R. La Porte 
Eugene La Rowe 
Ernesto R. Larrea 
Chris J. Larson 
Clayton K. Larson 
David N. Larson 
Dorothy M. Larson 
Edward M. Larson 
Harold G. Larson 
Marian Larson 
Philip A. Larson 
Ronald J. Larson 
Steven A. Larson 
Kenneth A. Latta 
James R. Lattner 
Harry D. Latts 
Margaret M. Lauer 
Dennis H. Laufenburger 
Joseph C. Laughlin 
Lawrence A. Laukka 
Robert M. Launer 
Gerald L. Laurich 
Christopher S. Lausen 
Paul J. La Vanway 
Thomas R. Leach 
David A. Lecander 
Kenneth L. Ledeboer 
James A. Lee 
Kent A. Lee 
Robert D. Lee 
Glen A. Legus 
Peter B. Lehman 
Ernest A. Lehmann 
Colette E. Lehrke 
Arnold Lehrman 
Jack E. Leibman 
Patrick J. Leininger 
Youree V. Lejonvarn 
B. C. Lemke 
William F. Lenker 
Gerald H. Lenzen 
Beth D. Leonard 
Janice M. Le Page 
Mark S. Lerman 
Daniel K. Lesh 
William C. Lessard 
Ron H. Leung 
Bruce R. Levi 
John M. Le Voir 
Virginia Levy 
John C. Lewis 
Kenneth W. Lewis II 
Richard L. Lewis 
Thomas J. Lewis 
Susan Liang 
Edward S. Libby 
Martha E. Licke 
W. John Licke 
Eloise M. Lidberg 
Richard C. Lidbom 
Bruce Lieberman 
Harriet M. Lies 
Melvin P. Lijsing 
Susannah J. Likins 
Ronald W. Liles 
John B. Lilja 
Chae U. Lim 
Faye A. Lind 
Henry M. Lind 
Charles E. Lindberg 
Charles J. Lindell 
Ronald W. Lindell 
Kenneth M. Linden 
Sue E. Linder 
Thomas D. Lindgren 
Paul E. Lindholm 
Marie E. Listopad 
Craig D. Litsey 
Miles H. Locketz 
Jodi C. Lockwood 
Robert J. Loe 
Marvin R. Loff 
Scott V. Lofgren 
Richard T. Loftus 
James A. Long 
William M. Longaecker 
Vincent H. Lonnquist 
Russell J. Loomis, Jr. 
Anne F. Losby 
Thomas E. Losey 
Jerry C. Lothrop 
Frederick H. Lott, Jr. 
Jaime L. Louyeh 
Ann Lucas 
Paul L. Lucas 
Roger M. Lucht 
Helen S. Lueben 
Howard G. Luick 
Carlos W. Luis 
Ott Lukk 
Edward C. Lund 
Olive A. Lund 
Charles S. Lundberg 
Rodger W. Lundberg 
James W. Lunde 
Lillian I. Lundeen 
Dwayne A. Lundgren 
Richard E. Lundquist 
William R. Lunger 
Thomas F. Luse 
Sabrina L. Lutz 
Patrick J. Lyden 
Ruth R. Lye 
Frank A. Lynch 
Terry A. Lynner 
Lori M. Lyon 
Doralynn M. Lyons 
Melinda S. Machones 
Eugene P. Mackert 
Michael G. Mac Lean 
Mark A. Madsen 
Matthew C. Madsen, Jr. 
Irene M. Maertens 
Stephen J. Mages 
Marvin S. Magnuson 
Dennis E. Maher 
Rod nick J. Mahn 
Melvin H. Maisel 
Ian H. Maitland 
Michael G. Major 
Ray L. Makepeace, Jr. 
Daniel C. Makey 
William R. Maki 
Thomas C. Malia 
Alvin S. Malmon 
Donald F. Manguson 
Anthony J. Maniaci 
Mark E. Manity 
Carl R. Manson 
Craig G. Manson 
Jody J. Manuele 
Alfred A. Marcus 
Lauri A. Marfiz 
Robert M. Margo 
Rose Margolis 
James A. Markoe 
Michael P. Marotteck 
Stephen W. Marquesen 
Everett L. Marsh 
James W. Marshall 
Marvin A. Marshall 
Steven C. Marshall 
Gordon J. Marshik 
Everton G. Martin 
Gerald R. Martin 
Myron C. Martin 
Richard J. Martin 
Freda C. Marver 
W. A. Marx, Sr. 
Nancy A. Mason 
Bede F. Mathias 
John S. Mathias 
Curtis A. Mathison 
Steven L. Matthiesen 
Dunnley L. Mattke 
Anita B. Mattson 
Bruce H. Mattson 
Robert C. Mattson 
Ronald F. Mattson 
Steven D. Mattson 
Donald M. Mattsson 
Deborah J. Matuska 
Melvin J. Maurer 
John J. Maurie!, Jr. 
Bonita J. Maxwell 
Robert C. Maxwell 
Ruth M. Mayr 
Craig S. Mazur 
Irene F. McAllister 
Karla M. McBreen 
Duane C. McCall 
Penelope L. McCarran 
James M. McCarthy 
John A. McCarthy 
Marcia A. McCarty 
John D. McCashin 
Michael J. McCue 
David A. McCulloch 
Doris J. McCulloch 
Robert J. McDaniel 
Michael J. McFarlane 
Patricia N. McFarlane 
John M. McGinnis 
Julia M. McGoldrick 
Patrick M. McGowan 
Donald E. McGrath 
Stephen G. McGraw 
Michael J. McGroarty 
C. Anthony McLain 
James J. McLaughlin II 
Lawrence B. McManus 
William T. McNabola 
Dennis M. McNamara 
Kristi A. McNamara 
John F. McNerny 
Brian R. McPhail 
Michael A. McShane 
Arthur H. Meadowcroft 
Karen Meadows 
Robert J. Meath 
Michael F. Mee 
Mary A. Mehus 
Gerald W. Meier 
Joni L. Meilahn 
Robert L. Melamed 
Howard W. Melbostad 
Herbert B. Melcher, Jr. 
Hans L. Melgaard 
Stanley C. Mellin 
Susan D. Mellman 
Elizabeth A. Mellon 
James C. Melville 
Myron P. Memmer 
Charles J. Mencel 
Kristen A. Mengelkoch 
Thomas M. Merkling 
Wallace H. Mertensotto 
Albert J. Merz 
Paul F. Meschke 
Brian R. Messer 
Robert L. Metzger 
Dennis A. Meyer 
Keith A. Meyer 
Richard J. Meyer 
Rudolph F. Meyer 
David R. Michelson 
Gregory M. Mikkelson 
Wayne A. Mikkola 
Thomas C. Mikulay 
Francis W. Miller 
Frederic M. Miller 
Marcus J. Miller, Jr. 
Maryann J. Miller 
Michael C. Miller 
Michael J. Miller 
Rebecca J. Miller 
Richard A. Miller 
Richard M. Miller 
Rose E. Miller 
Steven E. Miller 
Susan B. Miller 
Vera Miller 
Wayne G. Miller 
Cathi E. Miller-Johnson 
Michael J. Minenko 
Calvin C. Minke 
Kelly S. Minnich 
Sheree M. Minarik 
Donald 0. Modeen 
James A. Moe 
John P. Moe 
Leanne L. Moe 
Robert S. Moe 
Luther J. Moen 
Coenraad L. Mohr 
Timothy G. Mohr 
Timothy D. Mohs 
Kim T. Mollberg 
Andrew Moller 
Thomas N. Monahan 
Ann E. Mond-Johnson 
Donald E. Monk 
Perry C. Monroe, Jr. 
Jerald L. Monson 
Thomas M. Montague 
Steven D. Mooney 
Thomas A. Mooney 
Carolyn S. Moore 
James E. Moore 
Kevin E. Moquist 
Roy J. Mordaunt 
Robert J. Moreland, Jr. 
Patrick A. Morgan 
Shane R. Moriarity 
Carole R. Mornes 
Michael D. Moroz 
Vicki L. Moroz 
Brett H. Morris 
Alan L. Morrison 
Robert W. Morrison 
James E. Morse 
Robert V. Mott 
Thomas E. Mowery 
Samuel L. Mowrey 
Barbara J. Mowry 
Eugene E. Moynagh 
William E. Mudge 
Francis E. Muelken 
Cynthia J. Mueller 
John P. Mueller 
John W. Mugford 
Patrick F. Muldary 
Thomas M. Mullen 
Donald S. Mundahl 
William F. Munson, Jr. 
Winston E. Munson 
Marjorie C. Munter 
Gilbert W. Murphy 
Ida M. Murphy 
Lawrence J. Murphy 
Timothy A. Murphy 
Richard H. Musser 
Mark E. Muth 
Donald L. Myers 
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Richard D. Myklebust Glendon K. Olson Michael A. Pelto Kay F. Quinn Aron Rolnitzky 
James R. Nachtsheim Harold G. Olson James L. Peng Stettler H. Quist Mary L. Rom! in 
Donald M. Nadreau Jodell R. Olson Marvin J. Pennington Joseph B. Raab, Sr. Beatrice F. Ronning 
Ruth S. Nagel John A. Olson Michael A. Peppin William L. Raby Richard D. Rooney 
Louis V. Nanne John M. Olson Richard D. Peppin Brian L. Raehsler Lawrence R. Roppe 
John E. Nardecchia Keith S. Olson Clyde R. Pepple Kevin R. Ramey James D. Rorvick 
Marti Nasca Kenneth 0. Olson Bruce C. Perkins R. E. Ramin James C. Rose 
Carol L. W. Nau Lizbeth E. Olson Howard Perlman Reagan M. Ramsower JohnS. Rose 
Susan D. Neale Lyle E. Olson Allan L. Perry Dean B. Randall Roland R. Rosebrock 
William G. Neale Marvin M. Olson Sandra L. Perry Eric S. Rangen Betty M. Rosen 
Robert J. Nechal Mary S. Olson Roland 0. Peteler, Jr. Peter M. Ranstad Thomas R. Rosen 
Allen C. Nelson Pamela F. Olson John D. Peters Ruth A. Ranstrom Darrel D. Rosenow, Jr. 
C. Roger Nelson Philip R. Olson William T Petersen Ill Dileep R. Rao David S. Rosenthal 
Coralea Nelson Robert C. Olson Arthur A. Peterson Vicki A. Raport Barry A. Rosenzweig 
Helen J. Nelson Robert G. Olson Brien S. Peterson Lee A. Rau Andrew D. Ross 
Jack R. Nelson Robert S. Olson Daniel R. Peterson Raymond E. Rau David C. Ross 
Kenneth J. Nelson Steven 0. Olson David J. Peterson Cynthia A. Rausch Dante J. Rossini 
Richard A. Nelson Theodore A. Olson, Jr. Donald F. Peterson James W. Ravell George B. Rotegard 
Richard R. Nelson Thomas G. Olson Donald L. Peterson Donna B. Reed Alan B. Roth 
Roberta J. Nelson William C. Olson Douglas J. Peterson J. Samuel Reeve Donald S. Roth 
Sandra M. Nelson Philippe H. Oman G. Warren Peterson Leo R. Rehmann Rick Rothausen 
Sidney A. Nelson Shawn M. O'Mara Gregory A. Peterson Roswell B. Rehnke William G. Rothstein 
William K. Nelson Arthur F. O'Neil James H. Peterson Ronald R. Reich Robert L. Rouze 
John A. Nemec Richard B. O'Neill Kenneth C. Peterson Douglas D. Reichert Matthew L. Rowles 
Shielah L. Nerva Katherine K. Onken Kevin C. Peterson John G. Reichert Craig S. Roy 
Richard A. Ness Clayton W. Oosterhuis Mark A. Peterson F. Lynn Reid David D. Rozman 
David L. Neumann Robert J. Oothoudt Nancy E. Peterson Jack N. Rei! Charles Rubenstein 
James W. Neuwirth Arnold 0. Opgrand Orville L. Peterson Randy M. Reimer Thomas J. Ruble 
William M. Newell John L. Ophoven Susan J. Peterson Kenneth R. Reinartz Stacy D. Rubsam 
Lee P. Newman Suzanne M. Opitz Vernon A. Peterson Ronald A. Reinhart David V Rudd 
Michael P. Newman Emmanuel A. Opoku Michael J. Peterzen Joseph G. Reischel Paul E. Rudeen 
Dao T. Nguyen Paul A. Opsahl John N. Petropoulos Leann B. Reiss Ludwig F. Rudman 
F. W. Nichols Patrick G. Orbin Gerald S. Pettersen Todd G. Reiss Robert A. Rudolph 
Jane M. Nichols Edward M. O'Reilly Richard M. Pettigrew Scott D. Reitan Linda R. Rudzitis 
Richard W. Nicholson James L. Orenstein Ralph R. Pettyjohn Steve A. Reiter Bonnie R. Russ 
Paul A. Nicolai S. V. Orenstein Brad G. Pfahning Michael D. Render Cynthia L. Russell 
Harold P. Nielsen Thomas R. Ormand Patti J. Pfahning William J. Rennicke, Jr. T Eileen Russell 
Gregory D. Niemela Barry M. O'Rourke Philip L. Pflepsen Glenn L. Reno James W. Rustad 
Donald L. Niemi Thomas W. Orr John R. Pfund Michael E. Renslow Boyd A. Rutledge 
Kenneth R. Nilsestuen Craig J. Osberg Luann L. Pheneger David A. Reschetz Judith S. Rutscher 
Bruce R. Nolan Margaret A. Osborne Michael J. Phillips William R. Retterath David P. Rutten 
Michael W. Nollan Richard J. Osborne Steven M. Phillips John A. Rhody Randy S. Rutzick 
Barbara L. Noma Robert B. Osgood Mark J. Piasecki Jerome A. Ribnick J. R. Ryan 
Scott A. Nord Timothy D. Osking John S. Picek Gerald D. Rice Shawn M. Ryan 
Dean W. Nordahl Lloyd W. Ostebee Le Roy F. Piche Kenneth R. Rice Thomas P. Ryan 
Douglas A. Norr Thomas H. Otley Robert R. Piche Janet E. Richardson Timothy P. Ryan 
Margaret F. Northridge Miles W. Ottinger Virginia K. Pichner Kenneth M. Richardson Timothy L. Rygg 
Kathleen M. Novak Jonathan K. Otto Beth M. Pickering Daniel J. Richter James H. Rylander 
Elaine Nuce Michael J. Oujiri Steven J. Pierce F. David Richter Scott W. Rynda 
Curtis J. Nusser John D. Overbye Thomas A. Pieri James L. Richter Esther E. Saarela 
Shelby Nulton William J. Oxton Richard G. Pietrick Jamie A. Rigge John P. Sacco 
Judy L. Nyman John V Oyen Dana Pilliod William J. Rikkers Melvin E. Sadoff 
Richard E. Oakes Richard G. Pagel Julia L. Pine Dale T Riley Isadore J. Saide 
Gary E. Oakins Dzung Pahl Bradley D. Platt Rhonda G. Riling Craig A. Saline 
Winston Oberg Govind Pailoor Joseph V Plumbo Jeffrey L. Ringer Richard C. Salmen 
Allen W. Obernolte Dennis M. Palm Thomas 0. Pohlad Charles Rinkey Timothy J. Salo 
Mark J. Obert Terrence J. Palmer Gary E. Polaczyk Linda A. Ripka Joel T. Salsberg 
Terry H. O'Brien Todd A. Palmer Jeffrey Polkinghorne Donald D. Ritt Ray L. Salsbury 
Eileen J. O'Byrne James E. Palodichuk Michael D. Pommer Larry E. Rittenberg Richard M. Salvatore 
Andrew J. O'Connell John E. Panning Brian D. Ponto Douglas L. Ritter Thomas C. Sample 
Howard V O'Connell, Jr. Paul W. Parker Kathryn E. Popham Steve J. Ritter Curtis A. Sampson 
Brian J. O'Donnell Patricia A. Parrish William F. Poppe Douglas S. Rivard J. B. Sampson 
Rudolph G. Ohlson J. Thomas Parry Margaret L. Porcher Dolores M. Robb Scott B. Samsky 
R. C. Oja Charles A. Parsons, Sr. Dave Porter Frederick H. Roberts Charles E. Samson 
Bryan T. Ojala Kenneth M. Pascutoi Frederick B. Porter Harold A. Roberts Dean C. Sanberg 
Michael D. O'Keefe Wayne D. Paske Paul E. Portz Henry B. Roberts Jeanette E. Sanchez 
Paul W. Olander Wesley F. Patience David A. Pratt Paul G. Roberts Arend J. Sandbulte 
Patrice Olander-Quamme Willard J. Patty, Jr. David G. Price Philip D. Roberts Gerald A. Sande 
James L. O'Leary Kermit L. Paulsen James W. Price Saxe G. Roberts, Sr. Carl E. Sandeen 
Timothy J. Oliver J. Peter Paulson David L. Prin W. G. Ted Roberts, Jr. Michael J. Sander > 
Patrick T Olk Mark P. Pautsch Robert Proebstle Ennis D. Robertson David M. Sanders 
J. P. O'Loughl in Gordon A. Pearson Patri ck T Prunty Scott J. Robertson Elizabeth J. Sands 
Bruce E. Olsen James A. Pearson John B. Pugaczewski James E. Robin Elwyn H. Sands 
James R. Olsen Patricia J. Pearson Howard D. Punch Curtis G. Robinson Steven E. Sandvig 
Roger B. Olsen James R. Peavey David J. Puppe Lawrence N. Roden Susan C. Sanft 
Alden C. Olson Robert N. Pedersen Ronald E. Putz James H. Rodgers Billy T Sartor 
Alice M. Olson H. M. Pederson Nicholas J. Puzak Laurie A. Roe James H. Satersmoen 
Bradley J. Olson Susan N. Pedrelli E. N. Qualen Thomas J. Roeller Kathryn A. Sattizahn 
C. Matthew Olson Joseph D. Peeler Terry A. Quam Deborah K. Roesler Thomas L. Schaefer 
Craig A. Olson Cora Peffer Warren P. Quarnstrom Robert C. Roesler Marsha L. Schalek 
Dennis A. Olson Steven T Peffer Roger L. Quigg Cyril C. Rogers Lloyd 0. Schatschneider 
Douglas L. Olson Elizabeth S. Peglow Steven E. Quigley Timothy S. Roggenkamp Warren B. Schauer 
Gail L. Olson Robert J. Peifer, Jr. Karen M. Quinby Leslie A. Roll off Steven L. Schectman 
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James A. Schedin 
William J. Scheela 
Ronald G. Scherman 
David M. Schiller 
Donald K. Schimmel 
John R. Schlaeppi 
Daniel P. Schleeter 
Deborah A. Schlichting 
Joseph P. Schliep 
Debra J. Schmakel 
Douglas E Schmid 
Lawrence A. Schmidt 
Philip G. Schmidt 
Richard C. Schmitt 
Larry T. Schmitz 
Charles E. Schneider 
Richard E Schneider 
Karen M. Schoenebeck 
Brett G. Schomaker 
Wilma L. Schopp 
Floyd C. Schraan 
James C. Schrader 
Cynthia K. Schroeder 
Jill A. Schroeder 
Mary E. Schroeder 
R. J. Schueth 
Mark R. Schuetzler 
Patricia J. Schultz 
Richard D. Schultz 
Raymond J. Schuster 
Diana L. Schutter 
Lawrence E. Schwanke 
Roger J. Schwartz 
Stephen C. Schwartz 
Paul A. Schweizer 
G. W. Scobie 
Andy Scott 
George R. Scott 
Jeffrey G. Scott 
Frederick M. Seagren 
John R. Searle 
Jolanta Sears 
Gordon C. Seeler 
Jerome H. Seiberlich 
David A. Seidel 
Bill Seidl 
Steven J. Seiler 
David Selby 
George M. Selcer 
Lewis H. Seltz 
Yutaka Semba 
Phillip G. Semmer 
Gerald H. Serena 
Juliet B. Seropian 
Eugene R. Setterstrom 
Richard L. Severe 
Ronnie L. Severson 
Cary M. Shaich 
John L. Shannon, Jr. 
Leah L. Shapiro 
Michael J. Shapiro 
Willis E Shaw 
David R. Shellenberger 
Warren W. Shepley 
John R. Sheppard 
Kathryn E. Sherman 
Nancy E. Sherman 
Andrew B. Shillock 
Terry E. Shima 
Janette M. Shimanski 
Anne G. Shindler 
Glendon J. Shodahl 
Daniel J. Shore 
Michael Shores 
Robert C. Shoup 
David L. Shroyer 
Frederick R. Shuback 
David N. Shussin 
Bruce R. Siegfried 
John T. Siegfried 
Robert G. Siekert, Jr. 
Steven J. Sielaff 
Jeannette K Siewers 
Kenneth A. Silver 
Mark L. Simenstad 
Robert M. Simon 
Mark J. Simones 
Anne L. Simonet 
Paul S. Simons 
Norma R. Simpson 
Curtis L. Sippel 
Lionel J. Sirois 
Jerald B. Sitek 
Donald R. Sivanich 
Audrey 0. Skaar 
Arthur M. Skauge, Jr. 
David C. Skeels 
Mark H. Skidmore 
Larry J. Skjei 
Arthur C. Skjold 
Lee B. Skold 
Thomas H. Skoog 
Kathleen A. Skow 
John P. Skram 
Edward E. Slanga 
Margaret D. Slattery 
Ann Slaughter 
Deborah A. Slavin 
Keith B. Sletten 
Ervin M. Slind 
Gregory A. Smetana 
William Y. Smiley, Jr. 
Anne Smith 
Dana W. Smith 
Daniel J. Smith 
David E. Smith 
David L. Smith 
David M. Smith 
Dolores N. Smith 
Gary A. Smith 
Gayle E. Smith 
Harry J. Smith 
Hibbard A. Smith 
JeffreyS. Smith 
Judiann R. Smith 
Keven D. Smith 
Kristine J. Smith 
Lyle G. Smith 
Martin G. Smith 
Pamela A. Smith 
Pamela K. Smith 
Richard l. Smith, Jr. 
Richard T. Smith 
Suellen T. Smith 
Clarence W. Snedeker 
Robert T. Snodgrass 
Milton L. Snyder 
Steven E. Snyder 
Hugh W. Solberg 
Carl K. Somekawa 
L. W. Somers 
Audrey A. Sommerfeld 
Roger R. Sonstegard 
William L. Sonterre 
C. R. Sorensen 
Neal E. Sorensen 
Ronald A. Sorensen 
Wayne B. Sorensen 
Brenton G. Sorlien 
Kenneth L. Sovereign 
Leota S. Spalla 
Warren R. Spannaus 
Mary Spelbrink 
La Barre B. Spence 
David C. Spencer 
Debra E Spencer 
Thomas A. Spicola 
Mark D. Spiczka 
Peter W. Spink, Jr. 
Kathryn J. Spitzmueller 
Thomas J. Spitznagle 
John Spooner 
Donald D. Sporre 
David E. Sprangers 
Eric P. Spring 
Gail J. Springer 
Joseph L. Spurrier 
Kraig M. Srdar 
Philip W. Stahl 
Theodore M. Stahl 
James R. Stark 
Jean M. Stark 
Terry D. Starks 
David M. Stearns 
Norman M. Steck 
Mark A. Stegemoeller 
Thomas G. Steiger 
Joseph G. Steinberger 
Oren J. Steinfeldt 
Doris M. Steinhoff 
Joseph E Stejskal 
Gregory J. Stelzner 
Robert H. Stenberg 
Marion L. Stenmoe 
Carl L. Stenstrom, Jr. 
John J. Stephens 
Kathy A. Stephens 
Bruce R. Stepnick 
Burrowes G. Stevens Ill 
Lois J. Stevens 
Roger G. Stevens 
Consuella C. Steward 
Austin J. Stibbe 
Kenneth J. Stocke 
Susan Stocks 
Frederic E Stoebe 
Martin V. Stoesser 
Roger A. Stoick 
Jane E. Stoller 
Kevin S. Stoltman 
John B. Stone 
Lorne S. Stone 
Maureen E. Stone 
Bradley J. Stoneberg 
Mary L. Stotts 
Kathleen H. Strandmark 
James J. Strauss 
Tracy L. Strawmatt 
Louise A. Strobel 
John S. Strom 
Theodore L. Stromberg 
Carol S. Strong 
Colleen L. Stucker 
Nova E. Stucker 
Carla N. Studer 
John G. Stumpf 
Gordon J. Stutzman 
Daniel B. Sullivan 
Jeanette M. Sullivan 
Kevin M. Sullivan 
Michelle M. Sullivan 
Arthur B. Summerfield 
Michael A. Summers 
Timothy D. Sumner 
Rena Sumrall 
Julius C. Sund, Jr. 
Shyam Sunder 
Harvey B. Sunt 
Alan L. Sussman · 
Robert S. Sustak 
Thomas R. Suter 
Thomas M. Swain 
Lewis T. Swaja 
Norris G. Swanburg 
Bruce R. Swanson 
Cathy A. Swanson 
David R. Swanson 
Jeffrey M. Swanson 
Randall J. Swanson 
Richard C. Swanson 
Robert B. Swanson 
Thomas R. Swanson 
Richard N. Sweetland 
Charles E. Swenson 
Timothy K. Swenson 
L. Robert Swift 
William J. Swing 
Michael J. Swords 
Robert G. Syring 
Gregory L. Ta Belle 
Jane C. Taffe 
Georgia K. Taggart 
Richard K. Takaki 
William A. Takala 
TerriL. Tam 
Mark C. Tansey 
Kenneth G. Tarr 
Billy J. Tate 
George E Taylor 
John E. Taylor 
Michael M. Taylor 
Philip D. Taylor 
Terry Taylor 
Michael S. Teibel 
Julian C. Teigen 
Warren W. Teigen 
Venkateswar Rao Tella 
Russell N. Tempelman 
James V. Tennessen 
Michael W. Tenney 
Susan M. Tertell 
Walter W. Teskey 
Leonard L. Thiede 
Craig M. Thiel 
Sharon E. Thielen 
Doris M. Thomas 
James H. Thomas 
Daniel C. Thompson 
Doug H. Thompson 
Eilard C. Thompson 
Jerry L. Thompson 
Heidi Thompson Bell 
Steven J. Thoresen 
E. G. Thuman 
Bette Tiago 
Theresa J. Tierney 
Brian L. Tifft 
Donald C. Tifft 
Darrell E. Tilleskjor 
Paul E. Tillotson 
Joel S. Tilsner 
Gregory D. Timmers 
Robert C. Tish 
T. R. Titus, Jr. 
Ronald B. Tlougan 
Keith C. Toelle 
Charlaine E. Tolkien 
Paul S. Tollefson 
Franklin R. Tomaschko 
Jill E Tomasic 
Larry J. Tomforde 
Bernard J. Toner 
Harold W. Torgerson 
Dirk H. Tornquist 
Eugene A. Torrey 
Howard L. Torstveit 
Edward A. Towey 
Robert T. Trautman 
Gene G. Tremaine 
Gerald J. Trenda 
Richard C. Trownsell 
Robert W. True 
Kostas Tsantir 
AnneS. Tsui 
Norman W. Tuck 
Robert D. Tucker 
John G. Turner 
Kent R. Turner 
Ronald W. Tutko 
Donald K. Twite 
Keith A. Ulstad 
Vernon E Umholtz 
Marilyn P. Underwood 
PaulE Unruh 
Gerald J. Urban 
James J. Urban 
Michael A. Urbanos 
John A. Urbanski 
Kathy L. Urseth 
David C. Utoft 
Mark W. Utter 
Gerald E Vacha 
Mark H. Vacura 
Roger G. Vail 
Stanley T. Vaill 
Ronald 0. Vainik 
Jose M. Valdesuso 
James J. Valento 
Thomas M. Valois 
Janet K. Vanatta 
Katrina A. Van Buskirk 
Robert W. Van Cleave 
Catherine Van Der Schans 
Bradley E Van Gorder 
Barbara L. Van Loenen 
Jon L. VanValkenburg 
Richard T. Vanwyck 
Michael S. Vaughan 
Gregory E Vedder 
Stephan C. Vegoe 
Kathleen A. Veire 
Vincent M. Venne 
Frederick T. Ventura 
Teri L. Verd uyn 
Gregory A. Veum 
Marilyn l. Vickery 
Ted C. Victor 
Lawrence S. Viehl 
C. Jo Vii tala 
Patrick T. Vincelli 
Steven W. Virnig 
Bob Voehringer 
Jeanne M. Vogelzang 
Dale E Vogt, Jr. 
George W. Vogt 
Warren E Vollhaber 
Joseph C. Von Drasek 
Bruce H. Voss 
Robert A. Waataja 
Marcia T. Wachter 
Keiko K. Wada 
Dale B. Wagner 
John L. Wagner 
Roger B. Wahl 
Stephen J. Wahl 
Barbara H. Walchessen 
Rockford R. Waldin 
Douglas E. Walker 
Lyle T. Walker 
Robert B. Walker 
Carole M. Wallace 
Irving H. Wallace 
Michael L. Wallak 
Jill A. Waller 
Gerald R. Wallin 
Louise C. Wallner 
William P. Walsh 
Thomas E. Walters 
Jeff H. Walton 
Kenneth L. Wandke 
Andy M. Wangstad 
Hillard H. Ward 
Mary L. Ward 
David T. Warford 
Kenneth L. Warner 
Brian J. Warner! 
Patricia A. Warnke 
John A. Warren 
Charles Washington 
Douglas J. Waterman 
Robert D. Watson 
Galen P. Wax 
Paul E. Way 
Robert V. Webb 
James M. Weber 
Mary Lou Weber 
Sheryl B. Weber 
Charles M. Webster 
John D. Webster 
Martha A. Webster 
Warren E Week Ill 
Richard A. Wedell 
Robert G. Wedell 
Randall J. Weestrand 
William K. Wefring 
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James A. Weichert 
Herb Weiner 
Dorothea M. Weisman 
Paul E. Weiss 
Dorothy M. Welch 
Katherine L. Wells 
Mary J. Welter 
Tamara J. Wendt 
Kristen S. Wenker 
Donald M. Wenner 
R. G. Wenzel 
John H. Werges 
Daniel A. Wermus 
George Werner 
Mark A. Wesely 
Margaret M. Wesenberg 
Michael E. Wesley 
Julianne Wesselman 
James S. Westcott 
Harold E. Westhoff 
William N. Westhoff 
Richard W. Weyrauch 
Colleen A Wheeler 
Kenneth G. Wheeler 
John A. Wherry 
Wayne E Whippo 
Edna M. White 
Joseph P. Wh ite 
Michael M. White 
Richard M. White 
Warren M. White 
William R. White 
Richard B. Whiting 
James A. Whitney 
Adrienne A. Wickstrom 
Richard J. Wiczek 
Rebecca J. Widmer 
David B. Wightman 
Jan C. Wilcox 
Wallace W. Wilcox 
Otto V. Wilczek 
Jane A. Wildung 
Earl W. Wiley 
KimS. Wilke 
Arlys V. Willia 
Charles J. Willia 
Glen I. Willia 
Thomas B. Willia 
Beulah Williacarrington 
Carol A. Wilm 
Brian V. Wilson 
Carl R. Wilson 
David A. Wilson 
E. Arlene Wilson 
Nancy J. Windyk 
Walter E Winkler 
John D. Winter 
Sherman Winthrop 
Harvey Wiscovitch 
Jon M. Wisdorf 
Michael Wise 
Theodore E. Wise 
Mary K. Wiseman Macnee 
Gretchen A. Wittig 
Walter R. Wittmer 
Walton L. Witzke 
David A. Wlaschin 
Gary R. Woeltge 
Kenneth C. Wojack 
Keith E. Wolf 
James 0. Wolner 
Maxine P. Wong 
Alice L. Woo 
JeanS. Wood 
Kristine A. Wood 
Carlson School of Management volunteers 
The following people have selflessly given of 
their time, talents and expertise to assist the 
Carlson School of Management during the past 
year by serving on advisory committees, alumni 
boards, participating in events like Business Day 
and orientation panels, or speaking in classes 
and at student gatherings. To these alumni, 
friends and students-we thank you. 
Bette H. Abraham 
Steve Addington 
Cathy Agee 
Rose Agnew 
Bill Almquist 
Donna Anderson 
Erik Anderson 
Genevieve Annett 
Jim Annett 
Margene Armson Bauhs 
Mary Arrell 
Eric Ause 
Mark Bailey 
Sharon Bailey-Bok 
Lynn Baloga 
Kay Barber 
Terri Barreiro 
Nora Bastian 
Mark Beese 
John Bergstrom 
David Biemesderfer 
Robert A. Bjork 
George Blackwell 
Glenn Blake 
Margaret Bloyer 
Mark Boeyink 
Ralph Boline 
Don Boyer 
Tom Brakke 
Sandra J. Buettner 
Andre L. Burke 
Don Burkman 
Vicki Burns 
Naina Chabria 
Jean Chastain 
Pamela Chesebrough 
Jim Cook 
Steve Craig 
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Miles Davenport 
Jeff Davis 
Dave Desch 
Dennis B. Dickey 
Ken Dobson 
Jerry Drewlow 
William Easton 
David P. Edstrom 
Joyce Edwards 
Judith Eggen 
Diane Emerson 
Denise Engebretson 
Jean Enloe 
Ken Erffmeyer 
Jeff Erickson 
Judy Erickson 
Joel Erlandson 
Sandy Evanson 
Rick Fadgen 
Sandra Famodu 
Wende Farrow Jenson 
Elizabeth Feuerstein 
Tom Fidler 
C. Dale Flexner 
Lori Fritzlar 
Lester Gable 
Gary Gardner 
Esra Gencturk 
Pat E Generaux 
Joe Gerber 
Bob Gerst 
Marlene Gibas 
Michael Gilbertson 
Scott Glatstein 
Gail M. Goldrich 
George Golub 
Susan Grafton 
Greg Guenther 
lldiko Gyorky 
Jessica Haak 
Jane Hall 
Gary Hamilton 
Doug Harding 
Tom Harold 
John M. Hasselberg 
Thomas J. Hauschild 
Karen Hawley 
Steve Helgen 
Julie A Heupel 
Sheila Hickey-Burke 
Marilyn Hill 
Scott Hill 
Jackson S. Hipps 
Mike Hogan 
Jan Hughes 
Judy Hulquist 
Timothy G. lndihar 
Jan Jachimowicz 
Tom Jancaric 
Steve Jensen 
Dave Johnson 
Nancy Johnson 
Rita Johnston 
Mary A Jolly 
Mary Kavanagh 
Jeanne M. Keller 
Catherine Kelly 
Jeff Kessler 
Michael R. Ketter 
Robert Killeen 
Gerhardt Kirchmann 
Mike Klein 
Carolyn Koleske 
Steve Kumagai 
John Lamers 
Kirsten Langohr 
Ann Lee 
Vern Lovstad 
Cal Ludeman 
Diana Lynn 
Rolf Madson 
Tom Maetzold 
Dan Marcotte 
Mary McCormick 
Mary McGarraugh 
Gary McGrath 
Thomas J. Woodruff 
George A. C. Woolley 
Roger E. Worm 
Susan T. Wor 
William A. Wormwood 
Michael R. Worts 
Daniel W. Wray 
Cheryl R. Wright 
Robert A. Wright 
Virginia Wright-Peterson 
James T. Wronski 
Donald J. Wujcik 
Richard E Wurzer 
James N. Wyman 
James C. Yackley 
Rebecca D. Yanisch 
M. Diane Young 
Robert Young 
Mark J. Yuccas 
Richard L. Zabel 
Edward M. Zahler, Jr. 
Barbara J. Zeches 
Kathryn M. Zeinemann 
Michael J. Zempel 
Orlyn D. Zibley 
Bruce R. Zieman 
Gary E. Zimmerman 
James E. Zimmerman 
Michael J. Znameroski 
Jacqueline R. Zondag 
David L. Zuelke 
John L. Zyla 
In memorium gifts 
Jack Collins 
Paul V. Grambsch 
Frederick H. Grose 
Stacy McMahon 
Steve McNeil 
Richard Merriam 
Clint Morrison 
Gayle M. Nelson 
Fred Niederman 
usa Novotny 
Daniel P. O'Shea 
John W. Oden 
Katherine Olson 
D. Chris Orgeman 
Bob Osgood 
Don Osmon 
Marcia Page 
Holly Parker 
Jeff Parker 
Nancy Peterson 
Dan Peterson 
Karen Peterson Ford 
R. H. Pohland 
Bill Poppert 
Margaret Porcher 
Sally Powers 
Carolyn Pratt 
Diane C. Prohofsky 
Tom Rasmussen 
Myrle Reiswig 
David Reynolds-Gooch 
James Rice 
Jeff Ringer 
Trevor Ritter 
Cindy Rodahl 
Ian Rodricks 
Julie Root 
Lee Rosin 
Jim Ruid 
Paul Runice 
Jim Ryan 
Pat Saari 
Joe Scarpitta 
Sally Scheele 
Ted Scheunemann 
Tom Schlick 
Richard Schneider 
Brenda Schultz 
Ann M. Schuster 
Rick Searing 
Vickie Selep 
Janis Shimo Kubo 
Richard Kozelka 
Robert ueberman 
E. Palmer Tang 
unda Silverman 
Kimberly 0. Simensen 
Lynn Smith 
Jack St. Ores 
Gene Steele 
Maureen Steinwall 
Donna J. Stephan 
Paul Stormo 
Michael Styba 
Jackie Sund 
Pam Swenson-Shepherd 
Jeff Talley 
Ellen Thomas 
Mark A. Thompson 
Gary Tobison 
Marv Trammel 
Jim Troutfetter 
John Tschida 
Mike Undlin 
Mark VanBusekom 
Angela Vikesland 
B. Richard Vogen 
Ernie Von Heimburg 
Lynn VonKorff 
Alene Walker 
Jill Waller 
unda Wandt 
Dale E Weeks 
Jennifer Weixel 
Tom Whaley 
Colleen Wheeler 
Nora C. Whiteman 
Mike Wiest 
Paul A. Wilkus 
Sian Young 
Ching Yu 
usa Zakrajsek 
Corporate and foundation donors 
ADC Telecommunications 
ADP Foundation* 
ARA Services Inc.* 
AT&T Foundation 
Abbott Laboratories Fund* 
Alco Standard Corporation* 
Alcoa Foundation* 
American Can Company 
American Can Company 
Foundation* 
American Product & Inventory 
Control Society 
Apache Corporation* 
Archer Daniels Midland 
Foundation* 
The Ark Foundation 
Armco Foundation* 
Arthur Andersen & Co. 
Arthur Andersen & Co. 
Foundation* 
Baxter American Foundation* 
Baybanks Inc. 
Beatrice Company Inc.* 
Bell & Howell Foundation 
Bemis Company Foundation 
Berkshire Hathaway Inc. 
Bituminous Casualty Corporation* 
Blandin Paper Company* 
Blue Cross & Blue Shield of 
Minnesota 
Boise Cascade Corporation 
Borden Foundation Inc.* 
BTCP Engineering Division 
Burlington Northern Foundation* 
Burroughs Corporation 
CNA Foundation* 
CPCU/ Harry J. Loman Foundation 
Cargill Inc. 
Caterpillar Tractor 
Cenex 
Certified General Accountants 
Association Of Canada 
Chase Manhattan Bank* 
Chevron USA Inc. 
Chrysler Corporation Fund 
Cigna* 
Cleveland Cliffs Foundation 
Commonwealth Energy 
System Inc.* 
Con tel 
Control Data Corporation 
Converse Inc.* 
Coopers & Lybrand Foundation* 
The Cornelius Company* 
Cowles Media Company* 
Cray Research Foundation* 
John H. Crowther Inc. 
Dain Bosworth 
Dart & Kraft* 
Dayton Hudson Corporation 
Decision Resources Inc. 
Deloitte Haskins & Sells 
Deloitte Haskins & Sells Foundation 
Delta Airlines Foundation* 
Deluxe Check Printers Foundation* 
Digital Equipment Corporation* 
Donaldson Company Inc. 
Dow Jones• 
Dyco Foundation 
EF Hutton & Company Inc.* 
Ecol..abs Inc.* 
Emerson Electric Company* 
Equitable Foundation• 
Ernst & Whinney 
Ernst & Whinney Foundation 
Exxon Baytown Credit Union 
Exxon Education Foundation* 
FMC Corporation• 
Farm Credit Services• 
Farmers Group Inc. 
The Fingerhut Foundation* 
First Bank of Chicago Foundation 
First Bank System Foundation• 
First Interstate Bank of Oregon 
Ford Motor Company Fund* 
Frank B. Hall & Company of 
Minnesota Inc. 
H. B. Fuller Company* 
Gelco Corporation 
The Gelco Foundation 
General Electric Company• 
General Mills Foundation* 
General Mills Inc. 
Genstar Corporation 
Geo. A Hormel & Company• 
Gillette Company* 
Goodyear Tire & Rubber Company 
Gottstein Family Foundation 
Gould Inc. 
The Graco Foundation• 
Graco Inc. 
Grant Thornton & Company 
Grant Thornton Foundation• 
The Gustafson Family Foundation 
Hansen, Jergenson & Company 
Harris Bank Foundation• 
Harris Foundation* 
Hercules Inc. • 
Hewitt Associates 
Hewlett Packard* 
Holden Business Forms Company 
Honeywell Foundation 
Honeywell Inc. 
Huston-Vadnais Ltd. 
IBM Corporation• 
IDS Financial Services Inc. • 
Independent Mortgage Service Inc. 
Institute of Internal Auditors 
Integrity Mutual Insurance 
Company* 
Inter-Regional Financial Group* 
International Multifood Charitable 
Foundation• 
Jacobs Management Corporation 
James R. Hill Inc. 
James River Corporation• 
The Jefferson Foundation 
John Nuveen & Company Inc. • 
Johnson & Higgins Insurance Inc.* 
Johnson & Johnson• 
*Companies who match gifts of Carlson School alumni 
Johnson Brothers Corporation 
The Jostens Foundation 
Jostens Inc. 
KITN-TV Nationwide 
Communications 
KMG Main Hurdman 
Lamaur Inc. 
Larson Allen Weishair Company* 
Laventhol & Horwath* 
Lutheran Brotherhood 
Lyman Lumber Company 
MSI Insurance* 
Main Hurdman Foundation 
Marsh & McLennan Inc. 
Martin S. Dockman Inc. 
Mayo Clinic 
McGiadrey Hendrickson & 
Company 
McMichael & Kolski 
Mead Corporation Foundation 
The Medtronic Foundation* 
Meredith Corporation• 
Merrill Lynch 
Metropolitan Life 
Midwest Technical Development 
Institute 
Minneapolis Federation for Jewish 
Service 
Minneapolis Star & Tribune 
Minnegasco Inc.* 
Minnesota Bankers Association 
Minnesota Mutual Life Insurance 
Company* 
Minnesota Society of CPA:s 
Motorola Foundation• 
Mutual of Omaha 
NCR Foundation 
National Bank of Detroit* 
National Computer Systems 
National Life Insurance Company* 
New England Merchants Leasing* 
North Atlantic Life Insurance 
Company* 
North Memorial Medical Center 
Northern Ufe Insurance Company• 
Northern States Power Company• 
Northern Telecom System 
Corporation• 
Northern Trust Company* 
Northwest Orient Airlines* 
Northwestern Bell 
Northwestern National Life 
Insurance Corporation* 
Norwest Bank of Minneapolis* 
Norwest Foundation 
Norwest Information Services 
Ohio National Life Insurance* 
Onan Corporation 
PPG Industries Foundation• 
Palm Beach Beauty Products 
Peat Marwick Mitchell Foundation• 
Pentair Inc. 
Pfizer Foundation Inc.* 
Phillips Petroleum Foundation 
Piedmont Foundation 
The Pillsbury Company 
Pillsbury Company Foundation 
Piper Jaffray & Hopwood Inc. 
Popham Haik Schnobrich 
Precision Fitting & Valve Company 
Price Waterhouse 
Price Waterhouse Foundation• 
The Procter & Gamble Fund* 
The Prudential Foundation• 
Quaker Oats Corporation 
RPJ Fund Management Inc. 
Ralston Purina Company• 
Remmele Engineering Inc. 
Rockwell International* 
Rosenberg Management 
Charitable Fund 
Roses Stores Inc.* 
Safeco Insurance Company 
St. Paul Book & Stationery 
The St. Paul Company Inc.* 
St. Paul Fire & Marine Insurance 
St. Paul Pioneer Press & Dispatch 
Sara Lee Foundation• 
Sealed Power Foundation• 
Security Life Insurance Company• 
Schadow Agency Inc. 
Shell Company Foundation 
Sioux Pipe & Equipment 
Company Inc.* 
Soo Line Railroad Company* 
Square D. Foundation 
Standard Oil Company 
State Farm Company Foundation• 
Steinwall Inc. 
Stirtz Bernards & Company• 
Stylmark Inc. 
Sundstrand Corporation 
Foundation• 
Super Valu Stores Inc. 
Susan Abuza Associates Inc. 
T. Rowe Price Associates 
Foundation* 
Tel-e-lect Inc. 
Telex Communications Inc. 
Tennant Company Foundation* 
Texas Eastern Corporation 
Thomas Betts Charitable Trust 
3M Company 
3M Foundation 
Taro Company• 
Toro Company Fund 
Touche Ross & Company• 
The Northern Trust Company 
Twin Cities Personnel Association 
UFE Thermoplastic Technology* 
UOP Foundation 
Union Camp Corporation 
Union Carbide Corporation 
Union Pacific Corporation• 
Unisys 
United Parcel Service* 
United Technologies Corporation* 
United Telecommunications Inc. • 
Upjohn Company* 
Valspar Corporation 
Wausau Insurance Company• 
Western Bank & Insurance Agency 
Whirlpool Foundation 
Wild Wings Inc. 
Wisconsin Bell* 
Arthur Young Foundation* 
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Associates Program adds 21 new corporate members 
The Carlson School of Management's 
Associates Program, the school's 
corporate membership organization, 
added 21 first-time new members from 
June 1986- June 1987. In addition, 15 
companies renewed their commitment to 
the program. 
New members represent a range in size 
and industry, from Remmele Engineering, 
a small private contract manufacturer, to 
General Mills, the $5+ billion consumer 
products and restaurant leader. 
The Associates Program provides a 
broad base of unrestricted giving to 
support new initiatives and key activities 
not otherwise funded. In turn, the school 
works with an appointed company liaison 
to identify opportunities for corporate and 
academic interaction. The liaison, usually 
a senior officer, works with the school's 
director of Corporate Relations to identify 
areas where ties can be strengthened and 
corporate needs can be met. 
For example, in the past year we helped 
a major financial institution find part-time 
student help for a spreadsheet 
assignment, identified potential faculty 
speakers for another company planning 
an in-house international seminar and 
helped a third company find expert help 
in developing a policy on exposure to 
toxins for pregnant employees. 
The director of Corporate Relations also 
works to ensure that associate members 
are kept informed of companywide 
relationships to the school and of school 
resources available to companies, such as 
recruiting services, executive programs, 
faculty consultants, research center 
activities, MBA field project opportunities, 
special presentations and other activities 
at the school. 
Contributions to the Associates Program 
are scaled to the size of member 
companies, and are applied toward a 
variety of obligations and initiatives 
required to keep the school competitive. 
Of the $224,000 provided by associate 
members in 1986-87, approximately half 
funded new initiatives-projects, services 
and purchases which could not otherwise 
be undertaken. The balance provided for 
scholarship and fellowship support across 
all program areas. 
For more information about the Carlson 
School Associates Program, contact the 
director of Corporate Relations at 
(612) 625-9538. 
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Associates of The Curtis L. Carlson School of Management 
ADC Telecommunications, Inc. 
Con tel 
Donaldson Company, Inc. 
First Bank System, Inc. 
FMC Corporation 
General Mills, Inc. 
Frank B. Hall & Co. of Minnesota, Inc. 
Jacobs Management Corporation 
Jostens Inc. 
Lamaur Inc. 
Lyman Lumber Company 
Marquette Bank Minneapolis 
Minnegasco Inc. 
Minnesota Mutual Ufe Insurance Co. 
Northern States Power Company 
Northwestern National Ufe Insurance Co. 
Norwest Corporation 
Remmele Engineering Inc. 
Rosemount Inc. 
Soo Line Railroad Company 
Target, a Division of Dayton Hudson Corporation 
Telex Communications 
3M 
Toro Company 
Valspar Corporation 
Contributing Affiliates 
Dain Bosworth Incorporated 
Deluxe Check Printers, Inc. 
Ecolab Inc. 
Exxon Company, U.S.A 
Gelco Corporation 
The Gillette Company 
Mayo Clinic 
Pentair, Inc. 
Pfizer, Inc. 
St. Paul Pioneer Press Dispatch 
Super Valu Stores, Inc. 
Tennant Company 
Sources of Funds 
The Curtis L. Carlson School of 
Management had operating resources of 
$15.83 million in fiscal 1986-87, up from 
$14 million in 1985-86. Legislated funds 
(the school's share of legislative 
appropriations plus tuition) accounted 
for 69.1 percent, or $10,945,000, of the 
income. Gifts and grants, including 
unrestricted contributions and restricted 
gifts for chairs, professorships, projects 
and research centers, represent 26.1 
percent of the budget, or $4,123,000. 
Special legislative appropriations for the 
Industrial Relations Center and the Bureau 
of Economic Research account for the 
balance of income sources, 4.8 percent, 
or $762,000. 
Uses of Funds 
Departmental faculty research and 
instruction represents 55.1 percent of the 
expenditure of funds, totalling $8,716,000. 
Support of activity through research 
centers amounted to $2,500,000, or 15.8 
percent. Degree program support and 
financial aid in the form of scholarships, 
fellowships, research and teaching 
assistantships, accounted for $1,619,000, 
or 10.2 percent. Non-degree programs for 
the community, including the Employer 
Education Service and Labor Education 
Service of the Industrial Relations Center, 
and the Executive Development Center, 
required an investment of $1,009,000, or 
6.4 percent of the funds expended. The 
balance of expenditures for the year, 
$1,986,000, or 12.5 percent, covered 
administration. 
1986-87 Financial Oveniew 
Special legislative 
appropriations ............ 
Legislated funds 
$10,945,000 
(69.1%) 
(Share of legislative 
appropriations & tuition) 
Degree program support, 
student services & 
financial aid 
$8,716,000 
(55.1 %) 
Administration 
$4,123,000 
(26.1%) 
Gifts & grants 
Instruction & 
departmental 
faculty research 
Research centers 
Educational programs 
for the community 
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Degree programs 
Student and program quality increasing 
on all degree levels 
~e school made important progress 1 ~n strengthening its teaching 
programs last year-improving the quality 
of entering students, updating curricula, 
adding international business courses, 
increasing student contact with the local 
business community and adding 
computer applications in the classroom. 
Improvements also came through new 
funding for scholarships, minority tutoring 
programs and increased student services. 
More than 3,500 day and evening 
students are enrolled in six degree 
programs accredited by the American 
Assembly of Collegiate Schools of 
Business: Bachelor of Science in Business 
( BSB), Master of Business Administration 
( MBA), Master of Business Taxation 
( MBT) , Master of Industrial Relations 
( MAIR) and the PhD in Business or 
Industrial Relations. They are part of one 
of the most rigorous and stimulating 
learning environments available to 
management students anywhere. 
The Carlson School 
Undergrad 
Two programs of study lead to the 
bachelor of science in business (BSB) 
degree: the accounting program and the 
regular program, wi th eight areas of 
emphasis or a self-designed option. The 
BSB requires two years of pre-
management, liberal arts education 
followed by two years of coursework at 
the Carlson School. The school's 
undergraduate curriculum enjoys national 
attention for its balance of liberal arts, 
communications and a strong foundation 
in the management disciplines. 
The strength of the undergraduate 
program was evident last February when a 
team of four students won the 1987 
Mcintire Commerce Invitational, a 
prestigious international undergraduate 
business case competition. A Carlson 
School team also won the competition in 
1985 and will return in 1988 to defend 
its title. 
In response to university President 
Kenneth Keller's Commitment to Focus, 
the school has been reducing its new 
undergraduate admissions for the regular 
business program since fall 1986 through 
more stringent admissions standards. 
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Admissions this fall were down 12 percent 
from last year, with the average quarterly 
enrollment expected to be 1290 students. 
By the 1988-89 school year, the school 
hopes to achieve its target enrollment of 
1175 students. 
Because of these reductions, the grade 
point averages ( GPAs) of incoming 
students are significantly higher than in 
previous years. Another positive effect is 
smaller class sizes, with an improved 
educational experience for all students. 
Increased funding for scholarships was 
available to undergraduate business 
students entering this fall. A total of 55 
students received scholarships, including 
32 Carlson Advantage Scholarship 
Program awards. This is a new 
scholarship program for minority and 
disadvantaged business students. In 
1986-87, 21 students received other merit 
scholarships. An increased number of 
research assistantships are also available 
to honors students this year. 
Undergraduate admissions and profile data 
1985-86 1986-87 1987-88 
Number of applicants 1461 1491 1500 
Percent meeting minimum standards for consideration 90% 86% 71 % 
Number admitted 
Accounting 216 235 235 
Regular 613 485 400 
Adult Special 22 11 9 
Percent of applicants admitted 60% 50% 42% 
Average GPAs of admitted students 
Accounting 3.31 3.27 3.29 
Regular 3.04 3.18 3.21 
Total undergraduate enrollment* 1495 1426 1290 
*Average quarterly enrollment. The figure for /987-88 is estimated. 
.. 
The Carlson School MBA 
Competition for high-quality MBA students 
is very intense among the top business 
schools. In this light, the Carlson School is 
very pleased to report a 39.4 percent 
increase in applications to the day MBA 
program for fall 1987. GMAT scores and 
grade point averages (GPAs) also increased. 
Much of the credit for these increases 
can be attributed to stepped-up recruiting 
efforts, which will continue in 1987-88. A 
new alumni recruiting committee has also 
been formed to help attract selected high-
quality students. 
MBA students enroll in either a day or 
evening 74-credit program. Accelerated 50-
credit day and evening programs are also 
available for students with undergraduate 
business degrees, and a Managers' MBA 
program for individuals with considerable 
professional experience. The curriculum 
features a lock-step, integrated core of 
courses that builds sequentially on both 
the theory and practice of management. 
Students also specialize in a chosen area 
of concentration. 
Faculty committees worked last year on 
updating the MBA curriculum to give 
students more flexibility in designing their 
programs and choosing electives. A 
redistribution of credits was approved in 
March and the new curriculum will be 
available in fall 1988. 
Most of the students entering the MBA 
program have had some professional 
experience. Approximately half come from 
liberal arts, science and technical 
undergraduate backgrounds; the balance 
have degrees in business administration. 
About one-third are women. 
Carlson School MBA students enjoy a 
high intensity research environment, 
where a top-notch university and a rich 
and varied business community regularly 
interact. That means frequent exposure to 
management practitioners through visiting 
lecturers, executive forums and a rigorous 
team-structured field project that involves 
all day MBAs in a ten-week consulting 
assignment for a local firm or business. 
The Carlson School is dedicated to 
developing managers with strong 
discipline, understanding and skills, who 
will be successful in their careers and 
contribute significantly to their 
organizations. 
MBA admissions and profile data 
Day program 
Number of applications 
Percent change from previous year 
Number of admissions 
Number of students who enrolled 
Average GMAT scores of incoming 
regular program students 
Average GMAT scores of incoming 
accelerated program students 
Average GPAs of incoming regular 
program students 
Average GPAs of incoming 
accelerated program students 
Average age of incoming students 
Evening program (fall quarter only) 
Number of applications 
Percent change from previous year 
Number of admissions 
Number of new students who enrolled 
Average GMAT scores of incoming students 
Average GPAs of incoming students 
Average age of incoming students 
Total MBA enrollment: 1,723 
Total Manager's MBA enrollment: 54 
1985-86 
440 
-12.5% 
345 
193 
570 
570 
3.23 
3.29 
26 
1985-86 
280 
0% 
233 
197 
578 
3.25 
28 
1986-87 1987-88 
391 545 
- 11.1% +39.4% 
308 308 
210 182 
571 577 
570 580 
3.23 3.21 
3.32 3.35 
27 26.5 
1986-87 1987-88 
320 324 
+14.3% + 1.3% 
230 208 
196 170 
570 594 
3.30 3.35 
28 27.5 
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The Carlson School MAIR 
The Carlson School of Management 
master's program in industrial relations is 
recognized by scholars and employers 
as one of the top-ranking programs 
nationwide, a ranking that is based on its 
facu lty's reputation, the success of its 
large alumni body and its involvement 
with employers, unions and public 
policy makers. 
The program broadly encompasses 
five key aspects of the employment 
relationship: staffing, training and 
development, organization theory and 
administration, compensation and reward 
administration, human resource allocation 
and collective bargaining. These are 
supplemented with related field work in 
one or more of the fields of business 
administration, economics, history, law, 
psychology, sociology, statistics and other 
social sciences. 
Students may enroll in the day program, 
or in the evening program, which was 
implemented in fall 1985. 
The MAIR prepares students for 
employment by private-sector 
organizations in personnel or human 
resource management and labor relations; 
by labor unions in organization, 
representation and research activities; by 
public sector organizations in personnel 
management and labor relations; and by 
federal, state and local government bodies 
involved with employment relations such 
as mediation services and equal 
employment opportunity commissions. 
MAIR admissions and profile data 
Day program 
Number of applications 
Number of students admitted 
Number of students who enrolled 
Average GPAs of incoming students 
Average GRE scores of incoming students 
The Carlson School MBT 
The master's of business taxation program 
trains individuals for careers in personal 
and business taxation. It is exclusively an 
evening program, with 125 students 
currently enrolled. The 1987-88 academic 
year marks the program's tenth 
anniversary. 
1985-86 1986-87 1987-88 
76 89 97 
62 62 70 
51 40 42 
3.28 3.31 3.38 
520/ 530 524/ 580 490/ 540 
GRE percentile averages of incoming students 62/ 45% 63/ 58% 52/ 48% 
Average age of incoming students 27 29 27 
Percent of incoming students who are women 57% 55% 63% 
Evening program 
Number of applications 83 51 45 
Number of students admitted 53 34 30 
Number of students who enrolled 46 28 24 
Average GPAs of incoming students 3.58 3.20 3.28 
Average GRE scores of incoming students 557/ 558 557/585 521 / 530 
GRE percentile averages of incoming students 73/ 53% 53/ 66% 63/ 46% 
Average age of incoming students 30 32 30 
Percent of incoming students who are women 58% 75% 78% 
Total MAIR enrollment: 198 
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The Carlson School PhD 
A review last year of the Carlson School 
PhD program by faculty from other 
universities said the program is " in a 
wave of innovation" that "will raise it to 
new heights over years of the 
immediate future." 
This strong endorsement is backed by 
admissions trends over the last seven 
years. Requests for information about the 
program have increased by 292 percent 
and the number of applications has 
increased by 178 percent. Admissions as a 
percent of applicants have dropped from 
37 percent to IS percent, indicating the 
school's ability to be increasingly selective 
in the quality of PhD students admitted. 
Of those students admitted, 54 percent 
have matriculated, as compared to 46 
percent seven years ago. GMAT scores of 
incoming students have risen from 588 to 
660, and undergraduate GPAs have risen 
from 3.13 to 3.56. 
Part of this success has come as a 
result of increased funding for fellowships. 
Eleven students are entering this fall with 
fellowships of $12,000 per year plus 
tuition and nine dissertation-stage 
students were awarded dissertation 
fellowships. Research assistantships and 
teaching assistantships are also available, 
especially during the middle years of a 
student's program. 
According to PhD Program Director 
Paul Johnson, 'The school's growing 
reputation for outstanding faculty research 
and its commitment to hiring top-quality 
new faculty are also strengthening the PhD 
program and helping attract outstanding 
students." 
Most of the program's graduates go on 
to academic positions at other universities 
or to research-oriented opportunities in 
business and government. Recent PhD 
graduates have found teaching positions 
at Carnegie-Mellon University, 
Massachusetts Institute of Technology, 
University of Southern California, 
University of Texas and other major 
institutions throughout the country. 
PhD graduates numbered 16 in 1985, 10 
in 1986 and 24 are expected to graduate 
by the end of 1987. A total of 138 students 
are currently enrolled. 
Number of PhD students by area 
Accounting 
Finance 
Insurance 
Decision Sciences 
MIS 
Operating Management 
Marketing 
Strategic Management 
The PhD in Industrial 
Relations 
22 
9 
4 
19 
28 
12 
15 
29 
The Carlson School's PhD program in 
industrial relations is considered one of 
the top three in the country. With 19 
students currently enrolled, it is also one 
of the largest. 
Students in the industrial relations 
doctoral program are primarily interested 
in pursuing academic careers. Graduates 
of the program have found teaching 
positions at leading universities in North 
America, including the University of 
California-Berkeley, Cornell University, 
Purdue University, University of Wisconsin-
.. Madison, The University of British 
Columbia, The University of Toronto 
and others. 
Six new PhD students joined the 
department this fall , out of 18 applicants. 
Their average undergraduate GPA is 3.52. 
Their average GRE scores are 526/ 694 
• (verbal/quantitative) and 65%/82%. Three 
students have finished their degrees in 
each of the last two years, with three more 
expected to graduate by the end of 1987. • 
Executive education at the Carlson School 
The school's Executive Development Center (EDC) sponsors non-degree 
continuing education programs for the practicing manager. These programs meet 
specific developmental needs through intensive, short-term coursework, led by 
faculty and shared with people of similar backgrounds from other organizations. 
The Executive Development Center offers three residential management 
programs in formats compatible with a working manager's full schedule: 
• The Minnesota Executive Program deals with strategic management for senior 
managers, and covers organizational mission and specific strategies for 
achieving goals. 
• The Minnesota Management Institute deals with operating management for the 
mid-level manager and covers the operating activities (operations, marketing, 
finance, human resources and systems) needed to convert a well-conceived 
strategy into a sound annual business plan. 
• The Minnesota Managewent Academy deals with front-line management for the 
new manager, who is oftt..n a professional assuming management responsibility 
for the first time. It covers the basic activities of management, such as 
communication, financial statements, management of change and personnel 
practices, with special emphasis on the management of task teams. 
In 1986-87, EDC programs served over 102 managers from more than 75 
organizations. 
j 
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Placement 
Placement activities, salary offers 
up over last year 
The school's Career Planning and Placement Office reported increased 
service activities and higher salary offers 
in 1986-87. More programs and services 
were available to students last year, 
including additional opportunities for 
individual counseling, an alumni 
mentoring program, computerized 
interview scheduling and data bases, 
national marketing efforts and more 
opportunities to participate in 
practice interviews. 
These activities were part of the office's 
on-going assistance to students in 
planning their careers and looking for 
employment. The office holds regular 
career information seminars and 
workshops on resume writing, 
interviewing techniques and job search 
strategies. They schedule campus 
interviews for students with visiting 
companies, post job openings and publish 
books containing resumes of graduating 
students. 
Every year the Placement Office staff 
visits with potential employers to market 
the school 's placement services and to 
present resumes of graduating students. 
Last year the staff visited local companies 
such as fMC, Northwestern National Life, 
Minnegasco, Peat Marwick Mitchell & 
Company, Norwest Bank, St. Paul 
Companies, Valspar, General Mills, 
Pillsbury, Price Waterhouse and The 
Carlson Companies. 
The Placement Office increased its 
national marketing efforts in 1986-87. 
Several trips to Chicago included visits to 
Northern Trust, fMC, Hewitt Associates, 
O'Connor and Associates, Zenith, Deloitte 
Haskins and Sells, First Chicago, Leo 
Burnett, Foote Cone and Belding, 
American National Bank, Amoco, Harris 
Bank, Continental Bank, Inland Steel and 
R.R. Donnelley. In San Francisco the staff 
visited Hewlett Packard, Intel, Chevron, 
Dole and Pacific Gas and Electric. They 
also participated in the Western College 
Placement Association meeting, the 
Eastern College Personnel Organization 
meeting and the Los Angeles MBA 
Job Fair. 
Placement results were good in 1986-87, 
with MBA salaries up 7.4 percent and 
MAIR salaries up 8.5 percent over 1985-86. 
Students were placed at many companies 
in the Twin Cities and the Midwest, as well 
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as at companies such as Pfizer, Inc., Irving 
Trust and Prudential in the East, Procter & 
Gamble in Cincinnati, Tandem Computers 
in California and Weyerheuser in 
Washington. 
Campus recruiting activity was up last 
year. Visiting campus were 185 
companies, compared to 164 the year 
before. Company representatives made 
384 visits, compared to 355 the prior year. 
They held 5,847 interviews, which 
represents I ,000 more than in 1985-86. 
By August 31, 1987, 72 percent of the 
students registered with the office who 
were actively seeking employment had 
been placed. Of the 707 registered 
students, 41 were not actively looking and 
84 did not respond to recent inquiry. 
According to Jan Windmeier, director of 
Career Planning and Placement, these 
figures reflect current trends in the job 
market. "With many companies 
downsizing, and with frequent mergers 
and acquisitions, we're finding that many 
of the larger companies aren't hiring as 
many as in the past. More and more of the 
job openings are in smaller companies. 
We had more companies coming to 
campus last year, but they had 
fewer openings." 
1986-87 salary offers 
No. Persons No. of Annual Annual 
Receiving Offers Offers Range Average 
Master's degrees 
MBA 103 159 $19,440-$72,000 $32,885 
MAIR 27 38 $24,996-$45,000 $32,371 
Bachelor's degrees 
BSB-Accounting 106 139 $13,008-$36,000 $21,160 
(all areas) 
Public Accounting 49 66 $15,000-$25,200 $21,559 
Industrial Accounting 62 73 $13,008-$36,000 $20,779 
BSB-Regular 204 247 $12,000-$48,000 $20,560 
MBA salaries reflect a 7.4% increase over 1985-86. 
MAIR salaries reflect an 8.5% increase over 1985-86. 
BSB-Accounting salaries reflect a 1.7% increase over 1985-86. 
BSB-Regular salaries reflect a 4.7% increase over 1985-86. 
... 
Salary offers by type of employer 
Bachelor's Degrees Master's Degrees 
Percent of Average Percent of Average 
Type of Employer Offers Annual Offers Annual 
Accounting - public 17.9 $21,615 2.6 $26,278 
Accounting - consulting 0.8 21,996 9.7 28,489 
Aerospace 1.6 18,982 2.6 34,800 
Automotive & mechanical equipment 2.6 24,990 4.6 33,577 
Banking 5.7 20,039 7.7 31,804 
Finance 6.2 20,521 4.1 37,982 
Insurance 6.5 20,405 3.1 28,884 
Building manufacturers & construction 1.6 20,660 
Chemicals & drug allied products 6.8 22,415 10.2 34,510 
Computers & business machines 2.1 21,446 8.7 33,338 
Electrical machinery & equipment 0.5 22,746 2.6 30,840 
Electronics & instruments 4.4 21,992 3.6 31,218 
Engineering design & construction 0.5 36,000 
Food & beverage processing 7.5 22,995 11.7 34,263 
Glass, paper, package & allied products 0.8 21,068 2.6 34,746 
Health care products, hospital supply 0.8 22,544 3.1 33,332 
Health care & medical services 0.8 19,300 1.0 29,796 
Merchandising & services 23.6 19,126 8.7 32,588 
Metals & metal products 0.5 32,400 
Petroleum & allied products 0.3 20,052 4.1 36,772 
Research/ consulting organizations 0.5 21,504 2.6 30,115 
Utilities 3.6 20,240 2.6 27,720 
Federal government 2.1 18,075 
Local/state government 1.8 18,420 1.0 25,242 
Non-profit organizations & education 1.0 16,296 1.0 29,796 
Other 0.5 19,998 1.0 
Placement Office services 
• Campus interviewing: The Placement 
Office schedules regular campus 
interviews from October through April, 
and at other times of the year if needed. 
• Job listings: The office maintains a 
listing of permanent, part-time and 
summer jobs. Full-time job notices are 
also sent to alumni registered with the 
office. 
• "New grad" and "available 
immediately" lists: The office maintains 
capsule resumes of students graduating 
each quarter and the prior year's 
graduates who are actively looking for 
jobs. Employers frequently use these to 
fill immediate openings. 
• Resume books: Each year in the fall the 
office distributes books containing 
resumes of all degree candidates and 
master's intern candidates. 
• Resume referral: Resumes for master's, 
undergraduates and alumni are sent to 
employers upon request for openings in 
specific areas. 
• Internships: The Carlson School of 
Management offers four formal 
internship programs: an industrial 
accounting internship, a public 
accounting internship, an MBA 
internship and a Master's in Industrial 
Relations internship. 
• Alumni placement: Placement Office 
services are also available to alumni of 
the school. Reactivated alumni receive 
a monthly job list and a mid-month 
update. The office sends their resumes 
to employers with specific job 
openings. 
• Special events: Several of the school's 
organizations sponsor special events 
during the year that bring together 
students and employers. Regular events 
include an Accounting Career Fair in 
October, an Industrial Relations Center 
Annual Institute in the fall, an MBA 
Recruiter Reception in December, an 
Undergraduate Career Fair in January 
and a schoolwide Business Day in 
April. • 
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Faculty Research 
An emphasis on research: 
The year's highlights 
C culty research is the driving force in r~uilding the strength and reputation 
of the Carlson School of Management. A 
strong research faculty helps us attract the 
kind of new faculty and students we want. 
And research creates a stimulating 
teaching environment, where the process 
of learning is just as important as the 
material learned. 
A quality research program reveals itself 
over time as the work of individuals adds 
incremental knowledge in a field. Early 
gauges of success come through funding 
awards and the acceptance of work for 
publication. Other measures of a 
researcher's contribution are invitations to 
present work at academic meetings, 
citations in other scholarly articles, 
editorial responsibilities at leading 
journals, participation in major 
organizations and being named to 
distinguished professorships. 
The following list includes a selection 
of the grants awarded, articles and books 
published and academic honors received 
by Carlson School faculty in 1986-87. 
Department of Strategic Management and Organization 
Faculty research in this department falls 
into three sub-specialties-organizational 
studies; business, government and society; 
and strategic management and policy. To 
unify their research goals as a department, 
the faculty have defined their orientation 
to be the development of theory that is 
driven by applied managerial and 
organizational problems. 
Many strategic management and 
organization faculty members have 
received national attention for their work. 
One very important strength of the 
department in attracting top scholars is its 
connection with the Strategic Management 
Research Center, which provides financial 
support for research and fosters 
outstanding interdisciplinary projects. 
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Professors 
Richard Edwards, acting chair 
Frederick R. Kappel Chair in Business 
and Government Relations 
Bruce Erickson 
Andrew Van de Ven 
3M Chair in Human Systems 
Management 
Ray Willis 
Associate Professors 
Stuart Albert 
Harold Angle 
Balaji Chakravarthy 
Laurent Jacque 
Yun-Zhong Mah 
(Visiting in 1987-88) 
Ian Maitland 
John Maurie! 
Mary Nichols 
Peter Ring 
Assistant Professors 
Philip Bromiley 
Stefanie Lenway 
Charles Manz 
Alfred Marcus 
Elaine Mosakowski 
Richard Saavedra 
Major Research Awards 
Philip Bromiley: National Science 
Foundation award for "Organizational Risk-
Taking and Performance." 
Philip Bromiley: Graduate School award for 
"A Behavioral Model of Organizational Risk-
Taking." 
Philip Bromiley: McKnight Foundation award 
for "A Study of the Determinants of Risk-
Taking by Minnesota Farmers and the Effect 
of Such Risk-Taking on Future Economic 
Performance." 
Balaji Chakravarthy: McKnight Foundation 
grant for "Strategic Planning for Legitimacy, 
Viability and f1exibility." 
Balaji Chakravarthy: Graduate School award 
for "Strategic Adaptation in the U.S. 
Telecommunications Industry." 
Stefanie Lenway: McKnight Foundation grant 
for "The Impact of U.S.-Canadian Bilateral 
Trade Negotiations on Firm Strategy." 
Ian Maitland: McKnight Foundation grant for 
"Test of a Market Failure Theory of 
Multinational Enterprise." 
,. 
Ian Maitland: Graduate School award for 
"Political Action Committee Contributions of 
Major Defense Contractors." 
Charles Manz: McKnight Foundation grant 
for "Leading Organizational Human 
Resources to Lead Themselves." 
Alfred Marcus: Graduate School award for 
"Market Deterrent to Socially Undesirable 
Behavior." 
Alfred Marcus: Dean's Innovation Fund 
award for "The Implementation of Central 
Office Directives at Plant Sites." 
Alfred Marcus: Dean's Innovation Fund 
award to complete Business Strategy and 
Public Policy. 
Mary Nichols: McKnight Foundation award 
for "A Theory of Managing the Scope of an 
Issue." 
Mary Nichols: 3M grant for "Capital 
Justification Decisions." 
Peter Ring and Stefanie Lenway: Carlson 
School grant for "The Management of 
Political Risk." 
Peter Ring, Stefanie Lenway and Ian 
Maitland: Dean's Innovation Fund award for 
a conference on disinvestment in South 
Africa. 
Andrew Van de Ven: Grants from 3M, IBM, 
Honeywell, the Bush Foundation, the 
McKnight Foundation and the Minnesota 
Agricultural Experiment Station for the 
continuance of the Minnesota Innovation 
Research Program. 
Selected Publications 
Harold Angle and J. Perry, "Dual 
Commitment and Labor-Management 
Relationship Climates," Academy of 
Management Journal, 1986. 
Harold Angle and Charles Manz, "Can Group 
Self-Management Mean a Loss of Personal 
Control: Triangulating on a Paradox," Group 
and Organization Studies, 1986. 
Philip Bromiley and K. Euske, "The Use of 
Rational Systems in Bounded Rationality 
Organizations: A Dilemma for Financial 
Managers," Financial Accountability and 
Management, 1986. 
Philip Bromiley, "Shareholder Value and 
Strategic Management: Some Caveats," in 
Guth ( ed. ), Handbook of Business Strategy: 
/986/87 Yearbook (Warren, Gorham and 
Lamont) 1986. 
Balaji Chakravarthy, "Human Resources 
Management and Strategic Change: 
Challenges in Two Deregulated Industries," 
in Niehaus (ed.), Strategic Human Resource 
Planning Applications (Pelum Publishing) 
1987. 
Balaji Chakravarthy and H. Singh, "Value-
Based Planning: Applications and 
Limitations," in R. Lamb and P. Shrivastava 
( eds.), Advances in Strategic Management 
(JAI Press) 1987. 
Balaji Chakravarthy, "Measuring Strategic 
Performance," Strategic Management 
Journal, 1986. 
Ian Maitland, "The Structure of Business and 
Responsible Corporate Behavior," in S. Sethi 
and C. Falbe ( eds.), Business and Society: 
Dimensions of Conflict and Cooperation 
(Lexington Books) 1987. 
Ian Maitland, "The Case for Strengthening 
Business Collective Organizations," in A 
Marcus, A Kaufman and D. Beam (eds.), 
Business Strategy and Public Policy 
(Quorum Press) 1987. 
Ian Maitland, "The Limits of Business Self-
Regulation," in T. Beauchamp and N. Bowie 
( eds.), Ethical Theory and Business 
(Prentice Hall) 1987. 
Charles Manz, "Self-Leadership: Toward an 
Expanded Theory of Self-Influence Processes 
in Organizations," Academy of Management 
Review, 1987. 
Charles Manz and H. Sims, Jr., "Leading 
Workers to Lead Themselves: The External 
Leadership of Self-Managing Work Teams," 
Administrative Science Quarterly, 1987. 
Alfred Marcus, A Kaufman and D. Beam 
( eds.) , Business Strategy and Public Policy: 
Perspectives from Academia and Industry 
(Quorum Press) 1987. 
Alfred Marcus, Philip Bromiley and R. 
Goodman, "Does the Stock Market 
Dependably Discourage Managers From 
Engaging in Actions That Lead to Corporate 
Crises?" Columbia Journal of World 
Business, 1987. 
Alfred Marcus and R. Goodman, 
"Compliance and Performance: Toward a 
Contingency Theory," Research in Corporate 
Social Performance and Policy, 1987. 
Alfred Marcus, "U.S. Firms Responses to 
Regulation: Opportunities and Stonewalling," 
Long-Range Planning, 1987. 
Alfred Marcus and A Kaufman, "Why It Is 
Difficult to Implement Industrial Policies: 
Lessons from the Synfuels Experience," 
California Management Review, 1986. 
Alfred Marcus and R. Goodman, "Airline 
Deregulation: Factors Affecting the Choice of 
Firm Political Strategy," Policy Studies 
Journal, 1986. 
Alfred Marcus, "A Comparison of Japanese 
and American Approaches to a Policy 
Problem," Public Policy Analysis and 
Management, 1986. 
Mary Nichols, "A Theory of Managing the 
Scope of an Issue," Best Paper Proceedings, 
Academy of Management, 1986. 
Richard Saavedra, T. D'Auno and B. 
Georgopoulos, "Hospital-Physician Relations 
Under Hospital Prepayment," Medical Care, 
1987. 
Andrew Van de Ven, Roger Schroeder, Gary 
Scudder and D. Polley, "Managing Innovation 
and Change Processes: Findings from the 
Minnesota Innovation Research Program," 
Agribusiness Management Journal, 1986. 
Andrew Van de Ven and M. Poole, 
"Paradoxical Requirements for a Theory of 
Organizational Change," in R. Quinn 
and K. Cameron (eds.), Paradox and 
Transformation: Toward a Theory of Change 
in Organization and Management 
(Ballinger) 1987. 
Andrew Van de Ven, "Four Requirements for 
Processing Analysis," in A Pettigrew (ed.), 
The Management of Strategic Change (Basil 
Blackwell) 1987. 
Andrew Van de Ven and R. Garud, "A 
Framework for Understanding the 
Emergence of New Industries," in R. 
Rosenbloom and R. Burgelman (eds.), 
Research on Technological innovation, 
Management and Policy (JAI Press) 1987. 
Andrew Van de Ven and R. Garud, 
"Innovation and the Emergence of 
Industries," Academy of Management 
Proceedings, 1987. Selected as one of the 
top three papers by the R & D/Technology/ 
Innovation Division at the Academy of 
Management Conference. 
Outstanding Honors 
Philip Bromiley served as special associate 
editor for Management Science. 
Alfred Marcus received the Fourth Annual 
Theodore Lowi Award for the outstanding 
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Policy Studies Journal article published in 
1986; served as the plenary speaker at the 
13th Annual Symposium of the Institute for 
the Study of Regulation: "Prospects for 
Electric Utility Deregulation: Why More 
Progress Has Not Been Made"; and served 
on the editorial review boards of Policies 
Studies Journal, California Management 
Review, Administrative Science Quarterly, 
Western Political Quarterly and Policy 
Sciences. 
Mary Nichols served her fourth consecutive 
year on the editorial board of the Academy 
of Management Review. 
Andrew Van de Ven began service as 
Innovation Department editor for 
Organization Science and was a member of 
the editorial review board of IEEE 
Transactions on Engineering Management, 
Department of Industrial Relations 
M innesota was a pioneer in the 
development of industrial relations as an 
academic field, and the department is 
now recognized as one of the top three 
graduate programs nationwide. The faculty 
are known for their outstanding work in 
labor economics, staffing, training and 
development, employee compensation 
and reward, and collective bargaining. 
Major Research Awards 
Dennis Ahlburg and P. Schumann: McKnight 
Foundation grant for "Gender in the 
Determination of Wages." 
Dennis Ahlburg: National Centre for 
Development Studies, Australian National 
University grant for "Migration Within and 
From the South Pacific." 
Dennis Ahlburg: Graduate School award for 
"Work, Welfare and Remittances: A Study of 
Mexican Illegal Immigrants to the U.S." 
Mario Bognanno: U.S. Department of Labor 
grant for "Employee Relations and 
Technological Change in the Office: A Case 
Study of Minneapolis' 911 Innovation." 
Mario Bognanno: Kyungnam University, 
Seoul, Korea grant for "North-South Korea 
Reunification and Price Negotiations." 
Mario Bognanno: llhae Foundation, Seoul, 
Korea grant for "Demand for Labor in 
Korea's Manufacturing Sector." 
John Fossum: McKnight Foundation grant for 
"Empirical Test of Efficiency Wage Theory." 
Rebecca Luzadis, Raymond Noe and Brian 
Steffy: McKnight Foundation grant for "The 
Relationship Between Career Stages, 
Portfolio Decisions, and Propensity to Leave 
an Organization." 
Rebecca Luzadis: Social Security 
Administration grant for "Pension Responses 
to Changes in Social Security." 
Raymond Noe: National Association of 
Secondary School Principals grant for 
"Evaluation of the Effects of Springfield 
24 MMR • Fall 1987 
Professors 
John Fossum, chair 
Richard Arvey 
Mario Bognanno 
John Flagler 
Karen Koziara 
(Visiting in 1986-87) 
James Scoville 
George Seltzer 
Mahmood Zaidi 
Associate Professors 
Dennis Ahlburg 
Ross Azevedo 
Martin Duffy 
Assistant Professors 
Gregory Hundley 
(Visiting in 1987-88) 
Rebecca Luzadis 
Raymond Noe 
Cheri Ostroff 
Joshua Schwarz 
Brian Steffy 
Simulation on Educators' Job and Career 
Attitudes, Development Behavior, and 
Performance." 
Selected Publications 
Dennis Ahlburg and M. Schapiro, "Why 
Crime Is Down," American Demographics, 
1986. 
Dennis Ahlburg, "The Impact of Population 
Growth on Economic Development: The 
Evidence from Macroeconomic-
Demographic Models," in G. Johnson and R. 
Lee (eds.), Population Growth and 
Economic Development (University of 
Wisconsin Press) 1987. 
Richard Arvey, H. Miller, R. Gould and P. 
Burch, "Interview Validity for Selecting Sales 
Clerks," Personnel Psychology, 1987. 
Richard Arvey, "Sex Bias in Job Evaluation 
Procedures," Personnel Psychology, 1986. 
Mario Bognanno, "A Model of Arbitration 
and the Incentive to Bargain," Advances in 
lndustn·al and Labor Relations, 1986. 
Academy of Management Review and the 
Journal of Business Venturing. He was an 
invited guest speaker at the Organization 
Behavior Group of the Harvard Business 
School, at the Policy and Strategy Group of 
Stanford University and at the Organizational 
Studies Group of the University of Michigan. 
He continues to serve as director of the 
Minnesota Innovation Research Program. 
Mario Bognanno, "Production and Non-
Production Labor Demand in Korea's 
Manufacturing Sector," Journal of East and 
West Studies, 1987. 
John Fossum, "Labor Relations: Research 
and Practice in Transition," Journal of 
Management, 1987. 
Rebecca Luzadis, "Defined Benefit, Defined 
Contribution, or No Pension?" Proceedings 
of the Thirty-Ninth Annual Industrial 
Relations Research Association Meeting, 
1987. 
Raymond Noe and N. Schmitt, "The 
Influence of Trainee Attitudes on Training 
Effectiveness: Test of A Model," Personnel 
Psychology, 1986. 
Raymond Noe, "Trainee Attributes and 
Attitudes: Neglected Influences of Training 
Effectiveness, Academy of Management 
Review, 1986. 
Joshua Schwarz and T Shawstad, 
"Establishing Stability in Labor Law: A 
Lesson from the Landrum-Griffin Act's 
Provisions for the Construction Industry," 
Labor Law Journal, 1987. 
James Scoville, "The Traditional Industrial 
Sector: An Update on Its Role and 
Functioning," American Journal of 
Economics and Sociology, 1986. 
James Scoville, "Economic Analysis of Labor 
Market Premia for Traditional Skills in LDCs," 
Proceedings of the Thirty-Ninth Annual 
Industrial Relations Research Association 
Meeting, 1986. 
James Scoville, "A Conceptual Framework 
for Appraising the Economic Effects of 
Workers' Participation," International 
Institute for Labor Studies Symposium, 1986. 
Mahmood Zaidi, "Do Incomes Policies 
Restrain Wage Inflation? Some Evidence 
From Australia, Canada and the United 
States," The Economic Record, 1986. 
Outstanding Honors 
Richard Arvey was elected to the executive 
board of the American Psychological 
Association. 
Mario Bognanno received the Industrial 
Relations Center Advisory Council's 
Outstanding Service Award for 1987 and the 
Plaque of Appreciation from Sogang 
University and the Korean Labour 
Economics Association for a paper 
presented at an international symposium 
sponsored by each organization. He was 
appointed to the editorial review board of 
The Employee Responsibilities and Rights 
Journal. 
John Fossum was named consulting editor 
for the Academy of Management Journal. 
James Scoville was recognized by the Public 
Employer Relations Board acclaiming the 
quality and timeliness of arbitrations for 
them and was chosen as the MSID mentor 
for India. 
Mahmood Zaidi was elected vice president 
of the Eastern Economic Association. He 
was the Proceedings editor for the Eastern 
Economic Journal in 1986 and was elected 
to the Advisory Board and Executive 
Committee of the North American Economic 
and Finance Association. 
Department of Marketing and Business Law 
Faculty in the Department of Marketing 
are best known for their research in 
managerial and behavioral marketing 
issues. Significant research activity by 
current faculty members and several 
outstanding new hires are considerably 
strengthening the department's reputation 
nationally, as is the recent appointment 
of Mike Houston, chairman of the 
department, as editor of the Journal of 
Marketing Research. 
Major Research Awards 
Terry Childers: McKnight Foundation grant 
for "Processing of Visual Information." 
Michael Houston: McKnight Foundation 
grant for "Age Differences in the Processing 
of Consumer Information." 
Deborah Roedder-John: Wisconsin Milk 
Marketing Board award for "Age Differences 
in Children's Choice Behavior: The Impact of 
Available Alternatives." 
William Rudelius: McKnight Foundation 
grant for "Quantifying the Projected Benefits 
and Costs of a Proposal for Developing a 
Long-Range Strategy for the Biotechnology 
Industry in the State of Minnesota." 
Robert Ruekert and Orville Walker: 
Marketing Science Institute and McKnight 
Professors 
Michael Houston, chair 
Richard Cardozo 
Curtis L. Carlson Chair in 
Entrepreneurial Studies 
Kenneth Roering 
The Pillsbury Company-Gerot Chair in 
Marketing 
Ivan Ross 
William Rudelius 
Orville Walker 
Associate Professors 
Terry Childers* 
Robert Hansen 
George John 
Barbara Loken 
Deborah Roedder-John 
Robert Ruekert* 
Assistant Professors 
Akshay Rao 
*Received tenure in 1986-87 
Foundation awards for "The Sharing of 
Marketing Resources Among SBU's: Strategic 
Context and Organizational Outcomes." 
Selected Publications 
Richard Cardozo and S. Shipp, "How New 
Selling Methods Are Changing Industrial 
Sales Management, Business Horizons, I 987. 
Terry Childers, A Dubinsky and E. Gencturk, 
"On the Psychometric Properties of a Scale 
to Measure Leadership Substitutes," 
Psychological Reports, 1986. 
Terry Childers, A Dubinsky and S. Skinner, 
"Selected Determinants of Salesperson 
Performance: A Path Analysis," Journal of 
Risk and Insurance, 1987. 
Terry Childers and D. Krugman, "Pay-per-
View: An Assessment of the Competitive 
Environment," Journal of Broadcasting and 
Electronic Media, 1987. 
Terry Childers and S. Heckler, "Hemispheric 
Lateralization: The Relationship of 
Processing Orientation with Judgment and 
Recall Measures for Print Advertisements," 
Advances in Consumer Research, 1986. 
Michael Houston and C. Cole, "Encoding 
and Media Effects on Consumer Learning 
Deficiencies in the Elderly," Journal of 
Marketing Research, 1987. 
Deborah Roedder-John and C. Cole, "Age 
Differences in Information Processing: 
Understanding Deficits in Young and Elderly 
Consumers," Journal of Consumer 
Research, 1986. 
Deborah Roedder-John, J. Bettman and 
C. Scott, "Covariation Assessment by 
Consumers," Journal of Consumer 
Research, 1986. 
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Barbara Loken, "Family Branding: 
Generalization of Brand 'Image' to Similar 
and Dissimilar Une Extensions," Psychology 
and Marketing, 1987. 
Barbara Loken and J. Ward, "Measures of 
Attribute Structure Underlying Product 
Typicality," Advances in Consumer 
Research, 1987. 
Barbara Loken, P. Pirie, R. L. Hinkle, K Virnig 
and C. Salmon, "The Use of 0-10 Scales in 
Telephone Surveys," Journal of the Market 
Research Society, 1987. 
William Rudelius, J. Cross and J. Walton, 
"Improving the Managerial Relevance of 
Market Segmentation Studies," Review of 
Marketing, 1987. 
William Rudelius and D. Gobeli, "Managing 
Innovation: Lessons from the Cardia-Pacing 
Industry," in E. Roberts ( ed.), Generating 
Technological Innovation (Oxford University 
Press) 1987. 
Robert Ruekert and Orville Walker, 
"Marketing's Interaction with Other 
Functional Units: A Conceptual Framework 
and Empirical Evidence," Journal of 
Marketing, 1987. 
Robert Ruekert and Orville Walker, 
"Marketing's Role in the Implementation of 
Business Strategies: A Critical Review and 
Conceptual Framework," Journal of 
Marketing, 1987. 
Robert Ruekert and Orville Walker, 
"Interactions Between Marketing and R & D 
Departments in Implementing Different 
Business Strategies," Strategic Management 
Journal, 1987. 
Orville Walker, Robert Ruekert and Kenneth 
Roering, "Picking Proper Paradigms: 
Alternative Perspectives on Organizational 
Behavior and Their Implications for 
Marketing Management Research," Review 
of Marketing, 1987. 
Department of Finance and Insurance 
The Carlson School's finance faculty are 
conducting research primarily in areas 
such as prices in financial markets, 
optimal financial contracts, inflation 
and stock returns, and financial 
intermediation. The establishment of the 
Institute for Financial Studies at the end of 
last year will further strengthen the 
department's research agenda, and will 
help in the intense national competition 
for finance faculty in the coming years. 
The insurance faculty are known for 
their work on insurance rate regulation 
and risk management. 
Major Research Awards 
Dongsae Cho: McKnight Foundation grant 
for "Equity Between Existing and New Policy 
Holders of a Mutual Insurer." 
Michael Dothan: Carlson School research 
grant for "Risk and Return in Financial 
Markets." 
Patrick Hess: McKnight Foundation grant for 
"Inflation and Stock Returns." 
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Professors 
Michael Dothan, chair 
Gordon Alexander 
IDS Professor in Finance and Insurance 
John Kareken 
Banking Chair 
Timothy Nantell 
Gelco Professor in Finance 
and Insurance 
Andrew Whitman 
C. Arthur Williams 
Insurance Industry Chair 
Associate Professors 
James Gahlon 
Patrick Hess 
Peter Rosko 
Michael Stetzer 
(Visiting fall, 1987) 
Assistant Professors 
Chun Chang 
Dongsae Cho 
Larry Glosten 
(Visi ting in 1986-87) 
Ravi Jagannathan 
(Visiting in 1986-88) 
Paul Richardson 
Orville Walker, N. Ford, G. Churchill and 
S. Hartley, "Selecting Successful Salespeople: 
A Meta-Analysis of Biographical and 
Psychological Selection Criteria," Review of 
Marketing, 1987. 
Outstanding Honors 
Richard Cardozo was named to the Curtis L. 
Carlson Chair in Entrepreneurial Studies. 
Michael Houston was selected as the next 
edi tor of Journal of Marketing Research and 
continued to serve as editor of Review of 
Marketing. He was program chair for the 
1987 Association for Consumer Research 
National Conference. 
Akshay Rao was co-winner of the tenth 
annual Robert Ferber Award for Consumer 
Research for the best interdisciplinary article 
on consumer behavior based on a recent 
doctoral dissertation, co-sponsored by the 
Association for Consumer Research and the 
Journal of Consumer Research. 
Orville Walker, G. Churchill and N. Ford were 
invited to present a summary of their work 
to the 25th Anniversary Meeting of the 
Marketing Science Institute's Board of 
Trustees. Invitation was in recognition of the 
continuing impact of their sales 
management research over the past fifteen 
years on both academic researchers 
and practitioners. 
Ravi Jagannathan: McKnight Foundation 
award for "The Relationship between Money, 
Real Activity, Inflation and Security Hikes." 
John Kareken: Grant from the Federal Home 
Loan Bank Board of San Francisco for 
"Deposit Insurance and Overlapping 
Regulatory Jurisdictions." 
Paul Richardson: McKnight Foundation grant 
for 'The Term Structure of Interest Rates and 
Exchange Rates." 
Paul Richardson: McKnight Foundation grant 
for "A Multi-Country Model of Equilibrium in 
International Goods and Capital Markets." 
Selected Publications 
Dongsae Cho, "The Impact of Risk 
Management Decisions on Firm Value: 
Gordon's Growth Model Approach," Journal 
of Risk and Insurance, 1987. 
Dongsae Cho, "Some Evidence of Scale 
Economies in Workers' Compensation 
Insurance," Journal of Risk and Insurance, 
1987. 
Michael Dothan, Modern Theory of Financial 
Markets ( Oxford University Press) 1987. 
Michael Dothan, "Equilibrium Interest Rates 
and Multiperiod Bonds in a Partially 
Observable Economy," The Journal of 
Finance, 1986. 
Michael Dothan, "A Random Volatility 
Correction for the Black-Scholes Option 
Pricing Formula," Advances in Futures and 
Options Research, 1987. 
Larry Glosten and L. Harris, "Estimating 
Components of the Bid-Ask Spread," Journal 
of Financial Economics, 1987. 
Larry Glosten, "Components of the Bid-Ask 
Spread and the Statistical Properties of 
Transaction Prices," Journal of Finance, 
1987. 
Patrick Hess, "Empirical Determinants of the 
Relative Yields on Taxable and Tax-Exempt 
Securities," Journal of Financial Economics, 
1986. 
Patrick Hess, "Stock Returns, Treasury Yields 
and the Corporate Capital Structure 
Decision," Proceedings, The Seminar on the 
Analysis of Security Prices, 1987. 
Ravi Jagannathan and R. Korajczyk, 
"Assessing the Market Timing Performance 
of Managed Portfolios," The Journal of 
Business, 1986. 
Ravi Jagannathan, W Breen and A Ofer, 
"Correcting for Heteroscedasticity in Tests 
for Market Timing Ability," The Journal of 
Business, 1986. 
Ravi Jagannathan, V. Chari and A Ofer, 
"Seasonalities in Security Returns: The Case 
of Earnings Announcements," Journal of 
Financial Economics, 1987. 
John Kareken, "The Emergence and 
Regulation of Contingent Commitment ( Off 
Balance Sheet) Banking," The Journal of 
Banking and Finance, 1987. 
Arthur Williams, "Workmen's Accident 
Compensation Insurance: Japan's Lesser 
Known Social Insurance Scheme," Keio 
Business Review, 1986. 
Arthur Williams, "Workers' Compensation 
Insurance Rates: Their Regulation and 
Department of Management Sciences 
The Department of Management Sciences 
includes three sub-specialties - decision 
sciences, management information 
systems ( MIS) and operations 
management - each with a highly 
respected, active research agenda. 
Much of the recent research by the 
decision sciences faculty has focused on 
managerial problem solving and decision 
processes, including work on expert 
systems and problem formulation. Other 
methodological research has looked at 
optimal experimental design and 
simulation. 
The MIS faculty are known for their 
work on conceptual development of the 
field and for research on the management 
• of MIS and information systems. Recent 
research includes use of graphics, group 
decision support systems and the strategic 
management of information systems. The 
MIS Research Center publishes the MIS 
Quarterly, considered the leading 
scholarly journal in the field, and has 
primary editorial responsibility for Data 
Base. 
In the operations management area, 
significant work has been done recently 
on scheduling models, MRP systems, the 
relationship of operations to strategic 
management and quality processes. Many 
of the faculty members have leadership 
positions in major professional 
associations and editorial responsibilities 
for the major journals. 
Professors 
Carl Adams, chair 
Fred Beier 
Norman Chervany 
Gordon Davis 
Gary Dickson 
Don Harper 
Tom Hoffmann 
Paul Johnson 
Roger Schroeder 
James Wetherbe 
Associate Professors 
John Anderson 
George Benson 
Gerardine DeSanctis* 
Gordon Everest 
Arthur Hill 
David Kelton* 
Salvatore March 
Christopher Nachtsheim 
David Naumann 
Gary Scudder 
Assistant Professors 
Cynthia Beath 
Shawn Curley 
Dale Goodhue 
Rema Padman 
Jerry Smith 
Detmar Straub 
*Received tenture in 1986-87 
Determination," in J. Chelius ( ed. ) , Current 
Issues in Workers' Compensation, ( W E. 
Upjohn Institute for Economic Research) 
1986. 
Arthur Williams, "Social Security: Past, 
Present and Future," in J. VanDeherhei ( ed.), 
Search for a National Retirement Income 
Policy ( Wharton School Pension Research 
Council ) 1987. 
Outstanding Honors 
Larry Glosten received the Roger E Murray 
Prize from the Institute of Quantitative 
Research in Finance for "Estimating 
Components of Bid-Ask Spread." 
Andrew Whitman was appointed by 
Governor Perpich to the Board of State Fund 
Worker's Compensation Insurance Company. 
Arthur Williams completed his second three-
year term as editor of The Journal of Risk 
and Insurance and served on the editorial 
advisory board of Insurance Review. 
In 1985, based on the strength of the 
department, the school successfully 
competed for a five-year, $2 million grant 
from IBM for the Program in Support of 
Education. 
Major Research Awards 
Carl Adams, Cynthia Beath, George D'Elia 
and Detmar Straub: Grants from the Council 
on Library Resources and University 
Academic Affairs for "The Planning and 
Design of a Model Academic Integrated 
Information Center." 
Carl Adams and E Niederman: McKnight 
Foundation grant for "Understanding Human 
Information Processing." 
Carl Adams: Minnesota Energy and 
Economic Development Agency grant for 
"Technology Product Investment Program." 
George Benson and Shawn Curley: Carlson 
School grant for "Forecasting Corporate 
Earnings: The Incentives and Biases of 
Security Analysis." 
Gordon Davis, J. Brancheau and T Larsen: 
3M grant for "Managing the Diffusion of End-
User Computing." 
Gordon Davis, James Wetherbe, T Larsen 
and J. Brancheau: St. Paul Companies grant 
for "Diffusion of End-User Computing at St. 
Paul Companies' Human Resources 
Department." 
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Gerardine DeSanctis, Gary Dickson, M. Scott 
Poole, R. Watson, I. Zigurs and V 
Sambamurthy: Funding from NCR 
Corporation, the Graduate School, the 
Humphrey Institute Conflict Management 
Project and IBM for "Group Decision Support 
Systems." 
Gordon Everest and Sal March: State of 
Minnesota, Department of Transportation 
grant for "Logical Database Design for the 
Statewide Transportation Information 
System." 
Don Harper: Center for Transportation 
Studies grant to conduct two energy related 
research projects and seminars in the next 
two years. 
Arthur Hill: Minnegasco Paul R. Doelz 
Faculty Enrichment award for "Defining JIT 
and CIM Research Opportunities." 
Tom Hoffmann, Gary Dickson and Gordon 
Davis: IBM grant for "Management of 
Information Systems." 
Paul Johnson, W. Thompson and J. Slagle: 
Center for Microelectronic and Information 
Sciences grant for "Intelligent Systems." 
Paul Johnson: Control Data Corporation 
grant for "Model-based Diagnostic 
Reasoning and Strategies for Knowledge 
Acquisition." 
Paul Johnson, J. Slagle and W. Tsai: Center 
for Microelectronic and Information 
Sciences grant for "Software Engineering of 
Expert Systems." 
Paul Johnson: IBM grant for "A Model-based 
Diagnostic Expert System." 
David Kelton: McKnight Foundation grant for 
"Point Estimators for Markov Chain Models: 
Performance of Least Squares vs. Maximum 
Likelihood Estimators." 
David Kelton: Graduate School award for 
"Prediction Intervals for Terminating 
Computer Simulation." 
Salvatore March: McKnight Foundation grant 
for "The Definition of Information as an 
Organizational Resource." 
David Naumann, S. Juhn, C. Wells, T Larsen, 
M. Alanis and R. Ye: Grants from the 
Graduate School, the IBM Project and the 
Carlson School for "The Representation 
Research Program." 
David Naumann, Cynthia Beath, R. Ye and M. 
Alanis: Project WOKSAPE and IBM Project 
funding for "The Knowledge Interview 
Subject System Project." 
Rema Padman: Graduate School awards for 
"Design Analysis and Implementation of 
Parallel Algorithms for Network Problems" 
and "The Parallel Algorithms for Construing 
Minimum Spanning Tree Problems." 
Roger Schroeder: IBM grant for "The Use of 
Spread Sheet Modeling for Operations 
Management." 
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James Wetherbe and J. Brancheau: MIS 
Research Center and Society for 
Information Management grants for "Key 
Information Systems Management 
Issues." 
Selected Publications 
Gordon Alexander, George Benson and 
E. Gunderson, "Asset Redeployment: Trans 
World Corporation's Spinoff of TWA," 
Financial Management, 1986. 
George Benson and H. Ohta, "Classifying 
Sensory Inspectors with Heterogeneous 
Inspection-Error Probabilistics," Journal of 
Quality Technology, 1986. 
Gordon Davis and N. Bjl6rn-Andersen (eds.), 
Challenges of Information Systems 
Assessment (North-Holland, Amsterdam) 
1987. 
Gerardine DeSanctis and R. Gallupe, "A 
Foundation for the Study of Group Decision 
Support Systems," Management Science, 
1987. 
Gordon Everest, "Database Administration: 
Organization and Functions," Information 
Technology, 1986. 
Gordon Everest, Database Management: 
Objectives, System Functions, and 
Administration (McGraw-Hill ) 1986. 
Arthur Hill and T Vollmann, "Reducing 
Vendor Uncertainties in a JIT Environment," 
Journal of Operations Management, 1986. 
Paul Johnson, I. Zualkernan and S. Garber, 
"Specification of Expertise," International 
Journal of Man-Machine Studies, 1987. 
Paul Johnson, Christopher Nachtsheim and I. 
Zualkernan, "Consultant Expertise," Expert 
Systems, 1987. 
David Kelton, "Replication Splitting and 
Variance for Simulating Discrete-Parameter 
Stochastic Processes," Operations Research 
Letters, 1986. 
David Kelton, W. Hancock and D. Bischak, 
"Economically Optimal Sample Size, 
Frequency, and Capability Indices Using 
X-bar Charts," International Journal of 
Production Research, 1987. 
David Kelton and C. Kelton, "Comparison of 
Hypothesis Testing Techniques for Markov 
Processes Estimated from Micro versus 
Macro Data," Annals of Operations 
Research, 1987. 
John Lehman, "Business Graphics: A 
Taxonomy for Information Systems 
Managers," Data Base, 1986. 
Christopher Nachtsheim, 'Tools for 
Computer-Aided Design of Experiments," 
Journal of Quality Technology, 1987. 
Christopher Nachtsheim, "Discussion of 
Assessment of Local influence," Journal of 
the Royal Statistical Society, 1986. 
Rema Padman, D. Klingman, N. Phillips, 
D. Steiger, R. Wirth and R. Krishnan, "A 
Optimization-Based Integrated Short-Term 
Refined Petroleum Product Planning 
System," Management Science, 1987. 
Rema Padman, D. Klingman and N. Phillips, 
"An Intelligent Decision Support System for 
Supply, Distribution and Marketing 
Planning," in T Reufli et. al. (eds.), 
Integrated Modeling: AI in the Business and 
Economics Contest, 1986. 
Roger Schroeder, Gary Scudder and M. 
Pesch, "Approaches to Managing the Cost of 
Materials," International Journal of Physical 
Distribution and Materials Management, 
1986. 
Roger Schroeder and E. White, "A 
Simultaneous Control Chart," Journal of 
Quality Technology, 1987. 
Roger Schroeder, "A Reformulation of the 
Aggregate Planning Problem," Journal of 
Operations Management, 1986. 
Roger Schroeder, "The Content of 
Manufacturing Strategy: An Empirical Study," 
Journal of Operations Management, 1986. 
Gary Scudder, "Scheduling and Labor 
Assignment Policies for a Dual-Constrained 
Repair Shop," International Journal of 
Production Research, 1986. 
Detmar Straub and R. Leitheiser, "Service 
Support Levels: An Organized Approach to 
End-User Computing," MIS Quarterly, 1986. 
James Wetherbe and J. Brancheau, 
"Information Architectures: Methods and 
Practice," Information Processing and 
Management, 1986. 
James Wetherbe, D. Vogel and C. Roger, 
"Alternative Strategies for Organizing the IS 
Function," Information Management Review, 
1987. 
_, 
Outstanding Honors 
John Anderson was named associate editor 
of Decision Sciences. 
Cynthia Beath and Detmar Straub received 
Honorable Mentions in the International 
Center for Information Technologies 
Doctoral Award for 1986. 
Gordon Davis was awarded the first 
appointment as Shaw Professor of 
Information Systems and Computer Science 
at the National University of Singapore and 
was on leave in Singapore for the academic 
year. He was also invited to lecture in the 
Peoples' Republic of China, Thailand, 
Malaysia and Indonesia. He is the United 
States Representative to the International 
Federation for Information Processing and is 
vice chairman of their Information 
Processing Technical Committee. He is on 
the editorial board of the Information 
Systems Research Journal. 
Gerardine DeSanctis was named associate 
editor of the MIS Quarterly and was named 
to the editorial board of the new Information 
Systems Research Journal, to be published 
by the Institute of Management Sciences. 
Gary Dickson was selected to serve as the 
AACSB John E Mee Distinguished Professor 
at St. Cloud State University. 
Gordon Everest was appointed to the 
editorial board of CAD/ C!M Alert published 
by Management Roundtable, Inc. 
Don Harper was appointed to his fourth 
three-year term on the editorial review board 
of the Transportation Journal. 
Tom Hoffmann served on the editorial 
review board of Production and Inventory 
Management. 
Paul Johnson edited a special issue of The 
Journal of Expert Systems. 
David Kelton was named associate editor of 
Operations Research and program chair for 
the 1987 winter simulation conference. 
Salvatore March was named editor-in-chief 
of ACM Computing Surveys and program 
chair for the sixth International Conference 
on Entity-Relationship Approach. 
Christopher Nachtsheim has been 
department editor for the Journal of Quality 
Technology and associate editor for the 
Journal of Statistical Computation and 
Simulation. 
Roger Schroeder served as associate editor 
of Journal of Operations Management and 
was elected to the board of directors of the 
Operations Management Association. He 
was invited to teach at the INSEAD Sevin 
Executive Program in Fontainbleau, France. 
James Wetherbe was chairman of the edi-
torial board for Data Base, a publication of 
the Association for Computing Machinery. 
Department of Accounting 
Accounting faculty at the Carlson School 
conduct research primarily in the areas of 
public policy in accounting, accounting 
measurement, the effectiveness of 
accounting systems and accounting 
education. They are considered one of the 
top accounting research faculties in the 
country and are forerunners in 
experimental markets research, which 
uses controlled laboratory 
experimentation to test market theories. 
Major Research Awards 
Matthew Anderson, Gordon Duke and Shyam 
Sunder: Graduate School award for 
"Experimental Markets Research." 
Matthew Anderson and Shyam Sunder: 
McKnight Foundation award for "A Study of 
Representativeness in Market Settings." 
Lane Daley: Graduate School award for 
"Experimental Tests of the Value of 
Communication in Contracts." 
John Dickhaut: McKnight Foundation grant 
for "The Ability of Laboratory Generated 
Rates to Serve as Statistics for Private 
Information." 
Gordon Duke: McKnight Foundation grant 
for "A Game Theoretic Analysis of the Role 
of the Independent Auditor in Capital 
Markets." 
Jack Gray: Minnegasco Paul R. Doelz Faculty 
Enrichment award to study "Early Warning 
Systems for Management of Firm Operations." 
Professors 
David Dittman, chair 
Glen Berryman 
John Dickhaut 
Jack Gray 
James Jordan 
Shyam Sunder 
Honeywell Professor in Accounting 
Associate Professors 
Amin Arnershi 
Grover Cleveland 
Lane Daley* 
Gordon Duke 
Edward Joyce 
Chandra Kanodia 
Robert Vigeland 
Assistant Professors 
Matthew Anderson 
Sarah Bonner 
Gary Carter 
Doris Holt 
Abdeldetig Khemakhmem 
(Visiting Fulbright professor, 
summer 1987) 
Gordon Potter 
Judy Rayburn 
*Received tenure in 1986-87 
Chandra Kanodia, Lane Daley and J. Berg: 
Canadian Certified General Accountant's 
Research Foundation grant to study 
"Experimental Test of the Value of 
Communication in Contracts." 
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Judy Rayburn: Peat, Marwick, Mitchell 
Fellowship for two years for "The 
Relationship Between Macroeconomic 
Performance Indicators and Accounting 
Data," "Mandated Quarterly Reporting and 
Risk Factors for Firms" (both with Gordon 
Potter) and "The Economic Effects of Trade 
Protectionism in the Semi-Conductor 
Industry" (with Stefanie Lenway). 
Shyam Sunder: McKnight Foundation grant 
for "The Effect of Accounting Information on 
Corporate Production-Investment Decisions 
and Equilibrium in Security Markets." 
Selected Publications 
Amin Amershi and P. Cheng,"lmplementable 
Equilibria in Accounting Contexts: An 
Exploratory Study," Contemporary 
Accounting Research, 1987. 
Amin Amershi, "Accounting Standard 
Setting: Steps Toward a Non-Walrasian 
Economic Theory," invited guest editorial in 
Journal of Accounting and Public 
Policy, 1987. 
Amin Amershi, "Discussion of a Model of 
Standard Setting in Auditing," Contemporary 
Accounting Research, 1986. 
Glen Berryman, " Independence, Skepticism 
and Duty: An Accountant's Perspective," 
Minnesota Institute for Legal Education -
Program on Accountant's Liability-Critical 
Issues, 1986. 
Gary Carter, "The Commissioner's 
Nonacquiescence: A Case for a National 
Court of Tax Appeals," Temple Law 
Quarterly, 1986. 
Lane Daley, R. Bowen and D. Burgstahler, 
"Evidence on the Relationships Between 
Earnings and Various Measures of Cash 
Flow," The Accounting Review, 1986. 
Lane Daley, Joyce Berg, John Dickhaut and 
J. O'Brien, "Controlling Preferences for 
Lotteries on Units of Experimental 
Exchange," Quarterly Journal of 
Economics, 1986. 
David Dittman, R. Krasniewski and M. Smith, 
"Contracting Strategies for Maximum Benefit 
in Sales Contracts with Governments: The 
Installment Sales Alternative," Research in 
Governmental and Non-Profit Accounting 
(JAJ Press) 1987. 
David Dittman and R. Morey, "Optimal Type 
and Timing of Account Audits in Internal 
Control," Management Sciences, 1986. 
Jack Gray and D. Matson, "Early Warning 
Systems," Management Accounting, 1987. 
Doris Holt, P. Danos and A Bailey, "The 
Interaction of Science and Attestation 
Standard Formation," Auditing: A Journal of 
Practice and Theory, 1987. 
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James Jordan, "Instability in the 
Implementation of Walrasian Allocations," 
Journal of Economic Theory, 1986. 
Judy Rayburn, "The Association of Operating 
Cash Flows and Accruals with Security 
Returns," Journal of Accounting 
Research, 1986. 
Shyam Sunder, R. Duh and S. Moriarty, "Base 
Rate Fallacy: Incentives and Learning in a 
Market Environment," Laboratory Market 
Studies, 1986. 
Shyam Sunder and M. Shih, "Design and 
Tests of an Efficient Search Algorithm for 
Accurate Linear Valuation Systems," 
Contemporary Accounting Research, 1987. 
Outstanding Honors 
Gary Carter served on the editorial board of 
Advances in Taxation. 
Jack Gray received the Robert Half 
Manuscript Award, Viking Chapter, National 
Association of Accountants, 1986. 
Edward Joyce served on the editorial boards 
of the Journal of Accounting Research and 
Auditing: A Journal of Practice and Theory. 
Chandra Kanodia served on the editorial 
board of the Journal of Accounting Research. 
Shyam Sunder is a founding member and 
member of the editorial board of the Journal 
of Accounting and Economics. He served on 
the editorial boards of the Journal of 
Accounting Research, Contemporary 
Accounting Research and Journal of 
Accounting Literature. He also served as a 
member of the executive committee and 
head of the Accounting, Finance and 
Organization section of the Economic 
Science Foundation and was a member of 
the Distinguished Visiting Faculty, Doctoral 
Consortium for the American Accounting 
Association. • 
Research Centers • Outreach 
Two new centers broaden the school's 
research and outreach activities 
rr:o new research centers-The 1 ~stitute for financial Studies and the 
Logistics Management Research Center-
got their start in 1986-87, expanding the 
school's research and executive outreach 
activities. Research centers, now totaling 
seven at the Carlson School, provide 
funding and other resources for faculty 
research, fulfill special executive 
education needs and stimulate interaction 
between the business community and the 
school. They are also symbols of the 
school's commitment to research and 
academic leadership in a particular field. 
And this is what is important in attracting 
top faculty members and graduate 
students. 
The Institute for 
Financial Studies 
The Institute for financial Studies was 
established last year through funding by 
first Bank System, The Minnesota Bankers 
Association, Northwestern National Life 
Insurance Company and Norwest 
Corporation. Its goal is to be a focal point 
for the intellectual interaction of the 
finance faculty and students with both 
academic and industry finance 
professionals. Although the institute's 
orientation is academic, part of its mission 
will be to communicate recent research in 
financial economics to finance 
professionals. 
The Department of finance and 
Insurance is striving to become a national 
leader in financial economics. The 
institute will help in achieving this goal by 
funding high quality research, by attracting 
a truly outstanding finance faculty and by 
providing a forum for the discussion of 
research among faculty at the University of 
Minnesota and other universities. A top-
flight finance faculty can also play a useful 
role in attracting the best students and 
future employees to the Twin Cities and in 
_, attracting employees interested in 
furthering their education. 
Patrick Hess, associate professor of 
finance, has been named director of the 
center. 
Logistics Management 
Research Center 
The Logistics Management Research 
Center was created last spring with a 
$250,000 gift from Union Pacific 
Corporation in honor of William S. Cook, 
the company's former CEO and Carlson 
School graduate. The center's goal is to 
become recognized nationally as a 
catalyst for improvement in the 
management of logistics, distribution and 
transportation. 
"Important changes in how products 
are distributed have been occurring as a 
result of changing economics, technology 
and the regulatory environment," said 
management sciences professor Fred 
Beier, who was recently named the 
center's director. "The center will be the 
first of its kind in the country to foster 
research into issues brought about by 
these changes." 
Industrial Relations Center 
Established in 1945, the Industrial 
Relations Center (IRC) investigates and 
explains behaviors of employees and 
employers and the problems they face. 
The center's research focus reflects the 
diverse background of its faculty, whose 
primary appointments are in industrial 
relations, economics, psychology, history, 
sociology and business administration. 
Some recent projects developed 
economic models to explain caste 
systems; identified genetic heritability 
factors associated with job satisfaction; 
analyzed the effects of technological 
change, employee training and 
organizational structure on employee 
relations; and predicted the effects of 
proposed National Labor Relations Board 
rules for health care organization union 
elections on the outcomes of the election. 
Other research interests include 
demographics and the labor force, 
pensions, fairness in hiring and selection, 
compensation practices, collective 
bargaining and international comparative 
industrial relations. 
Industrial relations professor John 
Fossum is director of the center. 
Outreach 
The IRC sponsors many outreach activities 
that communicate research findings to 
policy makers and labor professionals. 
These include industrial relations 
workshops ( 15-20 each year) ; the Working 
Paper Series and Reprint Series (20-25 
papers each year); and the "Policy Studies 
Series," a policy study and development 
service. 
The center also offers these 
professional training programs to help 
people in management, labor and the 
public sector update their skills: 
• The Labor Education Service (LES) 
trains Minnesota workers and their 
organizations on collective bargaining, 
steward training, occupational safety 
and health, labor law, communication, 
labor and politics, labor history, 
parliamentary procedure and union 
administration. l..ES offers 33 courses in 
the Union Leadership Academy. 
• The Employer Education Service ( EES) 
last year offered 106 seminars and 
conferences attended by 2,110 people. 
These included the popular Arbitration 
Conference and "Breakfast with the 
Experts" series. Professional certificate 
programs are available through EES in 
human resources, computer 
applications and supervision. More than 
132 people are currently enrolled in 
certificate programs; 27 graduated last 
year. 
The Industrial Relations Reference 
Room is open to business, government 
and labor representatives, as well as 
university students and faculty. 
Accounting Research Center 
The Accounting Research Center (ARC) 
was established in 1977 to provide 
resources for faculty and students in 
conducting accounting research and to 
establish scholarship and teaching 
programs. 
The ARC sponsors basic research into 
the behavior of accounting information, 
managerial decisions and market 
equilibrium. Research methods include 
empirical field investigation, controlled 
laboratory experimentation and analytical 
analysis. 
The Minnesota Accounting Research 
Workshop presents a forum where 
innovative accounting research is 
presented and discussed. During 1986-87, 
eight nationally acclaimed visiting 
scholars participated in the workshops. 
David Dittman, chairman of the 
accounting department, is director of the 
ARC. 
Outreach 
In 1986-87, the ARC published eight 
papers in their Working Paper Series. 
The center sponsors the Minnesota 
Breakfast Forum Series, presenting 
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speakers who are actively involved with 
professional , public or academic issues in 
accounting. These forums, open to the 
public, provide an opportunity for 
interaction with members of the 
accounting community. 
Former IRS Commissioner Roscoe 
Egger, Jr., spoke on tax reform at the fall 
1986 forum. Jerry D. Sullivan, chairman of 
the Auditing Standards Board of the 
American Institute of CPAs, spoke on 
increased auditing responsibility in spring 
1987. 
Operations Management 
Center 
Established in 1983, the Operations 
Management Center (OMC) works closely 
with practicing operations managers to 
develop and communicate state-of-the-art 
research in the field. 
OMC's research projects include 
technological innovations in operations, 
investigation of quality management 
practice, principles for the management of 
successful operations, system design 
strategies for high-contact service, 
evaluation of current qual ity control 
practices, scheduling in cellular 
manufacturing, operations strategy and 
challenges for operations management in 
the 1990s. 
The center's director is operations 
management professor Roger Schroeder. 
Outreach 
Each year the OMC sponsors roundtables 
where the center's faculty meets with its 
company sponsors to discuss operations 
management challenges. Three half-day 
roundtables were held in 1986-87. David 
Collier, from the Ohio State University, 
spoke about customer service and quality 
levels in service organizations. Ken 
Roering, Carlson School marketing 
professor, discussed marketing and 
operations challenges. And Chuck Manz, 
Carlson School strategic management and 
organization assistant professor, gave a 
presentation on developing superleaders. 
Last year 16 papers were published in 
the center's working paper series. 
Strategic Management 
Research Center 
Founded in 1983, the Strategic 
Management Research Center (SMRC) 
studies strategic questions faced by top 
and mid-level managers that cut across 
the functional lines of organizations. To 
adequately address these cross-
disciplinary problems, the SMRC adopted 
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an interdisciplinary focus, receiving 
support and faculty involvement from the 
Carlson School of Management, the 
Hubert H. Humphrey Institute of Public 
Affairs and the Department of Agricultural 
and Applied Economics. 
Currently 56 researchers from II 
university units are working on 34 
research projects in the areas of managing 
innovation and change; international 
management; strategic planning and 
decision making; small business 
development and management; and 
mergers, acquisitions and divestitures. A 
new area of research, government-
business relations and global competition, 
is currently being developed. 
In May 1987, the center's Managing 
Innovation and Change Research Program 
held a two-day conference to discuss 
interim findings. The conference was 
attended by company representatives, 
innovation scholars from the United States 
and the United Kingdom, as well as SMRC 
researchers. The 20 papers presented are 
now being revised and will be published 
in two volumes by Ballinger Publishing 
Company in 1988. 
Nine workshops were presented last 
year in SMRC's Not For Prime Time Series, 
a forum to promote interdisciplinary 
collaboration on research in its early 
stages. . . . 
The center's director IS Mary uppltt 
Nichols, Carlson School associate 
professor of strategic management and 
organization. Its two associate directors 
are John Bryson, associate professor of 
planning and public administration at the 
Humphrey Institute of Public Affairs and 
Robert King, the E. Fred Koller Professor 
of Agricultural Management Information 
Systems in the Department of Agricultural 
and Applied Economics. Royce Hanson, 
associate dean of the Humphrey Institute 
of Public Affairs, was acting associate 
director while John Bryson was on leave 
in 1986-87. 
Outreach 
The center's research findings are 
available through the SMRC Discussion 
Paper Series, the Advanced Managem~nt 
Practices Paper Series and the Cases m 
Strategic Management Series. In 1986-87, 
24 papers were published. 
The SMRC sponsors a Colloquium 
Series, a forum for both managers and 
academics to address strategic 
management and organization issues. 
Speaking in the series last year were 
internationally-recognized scholars from 
16 universities and top executives from 
three organizations. 
The Bush Principals' Leadership 
Program, an innovative leadership training 
program for school principals, is now in 
its third year. It graduated its charter class 
of 29 members this fall. 
Management Information 
Systems Research Center 
Established in 1968, the Management 
Information Systems Research Center 
( MISRC) conducts research on the 
managerial use of computers in 
organizations. The center promotes a 
productive research relationship between 
the MIS practitioner and the academic 
community. 
In 1986-87, faculty were involved in 20 
research projects in the areas of MIS 
management and planning, systems 
development, computer graphics, 
databases, end-user computing, decision 
support systems, and organizational and 
behavioral issues of MIS. Faculty 
completed 25 articles, 16 working papers 
and two new books. 
MISRC has gained national leadership 
through its work with the Society for 
Information Management, the MIS Quarterly, 
the Association for Computing Machinery 
and the International Conference on 
Information Systems, which it will host in 
December 1988. 
The director of the MISRC is James 
Wetherbe, professor of MIS. 
Outreach 
MISRC sponsors a variety of activities that 
bring together MIS professionals and 
academicians. Last year 13 seminars were 
held and 10 discussion groups were 
formed. MISRC co-sponsored four national 
MIS programs with the school's Executive 
Development Center and helped place 
students in MIS projects or internships at 
associate companies. • 
ALUMNI UPDATE 
1930-39 
Jim and Gen (Budge) 
Annett, both '37, participated 
in their fifth ElderHostel 
program at California State-
Los Angeles this summer. Jim 
has been the 1986-87 chair of 
Minneapolis SCORE ( Service 
Core of Retired Executives) , a 
program of the Small Business 
Administration. 
Orem Robbins, '36, will relax 
on a cruise to the Panama 
Canal this fall. 
1940-49 
Charles E. Anderson, '47, is a 
partner in Creative Advertising 
Associates, Inc., in Fort Myers, 
Fla. In February, 1987, he 
started his new full-service 
marketing firm, operating in 
Charlotte, Collier and Lee 
counties. He has a full-time 
staff of five. 
Henry E. Geerdes, '49, died 
on February 24, 1987. He had 
been the director of taxes at the 
H.B. Fuller Co. in St. Paul for 
nearly 20 years. 
Bette Jean Latick Knudson, 
'46, and her husband, Charles, 
participated in the Univ. of 
Minn. ElderHostel program this 
summer. 
1950-59 
Benjamin R. Blesi, '57, was 
recently named marketing 
manager of Frankenmuth 
Mutual Insurance Company, a 
regional property and casualty 
insurance company doing 
business in Michigan, Ohio, 
Indiana and Wisconsin. 
1960-69 
John M. Braasch, '66 PhD, is 
chief executive officer for Share 
Health Plan of Nebraska in 
Omaha, Neb. 
Richard A. Udstad, '62, is 
staff vice president for human 
resources operations at 3M 
in St. Paul. 
Charles E. Peterson, '68, is 
vice president-finance for 
Gravely International, Inc., 
Clemmons, N.C. Before this 
move, he was corporate 
controller for The Ariens Co. 
in Brillion, Wis. 
Scott W. Rahn, '67 MBA, is 
president of ConAgra Consumer 
Frozen Food Co., St. Louis, Mo. 
1970-1979 
Daniel L. Ben-Asher, '70 
MAIR, is senior research 
associate for the New Jersey 
State Legislature in Trenton, N.J. 
Richard E. Edin, '72, recently 
left the Donaldson Company to 
establish a consulting practice, 
Edin & Associates, in Edina, 
Minn., serving the government 
contractor community. 
Tayo Fashoyin, '7 4 MAIR, is 
professor of industrial relations 
at the Dept. of Industrial 
Relations and Personnel 
Management, Univ. of Lagos. At 
the Seventh World Congress of 
the International Industrial 
Relations Association held in 
Hamburg, W Germany, 
Fashoyin was appointed 
chairman of the Organizing 
Committee charged with 
responsibility for the First 
African Regional Congress of 
Industrial Relations to be held 
in Lagos. 
Jim J. Gebhard, '78 MBA, is 
engineering manager for Walt 
Disney World Co. in Lake 
Buena Vista, Fla. 
Jim (Walter) Hurley, '73 
MBA, is vice president for DFS 
Group Ltd. in Hong Kong. 
Gary M. Lechko, '76, is 
assistant vice president for real 
estate development at Norwest 
Bank Minneapolis. 
Michael Lenarz, '76, is 
executive director of the 
Minnesota Medical Alley 
Association. He received his 
MBA in '83. 
Jim Miller, '75 MBA, is director 
of marketing retail for Hazell-
Cardinal , Josten's Business 
Products in Washington, Mo. 
David H. Moser, '75 MBA, is 
point-of-sale product manager 
for Harris Trust and Savings 
Bank in Buffalo Grove, Illinois. 
John M. Olson, '75 MBA, has 
recently accepted a faculty 
appointment of assistant 
professor with the College of St. 
Catherine in St. Paul. He will be 
teaching finance in the 
Business Administration 
Department beginning fall '87. 
A. R. (Tony) Ozark, '7 4 MBA, 
is manager for new business 
development for the Upjohn Co. 
in Kalamazoo, Mich. 
Thomas E. Poe, '79 MBA, is 
director of administration and 
control for corporate 
information systems with The 
Pillsbury Co. in Minneapolis. 
Matthew Lawrence Rowles, 
'74, was recently promoted to 
manager of Prudential's 
ordinary agencies marketing 
unit, which provides marketing 
support for the 11 states in 
Prudential's north central and 
mid-America marketing 
operations. He also recently 
received the "Chartered 
Financial Consultant" 
designation from the American 
College in Bryn Mawr, Penn. 
Charles S. Salewsky, Jr., '79 
MBA, is sales manager for 
operations with Ansul Fire 
Protection in Marinette, Wis. 
Edward Sarnoski, '76 MBA, is 
department manager of the 
marketing division for UARCO, 
Inc., Barrington, Ill. 
John L. Shannon, Jr., '79 
MBA, is president of Threshold 
Ventures, Inc., Minneapolis. 
Gregory D. Timmers, '78, was 
admitted as a partner to the 
CPA firm of Deloitte Haskins & 
Sells in Chicago. 
Gary L To bison, '79 MBA, is 
senior manager with Peat 
Marwick Main & Co. in 
Minneapolis. 
Mark A. Zorko, '77 MBA, is 
controller for Zenith Computer 
Group (a part of Zenith 
Electronics Corp.), St. Joseph, 
Mo. He was formerly finance 
manager with Honeywell , Inc., 
Minneapolis. 
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1980 
Anwar H. Bhimani, '80 MBA, 
is a manager with Coopers & 
Lybrand in Minneapolis. 
William P. Brady, '80 MBA, 
is consulting manager for 
Coopers & Lybrand, 
Minneapolis. He lives in 
Lakeville, Minn. 
Jane S. Haakenstad, '80 MBA 
is a self-employed marketing ' 
research consultant working 
out of her home in 
Minneapolis. She gave birth 
to Caroline Marie Holewa on 
May 6, 1987. 
Keith A. Meyer, '80 MBA, is 
manager of administration-
controller with Plan Mark in 
Eden Prairie, Minn. 
K. C. Sukumar, '80 MBA, is 
president of Taj Technologies, 
Inc. in Edina, Minn. 
1981 
.I 
Feresthteh Azad, '81 MBA, is a 
financial planner with IDS 
Financial Services in 
Richardson, Texas. 
T: Craig Britton, '81 MBA, is 
director of new concept 
development for The Pillsbury 
Co. in Minneapolis. 
Jay P. Carstenbrock, '81 MBA, 
is district manager for Ohio Oil 
Co. in Columbus, Ohio. 
Paul P. Cheney, '81, is a 
manager for Burger King in 
Osseo, Minn. He is married and 
has one child. 
Mary Anne Guberud, '81 
MBA, is director of marketing 
for Executive Development, Inc. 
in Minneapolis. 
~chael T. Jackelen, '81 MBA, 
IS marketing manager for The 
Pillsbury Co. in Minneapolis. 
Andrea L Kelly, '81 MBA, is a 
supervisor for external reports 
with IDS Ufe Insurance Co. in 
Minneapolis. 
Edward V. l.auing, '81 MBA, is 
president of ChannelMark Corp. 
m San Mateo, Calif. 
Jon S. Lebewitz, '81 MBA, is 
owner of Ad Missions, St. Louis 
Park, Minn. 
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David H. Messick, '81 MBA,is 
a coordinator at the Univ. of 
Minnesota In 1986 he chaired 
the Second Triennial 
International Gay & Lesbian 
Association of Choruses (Gala 
Choruses) Festival in 
Minneapolis. More than 1200 
singers from 25 choruses 
throughout the U.S. and Canada 
participated in the five concerts 
held at Orchestra Hall during 
July 4th weekend. Festival 
revenues exceeded expenses 
by nearly $10,000. 
Jeffrey D. Moran, '81 , was 
promoted to corporate 
controller with the American 
Roller Co. in Bannockburn, Ill. 
He is also pursuing an MBA in 
finance from the J. L. Kellogg 
Graduate School of 
Management at Northwestern. 
Patrick F. Muldary, '81 MBA, 
was recently promoted to 
director of engineering and 
quality assurance with Nichols-
Homeshield Inc. in Rice Lake 
Wis. ' 
Karen Peterson-Ford, '81 
MBA, is an account executive 
for the Carlson Marketing 
Group/ E. E MacDonald in 
Minneapolis. 
David E. Reynolds-Gooch 
'81 MBA, is product manage~. 
Europe, with the Consumer 
Specialties Division of 3M, 
St. Paul. He and his family will 
move to Brussels, Belgium in 
Sept., where he will assume 
responsibility for building a 
European business in 
consumer skin care and health 
care. 
Virginia L Smith, '81 MBA, is 
now senior product manager 
with NCR Comten in St. Paul. 
linda Ulbrich, '81 MBA, is the 
proud parent of a son, Gregory, 
7 years old, and a daughter, 
Katherine, 3 years old. Linda 
is very involved with the 
Minneapolis schools, with 
Gregory in first grade and 
Katherine in nursery school. 
She is working herself right out 
of a job! 
Jeanne M. Volgelzang, '81 
MBA, is an associate with Baker 
& McKenzie in Chicago. 
Brett Vollmar, '81 MBA, is 
operations planning manager 
for the Uncle Ben's division of 
M & M/ Mars in Houston, Tex. 
1982 
John T. Barber, '82, was 
recently promoted from district 
sales manager-Southern 
California to national account 
sales manager-western division 
for Pepsi-Cola's Fountain 
Beverage Division of Pepsi 
U.SA in Irvine, Calif. 
Nancy A. Beadling, '82, was 
promoted to manager, 
commercial audit division, of 
Arthur Andersen & Co., 
Minneapolis. She is also 
treasurer of the board of 
directors of the Parkwood 
Terrace East Association. 
Milind Bhat, '82 MBA, is 
assistant professor at the 
College of St. Benedict, 
St. Joseph, Minn. 
Christopher L Bretoi, '82 
MBA, is an advanced analyst for 
3M's international operations in 
St. Paul. 
Lori Lee Eliason, '82, is an 
accountant with Singer 
Librascope, Glendale, Calif. 
John A. Gappa, '82 MBA, is a 
manager of planning and 
analysis for The Pillsbury Co. 
in Minneapolis. 
Cheryl R. Hatfield, '82 MBA, 
is a senior economic analyst 
for Northern States Power 
in Minneapolis. 
Stephen R. Henderson, '82 
MBA, is a consultant for Cytrol, 
Inc. in Edina, Minn. 
Ryan D. Johnson, '82 MBA, is 
a financial analyst for Super 
Valu Corp. in Eden Prairie, 
Minn. He has two daughters, 3-
year-old Kiersten and 3-month-
old Shannon. 
Allen lindh, '82 MBA, is a 
marketing manager for 3M/ 
TelComm in Austin, Texas. 
lindsay A. E. Shorter, '82, is a 
special projects manager at the 
Mayo Clinic in Rochester, Minn. 
She enjoys the diversity and 
excitement of working for the 
Mayo Clinic, which is 
expanding into fields such as 
satellite clinics and integration 
with hospitals. She received her 
MBA in '83. 
Robert C. Mayeron, '82 MBA, 
is a business manager and 
partner with KKE Architects, 
Inc. in Minneapolis. 
Blake J. Omlie, '82 MBA, is 
with Piper, Jaffray & Hopwood, 
Inc., in international 
institutional equity sales. He 
will be opening their first 
international office in London 
on January 1, 1988. 
Glen E. Parcmann, '82 MBA, 
is part owner and account 
manager for PACKET / PC, Inc., 
a start-up software firm in 
Farmington, Conn. He has also 
been elected secretary of the 
Connecticut chapter of the 
Appalachian Mountain Club, a 
hiking and environmental 
organization. 
Glenda J. Sime, '82 MBA, is a 
financial planner for Honeywell, 
Inc. in Hopkins, Minn. 
Monica A. Theobald, '82 
MBA, is a senior marketing 
analyst for Lee Data Corp. in 
Eden Prairie, Minn. 
1983 
Patricia A. Agee, '83 MBA, is 
lead marketing analyst with 
Fingerhut Corp., Minnetonka, 
Minn. 
Thomas J. Anderson, '83 
MBA, is a sales representative 
for Digital Equipment in 
St. Louis, Mo. 
Susan E. Baer, '83 MBA, is a 
master scheduler for Syva 
Company in Cupertino, Calif. 
~ark W. Bass~er, '83 MBA, 
1s a data processmg manager 
for ITA in Eagan, Minn. 
Steven 0. Bergeland, '83 
MBA, is a systems analyst 
for The Pillsbury Co. in 
Minneapolis. 
Mark H. Boeyink, '83 MBA 
is director of marketing for ' 
Western Bank & Insurance 
in St. Paul. "' 
Anne C. Fosse, '83 MBA, is 
~resident of her own consulting 
f1rm for computer applications, 
the Micro Group Inc., in 
Minneapolis. They sell 
hardware and software, and 
have specialists working with 
attorneys, CPAs, architects/ 
engineers and medical, Randall H. Zats, '83 MBA, Catherine G. Kriske, '84 MBA, Marjah C. Tajibnapis, '84 
construction, manufacturing is an accountant with the is supervisor, corporate MBA, is a senior credit analyst 
and wholesale/ retail Smithsonian Institution in marketing research, with 3M, for First Bank Robbinsdale in 
distribution firms. Washington, D.C. He lives in St. Paul. Robbinsdale, Minn. 
Gaylen J. Harms, '83, is a Arlington, Va. William J. McCabe, '84 MBA, Charles Tatsuda, Jr., '84 MBA, 
financial planner for North Star is administrator, Division of is a commercial banking officer 
Resource Group, Minneapolis. 1984 Education, for the Metropolitan for Norwest Bank Minneapolis. Museum of Art, New York. He 
Bonnie A. Kennedy, '83 MBA, was formerly vice president Darrell G. Tilleskjor, '84 
is a commercial lending officer Christine Anderson, '84 MBA, of administration at the MBA, is a production staff 
for First Bank Minneapolis. is project director for Market Minneapolis College of Art accountant for Honeywell, Inc. 
Janet E. Kramer, '83 MBA, is a Trends, Inc., Minnetonka, Minn. and Design. in Hopkins, Minn. 
personal financial planner with She gave birth to her first child, Kevin J. McCarthy, '84 MBA, Steven W. Virnig, '84 MBA, is 
IDS/ American Express in Elliot, in June. is supervisor of transportation a senior systems analyst with 
Minnetonka, Minn. She was Priscilla R. Dixon, '84 MBA, is network operations for Target The Pillsbury Co. in 
also a candidate for the an assistant staff manager for in Minneapolis. Minneapolis. 
Minnesota House of product management with Melanie J. Mogg, '84 MBA, Mary L Ward, '84 MBA, is a Representatives in 1986. Wisconsin Bell in Milwaukee, 
Wis. is a senior tax specialist for 
senior consultant with Arthur 
Dale E. Lampson, '83 MBA, Lurie, Eiger & Beiskof CPAs Andersen & Co., Minneapolis. 
is a support manager for Craig J. Drake, '84 MBA, is in Minneapolis. Susan J. Wheeler, '84 MBA, is corporate financial reporting marketing communications Mary Kroll Mohrenweiser, an assistant vice president with systems with Hewlett Packard manager for UFE Inc. in 
in Palo Alto, Calif. Stillwater, Minn. '84 MBA, is a programmer 
First Bank St. Paul. 
Joseph J. Mullen, '83 MBA, 
analyst with BASF Corp., Ralph R. Wilkes, '84 MBA, is Dan Elron, '84 MBA, is senior Inmont Division in Clifton, N.J. manager, accounts payable, for is a marketing manager for manager for Nolan, Norton & 
R. Allan Morrison, '84 MBA, Burlington Northern Railroad, Metafile Information Systems in Co. in Lexington, Mass. St. Paul. Bloomington, Minn. is supervisor, management 
Gary P. Gengel, '84 MBA, is control system for FMC Corp., 
Susan Black Narayan, '83 an attorney for The Pillsbury Minneapolis. 1985 MBA, is a marketing research Co. in Minneapolis. 
supervisor for 3M, St. Paul. Cynthia J. Mueller, '84 MBA, 
Thomas W. Harold, '84 MBA, is a marketing engineer with John C. Bergstrom, '85 MBA, Joel J. Olson, '83, is the is a marketing manager with Hewlett Packard in Boise, is an associate with Cherry Tree owner of Guaranty Coin of The Pillsbury Co. in Idaho. Ventures in Minneapolis. Anoka in Anoka, Minn. He is Minneapolis. 
married and has a new baby Erick J. Nyquist, '84 MAIR, is Julie A. Davis, '85 MBA, has 
daughter. Randall Hedman, '84 MBA, is human resource supervisor, 3M, recently accepted a position as 
working for the Employee New Ulm, Minn. marketing analyst with First Marcia L Page, '83 MBA, is Benefits Administration in Mark L. Patzloff, '84 MBA, is a Bank System's Metropolitan portfolio manager for Cargill Minneapolis. 
in Minneapolis. market analyst for business Division in Minneapolis. 
Daniel R. Peterson, '83 MBA, 
Lynne M. Heuton, '84 MBA, is planning with Northwest James C. Flaa, '85 MBA, is a 
manager of forecasting and Airlines in St. Paul. financial analyst with First Bank is manager of planning and investment management for Christine E. Zahn Rifkin, '84 System in Minneapolis. analysis in the international Land 0' Lakes in Minneapolis. 
foods division of The Pillsbury MBA, married her classmate Pamela K. Graves, '85 MBA, 
Co. in Minneapolis. Kent W. Jones, '84 MBA, is Ross Rifkin and they have a works for Financial 
Cindy Ann Pickard, '83, is 
vice president for finance and daughter, Samantha, born in Organization Services in 
administration/treasurer with October, 1986. Christine is a Minneapolis. senior accountant in loan Louisville Presbyterian CPA/supervisor with Schweitzer 
~ operations for TCF Banking & Theological Seminary, Rubin Gottlieb & Karon in Ruth A. Lotsof, '85 MBA, is a 
Savings in Minneapolis. Louisville, Ky. Jones was Minneapolis. programmer with First Bank 
B. Timothy Swanson, '83 formerly assistant to Vice Paul D. Rimmeried, '84 MBA, System in St. Paul. President for Finance David MBA, is an assistant vice Lilly at the Univ. of Minn. is a senior financial analyst Debbie Fumall McClernon, president with Norwest Bank with Federal Reserve Bank '85, is a media research analyst 
St. Paul. Gerald R. Just, '84 MBA, in Minneapolis. with Carmichael-Lynch in 
~ Jack R. Veach, '83 MBA, is is director of internal audit, Paul T. Runice, '84 MBA, is Minneapolis. St. Paul Medical Center, Dallas, president of Artie Fox Heater, Texas. He was previously with manager, treasury operations, Usa C. Nemer, '85 MBA, is a Hopkins, Minn. Peat Marwick Main & Co., for The Pillsbury Co. in cost analyst with IDS Financial 
Anthony W. Waldera, '83 Dallas. Minneapolis. Services, Inc., Minneapolis. 
MBA, is vice president of Michael J. Kelberer, '84 MBA, Susan K. Fadlovich Uzbeth E. Olson, '85 MBA, is administration for Sentry is publisher of The Phoenix in Schwickert, '84, is married and an account executive with Technologies, Inc. in Roseville, Minn. works as a marketing Trans World Systems, Inc., Excelsior, Minn. coordinator for Hubbard Milling St. Paul. 
Co. in Mankato, Minn. 
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Bill Rodriguez, '85 MBA, is a 1986 Jim Schoettler, '86 MBA, is a division of Yamaichi Research 
senior account executive with special agent for Northwestern Institute, Tokyo, Japan. 
Mona, Meyer & McGrath, Susan Geiser Alexander, '86 Mutual Life, St. Paul. He works Kent M. Zarbock, '86, is Minneapolis. MBA, is research director with with business and professional 
the Nashville Consulting Group people on their life and 
working on his M.S. in taxation 
Melanie Anderson Smith, '85, at Texas A & M Univ. He 
works for the marketing in Nashville, Tenn. disability insurance needs. expects to graduate in May 
department of Lutheran Steven J. Bloomquist, '86 Victoria Selep, '86 MBA, has 1988 and will work as a tax 
Brotherhood in Minneapolis. MBA, is a financial analyst with left 3M and is a senior database specialist with Peat, Marwick, 
She is considering a Cub Foods, Stillwater, Minn. analyst with Burlington Main & Co. in Houston. 
"Jazzercize" franchise. Northern in St. Paul. 
Kathryn E. Steffey, '85 MBA, is 
Deanna Bonrud, '86, is a 
Lois Sonstegard, '86 MBA, is Alumni Directory management trainee with 
a business analyst with IDS/ Deluxe Check Printers, Inc. vice president for Interhealth, to be published 
American Express, Minneapolis. in Arden Hills, Minn. St. Paul, a joint development The Carlson School has 
Michael McCoy Taylor, '85 Neal C. Erickson, '86 MBA, is 
company that enables health 
arranged to publish a 
organizations to cooperate on MBA, is a pricing analyst with an assistant product manager applied researcl:Land comprehensive alumni FMC in Fridley, Minn. for FBS Card Services, Inc. development projects. directory, to be available 
Janet Allen Thompson, '85 in Minneapolis. in 1988. Randy L Stacy, '86 MBA, is a To make sure you're MBA, is a systems development Nicholas M. Healy, '86 MBA, senior MIS specialist for included, complete and 
analyst with Burlington is with Peoples Electric Hennepin County in return the biographical Northern Railroad, St. Paul. Contractors in St. Paul. Minneapolis. update packet that will be She married Jim Thompson on mailed to you soon. You'll 
May 23, 1987. Joni E. Jallo, '86 MBA, is a AmyL Stem, '86 MBA, is a also receive a form for 
Pankaj Valsh, '85 MBA, is a credit representative for First senior marketing analyst for 3M ordering your personal copy. 
senior consultant with Arthur 
Bank Minneapolis. in St. Paul. Don't miss this chance 
Andersen & Co. in Chicago, Ill. Keith H. Pedersen, '86 MBA, Mark J. Vieno, '86 MBA, is a to find out what your 
He will be moving to Bombay, is supervisor of construction for manager I direct investment classmates are doing, where 
India by December, 1987 to AT&T in Chicago, Ill. group for Kidder, Peabody & they work and live, and how 
help start up Arthur Andersen Co. in Minneapolis. to contact them. Watch for 
& Co.'s consulting practice James G. Riley, '86, is a your packet and return your 
in India. certified public accountant Hirokazu Yuihama, '86 MBA, forms without delay! with Touche Ross & Co. is with the securities research 
in Minneapolis. 
Alumni update and address correction form 
Please use this form to report an address change or to let your classmates know what you've been doing that's new or 
exciting. In the space below, let us know what information you'd like to share about your career, awards, family, trips, 
mini-reunions, etc. Photos are welcome, too. We'll include your news in the "Alumni Update" section of the next Minnesota 
Management Review. 
If you have a change of business or home address, please affix the address label from this issue in the space indicated, and 
write your new address( es) on the lines below. 
Send this form to: Jeanne Katz, director, Alumni Development and Student Relations, Curtis L. Carlson School of 
Management, University of Minnesota, 271 19th Avenue South, Minneapolis, MN 55455. 
Name __________________________________________________________________________ DMe ____________ _ 
first middle or maiden last 
Year of graduation and degree(s) granted from the Carlson School of Management-----------------------------------
Employer __________________ ~~------------------ Home ________________________________________ _ 
position mailing address 
company I organization city/ state/ zip 
city/ state/ zip home phone 
work phone 
Information you would like to share: For address corrections, affix old label here: 
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CALENDAR 
13 University of 
Minnesota Presidents Club 
Dinner, Radisson Plaza 
Hotel. 7:00 p.m. Attendance 
is by invitation only. 
26 Athletic Teams as a 
Business Seminar. Local 
sports managers and 
business partners will talk 
about the business of sport. 
5:30 p.m., Management 
Conference Center, open 
to everyone. 
17 Mentoring seminar and 
reception. Hosted by the 
Mentoring Committee of the 
Alumni Advisory Council for 
alumni and current students. 
5:00 p.m., Management 
Conference Center. 
2 International Forum. 
Reception begins at 
5:00 p.m., Management 
Conference Center. 
March 31 Networking Reception, Alumni Club, 50th floor 
of the IDS Tower. Hosted by the Alumni Programs Committee 
of the Alumni Advisory Council for alumni to meet and 
network. 5:00 p.m. 
April19 Business Day, University Radisson Hotel, 1:00-8:00 
p.m. For alumni, corporate representatives, faculty and 
students. 
5 Tax Planning Seminar. 
Professor Grover Cleveland 
will discuss personal tax 
planning in light of the new 
tax bill and year-end 
strategies to maximize your 
tax situation. 5:00 p.m., 
Management Conference 
Center, $10.00. Discount to 
MMmembers. 
ALUMN[ 
21 Mentoring seminar 
and reception. Hosted by 
the Mentoring Committee of 
the Alumni Advisory Council 
for alumni and current 
students. 5:00 p.m., 
Management Conference 
Center. 
11 Wine and Cheese 
Mid-term Gathering. Hosted 
by the Alumni Resources 
Committee of the Alumni 
Advisory Council for current 
students to meet and mix 
with alumni. 5:00 p.m., 
Grandma's Restaurant. 
For more information about 
these events, or about Alumni 
Advisory Council committee 
meetings and activities, call 
Jeanne Katz at (612) 625-1556. 
Wfth the return of fall and a new academic year, Northrop Mall is busy once again See inside for the full picture on 
1987 ~ enrollments at the Carlson School of Management 
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